Bl Univerzita sv. Cyrila a metada v Trnave
namestie Jozefa Herdu 2
917 01 Trnava

Vypis zo zapisnice z vyberového konania na obsadenie funkénych miest docentov
v Studijnom odbore Ekonémia a manazment na Institite manazmentu UCM v Trnave,
zo dna 23.2.2026

V sulade s§ 77 ods. 8 zakona €. 131/2002 Z. z. o vysokych Skolach a o zmene a doplneni niektorych zakonov
zverejiiuje UCM v Trnave nasledujuce informacie na ucely overenia vysledku vyberového konania:

a) Zoznam ¢lenov vyberovej komisie:

predseda: doc. PhDr. Michal Luka¢, PhD., Ed.D.

Clen: prof. Ing. Peter Pisar, PhD.

cClen: doc. Ing. Janka Beresecka, PhD., MSc.
¢len: doc. Ing. Viera Papcunova, PhD., univ. prof.
¢len: doc. Ing. Stefan Hronec, PhD.

zastupca Studentov: Mgr. Matej Kubak

zapisovatelka: Ing. Lubica Peterkova

b) Udaje o vybranych uchadzaéoch a netspesnych uchadzaéoch:

Piati uchadzaci neudelili suhlas na uverejnenie svojich udajov v rozsahu podla § 76 ods. 9 pism. a) zakona o
vysokych skolach.

Udaje uchadzada, ktory udelil stihlas na uverejnenie svojich idajov v rozsahu podla § 76 ods. 9 pism. a) zakona o
vysokych Skolach:
Udaje uchadzada:
Meno, priezvisko: Juraj Cheben
Tituly: Mgr., Ing., PhD.
Rok narodenia: 1977
NajvysSie ukonCené vzdelanie:
Slovenska polnohospodarska univerzita, Fakulta ekonomiky a manazmentu,
(PhD., odbor: odvetvové a prierezové ekonomiky)

Priebeh zamestnani: sept.2021 - sept.2024 Qdborny asistem, Fakulta managemenlU UK. Katedra
manazmentu, (vyucba predmetov: Manazment |/ a II, Personnel
Management v 4j, 1\;Jarket}ng vo Fj a Manazment vo Fj- len 1 semester)

jul 2021 - sept.2021 Asistent na utvare riadenia ['udskych zdrojov Amazon, a.s.
pre Francuzsky trh
feb.2018 -feb.2021 Odborny asistent, obchodny manazér. Vysoka skola obchodni v
Prahe, Katedra managementu, marketingu a spolecenskych ved,
Praha. Ce!/V rok 2018 aj Erasmus koordindtor.
(vyucba predmetov: Manazment Ia II, Firemnd kultira,
Advertising. Ivlanagement v Aj, [vfarketing v Aj, HR.M v Aj)

maj 2017 - dec. 2017 Asistent logistiky. Legrand Slovensko, s.r.0., Bratislava
(aktivity suvisiace s ¢innostami po¢nuc informovanim klientov o
disponibilite tovaru v SR, FR, HU, IT, cez zadanie objednavok az
po dorucenie tovaru odberatel'ovi. Spracovanie Statistiky Intrastat.)

okt.2016 - jun 2017 Odborny  asistent, Akadémia  médii, Katedra
marketingovej komunikacie, Bratislava
(vyucba predmetov: Nové trendy v marketingovej komunikdcii,
Reklama, Marketing, Manazment, Manazment znacky)
sept.2015 august 2016  Odborny agsistent. SVSE, Katedra marketingu a
manazmentu, Znojmo, CR
(vyucba predmetov: Manazment la II, [vfedzindrodny manazment)
jan.2013 - feb.2015 Qdborny asistent. Metropolitni  univerzita, Katedra
mezinarodniho obchodu, Praha, CR
(vyucba predmetov: Introduction to management and marketing,
Zdaklady managementu a marketingu, StrategickJi marketing,




Strategicky marketingov_JI' manazment, Reklama,
Manazment znacky, Medzindrodny manazment.)
sept.2004 - august 2014 Odbornv_asistent, Ekonomicka univerzita, Obchodna

fakulta,Katedra marketingu
(vyucba predmetov Marketing,Strategicky marketing v Sj aj vo Fj,
od r. 2006 plus vyucba predmetu Reklama vo Fj a v ramci ESF 1
semester vyucba predmetu Marketing v agropotravinarstve vo Fj)

od septembra 2009 plus vyucba predmetov Marketingovad komunikdcia
vo Fj a lvfanazment znacky v Sj aj vo Fj, Produkt vo Fj.

sept.2004 - jin 2012 Odborny gsistent, Univerzita Komenského, Fakulta manazmentu,
Katedra financii a ekonomiky ( vyucba predmetu Marketing vo  Fj,
LS 2007/08 aj vyucba predmetu Fjpremanazérov. ZS 2010/11
aj vyucba predmetu Francuzsky jazyk).

nov.2008 - april 2010 A istent generdlneho riaditela, RVS Carrefour,
Bratislava.

sept.2006 - jun 2008 Odbormi a -istent, Univerzita Cyrila a Metoda, Filozoficka
fakulta, Katedra romanistiky (vyuc¢ba predmetov Franciizsky
jazyk v obchodnej praxi, Fjv hospodarskej praxi, Fr. reaUe).

april 2004 - sept. 2005 MarketingoV1i Poradca. Prekladatel'.[\ka cinnost
a marketingové poradenstvo pre hotel Druzba v Bratislave

sept.2001- 2004 Doktorand, Slovenska polnohospodarska univerzita, Fakulta
ekonomiky a manazmentu, Katedra manazmentu a
marketingu (vyucba predmetov: Marketing, Agrdarny marketing)

sept.2001- jun 2002 Jvsoko kol ky pedagdg, Slovenska polnohospodarska
univerzita, Fakulta ekonomiky a manazmentu, Katedra jazykov,
(vyucba predmetu Francizsky jazyk - rdzne stupne narocnosti
vratane odborného jazyka)

2000-2025 Tlmocnik a prekladatel (francuzsky jazyk) + prace na Zivnost’ v
oblasti marketingového a manazérskeho poradenstva.
Vyucba Fj pre jazykové skoly: AZ Nitra, Akadémia vzdelavania
v Nitre, Stanton v Nitre, IHB v Bratislave a vo firmach: Orange,
Swiss Re, Sanofi, Alcatel; HP.

Jazyky francuzsky C2, anglicky C2, madarsky AZ2.
Zahrani¢né
vyucbové a 28.5.2024 - 7.5.2024

vyskmnné pobyty Universidad de Granada, Facultad de Ciencias Economicas y Empresariales, Departamento de
Organizacion de Empresas, Spanielsko
Prednasky: "For doctoral students: HEis Marketing, Reputation, and Sustainable HEJ
Management. For students: The Best Practices and Revision o’ HRM."
20.5.2024- 24.5.2024
University of Palermo, Taliansko
Prednasky: "The Best practices and revision of HRM. The Best practices and revision of
Marketing Management."
13.5.2024 - 17.5.2024
Neapolis University Pafos, Cyprus
Prednasky: "The Best Practices and Revision of HRM. What kind of mistakes do
organizations make in management, marketing, and human resources when they enter the



foreign market."

15.5.2023 - 26.05.2023 Western Galilee College, Akko, Izrael

Prednasky: " HEIs Marketing, Reputation, and Sustainability Management Decision making. Environmental
analysis. Marketing mix applied intemationally.Change andHR management "

1.5.2023 - 5.5.2023 Neapolis University Pafos, Cyprus

Prednadky: " Complex approach to marketing management - decision making, environmental analysis,
intemational marketing mix application, change management Importance of HRM in the marketing
management HRM - compensation management"

12.9.2022-16.9.2022 Universidad de Granada, Facultad de Civencias Economicas y
Empresariales, Departamento de Organizacion de Empresas, Spanielsko

Prednasky: "Introduction to HRM -theory andpractice. Introduction toMarketing Management Responsible
Leadership and Sustainability"

3.2.2020 - 7.2.2020 Hame University of Applied Sciences - HAMK, School of
enterpreunership and business, Hameenlinna, Finsko

Prednasky: "Responsible Responsible leadership. Corporate social responsibility and ethics." a seminare na
tému ,Senoirtourism-projectwork”.

20.1.2020- 24.1.2020 Vocational College of Hospitality and Tourism, Maribor, Slovinsko

Prednasky: "Principles of management in Tourism, Strategies ot entry into intemational markets, Responsible
leadership, Advertising inTourism"

6.1.2020- 10.1.2020 Jan Amos Komenski State School of HVE, 1nstitute of Economics and
Spatial Management, Leszno, Polsko

Prednésky: "Responsible leadership, Strategies of entry intointemational markets, Strategic marketing
managemenl, Presentation of Slovak advertising market Advertising in Tourism"

marec 2015 - august 2015 Grant MacEwan university, Edmonton, Alberta, Kanada
vedecky pobyt v ramci spoloéného grantu

27.10. 2014-31.10. 2014

Babes-Bolyai University, Faculty of economics and business administration, Cluj, Rumunsko
Vyuka "Strategické planovanie v spoloCnostiachplanujucich podnikat v zahrani¢i." v Aj pre Studentov
magisterského stupria.

16.9.2013 - 20.9.2013 Université catholique de Lille, Franctzsko
vyucba predmetu Introduction to marketing v Aj (2.roénik (Bachelor).
4.3.2013 - 8.3.2013 Linnaeus university, School of business, Kalmar, Svédsko

vyuéba v Ajnatémy Medzindrodné marketingovéa komunikdcia. Integrovana marketingova komunikécia.
Manazérska komunikécia.

23.6.2013-27.6.2013 Université catholique de Lille, Francuzsko

vyucba predmetu Medzinarodny marketing v Aj (2.ro¢nik (Bachelor). Prednasky natému ,pecision making. Team
work. Case studies" a realizaciapripadovych $tudii (2. roénik Master). SkusanieStudentov Master Studia.

19. 9. 2012 - 25.9. 2012 Technological Education Institute of Pireus (T.E.I), Department of
Tourism management, Atény, Gr-écko

vyucba v Ajna témuZodpovedné liderstvo atimové rozhodovanie v medzinarodnom marketingovom manazmente
15.11.2012 Corvinus university, Faculty of Business Administration, Budapest, Madarsko
vyucba v Ajnatému Medzindrodné cenova stratégia. Medzinarodna distribuéna stratégia.

