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TEMY ZAVERECNYCH PRAC NA AR 2025 /2026

Témy zaverecnych prac, vypisané jednotlivymi pedagogmi IM, su urcené pre zapisanjych
Studentov 3. rocnika denného Studia, 3. a 4. rocnika externého Stidia v AR 2025 /2026.

doc. PhDr. Michal Lukaé, PhD., Ed.D.

Enoturizmus a jeho potencial pre rozvoj vybraného regionu / Enotourism and its potential
for the development of the selected

Cielom prace je zmapovat a zhodnotit stav enoturizmu vybraného regionu a prostrednictvom
kvalitativnych vyskumnych postupov budt identifikované bariéry navstevnosti vybraného
regionu, nasledne praca vyasti do navrhu nového produktového balika spojeného s
enoturizmom s previazanim na vybrany region.

The aim of the work is to map and evaluate the state of the enoturism of the selected region and
through qualitative research practices will identify the barriers of attendance of the selected
region, then the work will result in the design of a new product package associated with
enotuurism tied to the selected region.

Zazitkovy turizmus a jeho potencial pre rozvoj vybraného regionu / Adventure tourism and
its potential for the development of the selected region

Cielom prace je zmapovat a zhodnotit stav zazitkového turizmu vybraného regionu a
prostrednictvom  kvalitativnych vyskumnych postupov buda identifikované bariéry
navstevnosti vybraného regionu, nasledne praca vyusti do navrhu nového produktového balika
spojeného so zazitkovym turizmom s previazanim na vybrany region.

The aim of the work is to map and evaluate the status of experiential tourism of the selected region
and through qualitative research procedures will be identified barriers of the selected region of the
selected region, then the work will result in the design of a new product package associated with
experiential tourism tied to the selected region.

Transformacny turizmus heritage objektu a jeho potencial pre rozvoj vybraného regiéonu /
Transformation Tourism Heritage object and its potential for the development of the
selected region

Cielom prace je zmapovat a zhodnotit stav transformac¢ného turizmu heritage objektu vo
vybranom regione a prostrednictvom kvalitativnych vyskumnych postupov budu identifikovaneé
bariéry navstevnosti heritage objektu vo vybranom regione, nasledne praca vyusti do navrhu
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udrzatelného produktového balika pre vybrany objekt spojeného transformacnym turizmom s
previazanim na rozvoj vybraného regionu.

The aim of the work is to map and evaluate the state of transformational tourism of a heritage
object in a selected region and, through qualitative research procedures, barriers to visitor
numbers to the heritage object in the selected region will be identified. Subsequently, the work will
result in the design of a sustainable product package for the selected object associated with
transformational tourism and linked to the development of the selected region.

PhDr. Martin Halmo, PhD.

Komunikaéna stratégia mimo turistickej sezony vo vybranom turistickom objekte /
Communication strategy outside the tourist season in a selected tourist building

Bakalarska praca sa zaobera marketingovou komunikaciou vo vybranom turistickom objekte,
ktory mimo turistickej sezény celi vykyvom navStevnosti. Cielom prace je identifikovat a
nasledne nastavit efektivhu komunika¢nt stratégiu so zamerom =zvySenia navStevnosti
zakaznikov aj mimo turistickej sezény. V teoretickej Casti su vysvetlené pojmy, ktoré tzko
suvisia s danou problematikou, na ktort nadvazuje aj prakticka cast prace. V tej bude autor
porovnavat tdaje o navStevnosti podniku, ktoré sa doplnia prieskumom. Prinosom prace bude
navrh efektivnej komunika¢nej stratégie vhodnej mimo turistickej sezéony pre zvySenie
navstevnosti.

Bachelor thesis deals with marketing communication in a selected tourist building that faces
fluctuations in the tourist season. The aim of the work is to identify and subsequently set an
effective communication strategy with the aim of increasing customer attendance outside the
tourist season. In the theoretical part there are concepts that are closely related to the issue, which
is also followed by the practical part of the work. In this, the author will compare data on the traffic
of the company that will be complemented by a survey. The benefit of the work will be the proposal
of an effective communication strategy suitable outside the tourist season to increase traffic.

Content média v hotelovom marketingu vo vybranom hoteli pésobiacom na Slovensku /
Content media in hotel marketing in a selected hotel operating in Slovakia

Hotely musia mat kvalitné webové stranky a byt aktivne na socialnych sietach, aby prilakali
novych zakaznikov. Na tento Gcel potrebuja kvalitny a zaujimavy obsah. Cielom bakalarske;
prace je analyzovat medialny obsah vybranych hotelov, porovnat ich prezentaciu na sieti a
identifikovat problémy s naslednymi odporucaniami na zlepSenie sicasného stavu. V teoretickej
Casti st popisané zaklady content marketingu a zakladné techniky prace s nim, ako aj kla¢ové
pojmy suvisiace s touto témou. V praktickej ¢asti autor analyzuje obsah webovych stranok a
socialnych sieti dvoch vybranych hotelov. V zavere autor prace navrhne odportcania na
zlepSenie aktualnej situacie.
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Hotels must have high -quality websites and be active on social networks to attract new customers.
They need quality and interesting content for this purpose. The aim of the bachelor thesis is to
analyze the media content of selected hotels, compare their presentation on the network and
identify problems with subsequent recommendations to improve the current situation. The
theoretical part describes the basics of content marketing and basic techniques of working with it,
as well as key terms related to this topic. In the practical part, the author analyzes the content of
the website and social networks of two selected hotels. In conclusion, the author will propose
recommendations to improve the current situation.

Interkultarna komunikacia v vybranej cestovnej kancelarii / Intercultural communication
in a selected travel agency

Bakalarska praca sa zaobera interkultirnou komunikaciou v prostredi vybranej cestovne;
kancelarie, kde dochadza k castym interakciam medzi zamestnancami a klientmi réznych
narodnosti a kultar. Cielom prace je na zaklade analyzy identifikovat vyznam interkultrnej
komunikacie pre poskytovanie kvalitnych sluzieb, zistit hlavné vyzvy, s ktorymi sa pracovnici
cestovnych kancelarii stretavaju a navrhnit efektivne stratégie na zlepSenie komunikacie s
medzinarodnou klientelou. Teoretickd cast prace sa zaobera prvkami interkultrne;
komunikacie ako aj jej vyuzitiu v cestovnej kancelarii. Prakticka ¢ast sa zameriava na rozhovory
so zamestnancami vybranej cestovnej kancelarie. Praca prinesie odportcania pre zlepSenie
interkultarnych kompetencii zamestnancov, ¢im moze prispiet k vysSej spokojnosti klientov a
konkurencieschopnosti vybranej cestovnej kancelarie na trhu.

This bachelor's thesis explores intercultural communication within a selected travel agency
environment, where frequent interactions occur between employees and clients of diverse
nationalities and cultural backgrounds. The aim of the work is to identify the importance of
intercultural communication for the provision of quality services; to find out the main challenges
that travel agencies encounter and propose effective strategies to improve communication with
international clientele. The theoretical part examines the elements of intercultural
communication and its application in a travel agency setting. The practical section focuses on
interviews with selected travel agency employees. The work will bring recommendations for
improving the intercultural competences of employees, thus contributing to higher satisfaction of
clients and competitiveness of the selected travel agency on the market.

Interkultirne ucenie vo vybranej turistickej organizacii pdsobiacej na Slovensku /
Intercultural learning in a selected tourism organization operating in Slovakia

Bakalarska praca sa zaobera interkultirnym ucenim vo vybranej turistickej organizacii
posobiacej na Slovensku. Cielom prace je preskimat vyznam a implementaciu interkultirneho
vzdelavania v prostredi vybranej turistickej organizacie, kde sa stretavajui rdzne kultiry a
nasledne buda formulované odportcania na zlepSenie sti¢asného stavu. Prakticka cast prace sa
zameriava na sposoby, akymi turistické organizacie pripravuji svojich zamestnancov na
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interakciu s medzinarodnou klientelou, a na identifikaciu vyziev, ktoré prinasa interkulttrna
komunikacia. Potrebné tidaje autor ziska analyzou odbornych zdrojov, rozhovorov s manazérmi
a zamestnancami turistickej organizacie. Praca prinasa navrhy na efektivne stratégie
interkultarneho ucenia, ktoré mozu prispiet k vysSej kvalite sluzieb a konkurencieschopnosti
slovenskych turistickych organizacii.

Bachelor thesis deals with intercultural learning in the selected tourist organization operating in
Slovakia. The aim of the work is to examine the importance and implementation of intercultural
education in the environment of a selected tourist organization where various cultures meet and
subsequently the recommendations will be formulated to improve the current situation. The
practical part of the work focuses on the ways in which tourist organizations are preparing their
employees to interact with international clientele, and to identify the challenges brought by
intercultural communication. The author gets the necessary data by analyzing professional
sources, interviews with managers and employees of the tourist organization. The work brings
proposals for the effective strategies of intercultural learning, which can contribute to the higher
quality of services and competitiveness of Slovak tourist organizations.

Interkultdrny manaZment vo vybranej hotelovej prevadzke medzinarodnej siete posobiacej
na Slovensku / Intercultural management in selected hotel of an international chain
operating in Slovakia

Bakalarska praca sa zaobera problematikou interkultirneho manazmentu vo vybranej hotelove;
prevadzke medzinarodnej siete pdsobiacej na Slovensku. Cielom prace je prostrednictvom
analyzy identifikovat vplyv kultarnych rozdielov na riadenie hotelového personalu,
zakaznickeho servisu, celkov efektivitu prevadzky a podla ziskanych poznatkov bude
formulované navrhy a odportcania pre zlepSenie sicasného stavu. Praca sa zameriava na
identifikaciu kla¢ovych vyziev a osvedc¢enych postupov v oblasti interkultirnej komunikacie,
adaptacie zamestnancov a rieSenia konfliktov v multikultirnom prostredi. Prakticka Cast prace
zahfna kvalitativne a kvantitativne metddy, vratane rozhovorov s manazérmi a zamestnancami,
dotaznikového prieskumu a analyzy internych smernic hotelovych sieti. Vysledky poskytuja
odporacania na zlep$enie interkultarneho riadenia s cielom zvysit spokojnost zamestnancov aj
hosti a zabezpecit konkurencieschopnost hotelovej siete na slovenskom trhu.

Bachelor thesis deals with the issue of intercultural management in the selected hotel operation of
the international network operating in Slovakia. The aim of the work is to identify the impact of
cultural differences on the management of the hotel staff, customer service, overall operation
efficiency and, according to the knowledge gained, proposals and recommendations for improving
the current situation will be formulated. The work focuses on identifying key challenges and
proven procedures in the field of intercultural communication, adaptation of employees and
conflict resolution in a multicultural environment. The practical part of the work includes
qualitative and quantitative methods, including interviews with managers and employees,
questionnaire survey and analysis of internal hotel network directives. The results provide
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recommendations to improve intercultural management in order to increase the satisfaction of
employees and guests and ensure the competitiveness of the hotel network on the Slovak market.

Zazitkovy turizmus v nenapadnych regionoch na Slovensku / Experience tourism in
unobtrusive regions of Slovakia

Bakalarska praca sa venuje konceptu zazitkového turizmu v menej zndmych regiénoch
Slovenska. Cielom prace je identifikovat moznosti, ako moéze zazitkovy turizmus prispiet k
rozvoju predmetnych oblasti a prilakat navstevnikov prostrednictvom autentickych skasenosti,
tradi¢nej kultary, prirodnych atrakcii prostrednictvom ziskanych poznatkov buda formulované
navrhy a odporucania pre zlepSenie sucasného stavu. Prakticka cast prace zahfna analyzu
vybraného regionu, identifikaciu klG¢ovych prvkov zazitkového turizmu a hodnotenie jeho
prinosu pre danu lokalitu. Pouzité metddy zahfnaji rozhovory s miestnymi podnikatelmi a
turistami, ako aj analyzu dostupnych Statistickych idajov. Praca zaroven poskytuje navrhy na
efektivnu propagaciu a rozvoj zazitkového turizmu v takychto regiénoch.

Bachelor thesis is devoted to the concept of experiential tourism in lesser -known regions of
Slovakia. The aim of the work is to identify the possibilities of how experiential tourism can
contribute to the development of the areas in question and attract visitors through authentic
experiences, traditional culture, natural attractions through acquired knowledge will be
formulated designs and recommendations to improve the current situation. The practical part of
the work involves analyzing the selected region, identifying key elements of experiential tourism
and evaluating its contribution to the site. The methods used include interviews with local
entrepreneurs and tourists, as well as an analysis of available statistics. The work also provides
proposals for effective promotion and development of experiential tourism in such regions.

Destina¢ny manaZment vo vybranej oblastnej organizacie cestovného ruchu / Destination
management in a selected regional tourism organizationdventure tourism and its potential
for the development of the selected region

Bakalarska praca sa zaobera problematikou destina¢ného manazmentu vybranej oblastnej
organizacie cestovného ruchu. Hlavnym cielom je na zaklade analyzy vo vybranej organizacii a
jej zhodnotenia navrhnit odporacéania na zlepSenie. Teoretickd Cast prace je zamerana na
vysvetlenie zakladnych pojmov danej problematiky, ako aj podstatu a funkcie organizacie
cestovného ruchu. V praktickej Casti je predstavena primarna aj sekundarna ponuka vybranej
destinacie a analyza vybranej organizacie cestovného ruchu z hladiska jej zakladnej
charakteristiky, financovania a ¢innosti. Na zaver budd navrhnuté odporacania na zlepSenie v
manazmente destinicie pre organizaciu.

This bachelor's thesis examines the issues of destination management within a selected regional
tourism organization. The primary objective is to analyze the organization's current state and
propose recommendations for improvement. The theoretical part focuses on defining key concepts
related to destination management, as well as the role and functions of tourism organizations.

+421 33 5565 631 www.ucm.sk
info@ucm.sk



e Univerzita sv. Cyrila a Metoda v Trnave
Namestie Jozefa Herdu 2
917 01 Trnava

The practical section presents both the primary and secondary tourism offerings of the selected
destination and provides an analysis of the organization's characteristics, funding, and activities.
The thesis concludes with recommendations for enhancing destination management strategies
within the organization.

SLOVAKIA TRAVEL ako znacka krajiny a jej aloha v zviditeIneni Slovenska ako turistickej
destinacie / SLOVAKIA TRAVEL as a country brand and its role in promoting the Slovakia as
a tourist destination

Praca sa zaobera problematikou znacky krajiny a jej tlohou v propagacii krajiny ako destinacie
cestovného ruchu. Praca je Clenenad na teoretickd a analytick(i ¢ast. V teoretickej Casti je
pozornost sustredena na marketing destinacie a vysvetleny je koncept narodnej znacky ako
budovania znacky Statu. Analytické Cast prace sa zaobera narodnou znackou a jej vplyvom na
turizmus. Cielom bakalarskej prace je vyhodnotit kltuc¢ové vplyvy na vnimanie atraktivity
destinacie Slovenska, zhodnotit Gspesnost znacky SLOVAKIA TRAVEL pomocou vlastného
dotaznikového prieskumu a prostrednictvom ziskanych dat budt navrhnuté zlepSenia a
odporucania na zlepSenie sacasného stavu.

This bachelor's thesis explores the concept of country branding and its role in promoting a nation
as a tourism destination. The study is divided into a theoretical and an analytical section. The
theoretical part focuses on destination marketing and explains the concept of nation branding as
a strategy for building a country's image. The analytical part of the thesis focuses on the national
brand and its impact on tourism. The aim of the bachelor thesis is to evaluate the key impact on
the perception of the attractiveness of the destination of Slovakia, to evaluate the success of
Slovakia Travel brand using its own questionnaire survey and through the data obtained will be
proposed improvements and recommendations to improve the current situation.

Vplyv turizmu na Zivot obyvatelov v pamiatkovej rezervacii Vlkolinec / The impact of
tourism on the lives of residents in the Vlkolinec heritage reserve

Bakalarska praca sa zaobera vplyvom turizmu na Zivot obyvatelov v pamiatkovej rezervacii
Vlkolinec, ktora je sicastou zoznamu svetového dedicstva UNESCO. Cielom prace je analyzovat
pozitivne a negativne dopady turizmu na miestnu komunitu, infrastruktaru, kazdodenny zivot
obyvatelov a nasledne budt formulované zlepSenia a odportcania. Prieskum sa opiera o
kombinaciu kvalitativnych a kvantitativnych metoéd vratane rozhovorov s obyvatelmi,
dotaznikového prieskumu a analyzy dostupnych Statistickych tdajov. Praca sa tiez venuje
moznostiam rozvoja turizmu v regione s dérazom na zachovanie jedine¢ného charakteru
Vlkolinca a kvality Zivota jeho obyvatelov.

Bachelor thesis deals with the impact of tourism on the lives of the inhabitants in the monument
reserve Vlkolinec, which is part of the UNESCO World Heritage List. The aim of the work is to
analyze the positive and negative impacts of tourism on the local community, infrastructure,
everyday life of the population and consequently will formulate improvements and
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recommendations. The survey is based on a combination of qualitative and quantitative methods,
including interviews with residents, questionnaire survey and analysis of available statistics. The
work is also devoted to the possibilities of development of tourism in the region with an emphasis
on preserving the unique character of Vikolinec and the quality of life of its inhabitants.

Gastronomia ako nastroj rozvoja turizmu vo vybranej lokalite / Gastronomy as a tool for
tourism development in a selected location

Bakalarska praca sa zaoberad problematikou gastronémie a jej vplyvu na rozvoj turizmu vo
vybranej lokalite. Cielom prace je zmapovat aktualnu situaciu gastronémie najma z hladiska
prezenta¢nych aktivit vybranej lokality a nasledne podla ziskanych poznatkov bude
formulované navrhy a odporacania pre zlepSenie sicasného stavu. Praca je pomyselne
rozdelena na dve Casti, a to teoreticka a prakticku. V teoretickej Casti sa autor venuje fenoménu
gastroturizmus a oblastiam naviazanych na tento pojem. Prakticka ¢ast sa venuje kvalitativhemu
prieskumu, ktory je realizovany s osobami spojenymi s gastroturizmom.

Bachelor thesis deals with the issue of gastronomy and its impact on the development of tourism
in the selected locality. The aim of the work is to map the current situation of gastronomy,
especially in terms of presentation activities of the selected site and subsequently, according to the
knowledge gained, proposals and recommendations for improving the current situation will be
formulated. The work is imaginatively divided into two parts, theoretical and practical. In the
theoretical part, the author deals with the phenomenon of gastrotourism and areas linked to this
term. The practical part is dedicated to a qualitative survey, which is carried out with persons
associated with gastrotourism.

prof. Ing. Peter Pisar, PhD.