19. 9. 2012 - 25.9. 2012 Kautz Gyula Faculty of Economics, Szechenyi Istvan University,
Gyor, Mad’'arsko

vyucba v AjnatémuMarketingova komunikacia aPR

1.4.2012 -13.9. 2012 Grant MacEwan university, Edmonton, Alberta, Kanada
vedecky pobyt pocas prvych 3 mesiacov apolom vyuéba predmetu ManaZment v Aj, vratane skusania
20.3.2012-24.3.2012 Faculty of Economics, University of Rijeka, Chorvatsko
vyucba v AjnatémuMedzinarodny strategicky marketing. Ekonomicka diplomacia aprezentacia krajiny.



26.2. 2012-2.3. 2012 Nottingham Trent university, Velka Britania
vyucba v Ajnatému Zodpovedné liderstvo

17.9.2011 - 24.9.2011 Cela! Bayar University, Manisa, Turecko

vyucba v AjnatémuMedzinarodny strategicky marketing a prezentacia krajiny pre investorov

13.9.2011- 17.9.2011 Mugla university, Turecko

vyucba v AjnatémuMedzinarodny strategicky marketing

10. 4. 2011-17.4. 2011 ISG Escola de Gestao, Lusofona university, Lisabon, Portugalsko
vyucba manazmentu znacky a marketingovej komunikacie z pohfadu medzinarodného marketingu v Aj
23.1.2011 -29.1. 2011 Université catholique de Lille, Francuzsko

vyucba a skuSanie predmetu Medzinarodny marketing v Aj

7.9.2010-14.9. 2010 Universidad de Granada, Facultad de Cievncias Economicas y
Empresariales, Oepartamento de Organizacion de Empresas, Spanielsko

vyucba v Ajna tému Stratégie vstupu ma medzinarodné trhy a analyza trhu.

6.1.2010-11.1. 2010 Université Lyon llI, IAE, Lyon, Francuzsko

6.1.2009-10.1. 2009 Université Lyon lIl, IAE, Lyon, Francuzsko
vyucba v Aj napozvanie po¢asmedzinarodnych dnina univerzite J.Moulin Lyon II7 Fakulta manazmentu /Stratégie
vstupu ma medzinarodné trhy a analyza trhu/

1.6.2009 - 2.7.2009 Université Lyon llI, IAE, Lyon, Francuzsko
vedecka staz

1. 6.2008- 31.7.2008 Université Lyon 111, IAE, Lyon, Francuzsko
vedecka staz vo vyskumnom centre Magellan /ekonomika ariadenie/ avyucba vo Fjna tému: Analyza trhu Strednej
Eurdpy a stratégia vstupu na zahrani¢éné trhy.

15.9. 2008 - 22.9.2008 Université Lyon lll, IAE, Lyon, Francuzsko
vyucba voFj na univerzite J.Moulin Lyon IIl,Fakulta manazmentu /marketing a strategicky marketing/
16.2.2006 -16. 4. 2006 Université Pierre Mendes France, IUT2, Katedra

technik predaja, Grenoble, Francuzsko
vedecka staz spojena svyucbou réznych marketingovych tém voFJv poslednom tyzdni pobytu.

Jul - august 2003 Delaware University, Katedra agropotravinarstva, Newark,
Delaware, USA
univerzitna staz v ramci vedeckého projektu, v AJ



+ Udaje o publikaénej éinnosti:

ewe

NajcennejSie publikacie (z celkového poctu 87)

Monocrafie:

Strategicky marketingovy plan . analyza - planovanie -stratégia a realizacia planu (2009)
Vedecké aspekty tvorby modernej reklamy (2010)

Vvbrané vedecké casopisecké publikécie:

1.

10.

11.

12.

13.

14.

16.

Cheben, J. - Cui, Y. - Lancari¢, D. - Lissillour, R.- Arada, D. A. (2025). How did Covid-19 Pandemic
Change Consumer Behavior Towards Sustainable Consumption: Environmental Responsibility

'Perspective Across Cultures and Generations. Corporate Social Responsibility and E11virol1mel Ital

MallagemelIt. https://doi.org/10.1002/csr.70249 WOS, Scopus

Cheben, J. - Lancari¢, D. - Lissillour, R. - Tomczyk, L. (2025): A global study on how the Covid-19
pandemic impacted sustainable consumer behaviour across the generations - a systematic approach to
sustainable consumption. Europeal 1 Journal oj Intemational Management. Vo!. 26, No. 2, pp.245-
281. Q3 management

Janito, E. - Chebeti, J. - Sedik, P. - Savov, R. (2024): Influence of Labelling Features on Purchase
Decisions: Exploratory Study into the Generation Z Beverage Consumption Patterns. Amjiteatru
Ecollomic. 24(61), pp. 797-816. IF (2022) 2.6. Ql economics

Yuting Cui - Lissillour, R. - Cheben, J. - Lanéari¢, D. - Chunlin Duan (2022) The position of financial
prudence, social influence, and environmental satisfaction in the sustainable consumption behavioral
model: cross-cultural intergenerational investigation during Covid-19 pandemic. Corporate Social
Responsibility and Envirol1mel Ital Management. 29 (4): 996-1020. DOJ: 10.1002/csr.2250. WOS IF
(5 ro¢ny): 8.796. Ql business, QI management

Fernando Angulo Ruiz - Pergelova, A.- Cheben, J. - Angulo-Altamirano, E. (2022). How do
marketing activities influence organizational reputation in higher education institutions? An impression
management perspective across countries. Intemational Marketing Review. 39 (4): 984-1021. DOI
10.1108/IMR-05-2021-0180. WOS, Scopus. IF (5 ro¢ny): 7.304. Q2 business

Lissillour, R. - Gérard, J.- Cheben, J. (2022): Les déterminants de Ia frugalité en période de crise: une
étude quantitative aupres des consommateurs francais lors de la pandémie Covid-19. Gestioll 2000. vo!
39. No.3. pp. 107-127.

Savov, R., Tka¢, F., Cheben, J., Kozékova, J. and Ber¢ik, J., (2022): Irnpact of Different FOPL Systerns
(Nutri-Score vs. Nutrinform) On Consurner Behaviour: Case Study ofthe Slovak Republic. Amfiteatru
Economic. 24(61), pp. 797-816. IF (2022) 2.6. Q2 economics

Lancari¢, D. - Savov, R. - Cheben, J. (2021) Organizational Performance: Are the Phases ofthe Talent
Management Process Equally Important? Ekonomicky casopis (Journal of Economic.\), Vol.69, No.IO,
1038 -1061. IF (2021): 0.544. Q4 econornics

Cheben, J. - Krajc¢irova, R. - Ferenczi-Vanova, A. - Munk, M. (2021): The effect of corporate incorne
tax of agricultural companies on national budget - the case of the Slovak Republic. Amfiteatru
Economic. vol. 23. No. 57, pp. 446 - 482. ISSN 1582-9146. IF (2021) 2.304. Q2 economics

Cheben, J. - Lancari¢, D. - Munk, M. - Obdrzalek, P. (2020): Determinants of economic
sustainability ofhigher education institutions. In: Amjiteatru Economic. vol.22. No. 54, pp. 462 - 479
ISSN 1582 - 9146. IF (2020) 1.983. Q2 economics

Savov, R. - Cheben, J. - Lancari¢, D. - Serencés, R. (2017): MBNQA approach in quality
management supporting sustainable business performance in agribusiness. In: Amjiteatru Economic.
Vo!. 19. No. 44, pp. 10-27. ISSN 1582-9146. IF (5-ro¢ny) 1.659. Q2 economics

Dabija, Dan-Cristian - Cheben, J. - Lancari¢, D. (2017): Cross-cultural investigation of consumers'
generations attitudes towards purchase of environmentally friendly products in apparel retail. Studies i11
Business and Ecol 10mics. No. 12 (3)s.27-42.

Fernando Angulo Ruiz - Pergelova, A. - Cheben, J. - Angulo-Altamirano, E. (20 16) A cross-country
study ofmarketing effectiveness in high-credence services. In: Joumal oj Business Research. Volume
69, Issue 9. p. 3636 - 3644. IF (5 ro¢ny): 10.602. QI business

Fernando Angulo Ruiz- Pergelova, A- CHEBEN, J. (2016) The Relevance of Marketing Activities for
Higher Education. pp. 13-45. In: Wu, Terry - Naidoo, Vik et al. (2016) /Jlternational Marketing oj
Higher Education. Palgrave Macmillan. 256 s.

. Cheben, J. - Lancari¢, D. - Savov, R.- Té6th, M. - Tluchof, J. (2015): Towards sustainable marketing:

strategy in Slovak companies. In: Amfiteatru Ecollomic. vo!. 17. No. 40, pp. 855-871. ISSN 1582-
9146. IF (5-ro¢ny) 1.659. Q2 economics

Lancari¢, D. - Cheben, J. - Savov, R. (2015): Factors influencing the implementation of diversity
management concept in business organizations in transition economy. A case of Slovakia. In:
Economic Research-Ekol10111ska Istrazivanja, 28:1, 1162-1184. eISSN 1848-9664 IF (5 ro¢ny) 3.151.
Q2 economics

Cui, Y.- Cheben, J. (2025). Innovative Approaches to Harmonizing Computational and Influencer
Advertising: Impacts on Consumer Perceptions and Intentions. /7 /tematiol lal Journal ojConsumer
Studies. WOS, Scopus - v recenznim konani

Vatové, A F.-Kraj¢irova, R. - Cheben, J. - Munk, M. - Toéth, T. (2025): Why Environmental taxation
fails to converge in the EU: Structural Divergence in the EU-27, the V4, Slovakia, and Romania.
Equilibrium. Quarterly Joumal oj Economics and Ecollomic Policy. WOS, Scopus - akceptovany


https://doi.org/10.1002/csr.70249

Zoznam publika¢nej ¢innosti a ohlasov k 1.11.2025
Autor: Cheben Juraj
(ORCID: hups:/lorcid.org/0000-0002-2624--8659, Researcher!D: 0-2699-2014, Scopus Author ID: 56733048000)

AAB Vcedecké monografie dané v domdcich v da atelstvich
Pocet zaiznamov: 1
AABOI1 0103280
CHEBEN, Juraj. Strategicky marketingovy plan: analyza - planovanie -stratégia a realizdcia pldnu.
Bratislava: Vydavatel'stvo EKONOM, 2009. 216 s. ISBN 978-80-225-2752-1.
Ohlasy:

1.[6] TAJTAKOVA, Maria. [Strategicky marketingovy plan]. In Studia commercialia Bratislavensia: scientific joumal of Faculty of
Commerce, University ofEconomics in Bratislava. - Bratislava: Obchodné fakulta Ekonomickej univerzity v Bratislave, 2010 ISSN 1337-7493,
2010, ro€. 3, €.9,s. 167-168. Recenzia na: Strategicky marketingovy plan: analyza - planovanie -stratégia a realizacia planu/ Juraj Cheben. ¢
Bratislava: Vydavatel'stvo EKONOM, 2009. - ISBN 978-80-225-2752-1.

2.14] KUBICOVA, Cubica. Strategicky marketing. I. vyd. Nitra: Slovenska polnohospodarska univerzita, 2013. 169s ISBN 978-80-552-
1001-8
3. [6] STARCHON, Peter. [Strategicky marketingovy plan]. In Marketing inspirations: vedecko-odborny ¢asopis zamerany na

problematiku marketingu a marketingového manazmentu. Bratislava: Univerzita Kamenského v Bratislave, Fakulta managementu, 2009. ISSN
1336-796X. 2009, ro¢. 4, &.2,s. 31. Recenzia na: CHEBEN, Juraj. Strategicky marketingovy plén : analyza - planovanie -stratégia a realizicia
pléanu. Bratislava: Vydavatelstvo EKONOM, 2009. 216 s. ISBN 978-80-225-2752-1.

4.[4] FILO, Peter - HASPROVA, Maria- ZAK, Stefan. Projekt ako novo definovana fonna produktu s aplikaciami marketingu. In Studia
commercialia Bratislavensia : scientific journal oj Facu/ty oj Commerce, University oj Economics in Bratislava. - Bratislava : Obchodna fakulta
Ekonomickej univerzity v Bratislave, 2011. ISSN 1337-7493, 2011, ro¢. 4, €. 13, 5. 5 - 20.

5. [4] LANCARIC, Drahoslav - SAVOV, Radovan - KOZAKOVA, Jana. Firemné planovanie. 1. vyd. Nitra: Slovenska
pol'nohospodarska univerzita, 2014. 231 s., ISBN9788055212630, 5.120
6. [4] Lesakova a kol. (2014) Strategicky marketing. Bratislava: Sprint 2 s.r.0.347 s. ISBN 978-80-897!0-07-2

ABC Kapitoly vo vedeckVch monografidch vvdané v zahraniénych vvdavatel’stvich

Pocet zaznamov: 2

ABCO01 xxX Scopus, A+ ($pickovd medzinarodna urovet, 3x WOS, Scopus od zahrani¢nych autorov)
FERNANDO ANGULO RUIZ-PERGELOVA, A.-CHEBEN, J. (2016) The Relevance ofMarketing
Activities for Higher Education. pp. 13- 45. In: Wu, Terry- Naidoo, Vik et al. (2016) International
Marketing oj Higher Education. Palgrave Macmillan US. 256 s. Hardcover ISBN 978-1-137-54290-8

Ohlasy:
L[3] Aléssio Bessa Sarquis, Icaro Roberto Azevedo Picolli, Marcia Maria Gil Ramos, Lenoir Hoeckesfeld, Mauricio Andrade De Lima
(2017) Como a institui9ao de ensino superior comunica e vende servi9os de educa9ao a distéincia? In Revista de Administra9ao !MED, 6(2). s. 173-
190
2.13] Saichaie K. (2018) Organizational Identity in Higher Education In: Teixeira P., Shin J. (eds) Encyc/opedia oj Internalional
Higher Education Syslems and Jnstitulions. Springer, Dordrecht. ISBN 978-94-017-9553-1. DO! Imps://doi org/10 1007/978-94-017-9553-1 ,
1 1 ~ ~ / 0, Q 1

3. 11] Sam El Nemar, Demetris Vrontis, Alkis Thrassou (2020) An innovative stakeholder framework for the Student-Choice Decision making
process. Jolmzal of Business Researc/1. 119, pp. 339-353 WOS QI business, IF (2020) 7.55 velakrat citovane

- 2 citacie v 1 ¢lanku. ISSN:0148-2963. DOi: 10.10!6/j.jbusres.2018.11.053, WOS, Scopus

4. [3] M. Yu. Ababkova (2018) Neuromarketing For Education: Rethinking Frameworks For Marketing Activities. Intemational Conference on
Research Paradigms Transformation in Social Sciences 2017 DO1: 10.15405/epsbs 2018.02.1

5.11] Chiara Fantauzzi, Rocco Frondizi, Nathalie Colasanti, Gloria Fiorani (2019) Creating Value in the Entrepreneurial University: Marketization
and Merchandising Strategies. Adminisiralive sciences Vol. 9, issue 82.16p Scopus, WOS ESCI

I'WOS.
6.[11 Miotto, G., Del-Castillo-Feito, C., & Blanco-Gonzalez, A. (2019). Reputation and legltlmacy Key factors for Higher Education Institutions'
sustained competitive advantage Joumal of Busilless Research hflps://dolorg/10.1016/i.ibusres.2019.11.076 WOS, Scopus , WOS QI business, IF
(2020) 7.55 v clanku su aj 3 citacie
7.[11 Anikin, 1. Y. (2020). The use oftechnological cycles in the management ofan educational institution by integrating marketing technologies.
Internaliona/Journal of learning and Change, Vol. 12, issue 1, pp. 25-43. Scopus
8. [3] Adeyanju, S., Mogaji, E., Olusola, J., & Oyinlola, M. (2020). Factors influencing students' choice ofa federal university: a case study ofa
Nigerian federal university In Higher Education Marketing in Afiica (pp 135-163). Palgrave Macmillan, Cham. Springer
9. [3] Miotto, G., Martin, F. D, & Feito, C. D.C.(2020). GOVERNANCE, ETHICS AND ACCOUNTABILITY IN UNIVERSIT!ES STRATEGIC
PLANS. Ramon llu/1 Journa/ oj Applied Ethics, (11). EBSCO, bude aj Scopus
10. [3] Fit, C. R. (2020). How Do Romanian Universities Promote Their Educational Offer and What Mechanisms Are Used to Attract International
Students?. In European Higher Education Area: Challengesjor a New Decade (pp. 31-52). Springer, Cham.
11. 111 Aledo Ruiz, M.D., Martinez-Caro, E. , Jose Manuel Santos Jaen (2021). The influence of corporate social responsibility on students' emotional
appeal in the HE!s: The mediating effect ofreputation and corporate image. Corporate Social RespolIsibility alld Environmental Managemel It.
29(3), pp. 578-592 DOi: 10.1002/csr.2221 Scopus, WOS Q! business, IF (2020) 8.741

12. [3] KEP3HHA. E. Y4pe,mm:m1: OOO" <DHHnpecc. MAPKETIIHr B POCC/111/1 JA PYEE}(OM, (5),23-31. Development o.fa

conceptual model ofconsumer b havior in the market othigher education services (e.librarv.l'u)

13. [11 David Amani (2022). Interna! branding and students' behavioral intention to become active member of university alumni associations: the role
of students sense of belongmg 1n Tanzama Cagent Social Sctences 8(1 ) 1997171, DOi: IO 1080/23311886 2021.1997!71, WOS, Scopus Internal

d P
14 [3] Pérez- Bonaventura M. Forto -Areny, J., & Mariilo-Mesias, R. M. (2023) Las redes sociales de universidades publicas de Andorra, Espaiia y
Francia: Estudio y analisis de 'as redes sociales de universidades publicas de Andorra, Espaila y Francia. VJSUAL REVIEW. International Visual
Culture Review/Revista Internacional de Cultura Visual, 10 (Monografico), 1-13. bude aj Scopus



1;'[3] ADEOYE, M A..-\BDIJLRAHIM, A. T., BOLAJI, T. O., MAHMUD, A. M., GIDADO, A. S., JOLAOYE, J.D.,...& ODEFU _ HO.A 0.
(;0:U), l'actors i11llucncing 1.hc choicc ofpnY3l.e universities in Nigeria by undergraduate students. Covenonl Journal oj Business and Socwl Sc1et1ces.
VodJ. 13(No 2) i7-89

16. [31 Almutawaa. D S., Erturk. A, Simovic, V., AlLougman, F., & AlWazzan, H. (2023). The Impact of Social Media Marketing on

Brand Community Membership: A Higher Education Perspective of University Students' Experiences in Kuwait. In Proceedings. Vol. 85,
No. 1, p. 7. MDPL.

17. Pl mbriz, G. S., Hemandez, A. V., & Ambriz, M. L. S. (2022). Talento humano en las organizaciones: competencias blandas parala
cmpleabilidad de estudiantes universil rios. Rev/ ta U11noers1Jari, 1 Digital de Ciencias Socia/es (RUDICS). Val. 13 No. 24. pp. 19-44.DOi:
10.2220l/fesc.20072236.:.2022.1J.24.2

18. (1 1 Atefulu A-. formloy  , T., & Moga,11,E  (2020). Facto!"$ 111flucocmg pol'tgmduare s1udo.111s' uluvers11  choice in Nigeria. /n H1gher Education Marketing ,n Aji-ica:
li.rplarollom 11110 111cfa,11ClwTor1 (pp. 187-225) Citom. Sp,in)ler Intemn11011al PublithmJ Scopus

111 Huyc11, T.VanHa,, H. Lieh. H.K, &"TUJn.P.M (2024) fnodti?tn)l oump1111eu1snlu]ll\ '<tSil)'hr.mds by using the inlegraled Delphi and AHP methods
1\t,/11di>c1plt, 111T)Rew ,1,7( ).102-1067-2024067 cupus

10 11) Mol v, ti 1)1 ) Ther< 1h:of LK I'ir1..,cl t1n:. AJIINIMIE,m E1:Vahi: REQJ\ r 1141t i1\ Ttm . In BL11.0)oc:or 1d N1, D@l -h { “nrewre. 1)
I(,.JuddJt.{11111me,- iw,J,,, IPI> '07-),101. Cham Spr1rl;;w\ N:11urc S\WU.orl.11111., “tiius

Il [31Munawwaroh, L & Rahayu P (2024J Digital Mal1\etmg Strategies for Enhancmg BrandulQ n Islamic Boarding Schools: A Comprehensive
Analysls. Tarbaw1; Jumal Y.eilmuau M,maiemen Pend1dlkan. 10(02), HI9-2Q8.
:1 Pl BaghenmaJd. K. & KhaJe-lad, K. (2024) Modeltng Sustalnable Drivers of Competttlve Advanlage Through Knowledge-Onented Leadership with
Med1anon OrKnowledge Management Cai,3bil1t1es In Ihe H1ghe1Education Svstem. Journal or tlie Knowledge Ecoriomy 1,11.