Finan¢na analyza vybraného podniku v hotelierstve / Financial analysis of the selected
business in the hotel industry

Cielom bakalarskej prace je uskutocnit analyzu financ¢nej situdcie podniku v hotelierstve,
vyuzitim ukazovatelov Specificky zameranych pre tato oblast. V teoretickej Casti prace
pribliZime vyznam finan¢nej analyzy pre podnik a sposoby vyuZitia pomerovych ukazovatelov
pri hodnoteni finan¢nej situacie. Formou pripadovej Stadie bude uskuto¢nena finan¢na analyza
v konkrétnom podniku v hotelierstve (hotel, penzion, ...).

The aim of the bachelor thesis is to carry out an analysis of the financial situation of the company
in the hotel industry, using indicators specifically aimed at this area. In the theoretical part of the
work, we will bring the importance of financial analysis for the company and the ways of using
ratio indicators in the evaluation of the financial situation. The form of a case study will be carried
out financial analysis in a specific company in the hotel industry (hotel, guesthouse, ...).
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Finan¢né planovanie vo vybranom podniku v turizme / Financial planning in a selected
business in tourism

Cielom bakalarskej prace je navrhnat finanény plan podniku v turizme a hotelierstve ako
podklad pre ziskavanie externych zdrojov financovania. V teoretickej Casti prace bliz§ie
priblizime podstatu a tlohy finanéného planu, vypoctu finan¢nych ukazovatelov a navratnosti
investicii. Prakticka cast bude zamerana na postupnost podniku pri ziskavani externych zdrojov
financovania, ¢i uz zo strany banky alebo poskytovatela dotacie.

The aim of the bachelor thesis is to propose a financial plan of the company in tourism and hotel
industry as a basis for obtaining external funding sources. In the theoretical part of the work we
will bring closer to the essence and tasks of the financial plan, calculating financial indicators and
return on investment. The practical part will focus on the sequence of the company in obtaining
external funding sources, whether by the bank or the subsidy provider.

Kapitalova Struktara vybraného podniku v hotelierstve / Capital Structure of the Selected
Business in Hotel Hotelism

Cielom bakalarskej prace je zhodnotit kapitalova Struktru podniku v turizme vyuzitim metod
finan¢ného riadenia podniku v podobe ukazovatelov, so $pecifikami v odvetvi turizmu. V ramci
teoretickych vychodisk priblizime podstatu kapitalovej Struktary podniku a jeho determinantov,
ako aj zakladnych parametrov pre jej vypocet. Prakticka cast aplikuje teoretické poznatky v
podobe konkrétnych vypoctov, ktoré st Specifické pre finan¢né rozhodovanie v podmienkach
vybraného podniku v sektore turizmu.

The aim of the bachelor thesis is to evaluate the capital structure of the company in tourism by
using the methods of financial management of the company in the form of indicators, with the
specifics in the tourism sector. Within the theoretical starting points, we will bring the essence of
the capital structure of the company and its determinants as well as the basic parameters for its
calculation. The practical part applies theoretical knowledge in the form of specific calculations
that are specific to financial decisions in the conditions of the selected company in the tourism
sector.

Potencial projektového manazment vo vybranom podniku turizmu/ Project management
potential in the selected business of tourism

Cielom bakalarskej prace je na baze vyuzitia metdd projektového manazmentu na riadenie
intervencii programov EU pripravit projekt pre ziskanie dota¢nych zdrojov EU v podmienkach
podniku alebo organizacie v sektore turizmu a hotelierstva. Teoreticka kapitola bude obsahovat
kli¢ové vymedzenie projektového cyklu, logického ramca a zakladnych prvkov implementacie
projektového manazmentu. Prakticka cast bude zamerana na vybrant oblast projektového cyklu
vyuZitim  metdédy logického ramca v  konkrétnych  podmienkach  vybraného
podniku /organizacie.
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The aim of the bachelor thesis is to prepare a project for the use of project management methods
for the management of EU programs to prepare a project for obtaining EU subsidy resources in
terms of business or organization in the tourism and hotel sector. The theoretical chapter will
include a key definition of the project cycle, logical framework and basic elements of project
management implementation. The practical part will focus on the selected area of the project cycle
using the logical framework method in the specific conditions of the selected
business/organization.

doc. Ing. Janka Beresecka, PhD., MSc.

Legislativny ramec kvality ubytovacich sluzieb vo vybranom podniku turizmu / The
legislative framework of the quality of accommodation services in a selected tourism
enterprise

Legislativny ramec kvality ubytovacich sluzieb je klG¢ovym nastrojom na zabezpecenie vysokej
urovne turizmu. Ak je spravne nastaveny, dokaze chranit spotrebitelov, zvySovat
doveryhodnost destinacie a zlepSovat bezpecnostné a hygienické standardy. Pre Slovensko je
dolezité neustale sledovat vyvoj legislativy v zahrani¢i a aplikovat osved¢éené postupy na
zlepSenie kvality sluzieb. Cielom prace je analyzovat vplyv legislativy na kvalitu poskytovanych
sluzieb vo vybranom podniku turizmu a navrhnGt odporacania pre zlepSenie tvoriaceho sa
legislativneho ramca na Slovensku. Teoretické vychodiska budt pozostavat z vymedzenia
zakladnych pojmov suavisiacich s cielom prace. Praktickd Cast prace bude zamerana na
interpretaciu vysledkov ziskanych z terénneho prieskumu, ktory bude realizovany zo strany
ponuky i dopytu a vyhodnocovany zakladnymi Statistickymi metdédami.

The legislative framework for the quality of accommodation services is a key tool for ensuring a
high level of tourism. When properly set, it can protect consumers, increase the credibility of the
destination, and improve safety and hygiene standards. For Slovakia, it is important to
continuously monitor the development of legislation abroad and apply best practices to improve
service quality. The aim of this work is to analyze the impact of legislation on the quality of services
provided in a selected tourism business and propose recommendations for improving the
emerging legislative framework in Slovakia. The theoretical background will consist of defining
the basic concepts related to the objective of the work. The practical part will focus on interpreting
the results obtained from field research, which will be conducted from both the supply and demand
sides and evaluated using basic statistical methods.

Manazér ako nastroj rozvoja vo vybranom podniku turizmu / Manager as a Tool for
Development in a Selected Tourism Enterprise

Kvalita manazérskych kompetencii manazéra podniku v turizme je vyznamnym faktorom
smerujacim k vykonnosti a rozvoju podniku v turizme. To si vyzaduje aplikaciu modernych
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manazérskych pristupov ako napr. agilné riadenie, digitalnu transformaciu a pod. Cielom prace
je analyzovat ulohu manazéra v rozvoji podniku v oblasti turizmu, zhodnotit ako jeho
manazérske schopnosti, Styl riadenia, strategické rozhodnutia ovplyviiuju rast ¢i
konkurencieschopnost podniku a navrhnut efektivne odportcania aplikovatelné v praxi.
Teoretické vychodiska budt pozostavat z vymedzenia zakladnych pojmov stvisiacich s cielom
prace. Prakticka Cast prace bude zamerana na interpretaciu vysledkov ziskanych z terénneho
prieskumu, ktory bude realizovany zo strany ponuky i dopytu a vyhodnocovany zakladnymi
Statistickymi metddami.

The quality of managerial competencies of a tourism business manager is a significant factor
contributing to the performance and development of the business in tourism. This requires the
application of modern management approaches, such as agile management, digital
transformation, and others. The aim of this work is to analyze the role of the manager in the
development of a business in the tourism sector, evaluate how their managerial skills,
management style, and strategic decisions influence the growth and competitiveness of the
business, and propose effective recommendations applicable in practice. The theoretical
framework will consist of defining the basic concepts related to the objective of the work. The
practical part of the work will focus on interpreting the results obtained from field research, which
will be conducted from both the supply and demand sides and evaluated using basic statistical
methods.

Vplyv technolégii na zlepSenie zakaznickej skisenosti vo vybranom podniku turizmu / The
Impact of Technology on Improving Customer Experience in a Selected Tourism Enterprise
Cielom zaverecnej prace je analyzovat, ako moderné technologie ovplyviiuju zlepSenie
zakaznickej skisenosti vo vybranom podniku turizmu a navrhnat odportc¢ania pre zlepSenie
implementacie technologickych rieSeni. Teoretické vychodiska budt pozostavat z vymedzenia
zakladnych pojmov suavisiacich s cielom prace. Praktickd cCast prace bude zamerana na
interpretaciu vysledkov ziskanych z terénneho prieskumu, ktory bude realizovany zo strany
ponuky i dopytu a vyhodnocovany zakladnymi $tatistickymi metédami.

The aim of the thesis is to analyze how modern technologies influence the improvement of
customer experience in a selected tourism business and propose recommendations for enhancing
the implementation of technological solutions. The theoretical framework will consist of defining
the basic concepts related to the objective of the work. The practical part of the work will focus on
interpreting the results obtained from field research, which will be conducted from both the supply
and demand sides and evaluated using basic statistical methods.
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Kritéria hodnotenia a zlepSovania podnikatel'skej vikonnosti vo vybranom podniku turizmu
/ Criteria for Evaluating and Improving Business Performance in a Selected Tourism
Enterprise
Cielom zaverecnej prace je analyzovat kritéria hodnotenia podnikatelskej vykonnosti v podniku
turizmu a navrhnit efektivhe metddy na zlepSovanie tejto vykonnosti. Praca sa zameria na
identifikaciu kltcovych faktorov, ktoré ovplyviiuji vykonnost podnikov v turizme a na
hodnotenie roznych nastrojov a ukazovatelov, ktoré slizia na meranie ispesnosti podnikania v
tejto oblasti. Na zaklade tejto analyzy bud navrhnuté konkrétne opatrenia, ktoré méze podnik
v sektore turizmu implementovat na zvySenie svojej konkurencieschopnosti a efektivity.
Teoretické vychodiska budii pozostavat z casti zameranych na definiciu podnikatelske;
vykonnosti, faktory ovplyviiujice vykonnost, vyznam hodnotenia vykonnosti pre podniky
turizmu, finan¢nych ukazovatelov hodnotenia podnikatel'skej vykonnosti ako napr. rentabilita,
naklady, trzby, ¢i nefinancnych ukazovatelov ako spokojnost zédkaznika, zamestnanecka
spokojnost, vykonnostnych ukazovatelov prostrednictvom indikatorov ROI,ROE, atd. Prakticka
Cast prace bude zamerana na interpretaciu vysledkov ziskanych a spracovanych z terénneho
vyskumu. Terénny vyskum bude realizovany zo strany ponuky i dopytu a vyhodnocovany
zakladnymi Statistickymi metédami. Zavere¢na praca bola navrhnuta v zmysle rieSenia projektu
APVV-21-0363.
The aim of the thesis is to analyze the criteria for evaluating business performance in a tourism
enterprise and propose effective methods for improving this performance. The work will focus on
identifying the key factors that influence the performance of businesses in tourism and evaluating
various tools and indicators used to measure business success in this field. Based on this analysis,
specific measures will be proposed that a business in the tourism sector can implement to increase
its competitiveness and efficiency. The theoretical framework will consist of sections focused on
defining business performance, factors affecting performance, the importance of performance
evaluation for tourism businesses, financial performance indicators such as profitability, costs,
revenue, as well as non-financial indicators such as customer satisfaction, employee satisfaction,
and performance indicators through metrics like ROI, ROE, etc. The practical part of the work will
focus on interpreting the results obtained and processed from field research. The field research
will be conducted from both the supply and demand sides and evaluated using basic statistical
methods. The thesis has been designed in accordance with the APVV-21-0363 project.

Vplyv politickych a ekonomickych zmien na vykonnost vybraného podniku turizmu / The
Impact of Political and Economic Changes on the Performance of a Selected Tourism
Enterprise

Cielom zaverecnej prace je analyzovat vplyv politickych a ekonomickych zmien na vykonnost
podniku turizmu, s dérazom na identifikaciu hlavnych faktorov, ktoré ovplyviiuji podnikatel'ské
vysledky tychto podnikov a navrhnt efektivne odportc¢ania na eliminaciu skimanych faktorov.
Teoretické vychodiska buda pozostavat z vymedzenia ¢asti zameranych na politické faktory,
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napr. zmeny Vv legislativne a regulacia prostrednictvom napr. dani z ubytovania,
environmentalne regulacie, pracovné pravo, atd. Z ekonomickych faktorov ovplyviiujicich
hotelovy sektor teoretické vychodiska mozZno orientovat na makroekonomické a
mikroekonomické faktory, napr. HDP, prijmy domacnosti, spotrebitelské spravanie, atd.
Prakticka Cast prace bude zamerana na interpretaciu vysledkov ziskanych a spracovanych z
terénneho vyskumu. Terénny vyskum bude realizovany zo strany ponuky i dopytu a
vyhodnocovany zakladnymi Statistickymi metédami. Zavere¢na praca bola navrhnuta v zmysle
rieSenia projektu APVV-21-0363.

The aim of the thesis is to analyze the impact of political and economic changes on the performance
of tourism businesses, with an emphasis on identifying the main factors that influence the business
outcomes of these enterprises and proposing effective recommendations to eliminate the examined
factors. The theoretical framework will consist of sections focused on political factors, such as
changes in legislation and regulations, for example, accommodation taxes, environmental
regulations, labor law, etc. Economic factors affecting the hotel sector can be oriented towards
macroeconomic and microeconomic factors, such as GDP, household income, consumer behavior,
etc. The practical part of the work will focus on interpreting the results obtained and processed
from field research. The field research will be conducted from both the supply and demand sides
and evaluated using basic statistical methods. The thesis has been designed in accordance with
the APVV-21-0363 project.

Efektivne riadenie l'udskych zdrojov vo vybranom podniku turizmu / Effective Human
Resource Management in a Selected Tourism Enterprise

Cielom zaverecCnej prace je analyzovat ludské zdroje, identifikovat ako aj hodnotit faktory
uspechu v ich riadeni a navrhntt opatrenia na zlepSenie procesov riadenia ludskych zdrojov.
Teoretické vychodiska budi pozostavat z eduka¢ného poznania zhutneného do definicie a
vyznamu riadenia ludskych zdrojov, teérii a modelov riadenia, vyznamu motivacie,
identifikacie kluCovych faktorov tspechov s akcentom na naborové procesy, motivaciu
zamestnancov, podporu ich rozvoja, work-life balance, atd., dalej na hodnotenia efektivnosti
prostrednictvom klucovych indikatorov, napr. vykonnosti, spokojnosti, motivacie a
angazovanosti zamestnancov, atd. Prakticka cast prace bude zamerana na interpretaciu
vysledkov ziskanych a spracovanych z terénneho vyskum. Terénny vyskum bude realizovany
zo strany ponuky i dopytu a vyhodnocovany zakladnymi Statistickymi metédami. Z vysledkov
vlastného vyskumu budt vyvodené vlastné zavery a navrhy pre prax. Zavere¢na praca bola
navrhnuta v zmysle rieSenia projektu APVV-21-0363.

The aim of the thesis is to analyze human resources, identify and evaluate the success factors in
their management, and propose measures to improve human resource management processes.
The theoretical framework will consist of educational knowledge condensed into the definition
and significance of human resource management, theories and models of management, the
importance of motivation, identification of key success factors with an emphasis on recruitment
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processes, employee motivation, support for their development, work-life balance, etc., as well as
the evaluation of effectiveness through key indicators, such as performance, satisfaction,
motivation, and employee engagement, etc. The practical part of the work will focus on
interpreting the results obtained and processed from field research. The field research will be
conducted from both the supply and demand sides and evaluated using basic statistical methods.
Based on the results of the research, conclusions and recommendations for practice will be drawn.
The thesis has been designed in accordance with the APVV-21-0363 project.

Nehmotné kulturne dedi¢stvo ako nastroj pre rozvoj vo vybranej oblasti turizmu /
Intangible Cultural Heritage as a Tool for Development in a Selected Area of Tourism
Cielom zaverecnej prace bude identifikovat, analyzovat nehmotné kulttrne dedi¢stvo vo
vybranom regiéne SR a navrhnGt vhodny nastroj potrebny na ozivenie ¢i udrzatelnost
povedomia o iom. Teoretické vychodiska budu pozostavat z Casti zameranych na definiciu a
¢lenenie kultarneho dedic¢stva, vyznamu ich udrzatelnosti v prospech viacrozmerného rozvoja
turizmus nevynimajic.  Praktickd cast prace bude zamerand na interpretaciu vysledkov
ziskanych a spracovanych z terénneho prieskumu. Terénny prieskum bude realizovany zo
strany ponuky i dopytu a vyhodnocovany zakladnymi Statistickymi metédami.

The aim of the thesis is to identify and analyze intangible cultural heritage in a selected region of
Slovakia and propose an appropriate tool necessary for revitalizing or ensuring its sustainability.
The theoretical framework will consist of sections focused on the definition and classification of
cultural heritage, the importance of its sustainability for the benefit of multidimensional
development, including tourism. The practical part of the work will focus on interpreting the
results obtained and processed from field research. The field research will be conducted from both
the supply and demand sides and evaluated using basic statistical methods.

Nehmotné prejavy tradi¢nej kultary vo vybranej oblasti turizmu / Intangible Expressions of
Traditional Culture in a Selected Area of Tourism

Kultarne dedic¢stvo podporuje nasu identitu, kolektivhu pamat a prepojenia naprie¢ generacii a
naprie¢ spolo¢nostami, pricom ponuka prileZitosti pre zaclenenie a hospodarsky rast. Cielom
prace bude identifikovat, analyzovat tradicie a remesla vo vybranej oblasti turizmu a navrhnat
spoOsob zvySenia povedomia o nich. Teoretické vychodiska budi pozostavat z ¢asti zameranych
na definiciu a ¢lenenie kultirneho dediCstva, s akcentom na nehmotné dedicstvo, vyznam ich
udrzatelnosti v prospech viacrozmerného rozvoja, turizmus nevynimajic. Prakticka Cast prace
bude zamerana na interpretaciu vysledkov ziskanych a spracovanych z terénneho prieskumu.
Terénny prieskum bude realizovany zo strany ponuky i dopytu a vyhodnocovany zakladnymi
Statistickymi metddami.

Cultural heritage supports our identity, collective memory, and connections across generations
and societies, offering opportunities for inclusion and economic growth. The aim of the thesis is
to identify and analyze traditions and crafts in a selected area of tourism and propose a method
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for raising awareness about them. The theoretical framework will consist of sections focused on
the definition and classification of cultural heritage, with an emphasis on intangible heritage, and
the importance of its sustainability for the benefit of multidimensional development, including
tourism. The practical part of the work will focus on interpreting the results obtained and
processed from field research. The field research will be conducted from both the supply and
demand sides and evaluated using basic statistical methods.