"1 Pl Tlipan.E.C Colun E. & Satuterni2:, N. (2024). A OuahlaUve SI\Jdy on Management InformaJi()n System& Faculty Members' Perceptions of

Accred1ra11on InTurl<,ye AclaInfalog/ca. 8(2), 222-244

!" Pl Alkalash M , €.Alkalash 1 (202d) Uslng IIt"portance-Performance Analysis for Measuring University Reputation and Setting Priorities. Internationa/
Journal lor Researcn In Edfication -IBt4]. 289-3

21PI Dong, Y. Collinge W Kl1kham R Rahh.lrrmancsh.A i2024). Check lor updates A Framework far Developlng Information Requirements for Buili
Assot Mar>agemeni Bas!:d on O1ga111sanonal Sustainab,hty ObJectives In BUID Doctoral Resea, &t Conierence 2023. Mul/idiscrp11m11y Sludies (Vol. 473. p,
310). Spnnger alure

J5 Pl Molav1. H (2024) Evalvauon of Pollcy Makmg in Russell G1oup U11iversitles Employing Al-driven NLP Method Open Access Jownaf of Educalon &
Langaage StudlllS, 2(3)

26131 Sepulveda, M G, Belyaeva, M.« & Kostyreva. E Enhancing Global Educational Oppo,tunities: The Impact of Incoming Students International
Eve111s. Prepnnt - nezaradil som oo mojich stallstic

7i 1=Tr=sliunzi, m111r M, 1);ur1. W. Kamei, \. M, Kabl , R.(2025). Analyst>ol q,;inl Ne11,or s11s:, ‘lurkc11nr [u.,111U1111versities in the UAE COntext

I m L duwm]/ o 74" md U<Jhl/<! «Ip}lic:1111<111.0"/.Ti,\U,0j. 17(1). 1.22 _do1.nn:l0 1O I8/IJESMA1(.&75'2 Scopus

ABCO02 Ticina, E., & Cheben, J. (2025) The Use of Gamification in Time Management. In Deve/opments in
Information and Knowledge Management Systems for Business App/ications: Vo/ume 8 (pp. 613-648).
Cham: Springer Nature Switzerland.

\CB koSkol Ké utebni Jané v domécict i ] il
Pocet zaznamov: 4
ACBO01 0081704

CHEBEN. Juraj. Le franr,ais dans le commerce - optique marketing. Recenzenti: Jan Taraba, Ladislav
Laps$ansky. Trnava: Univerzita sv. Cyrila a Metoda Trnave. 2008. 95 s. ISBN 978-80-8105-045-9.
Ohla y:
. f6) T JTA\K -, Ivlaria. [Le franllls d,ns le commerce - oplique marketing]. In tudia commercialia Braiislavensia:
sciemificjoumal ofFaculty otCommcrce, Uni er..ity of[Economics in Bratlslavn. - Brati Java: bchod11a fakultn Ekonomickej
univer.dty v Bratislave, 2010. 1 1337-7493, 2010.ro¢. 3, ¢. 2 . 235. Recenzia na: Li: fran(lais dans le commerce * optiquc

mnrkeEing/ Juraj Chebei\: re enzemi: Jan Ta.raba, Ladislav Lap(lansky. *Tmava: Univerzita -v. Cyrila aMetoda v Trnave, 2008.
L BN 97 -80-8105-045-9.

ACB02 0144398
LE'AKO Dagmar - HANUL. KOV Eva - CHEBE.,, Juraj - CIMO, Jozef-
LUKACO 1COVA Zuzana. Strategicky marketing. Bratislava: Sprint dva, 2011. 365 s. [16,8 AH].
Economics. ISB  978-80-8939" -56-5.

Ohlasy: . .

1.14] MEDVED. J zcf - SOBEK. Otl0 - SIPKO, Juraj * DUFAL..&., Vaclav- DEMJAN, Valér- KOSIK, Oto - \\IALCOVA, Z.uz.ana *

VARGO , Viktoria. Bank, teéria prax. 1. vyd. Brati la1+a* Spnm2, 2012. 576 s. f28.7 AHI Economics. VF.GA /2594105, VEGA 11383'/06,

MVPIG23I5002. EGA 1/0121/10.1SB  978-80-89393-73-2 .

2f 4) KITA. foro lav. OROS  IANOV A, Mana.KITA. Pavol - KNOSKOV- | L:ttbicu -KR.ECH'C.OVA, 'ikoleia- VASII; VA.

Maria I dely murketmgového rozltodovania. 1. v d. Bralisl111+a+ V d2vatel tvo EIKONOM. 2012.271 « [14,009 AH!. KEGA 02.JEU-4120I12.

ISBN 978-80-225-3S05-2. ) )

3.[4) MEDVED, Jozef-TKAC. Mari 11- VARGOVA.. Vik16ria-JANKOVStv\, A11cika-SOB K, Otto - DEMJA, ', Val r -SIPKO,

Jumj. DUFALA, Véclov. POLACH, Jiri- BAR, , Pavol - MALCOVA, Zuzam1. Banky: histéna, te n11 pm:<. 2. akrual.. obsahovo a vecne

preprdc. a roZSir. vyd. Bratislava : Spnnl 2 201J 649s.[32,45 Al I]. Eco11om1c . VEGA 1/0613/11, VEGA 1/0908/12. VEGA 110121/10,

IG FmIE/2012./012, EGA 1/0542109. VEGA 1/2594105. VEGA 1/3835/06, MVP 10 2315002 ISBN 978-80-8939 -84-8.

4[-11 KLJBICO A. Litbica trateg,ck mark.:ting. 1. vyd N1trn: lo cnska pofnohospod!ka univerr.ila, 2013. 169s. ISBN 978-80---2-

1001-8. § . o d

5.f4J MIKL SIK. Andrej. E-markc1111g «.nko mregnilna stilasl marketingu vysokej $koly. Recenzenti  tefan Zak, AndreJHnc1ga 1. vy

Brali$inva - Vyd,watelstvo EKON M, 2013. 186 s.[| 1.66 AA].!1SB 978-80-225-3748-3. . »

6. [l )
HJANZLICEK, Lukas - KRESCANKOVA, micimela. Stnmufic obyvatelsiva ako ':z".3 Pf<; m11loobchodny retaz cT tores, as

In Ekonomiku cestovn ho ruchu a podniknnic: vedell..1+ easop1 Obchodnej f.Ikulty Ekonom,ckedJ u111verLIty v Bm11sinve. « Brauslavn Katedra

slu2:lcb n ccsl0,neho ruchu OBF EU, 2014.1 SN 1337-9313, 2 14, rot. 6. [1-2.5. 16- 2. VECA 1/0134114. VOGA 111612/12.  _ -,

7 4 Kit11J. e1 al. Modelovani(: rozJ-,odovacich pro .e o v markeu11gu. t. vyd. Br11t1s.la a. Vytinvatelstvo EKONOM.201).-,0 «ISBN

978-80-225-4159-6

8.[1 Kmjlo ic.P (2015). trntegi.::s in rnediaplannrng. Comm11111CLJ!lon Today. (2), 20)0. WOS

9.[4) VincillOva,M. (2018 UVEROVE PRODUKTY BANK A IC!l VYHODY,NEVYHODY A BARIERY VO FINANCOV ANI MALYCH

ASTREDNYCH PODNIKOV Pod111kovaekono111ika, 105 roénlk2

10.[4) OADO.J., & VALKOVCOV.. K. THE Y TEM OF FORMATION OF MARKETING PLANS IN SME INSLOVAKIA.



10 [JI ubtsk5', C, & Sproehov , L {'2015). \MI'A ' FECONOMIC CRISIS ON Y4 COOPERATION AND BUSINESS ACTIVITIES
WIfHFOCUS NTOURI M OEVELOPMENT LN UKRAINE XV Mi:»<:11apol)11a111111ep1iein-;,n,it.pe1111111  TPAJItF(OP,aOrl/1!.
CnJIJPOHTTHNI(TBO, JIK BEI<TOP PO3SPITf(Y ,\J.~JJ1oro 1CEPEJ.HhOTO EIBHECY YKPA/1/H 3 /P I{H.4MPI V-4», 1S.

9.0 j Jano.gkova, P K.!' (2016) ZH DNOTENIE VYBRANYCH DJMENZii IOONOTY ZNACKY EVALUATION OF SELECTED

DIMEN \ONSOF BRAI1D VALUE. Padllfkovi akcllQmika, 11. ro¢nlk2

10. (4] Cvirik, M. (2022) Market positlon slrategi - market \e,tders'strategies. Ekonomika cestovného ruchu a podnikanie. Yol.14. No. 1. pp. 22 -

27

ACBO03 X .
CHEBEN J. (2023  rganizatrné prostredie. In: Copus a kol. (2023) Manazment. Bratislava :
Univerzita Komenského v Bratislave. 1. vyd., pp. 76 - 100. ISBN 978-80-223-5635-0. [1,54 AH]
Ch beli J.(2024). rganizacné prostredie. In Cepu L. a kol. (2024). Manazment. Bratislava: Univerzita
Kom n kého v Bratislave. 2. aktualizo ané  danie.

ACB04 X

CHEBEN, J.(2023) Manazment ¢asu a sebariadenie. In: Copus a kol. (2023) Manazment.
Bratislava : Univerzita Komenského v Bratislave. 1. vyd., pp. 369-393. ISBN 978-80-223-5635-0. [1,64
AH]

Cheben, J. (2024). Manazment Casu a sebariadenie. In Copus, L. a kol. (2024). Manazment. Bratislava:
Univerzita Komenského v Bratislave. 2. aktualizované vydanie.