Tradicie a remesla ako nehmotné prejavy tradiénej kultary vo vybranej oblasti turizmu /
Traditions and Crafts as Intangible Expressions of Traditional Culture in a Selected Area of
Tourism

Kultarne dedi¢stvo podporuje nasu identitu, kolektivhu pamat a prepojenia naprie¢ generacii a
naprie¢ spolo¢nostami, pricom ponuka prilezitosti pre zaclenenie a hospodarsky rast. Cielom
prace bude identifikovat, analyzovat tradicie a remesla vo vybranej oblasti turizmu a navrhnat
spoOsob zvySenia povedomia o nich. Teoretické vychodiska bud pozostavat z ¢asti zameranych
na definiciu a ¢lenenie kulturneho dedicstva, s akcentom na nehmotné dedicstvo, vyznam ich
udrZatelnosti v prospech viacrozmerného rozvoja, turizmus nevynimajac. Prakticka ¢ast prace
bude zamerana na interpretaciu vysledkov ziskanych a spracovanych z terénneho prieskum.
Terénny prieskum bude realizovany zo strany ponuky i dopytu a vyhodnocovany zakladnymi
Statistickymi metodami.

Cultural heritage supports our identity, collective memory, and connections across generations
and societies, offering opportunities for inclusion and economic growth. The aim of the thesis is
to identify and analyze traditions and crafts in a selected area of tourism and propose a method
for raising awareness about them. The theoretical framework will consist of sections focused on
the definition and classification of cultural heritage, with an emphasis on intangible heritage, and
the importance of its sustainability for the benefit of multidimensional development, including
tourism. The practical part of the work will focus on interpreting the results obtained and
processed from field research. The field research will be conducted from both the supply and
demand sides and evaluated using basic statistical methods.

Hudba a tanec ako nehmotné prejavy tradi¢nej kultury vo vybranej oblasti turizmu / Music
and Dance as Intangible Expressions of Traditional Culture in a Selected Area of Tourism
Cielom zavere¢nej prace bude identifikovat, analyzovat nehmotné kultirne dedicstvo s
akcentom na hudbu a tanec vo vybranej oblasti turizmu a navrhntt vhodny nastroj potrebny na
ich ozivenie ¢i udrzatelnost povedomia o nich. Teoretické vychodiska budt pozostavat z Casti
zameranych na definiciu a cClenenie kultirneho dedicstva, vyznamu ich udrZatelnosti v
prospech viacrozmerného rozvoja turizmus nevynimajic. Prakticka Cast prace bude zamerana
na interpretaciu vysledkov ziskanych a spracovanych z terénneho prieskumu. Terénny
prieskum bude realizovany zo strany ponuky i dopytu a vyhodnocovany zakladnymi
Statistickymi metodami.
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The aim of the thesis is to identify and analyze intangible cultural heritage with an emphasis on
music and dance in a selected area of tourism and propose an appropriate tool necessary for their
revitalization or sustainability of awareness about them. The theoretical framework will consist
of sections focused on the definition and classification of cultural heritage, as well as the
importance of its sustainability for the benefit of multidimensional development, including
tourism. The practical part of the work will focus on interpreting the results obtained and
processed from field research. The field research will be conducted from both the supply and
demand sides and evaluated using basic statistical methods.

doc. RNDr. PhDr. Oldrich Hajek, Ph.D., MBA

Porovnanie vyvoja ukazovatelov turizmu medzi Ceskou a Slovenskou republikou /
Comparison of the development of tourism indicators between the Czech and Slovak
Republics

Bakalarska prica sa zameriava na porovnanie rozvoja ukazovatelov turizmu medzi Ceskou a
Slovenskou republikou za poslednych desat rokov. Cielom prace je analyzovat hlavné faktory,
ktoré ovplyvnili rast a pokles turistickej navstevnosti v oboch krajinach vratane hospodarskych,
politickych a socidlnych aspektov a na zaklade tychto analyz st stamovené odporucania na
zlepSenie rozvoja turizmu v oboch krajindch s cielom maximalizovat svoj potencial na
europskych a globalnych trhoch.

Bachelor thesis focuses on comparing the development of indicators of tourism between the Czech
and Slovak Republics in the last ten years. The aim of the work is to analyze the main factors that
have influenced the growth and decline in tourist traffic in both countries, including economic,
political and social aspects, and on the basis of these analyzes, recommendations for improving
the development of tourism in both countries are stammed to maximize their potential in
European and global markets.

Komparicia &erpania fondov EU v oblasti turizmu pre Trenéiansky a Zlinsky kraj /
Comparison of EU drawing in tourism for Trenc¢in and Zlin regions

Bakalarska praca sa zameriava na komparaciu ¢erpania eurdpskych fondov v oblasti turizmu v
Trencianskom a Zlinskom kraji. Cielom prace je analyzovat, akym sposobom obidva regiony
vyuZzivaja prostriedky z Eurdpskej tnie na rozvoj turizmu, porovnat efektivitu tychto investicii,
identifikovat kltucové faktory ovplyviiujice tspesnost projektov a podla vysledkov komparacie
budt stanovené odporucania pre zlepSenie Cerpania fondov pre oblast turizmu v Tren¢ianskom
a Zlinskom kraji.

The bachelor thesis focuses on the comparison of the drawing of European tourism funds in the
Trencin and Zlin regions. The aim of the work is to analyze how both regions use funds from the

European Union for the development of tourism, compare the effectiveness of these investments,
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identify key factors affecting the success of projects and, according to comparison results,
recommendations will be determined to improve the drawing of funds for tourism in Trencin and
Zlin region.

NajvyznamnejSie destinacie a ukazovatele turizmu regionu Biele Karpaty / The most
important destinations and tourism indicators of the White Carpathians region

Bakalarska praca sa zameriava na analyzu najvyznamnejSich destinacii a ukazovatelov turizmu
v regione Biele Karpaty. Cielom prace je identifikovat kliCové turistické lokality a atrakcie v
tomto Specifickom pohort, ktoré lakaju navstevnikov, zhodnotit ich vplyv na rozvoj regionalneho
turizmu a podla zistenych dat praca prinesie odportcania pre efektivny rozvoj turizmu v oblasti
Bielych Karpat s presahom na trendy udrzatelnosti.

Bachelor thesis focuses on the analysis of the most important destinations and indicators of
tourism in the White Carpathians region. The aim of the work is to identify key tourist sites and
attractions in this specific mountains that attract visitors, to evaluate their impact on the
development of regional tourism and, according to the data, the work will bring recommendations
for effective development of tourism in the White Carpathians with overlap on trends of
sustainability.

Ing. Eva Caposova, PhD.

Faktory pracovnej spokojnosti zamestnancov vo vybranom reStauraénom zariadeni a ich
vplyv na kvalitu zakaznickeho servisu / Factors of employee job satisfaction in a selected
restaurant and their impact on the quality of customer service

Praca sa zameriava na faktory ovplyviiujace pracovni spokojnost zamestnancov vo vybranom
reStauracnom zariadeni a ich vplyvu na kvalitu zakaznickeho servisu. Skiima, ako pracovné
podmienky, odmenovanie, vztahy na pracovisku a profesijny rozvoj ovplyviiuja pristup k
zakaznikom. Cielom je identifikovat hlavné faktory spokojnosti zamestnancov, analyzovat ich
vplyv na zakaznicky servis a navrhnit opatrenia na zlepSenie pracovného prostredia so zretelom
na spokojnost zakaznikov.

The work focuses on factors influencing the employment satisfaction of employees in the selected
restaurant facility and their impact on the quality of customer service. It examines how working
conditions, remuneration, workplace relationships and professional development affect customer
access. The aim is to identify the main factors of employee satisfaction, to analyze their impact on
customer service and propose measures to improve the working environment with regard to
customer satisfaction.
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Vplyv sezoénnosti na pracovnu silu v turizme vo vybranom podniku turizmu / Effect of
seasonality on workforce in tourism in a selected tourism company

Praca sa zameriava na vplyv sezonnosti na pracovnu silu vo vybranom subjekte turizmu. Skiima,
ako sezonne vykyvy ovplyviiuji zamestnanost, nabor, fluktudciu a pracovné podmienky
zamestnancov. Cielom je identifikovat hlavné vyzvy spojené so sezénnostou, vyhodnotit ich
dopad na pracovn silu a navrhntt opatrenia na zlepSenie stability zamestnancov a efektivnejSie
riadenie l'udskych zdrojov v podmienkach sezéonneho turizmu.

The thesis focuses on the impact of seasonality on the workforce in a selected tourism entity. It
examines how seasonal fluctuations affect employment, recruitment, turnover and working
conditions of employees. The aim is to identify the main challenges associated with seasonality,
evaluate their impact on the workforce and propose measures to improve employee stability and
more effective human resource management in seasonal tourism conditions.

UdrZatelnost ako suéast riadenia kvality vo vybranej organizacii turizmu / Sustainability as
part of quality management in a selected tourism organization

Prica sa zameriava na vplyv udrzatelnosti na riadenie kvality v organizaciach turizmu. Sktima,
ako ekologické opatrenia ovplyviiuji spokojnost zakaznikov a tiez analyzuje tlohu udrzatelnych
postupov pri zlepSovani kvality sluzieb. Cielom prace je zistit a vyhodnotit implementaciu
udrzatelnych rieSeni vo vybranej organizacii turizmu a navrhnat odporacania na ich efektivne
zaclenenie do riadenia kvality.

The work focuses on the impact of sustainability on quality management in tourism organizations.
It examines how ecological measures affect customer satisfaction and also analyzes the role of
sustainable practices in improving the quality of service. The aim of the work is to find out and
evaluate the implementation of sustainable solutions in a selected tourism organization and to
propose recommendations for their effective integration into quality management.

Wellbeing zamestnancov ako faktor spokojnosti a vykonnosti vo vybranej organizacii
turizmu / Employee Wellbeing as a Factor of Employee Satisfaction and Performance in
Tourism

Praca sa zameriava na vyznam programov wellbeing pre zamestnancov v turizme a ich vplyv na
ich spokojnost a vykonnost. Skiima, ako pracovné prostredie, duSevna pohoda, rovhovaha medzi
pracovnym a sukromnym zivotom ¢i zamestnanecké benefity ovplyviiuji motivaciu a
produktivitu pracovnikov. Cielom prace je identifikovat a preskimat vplyv wellbeing opatreni
na spokojnost a vykonnost zamestnancov vo vybranej organizacii turizmu a na zaklade zisteni
navrhnat efektivne rieSenia na zlepSenie pracovného prostredia, ktoré prispeja k ich vyssej
motivacii a celkovej spokojnosti zamestnancov.

The thesis focuses on the importance of wellbeing programs for employees in tourism and their
impact on their satisfaction and performance. It examines how the work environment, mental
well-being, work-life balance or employee benefits affect employee motivation and productivity.
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The aim of the work is to identify and examine the impact of Wellbeing measures on the
satisfaction and performance of employees in the selected tourism organization and based on
findings to propose effective solutions to improve the working environment that will contribute to
their higher motivation and overall employee satisfaction.

Rozvoj wellness a spa turizmu vo vybranom regione / Development of wellness and spa
tourism in the selected region

Praca sa zameriava na rozvoj wellness a spa turizmu vo vybranom regione, zaroven aj skima
jeho potencial v stvislosti s regionalnymi zdrojmi a dopytom turistov. Analyzuje klacové faktory
ovplyvriujiice jeho rozvoj, ako st infrastruktara, kvalifikdcia persondlu a ponuka procedur. v.
Cielom prace je identifikovat hlavné prilezitosti a prekazky rozvoja wellness a spa turizmu v
regione a na zaklade analyzy navrhnat opatrenia na jeho intenzivnejSiu podporu.

The thesis focuses on the development of wellness and spa tourism in the selected region, while
also examining its potential in relation to regional resources and tourist demand. It analyses the
key factors influencing its development, such as infrastructure, staff qualifications and the range
of treatments on offer. The aim of the work is to identify the main opportunities and obstacles of
the development of wellness and spa tourism in the region and based on the analysis to propose
measures for its intensive support.

Riadenie logistickych procesov vo vybranej cestovnej kancelarii / Management of logistics
processes in a selected travel agency

Praca sa zameriava na riadenie logistickych procesov v cestovnej kancelarii a ich vplyv na kvalitu
poskytovanych sluzieb. Skiima, ako planovanie dopravy, ubytovania a rezervacii ovplyviuje
spokojnost zakaznikov a plynulost prevadzky. Cielom prace je zhodnotit Groven logistickych
procesov, identifikovat ich slabé miesta a navrhnat konkrétne opatrenia na zlepSenie kvality
poskytovanych sluzieb.

The work focuses on the management of logistics processes in the travel agency and their impact
on the quality of the services provided. It examines how transporting transport, accommodation
and reservations affects customer satisfaction and operation. The aim of the work is to evaluate
the level of logistics processes, identify their weaknesses and propose concrete measures to improve
the quality of the services provided.

Riadenie ludskych zdrojov ako faktor kvality sluZieb v turizme / Human resource
management as a factor of service quality in tourism

Praca sa zameriava na tlohu riadenia Iudskych zdrojov pri zabezpecovani kvality sluzieb v
turizme. Skiima, ako nabor, rozvoj a motivacia zamestnancov ovplyviuju spokojnost zakaznikov
a celkova uroven poskytovanych sluzieb. Cielom prace je zistit a identifikovat vztah medzi
riadenim ludskych zdrojov a kvalitou sluZzieb v turizme, zhodnotit jeho vplyv na spokojnost
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zakaznikov a navrhnat opatrenia na efektivnejSie riadenie zamestnancov s cielom zlepsit Groven
kvality poskytovanych sluZieb.

The work focuses on the management of logistics processes in the travel agency and their impact
on the quality of the work provided is to identify and identify the relationship between human
resources management and the quality of services in tourism, evaluate its impact on customer
satisfaction and propose measures to manage employees more efficiently in order to improve the
quality level of the services provided.

Zazitkovy turizmus a jeho rozvoj vo vybranom regione / Experiential Tourism and Its
Development in a Selected Region

Praca sa zaobera rozvojom zazitkového turizmu v konkrétnom regione. Skiima, ako jedine¢né a
interaktivne zazitky mozu zvysit atraktivitu destinacie a ovplyvnit spravanie turistov. Zameriava
sa na vyuzitie miestnych tradicii, prirodnych a kultGrnych zaujimavosti pri tvorbe zazitkovych
aktivit. Cielom je urcit hlavné faktory, ktoré podporuju rozvoj zazitkového turizmu a navrhnat
opatrenia na zvySenie atraktivity regionu.

The thesis deals with the development of experiential tourism in a specific region. It explores how
unique and interactive experiences can enhance the attractiveness of a destination and influence
tourist behavior. It focuses on the use of local traditions, natural and cultural attractions in the
creation of experiential activities. The aim is to determine the main factors that support the
development of experiential tourism and propose measures to increase the attractiveness of the
region.

Vplyv kvality logistickych procesov na spokojnost zakaznikov vo vybranej organizacii
turizmu / The Impact of the Quality of Logistical Processes on Customer Satisfaction in a
Selected Tourism Organization

Praca skiima, ako logistické procesy ovplyviiuju spokojnost zakaznikov v organizacii turizmu.
Zameriava sa na dopravu, zasobovanie a koordinaciu sluzieb, pricom identifikuje klacové
faktory ovplyviiujice kvalitu poskytovanych sluzieb. Cielom prace je vyhodnotit kvalitu
logistickych procesov, zistit ich vplyv na spokojnost zakaznikov a navrhnat opatrenia na ich
zlepSenie.

This thesis examines how logistics processes affect customer satisfaction in a tourism
organization. It focuses on transport, supply and service coordination, identifying key factors
affecting the quality of service provided. The aim of the thesis is to evaluate the quality of logistics
processes, to identify their impact on customer satisfaction and to propose measures for their
improvement.
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Vplyv firemnej kultary na lojalitu a udrZanie zamestnancov vo vybranej organizacii turizmu
/ The Impact of Corporate Culture on Employee Loyalty and Retention in a Selected
Organization in the Tourism Sector

Praca skiima, ako hodnoty, normy a pracovné prostredie ovplyviiuju lojalitu zamestnancov a ich
rozhodnutie zostat pracovat v organizacii. Zameriava sa na hlavné faktory a oblasti, ktoré
prispievaji k spokojnosti a angazovanosti zamestnancov. Cielom prace je preskimat vplyv
firemnej kultary na stabilitu pracovnej sily, identifikovat klucové faktory ovplyviiujuce ich
lojalitu a navrhntt odportc¢ania na znizenie fluktuacie zamestnancov.

Work examines how values, standards and working environment affect employees' loyalty and
their decision to stay in the organization. It focuses on the main factors and areas that contribute
to the satisfaction and engagement of employees. The aim of the work is to examine the impact of
corporate culture on the stability of the workforce, identify key factors affecting their loyalty and
proposing recommendations to reduce employee turnover.

Ing. Jana Cerna, PhD.

Potencial prirodného turizmu vo vybranom regione / Potential of nature tourism in the
selected region

Bakalarska praca je zamerana na skimanie prirodného turizmu v kontexte produktového
portfélia vo vybranej organizacii. Cielom bakalarskej prace je na zaklade teoretickych vychodisk
z oblasti prirodného a udrzatelného turizmu a analyzy sac¢asného stavu vo vybranom regione
vypracovat navrh na implementaciu produktov a sluzieb orientovanych na prirodny turizmus.
Praca ma teoreticko-empiricky charakter.

The bachelor's thesis is focused on the investigation of nature tourism in the context of the product
portfolio in the selected organization. The aim of the bachelor's thesis is to develop a proposal for
the implementation of products oriented towards nature tourism based on the theoretical starting
points from the field of natural and sustainable tourism and the analysis of the current situation
in the selected region. The work has a theoretical-empirical character.

Implementacia principov udrzatelného turizmu vo vybranom regiéone / Implementation of
sustainable tourism principles in the selected region

Bakalarska praca je zamerand na skamanie odvetvia turizmu z pohladu udrzatelnosti v
regionalnom prostredi. Cielom bakalarskej prace je na zaklade teoretickych vychodisk z oblasti
udrzatelného turizmu, regionalneho rozvoja a analyzy stc¢asného stavu vo vybranom regione
vypracovat navrh na aplikaciu principov udrzatelnosti do vybranych sluzieb v turizme vo
vybranom regione. Praca ma teoreticko-empiricky charakter.

The bachelor thesis is focused on the investigation of the tourism industry from the perspective of
sustainability in a regional environment. The aim of the bachelor thesis is to develop a proposal
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for the application of sustainability principles to selected products and services in tourism based
on theoretical background in the field of sustainable tourism, regional development and analysis
of the current situation in the selected region. The thesis has a theoretical-empirical character.

Digitalna marketingova komunikacia cestovnej kancelarie vo vybranom cielovom mieste /
Digital marketing communication of the travel agency in the selected destination
Bakalarska praca je zamerana na digitalnu marketingovi komunikaciu vybranej cestovnej
kancelarie v cielom mieste. Cielom bakalarskej prace je na zaklade teoretickych vychodisk z
oblasti turizmu, digitalizacie, marketingovej komunikacie a stcasného stavu v skimanej
organizacii vypracovat navrh na implementaciu digitalizacie do procesov komunikacie so
zakaznikom vo vybranom cielovom mieste. Praca ma teoreticko-empiricky charakter.