DCA ¢
acké
A decke |

Pocet zaznamov: 4

ADCAOl  x A+

Femando Angulo Ruiz - Pergelova, A. - Cheber, J. - Angulo-Altamirano, E. (2016) A cross-country study
of marketing effectiveness in high-credence services. In: Journal of Business Research. Volume 69,
Issue 9. p. 3636 - 3644. IF (5 rocny): 10.602. QI business

http:/.._.v...vw.sciencedirect.com/science/article/pii/ O 148296316300443

Ohlasy:

L1 W:lgner, U., & Szymura-Tyc, M.. A snnpshOL ol dlffercnt issues O marhling in emerging cconomies: Editorial to the special section, Journal of
811s/11ess Researdl 2016), WO .. copus. hllp:.//dx.dol.org/10 101#/I fliusre .20\6JJ3.021 QI busin [ . IF (2020) 7.55

2. 111 udhir Runa, Pmsllam Salwan, Aq)rul Ananc.l(!?0J7) IMRPs and Advancing International

Markenng Educalkm. Jo17rnol oj Intemallonal JJusmess Educauon. 11.24p. NeilsonJoumals Publishing

3. 1L Mci-Teh Goi. Yigneswan Kalid s, Norzila Yunus (2018) Medlating roles of emotion and experience in the stimulus-organism-response
rrnmework in higbercdl Ical 1011 Institulions. .fn11mal of 1V/11rkllli11g/or Higher Education. 28(1), pp. 90-112, Scopus, WOS Q3 business, Q2
Educauonnl nmmrch. IF (202D)3.156

4. 111 Ellmm Kiani, !ilm Pasllootanizndeh, Azarnoush Ansari (2018) Analyzing the Intluencc of Marketing Intelligence and Risk-Taking ofthe Librarians
of KicJs/T.:ens Libraries on  ompernive Advantage and User Loya\ty. Public library Om11-tar/y. Volume: 37. !ssue: 4 pp. 441-460. Scopus, WOS ESCL
DOi-10.1080/01616846.2018.1 13257

5. 111 Akhlllr. ; Sun,J; AJTmad.W: Aklnar,MN. (2019) Thc ellect of non-verbal messages on Muslim tourists' interaction adaptation: A case study of Hala!
n:sraurnnts in China Jnumnl o/ Desti11mio11Marketing & /a11nge1111!11/ pp 10-22. Scopus. WOS QI management, IF (2020) 6.952
hl1ps://www.scienccdircct.com/sciencc/article/pil/S2212571X1&301665

6. [J'l MugwntL Miriam Z., Bnkundn. Ocoffre (2018) Board gender cmnpositlon and marketing effectiv ness in tbe female consumer market in Zimbabwe.
Proi:cedings ot /111ernatlonol llcademy u/Ajhem, BlIsilles | and Developm! /11 (IAABD) annual conjer,mce. held on / 6-/ 9 May 2018. Durban South Africa.
WO , copus

7. 111 Mugwati, M. & Bakunda, G. (2019). Board gender composition and marketing 1:1Tecliveness in the female consumer market in Zimbabwe. Gender in
Manugemtmt. Yolumce: 34 Issue 2 pp. 94-120 https://doi.org/10.1108/GM-01-2018-0001. !SSN: 1754-2413. Scopus, WOS Q2 womcn studies, Q4
management. IF (2020) 2.293

8.111 Boden.J laier. . Wtlken, R.(2019 I'h " eflccl ot'credlt card versu mobile payment on convenience and consumers' willingness to pay. .fournal
uf Retaifi,ig anti OmsumerSllriliceS. vol..52.s 1 - 10, copus WO QI business, IF (2020)7.135
hLtps://www.sc.iencedirect.i::om/scienadartlcle/pii/S096969891930219X

9 [ J Chmnon-Cook, R.. & Ley. K. (-020). Signs. ymbo!s, & Systems: Aneml111g to S[gns in Oce igning Marketing and Instruction. In Engaging learners
iptihsimlotlcs pp.9l-114). Brill ensc. hrtps:/brill.com.Ivtew/bookl9789004399792/BP000013 xml

10. 111 Zeherncr, A.. & Pczenka, 1. (2022). Tlie lights nnd dnrks ol unlimited access to information. social media and word of mouth in high! r cducation
I11nrketing: \ hy bener-inlbrmed studenls may be less satlsficd. In 2022 77,e 81/1 International Collferellce on Frontiers of Educational Teclmologles
(ICFE7J. pp. 144-149 Scopus

11. 113 Casmnho. R A,, Vulevic, A., Gomez, J. M. N., Cnhezas. J,, Femiindez-Pozo, L., Loures, L., ... & Kurowskn-Pyst, J. (2023). Assessing the impact of
morketing and adven! || /ing as strateolc npproaches 10 Eumcilil s del'elopmenL: A11 Iberian case study approach. European Journal oj International
Managemenr. 19(1), 58-91. -copus. WO

12. [11Messner, W. (2024) Exploring multilevel data with deep leaming and ~ Al: The effei:t of personal-can: advertising spending on subjective
Irn1>1>1111" s Intematio11ul B11si11llss Relh.!IV. 33 (1), pp. 1 - 22 hlYJs:/Idoi.orol 10 10\6/i.ibusnw.2023.102203. copus, WOS QI Business, IF (2022) S.7
13.111 Borja-Gil, .1., Castellanos Vertlugo, 1\11., & Ovledo-Gurcia. M.*. {2024) Eagagement and eummitment m higher education: Looking at the role of
idenlit:icauon and r,  Irceptlon of perfommnce. Europeall ,kmrnal of Ed11cat/011,'9t2), e12642. -copus, WO Q2 [Iducal on II-' (1022} 2..J

1-t LIL.:ud {Ihmul',. fl.... ";nyed AbJ I mz G, & Fulhl AbJdT1w11 L D 120231, Lu lylllg Ih.: rclati,111:hip betwe:osn Perceplt.101 Mupping .nl1! M11TK"til1g

x. Lx] Nilb!vl, E. hnplél 1 Tunul 1i-111 ol Clrec:n :\larkeung C'oim:pt thml1gh ‘ci<:i:ll :Vfedia Activities. - nezaradene, pretoze som sa nev/ldel dostal k clanku
Vic.leil 10 na g,(lul;.I<.- scholar.

i)l 11.nren. 1\ iol . Slgurd, on V. & Ciltnmlr,sen. I> (2022) Elwlrmnmel 110\ cuc, for healthy Pol)d m111kelil111T,he il11pnn:111ce ofin-store rc,cnrch inlo
Ihrer T:onversi, L 11e frem 11l 111 watreseres, 5 11 7K(,72

16-1111"ngherim;,jd, K.. & Klmredud, 1. (2001-1). fm!cling suslainu[,Je driver, 1.1t omp! \itive il!lvl InEag:i:: through knowledgc-oriented \catler.;hip 1Lh
m.:dintion 0l k.nowledge 111nnagel11cl1l t.11p:1bilill:., 111 tli) higher etuciilion Sjt.:111. JO1m1tf of tite /(111111/Mge Efimomy 1-J 1. WOS O1 cconomics IF
(2024) 4


http://www.scienccdircct.com/sciencc/artícle/pil/S2212571X1%26301665
https://doi.org/10.1108/GM-01-2018-0001

Leadershlp with Medialion of Knowledge Menagemem Capabililies in Il1e Higher Education System. Journal ofihe Knowledge Economy, 1-31.
(-arlyAci:ess. copus, WO iFI2023)4. QI conomics

6. 131Gitaru. A.M. & Bula H. (2023) An emplrical analysis of Ihe relationshrp be.tween s rategic human resource managemenl and
oerformam:e: a perspectlve of pubnc universllies 111 Nairobi City County. Kenya 111e Sfraregic Joumat of Busmess & Change I\llanageme11l, 10{2), 383-
395

7. 111 Dofia Toledo. L, Munoz--Lelva F.. Luque Martfnez, T. & Faraonl, N. (2025) What Is value in Higher Education? Studylng scientific
productionlhrough co-word analysrs Joumal ot Ms1kellllg far Higl'ler Educarion 1-30. WOS 03 bus ness QI education, If(2023) 2.4

S. IJI EIHawl Ruba Alsaal(.!leh. M HomsL D.. Ome1sh F 202<1). Managing Talent to B111ld ReputaUonal Cap1tal: An Invesugation of
Jorda11ian Teleconimunications Companies Journa/of System tiid Managemen! Seiences 14(7).337-352 DOi 10.33168/JSMS.2024 0718

9. ldJKhanam, S.. & Joshi, R. M. (2025) Charting lhe lanoscape oi matKe ng communication in higller education. A comprehens111e thematic
review and ruture researoh directlons. Jouma/ of Marl<eling Commumcations 1-32 Scopus 01

ADCA04 x

Cheben J.-Cui Y.- Lancari¢, D.-Lissillour R.- rada, D. A. (2025). How did Covid-19 Pandemic
hange onsumer Behavior owarcls L[ 1"iainable onsumption? An Environmental Responsibility Perspective
eros Cultures and Oenerations. Corporaie ocial Responsibility and Environmental lanagement.

https://doi.org/10.1002/csr.702 9 WO  IF (2024): 9.1. QI business, Qt management

ADCAO5 x
Cui, Y. - Cheben, J. (2025). Where Algoritmns Meet Influence: Rethinking Consumer Perceptions in Modem
Advertising. International Journal of Consumer Studies. WOS, Scopus. QI business -v recenznom konani

ADDA 1 é pra macich karen n'ch ¢ isoch impak nvch
Pocet zaznamov: 1
ADDAOl x A+
Lancaric D.- avov R.- bebein J. 2021) Organizalional Performance: Are the Phases
of the Talent fanagemeot Pr ce ° Equall Important? Ekonomicky ¢asopis (Journal of Economics), Vol.69, No.10,

1038 -1061 IF (2021): 0.544. Q4 economics
Ohlasy:

1 (I Toczww!ikl, A. & Pault, U.(W23.), T"lcm mana1,ro:1nt111 pracuces and 1he perfonnance of firms: Evidence from Polish SMEs. E11trepreneurial Business and Econo111cs
lI<.le/n", 11(41. 15:i-169. I:SCI WOS QI Ecolloml.:s. copus
2.1l Cegnrrn-NnlarTO, I G ct:J (20201)The tolc ofknl)wledge nnd mterporsoual comp,,tencallin 10¢ [ clopment af clvic and pul)he engugarnem nnd onm,prellcl Irinl
,n1en11011,int imamuwl J,i, 1n:pr"11ffur./11p 1111/ 0(am,i;e111e,i/ Jaunm!  hrmscl/dglorl!/10.1001/S1 1165-02)-001J 10-0 Suopus. WOS 1F(2023) 6.2, 1 Dus,11055, QI MIIIIC ment
Jf1 Loyva,GnlalY:1,K S., Jttcobo-flomande[ 1 C A. & Florul-l.6opel..J G.[2024) TfIE EFFECT OF I TUMAN TALENT MANAQEJ\[ENT IN WORK PERFORMANCE
(EL EFECTO DEI,A GESTION DEL1- LENTO HUMANO EN EL DESEMPENO LABORAL). Volullle 49,Im1e 2, 112 - 137 Scopus, WOS IPO 4, Q<I Ecology

[1] Tilng, S.. Hashim.R A,.&Hamld A @ A (2023). Moderating role o employer bran<ling betv/Eiln talent acquls1bon. 1:11em retenuon. and baoks'
perrormance in Pakistan: developlng counines-parspect\ve. Joumat 0/ Aoplleé Resean;/1 and M.,/ifdiscfol/nary studurs. 4(1), 119-142

N Uchy\‘a-Grualv.,. K. , foi:obo-Hemandcl..C A.&. Flon:s,Lapcz. .1.(20'.M). THE EFI'ECT OF HUMAN TALEN1f MANAGEM.EI>IT 1 WORK PERFOR.MANCE

/NTIRil/CIfiINC/, 1, 19(2), 132-JIT

ADM Vedecké price v zahranico| ch ¢asopisoch registro aove.h v databdzach WOS. copus
Pocet zaznamov: 10+1

ADMA 00 x ECONLIT, EBSCO, PROQUEST,
Cheben, J. (2013): The importance of the responsible management in public organizalions. In:
Economic Research-Ekonomska | trazivanja. O1/2013, vol.26, iss: sup2. IS N 1331-677X. s. 167 -
178. /nezobrazuje sa vsak vo WOS/

http://scholar.google.com/ cholar?h]=:sk&qg=The+importancet+of+th +resp nsibletmanagementtint
publictorganizations&btnG=

ADMAO]l x A+
Cheben, J. - Lancari¢, D. - Savov, R.- Toéth, M. - Tluchor, J. (2015): Towards sustainable marketing:
strategy in Slovak companies. In: Am.fiteatru Economic. vol. 17 . No. 40, pp. 855-871. ISSN 1582 -
9146. IF (S-ro¢ny) 1.659. Q2 economics
http://1:vww.amfiteatru conomic.ro/RevistaDet lii EN.aspx?Cod=5
Ohlasy:

1 [14 Crisan-Mitra Caiélina, Dinu Vasile, Posteluicu Ciiélin, Dabija Dan-Cristian (2016) Corporate Practice of Sustainable Development on an Emerging Market,
Ihinflut-,11adion., In /JI), 111 " fa-mmm7cs, 15 (1(37)), pp.228-243. Scopus, WOS Q3 economics IF (2020) 1.752

1 131Sclim PAK6R. N..,.1,1,011PA.KBR (2016) Mureitebalti yal kiralomada sudrurulebiligin saglanmasi icin gereken stratejik pazarlama kriterlerin belirlenmesi Ulusaf Deni:
Miriz1111 Senipr> >tJ11111 Doi: 10 I1SS721DF.U.b.UDT 2016.0010


https://doi.org/10.1002/csr.702
http://scholar.google.com/cholar?hJ=%3Ask&q=The%2Bimportance%2Bof%2Bth%2Brespnsible%2Bmanagement%2Bin%2B

17.J1I Sun, Z. 2025). R,;acove rnmmgemenr ofuruvl'r.Il « h:)\lllul1on duting lheCOVID trrisis: Governance und the conlrol ofpublic narratives in Chinesc
héuhcr cduC'..IlI1on. Jfiolt11r Eilurntirm Po/it:1=. ] '(2},294-3U WOS QJ .:ducation and educational research IF (2024) 2.4

t8. 111 Donu Tnletlo: TIL, Mullw:-1.civ!t. F: LuquetV1ut1int7_T, & farnom., . (20251 Whatis vnluc in 1-ligher Educntlon’! 'Iml ing ci1:ntific 11md11 lion
1hrough c1i«\Vt ni unulysi . Jo11711e1! c¢1(MQrke1111gjor H, ,hcr F.tlurotion, 1-30. WO IF (2024) 2 1. QI education and educationul rcsenrch, Q3 Business

19. [11KhmU1n1... &Jo h1.R. M. ("Wr). Chmting Lhe Innds npc of marketing 1: mmunic.ition in higher educmon: A comprehens1vc Ihemalic rc1+1ew and
li.aure 11:-cilrth dire tion . Joumal qtMnrkcung Com11111111.:rmons. 1-32.. WO ESCI IF12024) -1.6.Q2 Busin(ss, QI Commw?icalion

ADCA 02  x A+

Yuting Cui - Lissillour, R. - Cheben, J.- Lancari¢, D. - Chunlin Duan (2022) The position of
financial prudence, social influence and environmental satisfaction in the sustainable consumption behavioural
model: eros -cultural iutergenerational investigation during Covid-19 pandemic. Corporate Social
Re ponsibilily and Envlranmental Managemenr. 29 '4): 996-1020. DOI: 10.1002/c T.2250. WOS IF (2022): 9.8.
QI bu iness, QJ manngement

Ohlasy:

1.LJJ Tuncul,N., & Bug.dny, E. B. (2022) A Llti:mture Relicw on Sustainable Consumption in the COVID Era Handbook oj Research on Building
/11t:/11,"1Jve Globol K11owledge oc1efle;Jor S11.1"tomuble-Developmenl, 36-59

2.1l Orngolea. L. L., Bmnnru, G. 1., Kot, .. Zamlir, C. G..Nuta, A C.Nu1a. F.,.. & Stefanlca. M. (2023). Determining factors in shaping the
S11stainableb1)hnv10r of thc Gern:mtlon Z consumer. Fromiers m Enl/ronmuntal Science, vol. | 1, 26. Soopus, WOS IF 5,411
h i , X ) | )

J, i1l t..:yva-Hemlindei., S. N, Teran-Bustamantc, A., & 1 lan.inez-V;lasco, A. COVID-19, social identity, and socially responsible food consumption
helween generntions. Frat1/lers In P.v}'chology, /I, 70.J WOS IF 4.3 , Scopus

21.111Yilmaz.,R., & Koyuncu, C. (2023 The Impact of lobnlizntion on ihe Rate ofE-waste Recycling: Evidence From European Countries. The
Al jiter11ru F.<:011om11: .lo1mial, 25(62), 180-195. Scopus, WO Q2 economic:; 1F (2022) 2.6

5.[31 mgin, .. Oursuuy, Y (2023), Sustainablecorisurnptio11bohuv1our: A conceptual assessment. Business & Management S111dies: An Inlernaliona/
Jot/mal, 11( 1), 400-'112
6.[]  m1rmremeo, R.E. - Burca-Y.oiou, M.I. -Dabija, D.C. (2023) Organic rood Consumption During 1The COVID-19 Pm1dcmic. A Bibliornetric Analysis

md )'stemutic Review. A111fitearru Eco110111/c. Vol. 25, pp.1 042-1063 DOi: 10.24818/EN202Jt 17/1042. copus. WOS Q2 Economics(2022) IF 2.6

7.11.1 Le, M. T. (202.>), Government p lices and COVID-19 impac1: 1rn:dimor role.sin green wasl1. 1.nternational Joumol of Product Lifacycle Management,
15(2). 115-138. 'cepu.|' Q3 Business and Int. Managemeot

8.[] L.az.unr<1. . V., Herdinnsyuh, 11.. Olatul)ji. R. W., guslina, H., & Utari, D. 2023). The driving filotor for raisfngurban community awareness in
wnsle n,anagemcnt, W mince wasre dur[l)g ilic C ID-19 pandemic. Spm111111, No.50. 55-65. Scopu.,; QI SJR 2022 0.166,. NIP 2022 0,281

911J H\TZI IKOLAU .D.& VL DO'C (2024), GREEN ORGA ISATTONAL REORI rATIONS FOR THE NEW GLOBALISATION.
Jourrml a.fS1l.flalnabllily Sfwm:e and . laimgu11111J11, 19(J). 43-(,8. Sc pus

10.[1] k1111, R.B., & Li.J (2024}, Co11-ul11cr pretcrence forsusral1mb?lity labels in the context of China Environment and Social Psychology, 9(7), 2070
, copus

. [IJ ingh, S,. & Bane.rjee. S. (2024). Exl'mining the eilect- of fear of ,nfssingout on sust:unublc food consumptlon: 0SClc1al id Intity per,petivc. Asia
Pnc/jlcdJow11af )f i\/ark21ing and Logls1/cs. (ahead-ol-print). DOi 10.1108/APJMI_-10-2023-0969. Scopus, WOS IF (2023) 3.9, Q2 liusiness

12. 111 Mim11dn, B V, M niejro, G. F. A.. dcOliveira, G. M., & Rodngues, v. P (20.24). Voung with 11,77 wutle1: a principul--ugcm Iromework tbr the
anni} 1 ot'sustninablc upply clmins. RAUSP ,\fa11ag.-1111111tJoum J., 59(2), tSS-201. copu., WO IF (2023) 1.3 Q3 busincss. QJ 111unegcment

13. [II' Rousrn. A.. & Allaf Ja.fori, E. (2024). Impa 1 ofe11viron111c11tal knowledge. rcsponsibil1ty and conl’em on sustainable con(urnption uehi.vior: uoes

usLomer a111tude 11111tter? Manuge111u111 of li11viro111111u11al Q11a/11y; a11 Inremmiona! Jo11mal. 35(8), pp. 1858--1877 Scopus, WOS [F (2023) 4.6. QI Enviroruncnlal

studies

1 .[1] Singh, A., & Biswas, A. (2024). Dissecting investment frequency: examining the role ofsocial influence, investors' perception ofgender
discriminmion, involvement, access to information and risk tolerance. Social Responsibility Journal. 20(10), pp. 2212--2236. Scopus, WOS [F (2023) 2.9. Q2
Managcment

15.11] Arrnan, S. M.. & Mark-Hcrberl. I. (2024). r.rhital cnnsInnplion: a rcv,cw and rescarch agenda. /11ternational .lo11mal rif( -onsumer Studis. -'18(5:1.
¢l.1079 Scop11s, WOS QI business IF r,2021) 8.6

16.1J| Quashigah, S., & Amuzu. J. (2024). Innovation culture and millennial characteristics: determinants of millennial turnover intention in
the oanking sector. Management Research Quanerfy, 1(1), 42-54.