The bachelor's thesis is focused on the digital marketing communication of a selected travel agency
in the destination area. The aim of the bachelor's thesis is to develop a proposal for the
implementation of the digitalization of communication processes in the location of stay, based on
theoretical foundations from the field of tourism, digitalization, marketing communication as well
as the current state of the examined organization. The thesis has a theoretical-empirical
character.

Podpora lokalnych komunit ako nastroj udrzZatelného turizmu vo vybranych kapeloch /
Supporting local communities as a tool for sustainable tourism in selected spas

Bakalarska praca sa zaoberd podporou lokalnych komunit ako neoddelitelnou sucastou
udrzatelného turizmu vo vybranom kapelnom zariadeni. Cielom prace je na zaklade
teoretickych vychodisk z oblasti udrzatelného turizmu, kapelnictva a analyzy sac¢asného stavu
vo vybranych kapeloch navrhnat opatrenia pre podporu lokdlnych komunit v kontexte
najnovsich trendov v tejto oblasti. Praca ma teoreticko-empiricky charakter.

The bachelor thesis deals with the support of local communities as an integral part of sustainable
tourism in a selected spa facility. The aim of the thesis is to propose measures for the support of
local communities in the context of the latest trends in this field, based on theoretical background
in the field of sustainable tourism, the spa industry and the analysis of the current situation in the
selected facility. The thesis is theoretical-empirical in nature.

Podpora lokalnych komunit ako nastroj udrzatelného turizmu vo vybranom objekte /
Supporting local communities as a tool for sustainable tourism in the selected organisation
Bakalarska praca sa zaobera podporou lokalnych komunit ako neoddelitelnou sucastou
udrzatelného turizmu vo vybranej organizacii. Cielom prace je na zaklade teoretickych
vychodisk z oblasti udrzatelného turizmu a analyzy stcasného stavu vo vybranom objekte
navrhnat opatrenia pre podporu lokalnych komunit v kontexte najnovsich trendov v tejto
oblasti. Praca ma teoreticko-empiricky charakter.
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The bachelor thesis deals with the promotion of local communities as an integral part of
sustainable tourism in a selected tourism organisation. The aim of the thesis is to propose
measures for the support of local communities in the context of the latest trends in the field of
sustainable tourism based on the theoretical background in the field of sustainable tourism and
the analysis of the current situation in the selected facility. The thesis is theoretical-empirical in
nature.

Marketingova komunikacia vo vybranom arecheoskanze / Marketing communication in
selected open-air museums

Bakalarska praca je zamerana na marketingov komunikaciu vo vybranom arecheoskanzene.
Cielom bakalarskej prace je na zaklade teoretickych vychodisk z oblasti turizmu, marketingovej
komunikacie a sti¢asného stavu v sktimanej organizacii, vypracovat navrh na implementaciu
inovativnych procesov marketingovej komunikacie do prostredia vybraného archeoskanzenu.
Praca ma teoreticko-empiricky charakter.

The bachelor thesis is focused on the marketing communication of a selected arecheoskanzen. The
aim of the bachelor thesis is based on theoretical starting points in the field of tourism, marketing
communication and the current situation in the organization under investigation, to develop a
proposal to implement innovative marketing communication processes into the environment. The
thesis has a theoretical-empirical character.

Implementacia principov udrZatelného turizmu vo vybranom regione / Implementation of
sustainable tourism principles in the selected region

Bakalarska praca je zamerand na sk@manie odvetvia turizmu z pohladu udrzatelnosti v
regionalnom prostredi. Cielom bakalarskej prace je na zaklade teoretickych vychodisk z oblasti
udrzatelného turizmu, regionalneho rozvoja a analyzy st¢asného stavu vo vybranom regione
vypracovat navrh na implementaciu principov udrzatelnosti do vybranych sluzieb vo vybranom
regione turizme. Praca ma teoreticko-empiricky charakter.

The bachelor thesis is focused on the investigation of the tourism industry from the perspective of
sustainability in a regional environment. The aim of the bachelor thesis is based on theoretical
starting points in the field of sustainable tourism, regional development and analysis of the
current situation in the selected region to develop a proposal to implement the principles of
sustainability into selected services in the selected region of tourism. The thesis has a theoretical-
empirical character.

Implementacia principov udrzatelného turizmu vo vybranom regiéone / Implementation of
sustainable tourism principles in the selected region

Bakalarska praca je zamerana na skamanie odvetvia turizmu z pohladu udrZatelnosti v
regionalnom prostredi. Cielom bakalarskej prace je na zaklade teoretickych vychodisk z oblasti
udrZatelného turizmu, regionalneho rozvoja a analyzy stcasného stavu vo vybranom regione
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vypracovat navrh na implementaciu principov udrzatelnosti do vybranych sluzieb vo vybranom
regione turizme. Praca ma teoreticko-empiricky charakter.

The bachelor thesis is focused on the investigation of the tourism industry from the perspective of
sustainability in a regional environment. The aim of the bachelor thesis is based on theoretical
starting points in the field of sustainable tourism, regional development and analysis of the
current situation in the selected region to develop a proposal to implement the principles of
sustainability into selected services in the selected region of tourism. The thesis has a theoretical-
empirical character.

Podpora lokalnych komunit ako nastroj udrzatelného turizmu vo vybranej organizacii /
Supporting local communities as a tool for sustainable tourism in the selected organisation
Bakalarska praca sa zaobera podporou lokalnych komunit ako neoddelitelnou stcastou
udrzatelného turizmu vo vybranej organizacii. Cielom prace je na zaklade teoretickych
vychodisk z oblasti udrzatelného turizmu a analyzy stcasného stavu vo vybranej organizacii
navrhntt opatrenia pre podporu lokalnych komunit v kontexte najnovsich trendov v tejto
oblasti. Praca ma teoreticko-empiricky charakter.

The bachelor thesis deals with the promotion of local communities as an integral part of
sustainable tourism in a selected tourism organisation. The aim of the thesis is to propose
measures for the support of local communities in the context of the latest trends in the field of
sustainable tourism based on the theoretical background in the field of sustainable tourism and
the analysis of the current situation in the selected facility. The thesis is theoretical-empirical in
nature.

Potencial prirodného turizmu vo vybranom regione / Potential of nature tourism in the
selected region

Bakalarska praca je zamerana na skiimanie prirodného turizmu v kontexte produktového
portfélia vo vybranej organizacii. Cielom bakalarskej prace je na zaklade teoretickych vychodisk
z oblasti prirodného a udrzatelného turizmu a analyzy st¢asného stavu vo vybranom regione
vypracovat navrh na implementaciu produktov orientovanych na prirodny turizmus. Praca ma
teoreticko-empiricky charakter.

The bachelor's thesis is focused on the investigation of nature tourism in the context of the product
portfolio in the selected organization. The aim of the bachelor's thesis is to develop a proposal for
the implementation of products oriented towards nature tourism based on the theoretical starting
points from the field of natural and sustainable tourism and the analysis of the current situation
in the selected region. The work has a theoretical-empirical character.
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PhDr. Jan Ganobdéik, MSc.

Aplikacia marketingovych stratégii na podporu navstevnosti vybraného hotela / Application
of marketing strategies to drive traffic to the selected hotel

Cielom bakalarskej prace je identifikovat marketingové stratégie na podporu navstevnosti
vybraného hotela a navrhnat odporacéania na ich zlepSenie. Teoreticka Cast sa zameria na
analyzu marketingovych nastrojov a stratégii v turizme. Prakticka Cast bude analyzovat
konkrétne priklady aplikacie marketingovych stratégii vybraného hotela a navrhne odportcéania
na zlepsenie.

The bachelor thesis aims to identify the marketing strategies to promote the selected hotel's visitor
traffic and propose recommendations for their improvement. The theoretical part will focus on
analysing marketing tools and strategies in tourism. The practical part will analyse concrete
examples of the application of marketing strategies of the selected hotel and propose
recommendations for improvement.

Aplikacia content marketingu vo vybranom podniku turizmu / Application of content
marketing in a selected tourism enterprise

Cielom bakalarskej prace je preskimat aplikaciu content marketingu vo vybranom podniku
turizmu a navrhnat odportcania na zlepSenie sucasného stavu. Teoretickd Cast sa bude
sustredit na principy content marketingu a jeho tlohu v digitalnom marketingu v oblasti
turizmu. Prakticka Cast bude zahfniat analyzu aktudlnych content marketingovych stratégii
vybraného podniku a poskytne odportéania na ich optimalizaciu.

The bachelor thesis aims to examine the application of content marketing in a selected tourism
enterprise and to propose recommendations for improving the current situation. The theoretical
part will focus on the principles of content marketing and its role in digital marketing in tourism.
The practical part will include an analysis of the current content marketing strategies of the
selected enterprise and provide recommendations for their optimalisation.

Vplyv pouzivatel'skych recenzii na marketingovu stratégiu vybraného hotela / The impact
of user reviews on the marketing strategy of a selected hotel

Cielom bakalarskej prace je skiimat, ako online recenzie ovplyvriuji marketingova stratégiu
vybraného hotela, jeho reputaciu a navrhnGt odporucania na zlepSenie stcasného stavu.
Teoreticka cast sa bude zaoberat vyznamom zakaznickej spatnej vazby v digitalnom
marketingu. Prakticka Cast sa zameria na analyzu recenzii vybraného hotela a navrhne
opatrenia na zlepSenie jeho reputa¢ného manaZzmentu.

The aim of the bachelor thesis is to explore how online reviews affect the marketing strategy of the
selected hotel, its reputation and propose recommendations to improve the current situation. The
theoretical part will deal with the importance of customer feedback in digital marketing. The
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practical part will focus onlysing the selected hotel's reviews and propose measures to improve its
reputation management.

Vyuzitie digitalnych marketingovych nastrojov na prezentaciu vybraného ubytovacieho
zariadenia / Use of digital marketing tools for the presentation of the selected
accommodation facility

Cielom bakalarskej prace je identifikovat digitdlne marketingové nastroje na prezentaciu
vybraného ubytovacieho zariadenia a navrhnat odportcania na zlepSenie sticasného stavu.
Teoreticka Cast sa ststredi na teorie digitalneho marketingu a ich aplikacie v hotelierstve.
Prakticka cast bude analyzovat konkrétne marketingové kampane vybraného ubytovacieho
zariadenia a jeho vysledky.

The bachelor thesis aims to identify digital marketing tools for the presentation of a selected
accommodation facility and to propose recommendations for its improvement. The theoretical
part will focus on the theories of digital marketing and their application in the hotel industry. The
practical part will analyze specific marketing campaigns of the selected accommodation
establishment and its results.

Vplyv UNESCO statusu na navstevnost vybranej destinacie v turizme / The impact of
UNESCO status on the tourist arrivals to selected destinations

Cielom bakalarskej prace je presktimat vplyv statusu UNESCO na navsStevnost vybranej
destinacie a navrhnat odportcania na zvySenie navstevnosti UNESCO destinacie. Teoreticka
Cast sa bude zameriavat na tedrie marketingu kultirneho dedicstva a faktorov ovplyviiujicich
navStevnost turistickych destinacii. Praktickd Cast bude analyzovat idaje o navsStevnosti a
ekonomickych dopadoch vo vybranej destinacii.

The aim of the bachelor thesis is to examine the impact of UNESCO status on the attendance of a
selected destination and to propose recommendations to increase UNESCO destinations. The
theoretical part will focus on the theories of cultural heritage marketing and the factors
influencing tourist destination visitation. The practical part will analyse data on visitor arrivals
and economic impacts in the selected destination.

Vyuzitie influencer marketingu na prezentaciu vybranej destinacie so statusom UNESCO /
Using influencer marketing to present a selected destination with UNESCO status

Cielom bakalarskej prace je analyzovat aplikaciu influencer marketingu pri prezentacii vybranej
destinacie so statusom UNESCO a navrhnat odportcania na zlepSenie stcasného stavu.
Teoreticka Cast sa bude venovat pojmu influencer marketingu, jeho nastrojom a vyhodam v
turizme. Prakticka ¢ast bude zahfniat analyzu konkrétnych kampani s influencermi a ich vplyv
na zvySenie povedomia a navStevnosti vybranej destinacie so statusom UNESCO.

The aim of the bachelor thesis is to analyse the effectiveness of influencer marketing in the
presentation of a selected destination with UNESCO status and to propose recommendations for
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improvement. The theoretical part will be devoted to the concept of influencer marketing, its tools
and advantages in tourism. The practical part will include an analysis of specific campaigns with
influencers and their impact on increasing awareness and visitation of the selected destination
with UNESCO status.

Potencial marketingovych kampani vo vybranom pamiatkovom objekte s previazanim na
filmovy turizmus / Potential of marketing campaigns in the selected monument with a link
to film tourism

Cielom bakalarskej prace je preskiimat, ako marketingové kampane podporujt filmovy turizmus
vo vybranom pamiatkovom objekte a navrhnat odporacania na ich zlepSenie. Teoreticka ¢ast sa
zameria na koncepty filmového turizmu a marketingové stratégie. Praktickd cast bude
analyzovat marketingové kampane s previazanim na filmovy turizmus vybraného pamiatkového
objektu a navrhne odportcania na ich zlepsenie.

The bachelor thesis investigates how marketing campaigns promote film tourism in a selected
heritage site and proposes improvements. The theoretical part focuses on film tourism concepts
and marketing strategies. The practical part will analyse the marketing campaigns linked to film
tourism in the selected heritage site and propose recommendations for their improvement.

Aplikacia online marketingu na prezentaciu Sportového turizmu / Application of online
marketing for the presentation of sports tourism

Cielom bakalarskej prace je presktimat aplikaciu online marketingu na prezentaciu §portového
turizmu a navrhnat odportcania na zlepSenie sucasného stavu. Teoretickd cast sa bude
zaoberat zakladmi online marketingu so zameranim na nastroje a stratégie vyuzivané v oblasti
Sportového turizmu. Prakticka ¢ast bude analyzovat vybrané online marketingové kampane a
platformy vyuzivané na prezentaciu Sportového turizmu a poskytne odporacania na ich
optimalizaciu.

The bachelor thesis aims to examine the application of online marketing to the presentation of
sports tourism and propose recommendations for improving the current state of the art. The
theoretical part will deal with the basics of online marketing, focusing on the tools and strategies
used in sports tourism. The practical part will analyse selected online marketing campaigns and
platforms used to promote sports tourism and provides recommendations for optimising them.

Potencial socialnych sieti ako nastroja na budovanie znacky vybraného hotela / The
potential of social networks as a branding tool for the selected hotel

Cielom bakalarskej prace je preskamat, ako vybrany hotel vyuziva socidlne siete na budovanie
svojej znacky a zvySenie lojality hosti a navrhnat odporaéania na ich zlepSenie. Teoreticka Cast
sa bude zaoberat stratégiami budovania znacky na socialnych sietach. Prakticka cast bude
analyzovat obsah a efektivhost kampani vybraného hotela a navrhne optimalizaciu jeho
pristupu.
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The bachelor thesis investigates how the selected hotel uses social media to build its brand and
increase guest loyalty and proposes improvement recommendations. The theoretical part deals
with brand-building strategies on social media. The practical part will analyse the content and
effectiveness of the selected hotel's campaigns and propose optimisation of its approach.

Budovanie znacky vybranej destinacie prostrednictvom digitalneho obsahu / Branding the
selected destination through digital content

Cielom bakalarskej prace je preskimat, ako vybrana destinacia vyuziva digitalny obsah na
budovanie svojej znac¢ky a navrhnat odporucania na jeho vyraznejSie vyuzitie. Teoreticka Cast
sa zameria na tvorbu znacky destinacie a nastroje digitalneho marketingu. Prakticka cast bude
analyzovat marketingové kampane vybranej destinacie a prostrednictvom zisteni navrhne
odporucania na ich zlepSenie.

The aim of the bachelor thesis is to explore how the selected destination uses digital content to
build your brand and propose recommendations for its significant use. The theoretical part will
focus on destination branding and digital marketing tools. The practical part will analyse the
selected destination and its campaigns, proposing recommendations for improvement.

PhDr. Jaroslava Gburova, PhD.

Analyza vplyvu online reklamy na nakupné rozhodovanie slovenského spotrebitela vo
vybranej oblasti turizmu / Analysis of the influence of online advertising on the purchase
decision of the Slovak consumer in the selected area of tourism

Cielom bakalarskej prace je analyza vplyvu online reklamy na nakupné rozhodovanie
slovenského spotrebitela vo vybranej oblasti turizmu a navrhnit inovativhe odporucania.
Teoreticka Cast bakalarskej prace bude zamerana na spracovanie problematiky reklamy, online
reklamy, spotrebitelského spravania a turizmu. Cielom analytickej Casti bakalarskej prace je
zistit vplyv online reklamy na slovenského spotrebitela vo vybranej oblasti turizmu na
slovenskom trhu prostrednictvom dotaznikového prieskumu a navrhnut efektivne odportcania
na zaklade ziskanych vysledkov.

The aim of the bachelor's thesis is the analysis of the impact of online advertising on the purchase
decision of the Slovak consumer in the selected field of tourism. The theoretical part of the bachelor
thesis will be focused on the processing of advertising, online advertising, consumer behavior and
tourism. The aim of the analytical part of the bachelor's thesis is to determine the impact of online
advertising on the Slovak consumer in a selected area of tourism in the Slovak market through a
questionnaire survey and to propose effective recommendations based on the obtained results.
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Vplyv digitalneho marketingu na spotrebitel'ské spravanie vo vybranej oblasti turizmu / The
impact of digital marketing on consumer behavior in a selected area of tourism

Cielom bakalarskej prace je analyzovat vplyv digitdlneho marketingu na spotrebitelské
spravanie vo vybranej oblasti turizmu a navrhnat odporacéania na jeho efektivnejSie vyuzitie.
Teoreticka Cast bakalarskej prace bude zamerana na spracovanie problematiky digitalneho
marketingu, marketingovych nastrojov v online prostredi, spotrebitel'ského spravania a Specifik
turizmu. Cielom analytickej ¢asti bakalarskej prace bude na zaklade dotaznikového prieskumu
zistit, akym spdsobom digitalny marketing ovplyviiuje rozhodovanie slovenskych spotrebitel'ov
pri vybere sluzieb vo vybranej oblasti turizmu. Vysledky analyzy budd nasledne vyuzité na
spracovanie efektivnych a inovativnych navrhov a odporacani.

The aim of the bachelor's thesis is to analyze the impact of digital marketing on consumer behavior
in a selected area of tourism and to propose recommendations for its more effective use. The
theoretical part of the thesis will focus on exploring digital marketing, online marketing tools,
consumer behavior, and the specifics of tourism. The aim of the analytical part of the thesis is to
determine, based on a questionnaire survey, how digital marketing influences the decision-
making of Slovak consumers when selecting services in a selected area of tourism. The results of
the analysis will subsequently be used to develop effective and innovative proposals and
recommendations.

Vplyv online recenzii na nakupné rozhodovanie spotrebitelov vo vybranej oblasti turizmu /
The impact of online reviews on consumer purchase decision-making in a selected area of
tourism

Cielom bakalarskej prace je analyzovat vplyv online recenzii na nakupné rozhodovanie
spotrebitelov vo vybranej oblasti turizmu a navrhnat odporacania na ich efektivnejSie vyuZitie
pri ovplyviiovani spotrebitelského rozhodovania. Teoretickd Cast bakalarskej prace bude
zamerana na spracovanie problematiky digitalneho marketingu, vplyvu online recenzii a
digitdlneho obsahu na rozhodovanie spotrebitelov, ako aj na S$pecifikd spotrebitel'ského
spravania v oblasti turizmu. Cielom analytickej casti bakalarskej prace bude na zaklade
dotaznikového prieskumu zistit, akym spdsobom online recenzie ovplyviiuji rozhodovanie
slovenskych spotrebitelov pri vybere turistickych destinacii a sluzieb vo vybranej oblasti
turizmu. Vysledky analyzy budt nasledne vyuzité na formulaciu odporacani, ktoré prispeju k
efektivnejSiemu vyuzitiu online recenzii pri budovani dovery, ovplyviiovani spotrebitel'ského
rozhodovania a zvySovani angazovanosti v online prostredi.

The aim of the bachelor's thesis is to analyze the impact of online reviews on consumer purchase
decision-making in a selected area of tourism and to propose recommendations for their more
effective use in influencing consumer decisions. The theoretical part of the thesis will focus on
examining digital marketing, the impact of online reviews and digital content on consumer
decision-making, as well as the specifics of consumer behavior in the tourism sector. The aim of
the analytical part of the thesis is to determine, based on a questionnaire survey, how online
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reviews influence the decision-making of Slovak consumers when selecting tourist destinations
and services in a selected area of tourism. The results of the analysis will subsequently be used to
formulate recommendations that will contribute to the more effective use of online reviews in
building trust, influencing consumer decision-making, and increasing engagement in the online
environment.

Vplyv brand manazmentu na lojalitu zakaznikov vo vybranej oblasti turizmu / The impact of
brand management on consumer loyalty in a selected area of tourism.

Cielom bakalarskej prace je analyzovat vplyv brand manazmentu na spotrebitel'skt lojalitu vo
vybranej oblasti turizmu a navrhnat odporacania na efektivnejSie riadenie znacky s cielom
posilnenia zakaznickej vernosti. Teoreticka Cast prace sa zameria na vyznam a budovanie
znacCky, vplyv brand manaZmentu na spotrebitelské rozhodovanie, faktory ovplyviujace
zakaznicku lojalitu a §pecifika turizmu z pohladu znacky destinacie alebo turistického podniku.
Cielom bakalarskej prace je analyzovat vplyv brand manazmentu na spotrebitelska lojalitu vo
vybranej oblasti turizmu a navrhnat odportcania na efektivnejSie budovanie znacky s cielom
posilnit dlhodobi vernost zakaznikov. Ziskané vysledky analyzy budd nasledne slazit ako
podklad pre formulaciu odporucani na efektivnejSiu spravu znacky, zvySovanie zakaznickej
spokojnosti a posilnenie dlhodobej lojality spotrebitelov vo vybranej oblasti turizmu.

The aim of the bachelor's thesis is to analyze the impact of brand management on consumer loyalty
in a selected area of tourism and to propose recommendations for more effective brand
management to strengthen customer loyalty. The theoretical part of the thesis will focus on the
importance and development of a brand, the impact of brand management on consumer decision-
making, factors influencing customer loyalty, and the specifics of tourism from the perspective of
destination or tourism business branding. The goal of the bachelor's thesis is to examine the
influence of brand management on consumer loyalty in a selected area of tourism and to propose
recommendations for more effective brand building to enhance long-term customer retention. The
results of the analysis will serve as a basis for formulating recommendations for more effective
brand management, increasing customer satisfaction, and strengthening long-term consumer
loyalty in the selected area of tourism.

Vplyv viralneho marketingu na prezentaciu sluZieb vo vybranej oblasti turizmu / The
impact of viral marketing on the presentation of services in a selected area of tourism
Cielom bakalarskej prace je analyza vplyvu viralneho marketingu ako nastroja marketingove;
komunikacie sluzieb vo vybranej oblasti turizmu a formulécia inovativhych odportG¢ani na
efektivne vyuzitie viralneho obsahu pri oslovovani spotrebitelov. Teoreticka Cast bakalarskej
prace bude zamerana na spracovanie problematiky viralneho marketingu, jeho mechanizmov
Sirenia, faktorov ovplyviiujicich Gspesnost viralnych kampani, ako aj $pecifik marketingove;
komunikacie v turizme. Cielom analytickej Casti bakalarskej prace bude na zaklade
dotaznikového prieskumu a analyzy tspeSnych viralnych kampani zistit, akym spdsobom
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viralny marketing ovplyviiuje povedomie o turistickych sluzbach, ako i nakupné rozhodovanie
spotrebitelov vo vybranej oblasti turizmu. Vysledky analyzy budt nasledne vyuzité na navrh
efektivnych stratégii pre tvorbu virdlneho obsahu, ktory prispeje k zlepSeniu marketingovej
komunikacie vybranych turistickych sluzieb v online prostredi.

The aim of the bachelor's thesis is to analyze the impact of viral marketing as a tool for promoting
services in a selected area of tourism and to formulate innovative recommendations for the
effective use of viral content in reaching consumers. The theoretical part of the bachelor's thesis
will focus on the treatment of the issue of viral marketing, its dissemination mechanisms, factors
affecting the success of viral campaigns, as well as the specifics of marketing communication in
tourism. The aim of the analytical part of the bachelor's thesis is to determine, based on a
questionnaire survey and an analysis of successful viral campaigns, how viral marketing
influences awareness of tourism services as well as consumers' purchasing decisions in a selected
area of tourism. The results of the analysis will subsequently be used to propose effective strategies
for creating viral content that will contribute to improving the marketing communication of
selected tourism services in the online environment.

Vplyv remarketingu na rozhodovacie spravanie spotrebitelov vo vybranej oblasti turizmu /
The impact of remarketing on consumer decision-making behavior in a selected area of
tourism

Cielom bakalarskej prace je analyzovat vplyv remarketingu na rozhodovanie spotrebitelov v
oblasti turizmu a navrhnat odporuacania na zlepSenie remarketingu vo vybranej oblasti turizmu.
Teoreticka Cast bakalarskej prace bude zamerana na spracovanie problematiky remarketingu,
jeho mechanizmov, vyhod a obmedzeni, ako aj na teoretické vychodiska spotrebitelského
rozhodovania v turizme. Cielom analytickej casti bakalarskej prace bude na =zaklade
dotaznikového prieskumu a analyzy dostupnych dat preskimat vplyv remarketingu na
rozhodovanie spotrebitelov pri vybere turistickych sluzieb a destinacii vo vybranej oblasti
turizmu. Ziskané vysledky budt nasledne vyuZité na formulaciu odportcani na zlepSenie
remarketingovych stratégii vo vybranej oblasti turizmu.

The aim of the bachelor's thesis is to analyze the impact of remarketing on consumer choices in
the field of tourism and to propose recommendations for improving remarketing in selected area
of tourism. The theoretical part of the thesis will focus on examining the concept of remarketing,
its mechanisms, advantages, and limitations, as well as the theoretical foundations of consumer
behavior in tourism. The aim of the analytical part of the thesis is to explore the influence of
remarketing on consumer preferences when selecting tourism services and destinations in a
selected area of tourism. This will be based on a questionnaire survey and an analysis of available
data. The obtained results will then be used to formulate recommendations for enhancing
remarketing strategies in the chosen area of tourism.
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Analyza vplyvu mobilného marketingu na rozhodovanie spotrebitelov vo vybranej oblasti
turizmu / Analysis of the impact of mobile marketing on consumer decision-making in a
selected area of tourism

Cielom bakalarskej prace je analyza vplyvu mobilného marketingu na rozhodovanie
spotrebitelov vo vybranej oblasti turizmu a formulacia odportac¢ani na efektivnejSie vyuzitie
mobilného marketingu v oblasti turistickych sluzieb. Teoretickd Cast bakalarskej prace bude
zamerand na spracovanie problematiky mobilného marketingu, jeho nastrojov, vyhod a
obmedzeni, ako aj na teoretické vychodiska spotrebitel'ského spravania a rozhodovacich
procesov v turizme. Cielom analytickej Casti bakalarskej prace bude na zaklade dotaznikového
prieskumu zistit, akym sposobom mobilny marketing ovplyviiuje rozhodovanie spotrebitelov
pri vybere turistickych sluzieb a destinacii vo vybranej oblasti turizmu. Vysledky analyzy buda
slizit na formulaciu odportcani na efektivnejSie vyuzitie mobilného marketingu vo vybranej
oblasti turizmu.

The aim of the bachelor's thesis is to analyze the impact of mobile marketing on consumer
decision-making in a selected area of tourism and to formulate recommendations for more
effective use of mobile marketing in the field of tourism services. The theoretical part of the thesis
will focus on addressing the issue of mobile marketing, its tools, advantages, and limitations, as
well as the theoretical foundations of consumer behavior and decision-making processes in
tourism. The aim of the analytical part of the thesis is to determine, based on a questionnaire
survey, how mobile marketing influences consumer decision-making when selecting tourism
services and destinations in a selected area of tourism. The results of the analysis will serve as a
basis for formulating recommendations for the more effective use of mobile marketing in the
selected area of tourism.

Vplyv cenovych stimulov na predaj turistickych produktov vo vybranej oblasti turizmu / The
impact of price incentives on the sale of tourism products in a selected area of tourism
Cielom bakalarskej prace je analyzovat vplyv cenovych stimulov na predaj turistickych
produktov a formulovat odport¢ania na podporu predaja a zvySenie zakaznickej angazovanosti.
Teoreticka Cast bakalarskej prace bude zamerana na spracovanie problematiky cenovych
stimulov, ich vplyvu na spotrebitel'ské spravanie, cenotvorby v turizme a psychologickych
aspektov vnimania cien. Cielom analytickej Casti bakalarskej prace bude na zaklade
dotaznikového prieskumu a analyzy dostupnych dat zistit, akym spdsobom cenové stimuly, ako
napriklad zlavy, vernostné programy alebo c¢asovo obmedzené ponuky, ovplyviiuji
rozhodovanie spotrebitelov pri ktpe turistickych produktov vo vybranej oblasti turizmu.
Vysledky analyzy budi nasledne vyuzité na spracovanie inovativnych navrhov a odportcani.
The aim of the bachelor's thesis is to analyze the impact of price incentives on the sales of tourism
products and to propose recommendations for increasing sales and customer engagement. The
theoretical part of the thesis will focus on examining the issue of price incentives, their impact on
consumer behavior, pricing strategies in tourism, and the psychological aspects of price
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perception. The aim of the analytical part of the thesis is to determine, based on a questionnaire
survey and an analysis of available data, how price incentives such as discounts, loyalty programs,
or time-limited offers influence consumer decision-making when purchasing tourism products in
a selected area of tourism. The results of the analysis will subsequently be used to develop
innovative proposals and recommendations.

Vplyv influencer marketingu na rozhodovanie spotrebitelov vo vybranej oblasti turizmu /
The impact of influencer marketing on consumer decision-making in a selected area of
tourism

Cielom bakalarskej prace je analyzovat vplyv influencer marketingu na rozhodovanie
spotrebitelov vo vybranej oblasti turizmu a formulovat efektivhe a inovativhe odportacania.
Teoreticka cast bakalarskej prace bude zamerana na spracovanie problematiky influencer
marketingu, jeho mechanizmov, vplyvu na spotrebitelské spravanie a Specifik marketingove;
komunikacie v turizme. Cielom analytickej cCasti bakalarskej prace bude na zaklade
dotaznikového prieskumu a analyzy tspeSnych influencer kampani zistit, akym spdsobom
influencer marketing ovplyviiuje povedomie o turistickych produktoch a rozhodovanie
spotrebitelov vo vybranej oblasti turizmu. Vysledky analyzy budt nasledne vyuzité na navrh
efektivnych a inovativnych navrhov a odportéani v skiimanej oblasti.

The aim of the bachelor's thesis is to analyze the impact of influencer marketing on consumer
decision-making in a selected area of tourism and to formulate effective and innovative
recommendations. The theoretical part of the thesis will focus on examining influencer marketing,
its mechanisms, its impact on consumer behavior, and the specifics of marketing communication
in tourism. The aim of the analytical part of the thesis is to determine, based on a questionnaire
survey and an analysis of successful influencer campaigns, how influencer marketing influences
awareness of tourism products and consumer decision-making in a selected area of tourism. The
results of the analysis will subsequently be used to develop effective and innovative proposals and
recommendations in the studied area.

Faktory ovplyviiujuce nakupné spravanie spotrebitelov pri vybere sluZieb vo vybranej oblasti
turizmu / Factors influencing consumer purchasing behavior when choosing services in a
selected area of tourism

Cielom bakalarskej prace je analyzovat faktory ovplyviiujice nakupné spravanie spotrebitelov
pri vybere sluzieb vo vybranej oblasti turizmu a navrhnat odporacania na zlepSenie zakaznicke;
angazovanosti. Teoreticka Cast bakalarskej prace bude zamerana na spracovanie problematiky
spotrebitel'ského spravania, jeho determinantov v kontexte turizmu, rozhodovacich procesov a
vonkajsich a vnutornych faktorov ovplyvnujacich vyber turistickych sluzieb. Cielom analyticke;
Casti bakalarskej prace bude na zaklade dotaznikového prieskumu a analyzy dostupnych dat
identifikovat hlavné faktory, ktoré majt rozhodujtci vplyv na spravanie spotrebitelov pri vybere
sluzieb vo vybranej oblasti turizmu. Vysledky analyzy budua vyuzité na navrh odporuacani, ktoré
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pomoZzu lepsie oslovit cielovi skupinu a zvySit konkurencieschopnost vo vybranom segmente
turizmu.

The aim of the bachelor's thesis is to analyze the factors influencing consumer purchasing behavior
when selecting services in a selected area of tourism and to propose recommendations for
improving customer engagement. The theoretical part of the thesis will focus on examining
consumer behavior, its determinants in the context of tourism, decision-making processes, and
external and internal factors affecting the selection of tourism services. The aim of the analytical
part of the thesis is to identify, based on a questionnaire survey and an analysis of available data,
the key factors that have a decisive impact on consumer behavior when choosing services in a
selected area of tourism. The results of the analysis will be used to propose recommendations that
will help better target the audience and increase competitiveness in the selected tourism segment.

Ing. Martina Hudecova, PhD.

Udrzatelné prvky v marketingovej komunikacii vybraného ubytovacieho zariadenia /
Sustainable Elements in the Marketing Communication of a Selected Accommodation
Facility

Cielom bakalarskej prace je analyzovat udrzatelné prvky v marketingovej komunikacii
vybraného ubytovacieho zariadenia a navrhn(t opatrenia na ich efektivnejSie vyuzitie.
Teoreticka cast sa zameriava na koncept udrzatelného marketingu, Specifikd marketingove;j
komunikicie v hotelierstve a vyuzivanie environmentilne zodpovednych prvkov v
marketingovej komunikacii ubytovacich sluzieb. Empiricka cast zahfnia analyzu marketingovej
komunikacie vybraného ubytovacieho zariadenia a dotaznikovy prieskum medzi zadkaznikmi,
ktorého cielom je identifikovat, ako vnimaji a hodnotia udrzatelné prvky v marketingove;
komunikacii tohto zariadenia. Vysledky poskytni odportcania na zlepSenie a efektivnejsie
vyuzitie tychto prvkov na zvySenie atraktivity ubytovacieho zariadenia a zlepSenie jeho
marketingovych stratégii.

The aim of the bachelor thesis is to analyse the sustainable elements in the marketing
communication of a selected accommodation facility and propose measures for their more
effective use. The theoretical part focuses on sustainable marketing, the specifics of marketing
communication in the hospitality industry, and the use of environmentally responsible elements
in the marketing communication of accommodation services. The empirical part includes an
analysis of the marketing communication of the selected accommodation facility and a
questionnaire survey among customers aimed at identifying how they perceive and evaluate the
sustainable elements in the facility's marketing communication. The results will provide
recommendations for improving and more effectively utilising these elements to increase the
attractiveness of the accommodation facility and enhance its marketing strategies.
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Udrzatelné prvky v marketingovej komunikacii vybraného ubytovacieho zariadenia /
Sustainable Elements in the Marketing Communication of a Selected Accommodation
Facility

Cielom bakalarskej prace je analyzovat udrzatelné prvky v marketingovej komunikacii
vybraného ubytovacieho zariadenia a navrhnat opatrenia na ich efektivnejSie vyuZitie.
Teoreticka Cast sa zameriava na koncept udrzatelného marketingu, $pecifika marketingove;
komunikacie v hotelierstve a vyuzivanie environmentalne zodpovednych prvkov v
marketingovej komunikacii ubytovacich sluzieb. Empiricka ¢ast zahina analyzu marketingove;
komunikacie vybraného ubytovacieho zariadenia a dotaznikovy prieskum medzi zakaznikmi,
ktorého cielom je identifikovat, ako vnimaja a hodnotia udrZatelné prvky v marketingovej
komunikacii tohto zariadenia. Vysledky poskytnti odporicania na zlepSenie a efektivnejSie
vyuzitie tychto prvkov na zvySenie atraktivity ubytovacieho zariadenia a zlepSenie jeho
marketingovych stratégii.

The aim of the bachelor thesis is to analyse the sustainable elements in the marketing
communication of a selected accommodation facility and propose measures for their more
effective use. The theoretical part focuses on sustainable marketing, the specifics of marketing
communication in the hospitality industry, and the use of environmentally responsible elements
in the marketing communication of accommodation services. The empirical part includes an
analysis of the marketing communication of the selected accommodation facility and a
questionnaire survey among customers aimed at identifying how they perceive and evaluate the
sustainable elements in the facility's marketing communication. The results will provide
recommendations for improving and more effectively utilising these elements to increase the
attractiveness of the accommodation facility and enhance its marketing strategies.