17 ['1 Sargm, S.. & Dursun, Y (2024). The effecl of env,ronmental ethics awareness, ecological intelligence and the love of nature on
sust.a1nable consumption behavfor Gazi fktisa/ ve 1$/etme Dergisi, 10(2), 290-313.

11 11 1 Shahzad,M F, Wang,W., Yuan, J.. & Zafar, M. Z. (2025). Ethical Ideologies and Sustainable Consumption: Insights From Chinese
Consumers. Sus/alnabl/e Development 1- 13. WOS IF (2024) Developmenl studies 01, Green and sustainable science and technology Q1. Regional
and urban planning Q|

ADCA 03 x A+

Fernando Angulo Ruiz - Pergelova, A. - Chebei, J.- Angulo-Altamirano, E. (2022). How do marketing
activities influence organizational reputation in higher education institutions? An impression management
perspective across countries. /nternational Marketing Review. 39 (4): 984-1021. DOI 10.1108/IMR-05-2021-
0180. WOS, Scopus. IF (2022): 5. Q2 business

Ohlasy:

1. [1] Mateus, M. A., & Acosta, F. J. (2022).. look nt repurntior! management in lInivcrsities. TECHNO REVIEW. fntemational
Technology, Science and Society Review, val. 11.1-14. D J JO.J7467/revtechno.vl |.+448 copus

2. (1] Larsen, N. M., Sigurdsson, V., & Gu.nm1rsson. D. 2022). nvlronme,ntal cues far healthy tbod marketing: Thc importance ofin-

store research into three conversions. Frontiers in Nutrition. 1-15. DOi 10.J389ffnut.2022.1 078672 copus, WO Q2 [F (2022) 5

3.111 Rajagukguk, S.A., Agustinus Bandur, H.P. and Setiowati, R. (2023). Behind the Rank: The Synthesis ofa Causa! Model of
Variables Influencing Times Higher Education University Rankings. Journal ofSystem and Management Sciences.Vol. 13.No. 3, pp. 364-380.
Scopus

4. (11 Sun, Z. (2024). Reactive lanagemcnl of University Reputalion Duringthe OVID Crisis: Governance and the Control of Public
Narratives in Chinese Highel Education. Higher Education Po/ir:y, 1-20. Scopus, WO ' IF (2023) 1,7 Q2 Educatlon and Educational Resenrch

5. 11] Bagherimnjd, K., & Khajcdad. K. (2024). Modeling Sustainnble Dri tc:rs ot mpeLitive Advantage Through Knowledge-Orienteci


http://www.fťomlcrsin.org/artioles/!O3389/ľenvs.20231096183/full

3 [3) Brozyna, E - Michalski, G - Bledinger,G (2016) The Limilations of E-comme,cc Development in Full Operating Cycle Finns: V4 Countries Case. PP 57 - 6q In:
Huropcan Financial Systems 10/6 Proceedings of the 13th /nternational Scientijic Cm!ference, Brno: Masaryk University ISBN 978-80-210-8308-0 WOS

[0 (1] Brozyna, E; Michalski, G: Blendinger, G; Ahmidat, A. (2016) The E-commcrce Development and its Limitalions in Fnll Operaling Cycle Firms in V4 Countries
Internationa/JolImal ofHumamlies and C11/111ra/ Studie., Voll,iss 3, pp 41-51

S [3) Poslelnicn Cétilin, Dabija Dan-Cristian (2017) Delocalization, COfJJOrale mil,,ralion, re-induslrialization and sustainability- a case of Romanian economy Rewew uf’
Emnomlc Srudies and 1/esearch Virgi/ Madgearu. 10 (1). 57-88

6 [I] Elena-Midélina Vilaméanescu , Patrizia Gazzola, Violeta Mihaela Dincd, Roberta Pezzetti. (2017) Mapping Entrepreneurs' Orienlation towards Suslainability in
Inleraclion versus Network Marketing Praclices. Sustainahi/ity. 9(9), 1580; doi:10 3390/su909 1580 hllp://www.mdpi.com/2071-1050/9/9/1580/htm WOS, Scopus WOS Q2
enviromnenlal studies IF (2020) 3 252

7 [1] Dabija,D -C, Pop,N Al,Sdniu]d,A (2017), Innovation in Do-11-YourselfRelail: an Empirical Study 011 Generation X among Professional Craftsmen and
Consl Imers,EconomlIcs and Sociology, Val 10, No 2,pp.296-311 WOS ESCI, Scopus

8 [1] Eger,L. (2015) Does brand awarel less on Facebook really matter? Proceedings ofthe 26th International Business Infonnation Management Association Conference -
Innovation Mal lagemel 1t and Sustainable Economic Competitive Advantage: From Regional Development to Global Growth, IBIMA 2015, pp 154-162 Scopus, WOS

9 [1] Vatamanescu, Elena-Madalina; Alexandm, Vlad-Andrei (2017) Market-orientated sustainability An exploratory study on a two-tailed relationship 5th International
Academlc Conference on Strategica- Shift! Major Challel1ges ofToday's Economy Location:. Book Sene.<: Strateg,ca: Bucharest, Romania pp 373-383 WOS

10 [I] Zemanova, Stcpanka; Drulakova, Radka (2016) Making global goals business in V4 countries: V4 entrepreneurs and the un global impact GLOBAUZATION ANO
11§ SOC/0-ECONOMJC CONSEQU/;NCES. 16TH INIEIINAIWNA/, SC/EN'IIFJC' CONF{/IIINCt I'IOCHEDINGS,PTS 1-V  Pages: 2490-2497 WOS

11 [1] Jarmila Lazikova, Zuzana Lazikova, Ivan Taka¢, Lubica Rumanovska, Anna Bandlerovi (2019) Technical Efficiency in the Agricnltural Business-Tlie Case of
Slovakia Smtamabiliry 11(20):5589. 17p WOS WOS Q2 environmental studies IF (2020) 3 252

hHps g resenrcly rue nolluuhllcal 1011/33MS3600 Technical Eil klch‘;g 0 ihe Agqcultural Business-The Case or Slovakia

113 [3] Fejza, E, & Bajrami, H (2019) Market analyses of markeling strategies of induslrial producers and processors in Kosovo. Inlemalional Journal of Finance &
Banking S111dies (2147-4486), 8(4), 49-58

13 [3) Bajrami, H., & Fejza, E (2019) finance & Banking Studies Analysis oI’ marketing slrategies of industrial producers and processors in Kosovo far financial and
economic development //1Iernational.lourna/ of Finance & Banking Studies, Vol 8 No 4,2019 ISSN: 2147-4486

14. [1) RUTKOWSKA-ADAM SULICH - GRZEGORZ MICHALSKI (2017) Debl Capacity ofNonprofil Entities: Jobs on the Green Economy Background Case Centra/
li,ropean Conjerence in Finance and tconomics. Location: Herlany, Slovak ia Date: SEP 20-21, 2017 pp 687 - 697 WOS

15. [3] PAKER, S. P., & PAKER. N.(2020) Mureltebat!J Yat Kiralama Hizmetinin SUrdiirGlebilirlik Analizi ve Oneriler Deniz lal'l111acit,gl ve Lojistigi Derglsi, 1(1), 10-21

16. [3] Quoquab F, Mohamed Sadom N Z, Molmmmad J. (2021) Suslainable Marketing In: Crowther D, Seifi S.(eds) The Palgrave Handbook ofCof]lorate Social
Responsibility Palb<rave Macmillan, ChandHm | //doi org/I010Q71978-1010c22438.7 76 | 1111os//linl snrllleercolllreferoncework™nlry/10 1007%2F978:1:-030-224185  76-1rrciteq

16.[1) Kemper, J A., & Ballanline, P W (2019). What do we mean by sustainability marketing?. Jo! Irnal ofMarket,ng Managel1lent, 35(3-4), 277-309, WOS, Scopus -
citacia je v prehlade literatiry /zaradil som ju do mojich $tatistik na konci toh10 prehl'adu/

17. [I] Nabil Mohamed Abdo Alabsy (2021). Market orientation and corporate performance of small and medium-sized enterprises in Sandi Arabia. finol ‘alive
Marketing, 17(1), 66-77 Scopns

18. [3] Sheikhesmaeili, S, & Hazbavi, S. (2019). The Manifestalion of Confocian Philosophy in Iranian Businesses: Cultural Consequences and Judgments. Organiwrional
C11/111re Manogel 11ent, 17(3), 359-375

19 [3) Lad-Khairnar, M. D (2020) Sustainable marketing: an overview Vidyabharali Inrernarional /11terdisclp/inary 1/e,,earch Journal 11(2),275-279.1SSN 2319-4979
43 _pdf,,.un Lid)

20 [1] Otakar Ungerman Jmoslava Dédkové (2021). Current Implementation of the Circular Economy in Enlerprises in the Czech Republic /eview [ 1! f:conomic
l'erspecllve, 21(2):189-210 WOS ESCI. Scopns

21 [1) Alabsy, N M A (2021) Marke! orienlalion and cm po,ale performance of small and medium-sized enterprises in Saudi Arabia lnno\'ative Marketing, 17(1), 66-77

22 [1) Rakic, B, & Rakic, M (2021) The link belween sustoinabllily 111larkeling and bioeconorny I-.n li ing and M 111ent Journa/, 20(5), 667-686.
WOS Q4 environmental sciences IF (2020) 0.916

23 [3] Nabeel Farhan Hamdan, Lara Qasim Khanjar Ahnagsoosi, Hnsam Mnhammed Ali Alawaed (2021) The effecl ofusing a four-dimensional strategy in achieving the
quality costs ofuniversity services in evaluating the performance ofhigher educ)ation nnits  Social Science and Humanilies .Journal Volume 05 Issne 06, pp 2266-2275

il iJti- al'i i janc! -uiiti |

24 [1]M Khnrrum, S Bhutta Asif, Muzaffar Gokhan, Egilmez Show, Muhammad Nasir Malik el al (2021). Environmental Suslaiuability, Innovation Capacily, and
Supply Cha in Management Practices Nexus: A Mixed Methods Research Approach Sus/ainoh/e l'rod11crion and Consumptwn. 28, pp 1508-1521 DOi: 10.1016/j spc.2021.08.015,
Scopus, WOS