Vplyv ekologickych opatreni na spokojnost zakaznikov vo vybranom ubytovacom zariadeni
/ The Impact of Ecological Measures on Customer Satisfaction in a Selected Accommodation
Facility

Cielom bakalarskej prace je analyzovat ekologické opatrenia prijaté vo vybranom ubytovacom
zariadeni a navrhnuat konkrétne odportcania na ich efektivnejSie implementovanie, ktoré by
prispeli k zvySeniu spokojnosti zakaznikov. Teoreticka cast sa zameriava na koncept
ekologickych opatreni v hotelierstve, ich vyznam pre ochranu Zivotného prostredia a prinos pre
udrZatelny rozvoj turizmu. Rovnako sa venuje aj vztahu medzi ekologickymi praktikami a
spokojnostou zakaznikov, pricom sa zohladiiuje vplyv tychto praktik na vyber ubytovania a
zakaznicke preferencie. Empiricka Cast prace obsahuje analyzu ekologickych opatreni vo
vybranom ubytovacom zariadeni, ako aj dotaznikovy prieskum medzi zakaznikmi, ktory ma za
ciel identifikovat ich postoje, hodnotenie tychto praktik a ich vplyv na celkovii spokojnost.
Vysledky prieskumu poskytna konkrétne odporacania pre hotely na efektivnejSie
implementovanie ekologickych opatreni a ich vyuzitie na zlepSenie zakaznickej skisenosti a
zvySenie konkurencieschopnosti na trhu.
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The aim of the bachelor thesis is to analyse the ecological measures adopted by a selected
accommodation facility and propose strategies for their more effective implementation. The
theoretical part focuses on the concept of ecological measures in the hospitality industry, their
importance for environmental protection, and their contribution to sustainable tourism
development. It also addresses the relationship between ecological practices and customer
satisfaction, considering the impact of these practices on accommodation choices and customer
preferences. The empirical part of the thesis includes an analysis of the ecological measures
implemented in the selected accommodation facility, as well as a questionnaire survey among
customers aimed at identifying their attitudes, evaluating these practices, and assessing their
impact on overall satisfaction. The research results will provide specific recommendations for
hotels to effectively implement ecological measures and use them to enhance the customer
experience and increase competitiveness in the market.

Vplyv ekologickych opatreni na spokojnost zakaznikov vo vybranom ubytovacom zariadeni
/ The Impact of Ecological Measures on Customer Satisfaction in a Selected Accommodation
Facility

Cielom bakalarskej prace je analyzovat ekologické opatrenia prijaté vo vybranom ubytovacom
zariadeni a navrhnuat konkrétne odporacania na ich efektivnejSie implementovanie, ktoré by
prispeli k zvySeniu spokojnosti zakaznikov. Teoretickd cast sa zameriava na koncept
ekologickych opatreni v hotelierstve, ich vyznam pre ochranu Zivotného prostredia a prinos pre
udrzatelny rozvoj turizmu. Rovnako sa venuje aj vztahu medzi ekologickymi praktikami a
spokojnostou zakaznikov, pricom sa zohladiiuje vplyv tychto praktik na vyber ubytovania a
zakaznicke preferencie. Empiricka Cast prace obsahuje analyzu ekologickych opatreni vo
vybranom ubytovacom zariadeni, ako aj dotaznikovy prieskum medzi zdkaznikmi, ktory ma za
ciel identifikovat ich postoje, hodnotenie tychto praktik a ich vplyv na celkovii spokojnost.
Vysledky prieskumu poskytnt konkrétne odporacania pre hotely na efektivnejSie
implementovanie ekologickych opatreni a ich vyuzitie na zlepSenie zakaznickej skisenosti a
zvySenie konkurencieschopnosti na trhu.

The aim of the bachelor thesis is to analyse the ecological measures implemented in a selected
accommodation facility and propose specific recommendations for their more effective
implementation, which would contribute to increasing customer satisfaction. The theoretical part
focuses on the concept of ecological measures in the hospitality industry, their importance for
environmental protection, and their contribution to sustainable tourism development. It also
addresses the relationship between ecological practices and customer satisfaction, considering the
impact of these practices on accommodation choices and customer preferences. The empirical part
of the thesis includes an analysis of the ecological measures implemented in the selected
accommodation facility, as well as a questionnaire survey among customers aimed at identifying
their attitudes, evaluating these practices, and assessing their impact on overall satisfaction. The
research results will provide specific recommendations for hotels to effectively implement
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ecological measures and use them to enhance the customer experience and increase
competitiveness in the market.

Marketingova komunikacia vinnej destinacie v kontexte rozvoja vybraného regionu /
Marketing Communication of Wine Destination in the context of the development of the
selected region

Cielom bakalarskej prace je analyzovat marketingovt komunikaciu vybranej vinnej destinacie a
navrhntt konkrétne opatrenia na zlep$enie marketingovej komunikacie, ktoré by mohli prispiet
k podpore rozvoja vybraného regionu. Praca sa zameriava na hodnotenie sacasnych
marketingovych kampani, ktoré podporuji rozvoj vinneho turizmu vybranej destinacie a skiima
ich Ucinnost pri zvySovani povedomia o lokalite. Okrem analyzy bude stGcastou prace 3aj
vyhodnotenie dopadu tychto marketingovych aktivit na ekonomicky a kultarny rozvoj regionu.
V zavere sa praca bude zaoberat vytvorenim navrhu marketingovej kampane na zviditelnenie
vinneho turizmu v destinacii, s dérazom na udrzatelné a inovativne pristupy.

The aim of the bachelor thesis is to analyze the marketing communication of a selected wine
destination and to propose concrete measures to improve marketing communications that could
contribute to supporting the development of the selected region. The work focuses on the
evaluation of current marketing campaigns, which support the development of wine tourism of a
selected destination and examines their effectiveness in raising the location awareness. In
addition to the analysis, the work will also be the evaluation of the impact of these marketing
activities on the economic and cultural development of the region. In conclusion, the work will be
addressed by the design of a marketing campaign to make wine tourism more visible in
destination, with an emphasis on sustainable and innovative approaches.

Generacné rozdiely v preferenciach wellness sluZieb vo vybranom ubytovacom zariadeni /
Generational Differences in Wellness Service Preferences in a Selected Accommodation
Facility

Cielom bakalarskej prace je analyzovat generacné rozdiely v preferenciach wellness sluZieb vo
vybranom ubytovacom zariadeni a zaroven navrhnat opatrenia na zlepSenie ponuky tychto
sluzieb. Praca sa zameriava na identifikaciu rozdielov v preferenciach a potrebach jednotlivych
generacii v oblasti wellness pobytov, ako aj na faktory ovplyviiujuce ich rozhodovanie pri vybere
tychto sluZieb. Na zaklade tejto analyzy buda navrhnuté konkrétne Gpravy wellness ponuky vo
vybranom ubytovacom zariadeni, ktoré prispeja k lepSiemu prisposobeniu sluzieb réznym
vekovym generaciam a zlepSeniu celkovej zakaznickej skisenosti.

The aim of the bachelor thesis is to analyse generational differences in wellness service preferences
of different generations in a selected accommodation facility, while also proposing measures to
improve the offering of these services. The thesis focuses on identifying differences in the
preferences and needs of various generations regarding wellness stays, as well as the factors
influencing their decision-making when selecting these services. Based on this analysis, specific
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adjustments to the wellness offerings in the selected accommodation facility will be proposed to
better tailor the services to different generational groups and enhance the overall customer
experience.

Generacné rozdiely v preferenciach hosti v kontexte udrzatelného turizmu vo vybranom
ubytovacom zariadeni / Generational Differences in Guest Preferences in the Context of
Sustainable Tourism in a Selected Accommodation Facility

Cielom bakalarskej prace je analyzovat generacné rozdiely v preferenciach hosti v kontexte
udrzatelného turizmu a na zéklade ziskanych poznatkov navrhntt odporucania, ktoré by zvysili
spokojnost jednotlivych generacii vo vybranom ubytovacom zariadeni. Praca sa zameriava na
identifikaciu rozdielov v spravani roznych generacii pri vybere ubytovania v ramci udrzatelného
turizmu a na faktory, ktoré ovplyviiujt ich rozhodovanie, ako st environmentalne aspekty, cena,
komfort a dostupnost ekologickych sluZzieb.

The aim of the bachelor thesis is to analyse generational differences in guest preferences in the
context of sustainable tourism and, based on the findings, propose recommendations that would
increase the satisfaction of individual generations in the selected accommodation facility. The
thesis focuses on identifying differences in the behaviour of various generations when choosing
accommodation within sustainable tourism and the factors influencing their decision-making,
such as environmental aspects, price, comfort, and the availability of eco-friendly services.

Vplyv udrzatel'ného turizmu na konkurencieschopnost vybraného ubytovacieho zariadenia
vregione / The Impact of Sustainable Tourism on the Competitiveness of a Selected
Accommodation Facility in the Region

Cielom bakalarskej prace je analyzovat vplyv udrzatelného turizmu na konkurencieschopnost
vybraného ubytovacieho zariadenia v regione a navrhnat opatrenia na zlepSenie jeho postavenia
na trhu. Praca sa zameriava na identifikaciu udrzatelnych praktik, ktoré ubytovacie zariadenie
implementuje, a na ich vplyv na preferencie zakaznikov, ekologické a ekonomické vyhody, ako
aj na marketingovu stratégiu. Sicastou prace bude analyza konkurencie v regione a hodnotenie,
ako udrzatelné pristupy ovplyviiuju rozhodovanie hosti pri vybere ubytovania. Na zaklade
ziskanych poznatkov budt navrhnuté konkrétne opatrenia a odporucania, ktoré by mohli
prispiet k zvySeniu konkurencieschopnosti zariadenia a jeho lepSiemu zacieleniu na ekologicky
uvedomelych zakaznikov.

The aim of the bachelor thesis is to analyse the impact of sustainable tourism on the
competitiveness of a selected accommodation facility in the region and propose measures to
improve its market position. The thesis focuses on identifying the sustainable practices
implemented by the accommodation facility and their impact on customer preferences, ecological
and economic benefits, as well as marketing strategy. The work will include an analysis of regional
competition and an assessment of how sustainable approaches influence guests' decision-making
when choosing accommodation. Based on the findings, specific measures and recommendations
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will be proposed to enhance the competitiveness of the facility and better target environmentally
conscious customers.

Znacka “
vybere ubytovania v Nitrianskom kraji/ The "Certified Accommodation in the Countryside"
Brand and Its Influence on Visitors' Decision-Making When Choosing Accommodation in the
Nitra Region

Cielom bakalarskej prace je analyzovat vplyv znacky ,Certifikované ubytovanie na vidieku“ na
rozhodovanie navStevnikov pri vybere ubytovania v konkrétnom ubytovacom zariadeni v
Nitrianskom kraji a vypracovat navrh marketingovej stratégie na jej efektivnejsie vyuzitie. Praca
sa zameriava na identifikaciu faktorov, ktoré ovplyviiuji rozhodovaci proces navstevnikov,
pricom sa skiima vplyv certifikacie na ich preferencie a o¢akavania. Na ziskanie primarnych dat
bude aplikovany dotaznikovy prieskum. Zo ziskanych udajov budt navrhnuté konkrétne
opatrenia na efektivnejSie vyuzitie znacky, ktoré by mohli prispiet k prilakaniu navstevnikov a
zvySeniu konkurencieschopnosti vybraného ubytovacieho zariadenia.

The aim of the bachelor thesis is to analyse the impact of the "Certified Rural Accommodation”

Certifikované ubytovanie na vidieku” a jej vplyv na rozhodovanie navstevnikov pri

brand on visitors' decision-making when choosing accommodation in a selected lodging facility
in the Nitra region and to develop a marketing strategy for its more effective use. The thesis focuses
on identifying the factors that influence visitors' decision-making processes and examining the
impact of certification on their preferences and expectations. Primary data will be collected
through a questionnaire survey. Based on the collected data, specific measures will be proposed to
enhance the effective use of the brand, which could contribute to attracting visitors and increasing
the competitiveness of the selected accommodation facility.

Vyznam recepéného manaZzmentu pri zvySovani spokojnosti hosti vo vybranych hoteloch
strednej kategorie / The Importance of Front Desk Management in Enhancing Guest
Satisfaction in Selected Mid-Range Hotels

Praca sa zameriava na recepény manazment ako kla¢ovy faktor ovplyviiujaci spokojnost hosti v
hoteloch strednej kategoérie. Teoreticka Cast definuje recepny manazment, jeho hlavné tlohy
a vyznam v hotelierstve. Prakticka ¢ast zahfna analyzu fungovania recepcnych sluZieb vo
vybranych hoteloch, identifikdciu problémovych oblasti a hodnotenie spokojnosti hosti
prostrednictvom dotaznikového prieskumu. Cielom prace je analyzovat vyznam recepéného
manazmentu a navrhnat konkrétne opatrenia na zlep$enie kvality recepénych sluzieb, ktoré
prispeji k zvySeniu spokojnosti hosti a efektivnejSiemu riadeniu hotelov strednej kategorie.
The bachelor thesis focuses on front desk management as a key factor influencing guest
satisfaction in mid-range hotels. The theoretical part defines front desk management, its main
tasks, and its importance in the hospitality industry. The practical part includes an analysis of the
functioning of front desk services in selected hotels, identification of problematic areas, and an
evaluation of guest satisfaction through a questionnaire survey. The aim of the bachelor thesis is
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to analyse the importance of desk management and to propose specific measures to improve the
quality of front desk services, which will contribute to increasing guest satisfaction and more
efficient management of mid-range hotels.

JUDr. Ing. Tomas$ Malatinec, PhD.

Spolo¢ensky zodpovedné podnikanie vybraného podniku v turizme / Corporate Social
Responsibility of a Selected Enterprise in Tourism

Bakalarska praca sa zameriava na koncept spolocenskej zodpovednosti firiem (CSR) v kontexte
vybraného podniku v sektore turizmu, pricom cielom je hodnotit jeho sicasné stratégie v
oblastiach ekonomickej, environmentalnej a socialnej zodpovednosti a v nadvaznosti na
dosiahnuté vysledky stanovit navrhy a opatrenia na posilnenie CSR, vratane integracie
udrzatelnych technologii, znizovania environmentalnej stopy, podpory lokalnych komunit a
transparentného dialogu so zainteresovanymi stranami.

The bachelor's thesis focuses on the concept of corporate social responsibility (CSR) in the context
of a selected enterprise in the tourism sector, aiming to assess its current strategies in economic,
environmental, and social responsibility. Based on the findings, the thesis proposes measures to
strengthen CSR, including the integration of sustainable technologies, reduction of environmental
impact, support for local communities, and transparent dialogue with stakeholders.

Spolocensky zodpovedné podnikanie vybraného podniku v turizme / Corporate Social
Responsibility of a Selected Enterprise in Tourism

Bakalarska praca sa zameriava na koncept spolo¢enskej zodpovednosti firiem (CSR) v kontexte
vybraného podniku v sektore turizmu, pricom cielom je hodnotit jeho sticCasné stratégie v
oblastiach ekonomickej, environmentalnej a socialnej zodpovednosti a v nadviznosti na
dosiahnuté vysledky stanovit navrhy a opatrenia na posilnenie CSR, vratane integracie
udrzatelnych technologii, znizovania environmentalnej stopy, podpory lokalnych komunit a
transparentného dialogu so zainteresovanymi stranami.

The bachelor's thesis focuses on the concept of corporate social responsibility (CSR) in the context
of a selected enterprise in the tourism sector, aiming to assess its current strategies in economic,
environmental, and social responsibility. Based on the findings, the thesis proposes measures to
strengthen CSR, including the integration of sustainable technologies, reduction of environmental
impact, support for local communities, and transparent dialogue with stakeholders.

Predikcia financnej situacie vybraného podniku v turizme / Prediction of the Financial
Situation of a Selected Enterprise in Tourism

Bakalarska praca sa zameriava na predikciu finan¢nej situacie vybraného podniku v sektore
turizmu prostrednictvom analyzy finanénych ukazovatelov, historickych trendov a externych
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faktorov ovplyvriujucich jeho hospodarsku stabilitu. Cielom je vyhodnotit finan¢né ukazovatele
a na zaklade ziskanych dat stanovit navrhy a opatrenia na minimalizaciu finan¢nych rizik,
usporu nakladov, diverzifikdciu prijmovych zdrojov a =zlepSenie dlhodobej financnej
udrzatelnosti podniku.

The bachelor's thesis focuses on predicting the financial situation of a selected enterprise in the
tourism sector through the analysis of financial indicators, historical trends, and external factors
influencing its economic stability. The objective is to evaluate financial metrics and based on the
collected data, propose measures to mitigate financial risks, cost savings, diversify revenue
streams, and enhance the long-term financial sustainability of the enterprise.

Predikcia finanénej situacie vybraného podniku v turizme / Prediction of the Financial
Situation of a Selected Enterprise in Tourism

Bakalarska praca sa zameriava na predikciu finan¢nej situacie vybraného podniku v sektore
turizmu prostrednictvom analyzy finanénych ukazovatelov, historickych trendov a externych
faktorov ovplyviiujacich jeho hospodarsku stabilitu. Cielom je vyhodnotit finan¢né ukazovatele
a na zaklade ziskanych dat stanovit navrhy a opatrenia na minimalizaciu finan¢nych rizik,
usporu nakladov, diverzifikaciu prijmovych zdrojov a zlepSenie dlhodobej financ¢ne;
udrzatelnosti podniku.

The bachelor's thesis focuses on predicting the financial situation of a selected enterprise in the
tourism sector through the analysis of financial indicators, historical trends, and external factors
influencing its economic stability. The objective is to evaluate financial metrics and based on the
collected data, propose measures to mitigate financial risks, cost savings, diversify revenue
streams, and enhance the long-term financial sustainability of the enterprise.

Zmluvny manaZment vo vybranej cestovnej kancelarii / Contract Management in a Selected
Travel Agency

Bakalarska praca sa zameriava na zmluvny manazment v kontexte vybranej cestovnej
kancelarie, pricom cielom je hodnotit aktualne postupy a nastroje pouZivané pri sprave a
uzatvarani zmlav s klientmi, partnermi a dodavatel'mi. Na zaklade vyhodnotenia efektivnosti
tychto procesov budt stanovené navrhy a opatrenia na zlepSenia smerujice k zniZeniu
pravnych a obchodnych rizik, skrateniu administrativnych procesov a zlepseniu zabezpecenia
zmluvnych vztahov.

The bachelor's thesis focuses on contract management in the context of a selected travel agency,
with the aim of evaluating the current procedures and tools used in managing and concluding
contracts with clients, partners, and suppliers. Based on the assessment of the effectiveness of
these processes, proposals and measures will be made to minimize legal and commercial risks,
improve streamline administrative processes, and enhance the security of contractual
relationships.
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Bankrotné a bonitné modely vybraného hotela / Bankruptcy and Credit Rating Models of a
Selected Hotel

Bakalarska praca sa zameriava na predikciu financ¢nej situacie vybraného hotela, pricom cielom
je hodnotit finan¢nt situaciu podniku pomocou kvantitativnych metdd, ako st modely predikcie
bankrotu a hodnotenie bonity. Na zaklade vyhodnotenia finan¢nych ukazovatelov buda
stanovené navrhy a opatrenia na zlepSenie financCnej situacie a zabezpecenie dlhodobej
finan¢nej udrzatelnosti hotela.

The bachelor's thesis focuses on prediction of financial situation of a selected hotel, with the aim
of evaluating the financial situation of the enterprise using quantitative methods such as
bankruptcy prediction models and creditworthiness assessment. Based on the evaluation of
financial indicators, proposals and measures will be made to improve the financial situation and
ensure the long-term financial sustainability of the hotel.

Hodnotenie politiky turizmu vo vybranom meste / Evaluation of Tourism Policy in a Selected
City

Bakalarska praca sa zameriava na hodnotenie politiky turizmu vo vybranom meste, pricom
cielom je hodnotit existujlice stratégie a opatrenia tykajuce sa rozvoja turizmu, podpory
miestnych podnikatelov a udrzatelnosti turistickych aktivit. Na zaklade dosiahnutych vysledkov
buda stanovené navrhy a odporacania na zlepSenie efektivnosti turistickej politiky, podporu
udrzatelného rozvoja a zvySenie konkurencieschopnosti mesta ako turistickej destinacie.

The bachelor's thesis focuses on the evaluation of tourism policy in a selected city, with the aim of
assessing the existing strategies and measures related to tourism development, support for local
entrepreneurs, and the sustainability of tourist activities. Based on the results achieved, proposals
and recommendations will be made to improve the effectiveness of tourism policy, support
sustainable development, and enhance the city's competitiveness as a tourist destination.

Hodnotenie politiky turizmu vo vybranom meste / Evaluation of Tourism Policy in a Selected
City

Bakalarska praca sa zameriava na hodnotenie politiky turizmu vo vybranom meste, pri¢om
cielom je hodnotit existujace stratégie a opatrenia tykajlice sa rozvoja turizmu, podpory
miestnych podnikatelov a udrzatelnosti turistickych aktivit. Na zaklade dosiahnutych vysledkov
buda stanovené navrhy a odporacania na zlepSenie efektivnosti turistickej politiky, podporu
udrzatelného rozvoja a zvySenie konkurencieschopnosti mesta ako turistickej destinacie.

The bachelor's thesis focuses on the evaluation of tourism policy in a selected city, with the aim of
assessing the existing strategies and measures related to tourism development, support for local
entrepreneurs, and the sustainability of tourist activities. Based on the results achieved, proposals
and recommendations will be made to improve the effectiveness of tourism policy, support
sustainable development, and enhance the city's competitiveness as a tourist destination.
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Hodnotenie vybranych investi¢nych stimulov do kultarneho dedi¢stva / Evaluation of
Selected Investment Incentives for Cultural Heritage

Bakalarska praca sa zameriava na hodnotenie vybranych investi¢nych stimulov do kultarneho
dedicstva, pricom cielom je hodnotit t¢innost a vplyv tychto stimulov na ochranu a obnovu
kulttrnych pamiatok. Na zaklade ziskanych vysledkov budt stanovené navrhy a odportcania na
zlepSenie efektivnosti investicnych stimulov s cielom podpory udrZatelny rozvoj a ochranu
kultarneho dedicstva.

The bachelor's thesis focuses on the evaluation of selected investment incentives for cultural
heritage, with the aim of assessing the effectiveness and impact of these incentives on the
preservation and restoration of cultural monuments. Based on the results obtained, proposals and
recommendations will be made to improve the effectiveness of investment incentives in order to
support sustainable development and the protection of cultural heritage.

Hodnotenie vybranych investiénych stimulov do kultirneho dedi¢stva / Evaluation of
Selected Investment Incentives for Cultural Heritage

Bakalarska praca sa zameriava na hodnotenie vybranych investi¢nych stimulov do kultirneho
dedicstva, pricom cielom je hodnotit t¢innost a vplyv tychto stimulov na ochranu a obnovu
kulttrnych pamiatok. Na zaklade ziskanych vysledkov budt stanovené navrhy a odportc¢ania na
zlepSenie efektivnosti investicnych stimulov s cielom podpory udrzatelny rozvoj a ochranu
kultarneho dedicstva.

The bachelor's thesis focuses on the evaluation of selected investment incentives for cultural
heritage, with the aim of assessing the effectiveness and impact of these incentives on the
preservation and restoration of cultural monuments. Based on the results obtained, proposals and
recommendations will be made to improve the effectiveness of investment incentives in order to
support sustainable development and the protection of cultural heritage.

PhDr. Kristina Melu$ova, PhD.

Vyznam regionalnej znacky produktov vo vybranom cielovom mieste v turizme na Slovensku
/ The importance of regional product branding in a selected tourism destination in Slovakia
V stcasnosti predstavuji regiony vyznamny fragment identifikacie krajiny, najma vdaka svojej
prirodnej a kultirnej rozmanitosti vytvarajicej miestne tradicie, zvyky a Speciality. Aj vdaka
teorii oznacovania miestnych produktov dokazu cielové miesta turizmu budovat svoju identitu
a zvySovat povedomie o svojom Uzemi. Bakalarska praca sa zaobera vplyvom, ktory predstavuje
existencia regionalnej znac¢ky produktov na rozvoj turizmu v skimanom regione. Vychadzajtc
z teoreticky vymedzenych kltcovych pojmov, autor/ka pristapi k celkovému zmapovaniu
znacenia regionalnych produktov vo vybranom cielom mieste v turizme (regiéne) na Slovensku.
Cielom bakalarskej prace je analyzovat regionalne znacenie produktov vo vybranom regiéne a
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nasledne navrhnat moznosti vyuzivania znacky regionalnych produktov v kontexte rozvoja
skimaného regionu ako cielového miesta turizmu.

Nowadays, regions represent an important fragment of the country's identification, especially
thanks to their natural and cultural diversity creating local traditions, customs and specialties.
Also thanks to the theory of local product labelling, tourism destinations are able to build their
identity and raise awareness of their territory. The bachelor thesis deals with the impact that the
existence of regional product labels has on the development of tourism in the studied region
Starting from the theoretically defined key concepts, the author will proceed to the overall
mapping of regional product branding in the selected target location in tourism (region) in
Slovakia. The aim of the bachelor thesis is to analyse regional product branding in the selected
region and subsequently to propose the possibilities of using regional product branding in the
context of the development of the studied region as a tourism destination.

Cezhrani¢na spolupraca ako nastroj podpory turizmu vo vybranej prihrani¢nej oblasti /
Cross-border cooperation as a tool for promoting tourism in the selected border area
Bakalarska praca je prioritne zamerana na zistovanie prinosov a bariér vyuzivania vybraného
programu cezhrani¢nej spoluprace, kde je porovnavany stav a troven turizmu v danej oblasti
pred a po implementacii skimaného programu. Autor/ka sa zameria na analyzu moznosti
spoluprace v rozvoji turizmu, napriklad budovanim infrastruktary, propagacia pohrani¢ného
uzemia, uchovavaniu jedinec¢nosti, originality historie, kultary, tradicii a zvykov daného tizemia.
Vychadzajic z teoretického vymedzenia skimanej problematiky a praktickych vysledkov prace,
autor /ka pristpi k vlastnymi navrhom, ktoré mézu G¢inne zlep§it troven turizmu s ohladom
na cezhrani¢nt spolupracu. Cielom bakalarskej prace je analyzovat rozvoj turizmu vo vybranej
prihrani¢nej oblasti pred a po implementacii projektu cezhrani¢nej spoluprace a nasledne
navrhnlt opatrenia na GcinnejSie vyuzivanie mozZnosti cezhrani¢nej spoluprace pri rozvoji
turizmu.

The bachelor thesis is primarily focused on identifying the benefits and barriers to the use of the
selected cross-border cooperation programme, where the status and level of tourism in the area
before and after the implementation of the studied programme is compared. The author will focus
on the analysis of the possibility of cooperation in the development of tourism, for example by
building infrastructure, promoting the border area, preserving the uniqueness, originality of the
history, culture, traditions and customs of the area. Based on the theoretical definition of the issue
under study (cross-border cooperation, tourism, regional development) and the practical results
of the work, the author will come up with his/her own proposals that can effectively improve the
level of tourism with regard to cross-border cooperation. The aim of the bachelor thesis is to
analyse the development of tourism in the selected border area before and after the
implementation of the cross-border cooperation project and subsequently to propose measures for
a more effective use of the possibilities of cross-border cooperation in the development of tourism.
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Implementacia informacnych technoldgii vo vybranom ubytovacom zariadeni /
Implementation of information technology in a selected accommodation facility

Bakalarska praca sa zaobera definovanim rozsahu vyuzivania informac¢nych technologii v
turizme, ako aj identifikovanim nedostatkov a rezerv, ktoré sa v oblasti ich vyuzivania vyskytuju.
Prave vdaka inovacidm je zabezpecCena ponuka novych informaénych kanalov, ako aj nové
sposoby ponuky produktov turizmu, ktoré umoznuju rychlu dostupnost informacii o novych
produktoch. Vychadzajic z teoretického vymedzenia skimanej problematiky a praktickych
vysledkov prace, autor/ka pristpi k vlastnymi navrhom, ktoré mozu Géinne zlepSit Groven
vyuzivania informacnych technologii vo vybranom ubytovacom zariadeni. Cielom bakalarske;
prace je identifikovat implementaciu informac¢nych technolégii vo vybranom podniku a
nasledne navrhnit moznosti ich G¢inného vyuzivania s cielom zvySovania jeho
konkurencieschopnosti.

The bachelor thesis deals with the definition of the scope of the information technology using in
tourism, as well as the identification of shortcomings and reserves that occur in the field of their
use. It is thanks to innovation that new information channels are provided, as well as new ways
of offering tourism products that allow for the rapid availability of information on new products.
Based on the theoretical definition of the studied issue (information technology, innovation
management, tourism) and the practical results of the thesis, the author will proceed to his/her
own proposals that can effectively improve the level of use of information technology in the
selected accommodation facility. The aim of the bachelor thesis is to identify the implementation
of information technologies in the selected company and subsequently to propose the possibilities
of their effective use in order to increase its competitiveness.

Implementacia inovacii v kontexte informaénych technoldogii vo vybranom turistickom
informaénom centre / Implementation of innovations in the context of information
technology in a selected tourist information centre

Bakalarska praca sa zaobera definovanim rozsahu vyuZivania informacénych technolégii v
turizme, ako aj identifikovanim nedostatkov a rezerv, ktoreé sa v oblasti ich vyuzivania vyskytuju.
Vychadzajic z teoretického vymedzenia skimanej problematiky a praktickych vysledkov prace,
autor/ka pristapi k vlastnymi navrhom, ktoré moézu Gcinne zlepSit Groven vyuzivania
informac¢nych technolégii vo vybranej organizacii. Cielom bakalarskej prace je identifikovat
vyuzivanie inova¢nych informacnych technologii vo vybranom turistickom informac¢nom
centre a nasledne navrhnat moznosti ich G¢inného vyuZivania v praxi.

The bachelor thesis deals with the definition of the scope of the information technology using in
tourism, as well as the identification of shortcomings and reserves that occur in the field of their
use. Based on the theoretical definition of the studied issue (information technology, innovation
management, tourism) and the practical results of the thesis, the author proceeds to his/her own
proposals that can effectively improve the level of use of information technology in the selected
organization. The aim of the bachelor thesis is to identify the use of innovative information
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technologies in a selected tourist information centre and subsequently to propose the possibilities
of their effective use in practice.

Uplatnenie produktovych inovacii vo vybranom gastronomickom zariadeni /
Implementation of product innovations in a selected gastronomic facility

Bakalarska praca sa zaobera identifikdciou vyznamu inovacii v turizme so zretelom na
implementovanie produktovych inovacii vo vybranom gastronomickom zariadeni. Vychadzajtc
z teoretického vymedzenia skiimanej problematiky a praktickych vysledkov prace, autor/ka
pristpi k vlastnymi navrhom G¢inného vyuzivania produktovych inovacii v skimanom podniku
v turizme. Cielom bakalarskej prace je analyzovat vyuzivanie produktovych inovacii vo
vybranom podniku a nasledne navrhnat moznosti ich i¢inného vyuzivania v praxi.

The bachelor thesis deals with the identification of the importance of innovations in tourism with
regard to the implementation of product innovations in a selected gastronomic facility. Based on
the theoretical definition of the studied issue (tourism, innovation management, product
innovations) and the practical results of the thesis, the author proceeds to his/her own proposals
for the effective use of product innovations in the studied tourism enterprise. The aim of the
bachelor thesis is to analyze the use of product innovations in the selected company and then to
propose the possibilities of their effective use in practice.

Manazment inovaénej podnikovej kultary vo vybranom wubytovacom zariadeni /
Management of innovative corporate culture in a selected accommodation facility
Bakalarska praca sa primarne zaobera inovaciami, ktoré st implementované v organizaciach
turizmu a ovplyviiuja troven ich podnikovej kultry. Prioritnym zameranim bude definovat
podnikova kulttru z pohladu zauZivanych noriem a vzorov spravania sa zamestnancov, ich
vztahy vo vnutri systému organizacie, ako aj vztah a image podniku smerom navonok, ktory
podnikova kulttira predstavuje. Vychadzajac z teoretického vymedzenia skimanej problematiky
a praktickych vysledkov prace zameranych na definovanie prijimania novych inovacii na Grovni
podnikovej kultary, autor/ka pristpi k vlastnymi inovaé¢nym navrhom, ktoré moézu ucinne
zlepSit troven podnikovej kultary skimaného ubytovacieho zariadenia. Cielom bakalarske;
prace je analyzovat inovacny manazment podnikovej kultiry vo vybranom ubytovacom
zariadeni a nasledne navrhnat inova¢né postupy podnikovej kultary, ktoré by zlepsili postavenie
skiimaného podniku na konkuren¢nom trhu v oblasti turizmu.

The bachelor thesis is primarily concerned with innovations that are implemented in tourism
organisations and affect the level of their corporate culture. The priority focus will be to define
corporate culture in terms of the established norms and patterns of employee behaviour, their
relationships within the organisation's system as well as the relationship and image of the
company outwards, which the corporate culture represents. Based on the theoretical definition of
the studied issue (innovation management, corporate culture, tourism) and the practical results
of the thesis aimed at defining the adoption of new innovations at the level of corporate culture,
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the author will proceed with his/her own innovative proposals that can effectively improve the
level of corporate culture of the studied accommodation facility. The aim of the bachelor thesis is
to analyze the innovative management of corporate culture in a selected accommodation facility
and subsequently to propose innovative corporate culture practices that would improve the
position of the studied company in the competitive market in the field of tourism.

Riadenie inovaénej podnikovej kultary vo vybranom kapelnom zariadeni / Management of
innovative corporate culture in a selected spa facility.

Bakalarska praca sa primarne zaobera inovaciami, ktoré st implementované v organizaciach
turizmu a ovplyvniuja aroven ich podnikovej kultary. Prioritnym zameranim bude definovat
podnikovt kultGru z pohladu zauzivanych noriem a vzorov spravania sa zamestnancov, ich
vztahy vo vnutri systému organizacie, ako aj vztah a image podniku smerom navonok, ktory
podnikova kulttra predstavuje. Vychadzajic z teoretického vymedzenia skimanej problematiky
a praktickych vysledkov prace zameranych na definovanie prijimania novych inovacii na arovni
podnikovej kultary, autor/ka pristpi k vlastnymi inovaé¢nym navrhom, ktoré moézu ucinne
zlepsit Groven podnikovej kultry skimaného kapelného zariadenia. Cielom bakalarskej prace
je analyzovat vyuzivané inovacie v podnikovej kultire skimaného kupelného zariadenia a
nasledne navrhntt také inovacné postupy podnikovej kulttry, ktoré by zlepsili postavenie
podniku na konkuren¢nom trhu v oblasti kiipelného turizmu.

The bachelor thesis is primarily concerned with innovations that are implemented in tourism
organizations and affect the level of their corporate culture. The priority focus will be to define
corporate culture in terms of the established norms and patterns of employee behaviour, their
relationships within the organisation's system as well as the relationship and image of the
company outwards that the corporate culture represents. Based on the theoretical definition of
the studied issue (innovation management, corporate culture, tourism) and the practical results
of the thesis aimed at defining the adoption of new innovations at the level of corporate culture,
the author will proceed with his/her own innovative proposals that can effectively improve the
level of corporate culture of the studied spa facility. The aim of the bachelor thesis is to analyze the
innovations used in the corporate culture of the studied spa facility and then to propose such
innovative corporate culture practices that would improve the position of the company in the
competitive market in the field of spa tourism.

Strategické riadenie turizmu na drovni miestnej samospravy / Strategic tourism
management at the local self-government level

Bakalarska praca sa primarne zaobera analyzou strategického riadenia turizmu vo vybranej
miestnej samosprave v kontexte vnatorného a vonkajsieho prostredia turizmu a definovanim
jeho sti¢asného stavu prostrednictvom SWOT analyzy. Vychadzajic z teoretického vymedzenia
skimanej problematiky a analyzou vychodiskového stavu turizmu v sktimanej samosprave,
autor /ka pristapi k vlastnymi navrhom, ktoré mozu G¢inne zlepsit Groven riadenia turizmu na
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urovni miestnej samospravy. Cielom bakalarskej prace je zmapovat sticasny stav turizmu vo
vybranej samosprave a nasledne navrhnat opatrenia na zlepSenie strategického riadenia pri
rozvoji turizmu.

Bachelor thesis is primarily deals with the analysis of strategic management of tourism in selected
local self -government in the context of the internal and external environment of tourism and
defining its current state through SWOT analysis. Based on the theoretical definition of the
investigated issue and analysis of the starting state of tourism in the examined self -government,
the author will proceed to his own proposals, which can effectively improve the level of tourism
management at local self -government level. The aim of the bachelor thesis is to map the current
state of tourism in the selected self -government and subsequently propose measures to improve
strategic management in the development of tourism.

Strategické riadenie turizmu na arovni regionalnej samospravy / Strategic management of
tourism at the level of regional self-government

Bakalarska praca sa primarne zaobera analyzou strategického riadenia turizmu vo vybranej
regionalnej samosprave v kontexte vnutorného a vonkajSieho prostredia CR a definovanim jeho
stcasného stavu prostrednictvom SWOT analyzy. Vychadzajic z teoretického vymedzenia
skiimanej problematiky a analyzou vychodiskového stavu turizmu v skiimanej samosprave,
autor /ka pristapi k vlastnymi navrhom, ktoré mozu G¢inne zlep§it troven riadenia turizmu na
urovni regionalnej samospravy. Cielom bakalarskej prace je zmapovat stic¢asny stav turizmu vo

vybranom regione a nasledne navrhnat opatrenia na zlepSenie strategického riadenia pri rozvoji
turizmu.

The bachelor thesis is primarily deals with the analysis of the strategic management of tourism in
the selected regional self -government in the context of the internal and external environment of
the CR and by defining its current state through SWOT analysis. Based on the theoretical
definition of the investigated issue and analysis of the starting state of tourism in the investigated
self -government, the author will proceed to its own proposals, which can effectively improve the
level of tourism management at the level of regional self -government. The aim of the bachelor
thesis is to map the current state of tourism in the selected region and subsequently propose
measures to improve strategic management in the development of tourism.

Dopyt ako faktor ovplyvilujici Groven inovacii vo vybranom turistickom informaénom
centre / Demand as a factor influencing the level of innovation in a selected tourist
information centre

Bakalarska praca sa zaobera analyzou dopytu zakaznikov po sluzbach v turistickych
informac¢nych centrach a jeho vplyvom na troven inovacii, ktoré st nitené tieto organizacie v
turizme implementovat. Vychadzajiuc z teoretického vymedzenia skiimanej problematiky a
vysledkov dotaznikového dopytovania, autor/ka pristapi k vlastnymi navrhom zavedenia
inovacii so zamerom ¢o najlepSie uspokojit potreby zakaznikov. Cielom bakalarskej prace je
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analyzovat troven inovacii v kontexte dopytu vo vybranom podniku a nasledne navrhntt
inova¢né opatrenia, ktoré vedu k uspokojeniu potrieb svojich zakaznikov.

Bachelor thesis deals with the analysis of customer demand for services in tourist information
centers and its impact on the level of innovation that are forced to implement these organizations
in tourism. Based on the theoretical definition of the investigated issue and results of the
questionnaire demand, the author will proceed to his own proposals for the introduction of
innovation with the aim of best to meet the needs of customers. The aim of the bachelor thesis is
to analyze the level of innovation in the context of demand in the selected company and
subsequently propose innovative measures that lead to the satisfaction of the needs of their
customers.

Ing. Lenka Mikle, PhD.

Zeleny hotel vo vybranom slovenskom regione a ich atraktivita pre ekologicky uvedomelych
turistov / Green Hotel in a Selected Slovak Region and Their attractiveness for
Environmentally Conscious Tourists

Bakalarska praca sa bude zameriavat na aktualny stav ekologizacie ubytovacich zariadeni na
Slovensku. Teoreticka Cast zavere¢nej prace poskytne detailny pohlad na teoretické vychodiska
so zameranim sa na udrzatelnost a ekologizaciu v oblasti turizmu s detailnej$im zameranim sa
na environmentalne certifikaty. Prakticka ¢ast zaverecnej prace sa zameria na vybrané
slovenské ubytovacie zariadenie disponujice asporii jednym environmentalnym certifikatom a
nasledne bude v praci vytvoreny priestor pre rozne navrhy a odporacania, ktoré by mohli
analyzovanému ubytovaciemu zariadeniu zvysit pocet navstevnikov alebo zlepsit ekonomické
ukazovatele. Cielom prace je analyzovat stcasny stav vybraného ubytovacieho zariadenia z
hl'adiska jeho ekologickej konkurené¢nej vyhody a finan¢nych ukazovatelov a nasledne navrhnat
rieSenia na zvySenie jeho atraktivnosti pre ekologicky orientovanych ludi.

The bachelor's thesis will focus on the current state of greening of accommodation facilities in
Slovakia. The theoretical part of the final thesis will provide a detailed view of the theoretical
starting points with a focus on sustainability and greening in the field of tourism with a more
detailed focus on environmental certificates. The practical part of the final thesis will focus on a
selected Slovak accommodation facility that has at least one environmental certificate, and then
the work will create space for various proposals and recommendations that could increase the
number of visitors to the analyzed accommodation facility or improve economic indicators. The
aim of the thesis is to analyze the current state of the selected accommodation facility in terms of
its ecological competitive advantage and financial indicators and then propose solutions to
increase its attractiveness for environmentally oriented people.
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Inteligentné technoldgie pre udrzatelny turizmus vo vybranom slovenskom podniku z
oblasti turizmu / Smart Technologies for Sustainable Tourism in a Selected Slovak Tourism
Company

Bakalarska praca sa bude zameriavat na inteligentné technolégie umoziujice podnikom v
oblasti turizmu transformovat ich podnikatel'skt aktivitu na udrzatelnt troven a tym sa radit k
podnikom udrzatelného turizmu. Teoreticka Cast zavere¢nej prace poskytne detailny pohlad
na teoretické vychodiskéd so zameranim sa na moderné inteligentné technologie, ktoré mozu
stcasnym podnikom z oblasti turizmu napomodct dosiahnut droven udrzatelnosti. Prakticka
Cast zaverecnej prace sa zameria na vybrany slovensky podnik z oblasti turizmu vyuzivajaci
inteligentné technoldgie, venuje sa udrzatelnému turizmu alebo digitalizacii v oblasti turizmu a
nasledne bude v praci vytvoreny priestor pre rozne navrhy a odportcania, ktoré by mohli
analyzovanému podniku zvysit pocCet navstevnikov alebo zlepsit ekonomické ukazovatele.
Cielom prace je analyzovat aktualny stav vybraného turistického podniku z hladiska jeho
konkuren¢nejvyhody v podobe inteligentnych technoloégii, finan¢nych ukazovatelov a nasledne
navrhntt rieSenia na zvySenie jeho atraktivity pre technologicky orientovanych turistov.

The bachelor thesis will focus on smart technologies enabling tourism businesses to transform
their business activity to a sustainable level and thus to rank among sustainable tourism
businesses. The theoretical part of the thesis will provide a detailed insight into the theoretical
backgrounds, focusing on modern smart technologies that can help contemporary tourism
businesses achieve a level of sustainability. The practical part of the thesis will focus on a selected
Slovak tourism enterprise using a smart technology, addressing sustainable tourism or
digitalization in tourism and then the thesis will make space or various suggestions and
recommendations that could increase the number of visitors or improve economic indicators for
the analyzed enterprise. The aim of the thesis is to analyze the current state of the selected tourism
enterprise in terms of its competitive advantage in the form of smart technologies and financial
indicators and then propose solutions to increase its attractiveness for technologically oriented
tourists.

Agroturizmus na Slovensku ako nastroj rozvoja vidieckych oblasti vo vybranom slovenskom
regione / Agrotourism in Slovakia as a Tool for the Development of Rural Areas in a Selected
Slovak region

Bakalarska praca sa bude zameriavat na agroturizmus, ktory moze svojou aktivitou napomoct k
rozvoju vidieckych oblasti vo vybranom slovenskom regione. Teoreticka Cast zavere¢nej prace
poskytne detailny pohlad na teoretické vychodiska so zameranim sa na agroturizmus a jeho
prepojenie na vidiecke oblasti. Prakticka ¢ast zaverecnej prace sa zameria na vybrany slovensky
podnik z oblasti agroturizmu, ktory svojou podnikatelskou aktivitou prispieva k rozvoju
vidieckych oblasti vo vybranom slovenskom regioéne a nasledne bude v praci vytvoreny priestor
pre rdzne navrhy a odporacania, ktoré by sme mohli rozdelit do viacerych oblasti a
analyzovanému agropodniku by mohli pomdct zvySit pocet navstevnikov, zefektivnit
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podnikatelski aktivitu alebo zlepsit ekonomické ukazovatele. Cielom zaverecnej prace je
analyzovat agroturizmus ako nastroj rozvoja vidieckych oblasti vo vybranom slovenskom
regione a nasledne navrhnut rieSenia na zvySenie ich atraktivity pre agroturistov.

The bachelor's thesis will focus on agrotourism, which can help develop rural areas in a selected
Slovak region with its activities. The theoretical part of the thesis will provide a detailed view of
the theoretical foundations with a focus on agrotourism and its connection to rural areas. The
practical part of the thesis will focus on a selected Slovak agrotourism enterprise, which with its
business activity contributes to the development of rural areas in a selected Slovak region and
subsequently the thesis will create space for various suggestions and recommendations, which we
could divide into several areas and could help the analyzed agro enterpise increase the number of
visitors, streamline business activity or improve economic indicators. The aim of the final thesis
is to analyze agrotourism as a tool for the development of rural areas in a selected Slovak region
and subsequently propose solutions to increase their attractiveness for agrotourists.

Ing. Patrik BorSoS, DSc.

Vyuzitie informaénych systémov na podporu komunikacie vo vybranom turistickom
zariadeni / The Use of Information Systems to Support Communication in a Selected Tourist
Facility

Cielom prace je preskimat vyuzitie informacnych systémov na podporu komunikacie vo
vybranom turistickom zariadeni a navrhnat konkrétne opatrenia na zlepSenie tychto procesov.
Praca sa zameriava na analyzu aktualnych komunikaé¢nych procesov medzi zamestnancami a
navStevnikmi, identifikaciu hlavnych problémov a slabych miest v existujacich komunika¢nych
praktikdich na zaklade prieskumu a formulaciu odporucani na efektivnejSie vyuzivanie
informacnych systémov v ramci komunikacie.

The aim of this thesis is to examine the use of information systems to support communication in
a selected tourism facility and to propose specific measures to improve these processes. The thesis
focuses on analyzing the current communication processes between employees and visitors,
identifying key issues and weaknesses in existing communication practices based on a survey, and
formulating recommendations for more effective use of information systems in communication.

Vplyv digitalizacie na zvySenie navsStevnosti turistickych destinacii vo vybranom regiéone /
The Impact of Digitalization on Increasing Visitor Numbers to Tourist Destinations in a
Selected Region

Cielom prace je preskimat vplyv digitalizacie na navsStevnost turistickych destinacii vo
vybranom regione a navrhnt konkrétne opatrenia na zvySenie atraktivity tychto lokalit
prostrednictvom digitalnych rieSeni. Praca sa zameriava na analyzu aktualneho stavu vyuZivania
digitalnych nastrojov v oblasti turizmu, hodnotenie ich dopadu na prilakanie navstevnikov a
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identifikaciu faktorov, ktoré ovplyviiuju rozhodovanie turistov pri vybere cielovych destinacii.
Na zaklade vysledkov prieskumu budé navrhnuté inovativne digitalne rieSenia a odporacania
na zlepSenie digitalnej prezentacie a dostupnosti turistickych miest, priCom doéraz bude kladeny
na ich prakticka implementaciu.

The aim of this thesis is to examine the impact of digitalization on the visitor numbers to tourist
destinations in a selected region and propose specific measures to increase the attractiveness of
these locations through digital solutions. The thesis focuses on analyzing the current use of digital
tools in tourism, evaluating their impact on attracting visitors, and identifying the factors
influencing tourists' decision-making when selecting destination locations. Based on the survey
results, innovative digital solutions and recommendations will be proposed to improve the digital
presentation and accessibility of tourist sites, with an emphasis on their practical implementation.

Vyuzitie interaktivnych sprievodcov na podporu turizmu vo vybranom regione Slovenska /
The Use of Interactive Guides to Support Tourism in a Selected Region of Slovakia

Praca sa zaobera vyuzitim interaktivnych sprievodcov na podporu turizmu vo vybranom
regione Slovenska. Cielom je analyzovat sticasné vyuzivanie digitalnych sprievodcov v oblasti
turizmu a navrhnat konkrétne rieSenia na zlepSenie turistickych zazitkov prostrednictvom
digitalnych technologii. Na zaklade prieskumu budt zhromazdené informacie o potrebach a
ocakavaniach turistov v suvislosti so spristupnenim informacii o miestnych atrakciach a
aktivitach. Vysledky prieskumu posltzia na navrh modernych technologickych rieSeni, ktoré
zvy$ia atraktivitu a efektivnost digitalnych sprievodcov, pri¢om doéraz bude kladeny na inovacie
a ich prakticka aplikaciu.

This thesis focuses on the use of interactive guides to support tourism in a selected region of
Slovakia. The aim is to analyze the current use of digital guides in tourism and propose specific
solutions to enhance the tourist experience through digital technologies. Based on a survey,
information will be gathered regarding tourists’ needs and expectations related to the availability
of information about local attractions and activities. The survey results will serve as the basis for
proposing modern technological solutions that will improve the attractiveness and effectiveness
of digital guides, with an emphasis on innovation and their practical application.

Digitalizacia procesov vo vybranom ubytovacom zariadeni / Digitalization of Processes in a
Selected Accommodation Facility

Cielom prace je analyzovat prinosy digitalizacie pre zlepSenie prevadzkovych procesov vo
vybranom ubytovacom zariadeni a navrhnut digitalne rieSenia, ktoré podporia efektivnejsie
riadenie tychto procesov. Doraz bude kladeny na aplikaciu modernych technologii s pozitivhym
dopadom na zakaznikov aj zamestnancov.

The aim of the work is to analyze the benefits of digitization to improve operating processes in the
selected accommodation facility and to propose digital solutions to support more efficient
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management of these processes. Emphasis will be placed on the application of modern technologies
with a positive impact on both customers and employees.

Digitalizacia procesov vo vybranom turistickom zariadeni / Digitization of Processes in a
Selected Tourism Facility

Cielom prace je analyzovat prinosy digitalizacie pre zlepSenie prevadzakovych procesov vo
vybranom turistickom zariadeni a navrhnut digitalne rieSenia, ktoré podporia efektivnejsie
riadenie tychto procesov. Doraz bude kladeny na aplikaciu modernych technolégii s pozitivhym
dopadom na zakaznikov aj zamestnancov.

The aim of the work is to analyze the benefits of digitization to improve operating processes in the
selected accommodation facility and to propose digital solutions to support more efficient
management of these processes. The focus will be on the application of modern technologies with
a positive impact on both customers and employees.

Vyuzitie udajov na zlepSenie riadenia vybraného podniku v turizme / The Use of Data to
Improve Management in a Selected Tourism Business

Praca sa zameriava na analyzu vyuzivania tdajov s déorazom na zlepSenie riadiacich procesov v
podniku posobiacom v oblasti turizmu. Cielom prace je preskiimat, akym spdsobom aplikacia
roznych typov tdajov prispieva k podpore kvalifikovaného rozhodovania na strategickej aj
operativnej rovni, a navrhnat opatrenia na zlepSenie vyuZzivania tdajov v riadiacich procesoch
vybraného podniku turizmu.

This thesis focuses on the analysis of data usage with an emphasis on improving management
processes in a company operating in the tourism sector. The aim of the work is to examine how
the application of different types of data contributes to the support of qualified decision -making
at strategic and operative levels, and to propose measures to improve the use of data in the
management processes of the selected tourism enterprise.

Vyuzitie mobilnych technolégii na zlepSenie poskytovania turistickych sluzieb vo vybranom
podniku / The Use of Mobile Technologies to Improve the Delivery of Tourism Services in a
Selected Company

Cielom prace je analyzovat vyuzitie mobilnych technologii pri poskytovani turistickych sluzieb
vo vybranom podniku a navrhnit spdsoby zlepSenia ich vyuZivania v ramci sluzieb vybraného
podniku. Hlavnymi lohami st preskimat aktualne trendy v pouZzivani mobilnych technologii v
turizme, identifikovat ich vyhody a nevyhody a analyzovat konkrétne priklady ich vyuZitia v
podniku.

The aim of the work is to analyze the use of mobile technologies in providing tourist services in a
selected company and to propose ways to improve their use within the services of a selected
business. The main tasks include examining current trends in the use of mobile technologies in
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tourism, identifying their advantages and disadvantages, and analyzing specific examples of their
application in the company.

Vyznam geografickych informaénych systémov v oblasti rozvoja turizmu vo vybranom
regione Slovenska / The Importance of Geographic Information Systems in Tourism
Development in a Selected Region of Slovakia

Cielom préace je preskimat vyznam geografickych informac¢nych systémov v kontexte rozvoja
turizmu vo vybrane regione Slovenska a navrhnat odportcania na efektivne vyuzitie
informacnych systémov ako nastroja na podporu rozvoja turizmu. Hlavné tlohy zahfnaju
analyzu aktualneho vyuzitia geografickych informa¢nych systémov v oblasti turizmu,
identifikaciu vyhod a vyziev spojenych s ich implementaciou, ako aj preskimanie konkrétnych
pripadov ich aplikacie pri podpore rozvoja turistickych aktivit vo vybranom regione.

The aim of this work is to examine the importance of geographical information systems in the
context of tourism development in selected region of Slovakia and propose recommendations for
effective use of information systems as a tool to support the development of tourism development.
The main tasks include analyzing the current use of Geographic Information Systems in tourism,
identifying the advantages and challenges associated with their implementation, and exploring
specific cases of their application in supporting the development of tourism activities in the
selected region.

Vyuzitie cloudovych technologii na zlepSenie spravy zakaznickych udajov vo vybranom
podniku v oblasti turizmu / The use of cloud technologies to improve customer data
management in a selected tourism business

Cielom prace je analyzovat aktualnu troven vyuzivania cloudovych technologii o oblasti spravy
zakaznickych tdajov vo vybranom podniku a navrhntt odportcania pre efektivne vyuZivanie
tychto technolégii na zlepSenie spravy zakaznickych tdajov vo vybranom podniku. Hlavnymi
tlohami st preskiimat moznosti implementacie cloudovych technologii na spravu a ochranu
zakaznickych tdajov v turistickych podnikoch, identifikovat vyhody a nevyhody ich nasadenia
a analyzovat konkrétne priklady ich vyuZitia v podniku.

The aim of the work is to analyze the current level of use of cloud technologies on the area of
customer data management in the selected business and to propose recommendations for efficient
use of these technologies to improve customer data management in the company selected. The
main tasks include examining the possibilities for implementing cloud technologies to manage and
protect customer data in tourism businesses, identifying the advantages and disadvantages of
their deployment, and analyzing specific examples of their use in the business.

Vyuzitie informac¢ného manaZzmentu pri riadeni turistickych sluzieb vo vybranom podniku
/ The Use of Information Management in Managing Tourism Services in a Selected Business
Cielom prace je preskamat, akl tlohu zohrava informa¢ny manazment pri riadeni turistickych
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sluzieb vo vybranom podniku a na zaklade analyzy navrhnat konkrétne zlepSenia v sprave
informécii. Hlavné tlohy spocivaji v skimani spdsobov ziskavania a vyuzivania informacii v
podniku, hodnoteni ich vplyvu na kvalitu sluzieb a identifikovani oblasti na zlepSenie riadenia
informacii. Na zaklade tychto zisteni budd navrhnuté rieSenia na zefektivnenie spravy
informacii v podniku.

The aim of this thesis is to explore the role of information management in the management of
tourism services in a selected business and, based on the analysis, propose specific improvements
in information management. The main tasks include examining the methods of acquiring and
utilizing information in the business, evaluating their impact on service quality, and identifying
areas for improving information management. Based on these findings, solutions will be proposed
to enhance information management in the business.
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