25.[3] Ubreziova, [, Sokil, O, & Janoskovéd, M (2020). Cof]lorate Social Responsibility as a Part ofthe Strategies for Business Suslainability Based on lhe Innovative
Activity Developmenl In Sirategres fér Husmi:ss S11. ht!11y ma Co/lahorallve I:4 y (pp 160-176) 1GI Global

[1) Bhulta. M K S, Muzal'far. A. Egilmez. G. Hug, F, Malik. M N. & Wa,mich, M A (2021) El lvironme111al suslainabilily, innovation capacity, and supply clmin

managemel 11 pracllces nexus: A mixed melhods research approach ./717'10111ah/e lroducl111101ndlol 1.rnmptl0n,28, 1508-1521 WOS QI environmental studies IF (2020) 7 135

27.[1] Morales-Gonzilez, M G. Ayup-Gonzilez, J, & Huelta-Zavala, P A (2022) Estralegia de Markeling de Sostenibilidad en las empresas de México. ./011ma/ 0/
management - Cuademos de Administracirm, 38(72), €2611221-e2611221 WOS

28 [3] Saad, A. Khaleel. - Mohammad D. Ahmed (2022) The Impact of Transformational Leadership Practices in Sustainable Marketing (Applied
Research in the General Company for Dairy Products). /nlernational Academic Journa/ oj Business Management. Vol. 9, No. 2. pp. 22-39

"9 [3] Ibrahim, D. S, & Atheeb, A. F. (2023). The effect of functional maturity in sustainable marketing Analytical research of the opinions
of a sample of employees ofthe General Company for Electrical and Electronic Industries. AL-Anbar University journal of Economic and

Administration Sciences, 15(4), 139-155.
J0 T3l Nrnjimm1, K (20011 Su::-lc.1itmbke 1narkdi11g: Inlcgtatiug g:1ce11 111<1rk ting ptacticcs into 11rmikeling stiatcgy fNFIJ/(;'NC!:-: INTERNAFONAI ft){ift}l/.4 {, OJ-
S<'//:\N'(t iz t1t:il w21, 71-89

ADMAO2 xA+
Lancari¢, D. - Chebei, J. - Savov, R. (2015): Factors influencing the implementation of diversity
management concept in business organizations in transition economy. A case of Slovakia. In:
Economic Research-Ekonomska utrazivanja, 28:1, 1162-1184. eISSN 1848-9664 IF (5 ro¢ny) 3.151.
Q2 economics

http://www.tandfonline.com/doi/full/l 0.1080/1331677X.2015.1 100837

Ohlasy:

1 [!) Pemsteiner, Helmut & Wal,'ller, Eva (2017) AufSichlsrats- bzw Diversititsmerkmale und Profilabilitit von deutschen und oslerreichischen Versicherungsunlemehmen.
Zellschrlfi fiir die gesamte Versichenmg.l'wis,lenschaft (German .louma/ ,if /li,k and /nsurancc) Vol,11ue 106, Issue 3--4, pp 277-298

Llins 1Ltk soriouer eo I\ /nrl1ell 110 1007/512197-017-D3S0-3#c 1 1Ens Scopus.
[I] Mousa, Mohamed (2017) Can d1versily challenges afl'ect organizational cynicism? An empirical insight, /71 Iernationa/Jo11rnal ofEducation & Management. Stndies, 2017,
7(4),467-476. ISSN-p-2231-5632-¢-2321-3671 Scopus

P

31 7:i0g6fd00.53 g] 7'28/C:m-dlversitv-c halleu le-affec]:0J' Younrat1 01 1nl-cvnicism-An-cmpiricnHnei.mLIIE - Scopus

[3] Mousa, Mohamed (2018) Impact of DlVCTSIty Challenges on Orgamsatlonal Cynicism - An E!NI'flrinn Study? ASBM. ’ouma/ a/ Managemenr Val XI, Issue 1,pp 1 - 21
"y h: ‘ “hallenles 011 Orl!

_srionnl-CvI1lcsn-All-fwptHITI-SI11d y ndr



http://www.mdpi.com/2071-1050/9/9/1580/htm
http://www.tandfonline.com/doi/full/l0.1080/1331677X.2015.l100837

o '-ol Olldyel. T { 021) TLdolpl-Slock Campotlyls Not King Lug,111'01111AITei:ts Ihe Perfo,mance ofthe Company Available at SSRN
lutp. 1/dx dm or./10.1119/ssm 3800830 - neznrndtl somdil mojich”ilo.onyeh clrnrnkteris 1ik

10 1q Sclawrstovu. Y (2021).\ orltfortc D1vorslly Mllllligomoul, A Sysl”mntie L,tcrnture Review Strategic Management. /117ernational Journa/ o/Siralegic Managemenl and
Oetl;1.1iml ~111,port Sys10111s ,,, S11Y11Cf1ICMa11ag,m,nt, 26(2). WOS ESCJ

11 ‘l| Rumnnki,, 3. KozM:Qvu,J  Urblmovll,M  Hudikovu,M.(2.021). Fmmly Businessas a Bearer ofSocial Sustainability in Multinationals-Case ofSlovakia.

,1,10/,,/illily. 1.3(14) 7747  oapns, WOS Q2 enviromnontal ,t11dics IP (2020) 3.252

2. (3] T=u: Krestovin - Ales Kresla (20".!1) Applieotioo of Age M:mngenlenl 01 Wny to Eliminate the Risk Associated with the Demographic Development ofthe Population
Conferencc pnpeT. tn 7./berac I'c<mom1c Fon,111. p. 375 *)85

I' 111 Alxlulluh AL>dulmoh.sen Alfolil, (2022) Itow 10 Dovelop Dh>;,r.rity Mnnllb>emclll Comp:!lencics in the Private Sector in Saudi Arabia. SAGE Open
12(2 21 82400121 1114 DOi- 10.11771115524402.211021148 WQS Q2 5oclal c,ences, interdlsciplinary IF (2021) 2.032 Scopus

I" [I I Madiki,:oln. K.. & MIcholl, K 12022.] An 1t1,0;llgni.101111'110 lit 1 1tlali nC111p betwC<:n cliwrsny, It1 1dersl11p and ilmOVIL1011in the Soulh Alritan construction industry In
10/ C"11f<1JUTWeS,,,.,..,,, FrlV1<md /:111'Im11,1" 1110/ Sc,..,...., fVul 1101, No , p 08202.0) !OP Publi3h1111) POi10.1088/175S+1315i1101/81082026 Scopus

1- 1 1 Reuoltu-P:11nn, NlcolelnD<>nna; ladulnrn. Amlneoo E<alln (2021) l'erspeet,,e | on worHort'T!u,; U dtversity in nnwednysteams. Studia U1 1,vermn1ls 8'ibes-Bolyai,
NcgolLl Vol 67 Issue 4, p 1341 Ebs<:o,I'm,1ue$1

Ic, t.'l 16>m. le 1-., ®nl.il Mwnn!!L D 00111 The RUle < IrJts.crlilmUntl'mel 1 :1m Enablin”! Wolkforce Diversity in County (j,w,einn\"ms t Kenya s/ ,l/i-1ca;,
Srunrel/ 11/ minge=11:r.,, m11, . ;t1). 101-111
17 111 RINLasul 1S, 111,810\, hslehelt, . (' & llut rn, /1 (JOF - Mul,illg f:1,.;,nununitlil'ti vurlilns,do,rm 0111 A ,md) olcxpericnces and dlalkltges among lt:tlian
ctemrnllre. ] 1111 1mal,/f Virkrnni: v 111w11m,a,11un.,, 1-IN \VO , "Il QI lotns-Vd\1Lf10VIQJOfiN/13527266 2025 241 M-1
18 j1j Rn,fheevtl, M, Tlindet1ko. N. Versal, .. Ktolmvko, N. 12(1°1..<) lttsI[iLfS int,, dl,-.rsuy rnnnag<'me>Il as a pillur ,,t suscainable deleiL>pmenl in Czech and Ukrainian
11111L,,:5,1110, MMIT.,.,,, rm,i .1 i ila, 1,1 11wm <1 11-263-J1,7 bUT 1021i11.Jipm ?3t1).[1025.20. Snepu, Q2
ADMAO3 xA+

Savov, R. - Chebeii, J. - Lancari¢, D. - Serencés, R. (2017): MBNQA approach in quality
management supporting sustainable business performance in agribusiness. In: Amfiteatru Economic.
Vol. 19. No. 44, pp. 10 - 27. ISSN 1582 - 9146. IF (S-ro¢ny) 1.659. Q2 economics

http://W\vw.amfiteatrueconomic.ro/RevistaDelalii E .aspx?Cod=1063
Ohlasy:

1. (11 VelGovska, S (2018) Generallon Y's Perception of Product Origin and its Labelling in the Conlext ofFood Quality and Safety Amfiteatru Econom,c, 20(47), pp [16-
61 Scopus, WOS Q2 economics IF (2020) 1 983

https fwww, L1:!'¢/Iflibusiu, nel/publiClItim /123 109815 ,on.muort Vs Ptrcopuon of Plodp | Oriiin m ts Lahelh 0 the Compe.l of liood Quality ntld Safcty 2

[ J]Olah, Judit; Halasi, Gyorgy; Balogh, Péter; Komives Péter Miklos; Popp, Jozsef. (2018) Migracio megiiélése a (clsooktalti  b:In részt vevo hallgatok véleménye

alapjan Journal of Jnfomw/lon Technology Services (e!,;-tl.J,fb/1€/1/J/) Volume 18 Issue t. pp.91-1\2. ISSN 1975-4256
111100 fwww rtise, tt:hbonte.ner/publl 1:ut\0111323229814 Mrnmdo m(Jutole e a fol!OOktntosba,l res:zl w.vo hntlgal9k vtOkmenve alnp.an
J. 13]Slun. SOQllaeng. Lcc, Sang Joon (2019) Tle Key Fiicmrs 0iB,g Dnrn Urilfzarion for Improvemenlof Mnnnuement Qunhty of CornpC111 es in temis of Tttluolo!1l',
Oryanmuoo uud Environm(im  81fitJpr,;,1 Ma110b-eq11t1>1 1¢.11ew. XLIX (02). pp 27-37 1 SN 0131-0179 hoplfwww Lpre?Scieuwgrkriamele/JAK020191
4 III Dnlo&ll, P.:ta , Bt 'dos,Ai;nes, Czibore, Ib()lya,f dor. Laszln; Gnbru,i, lolton; Kovrrh. !Jnr", Neg)". Jnuos; !lai, Atilln(2020) Mnin Mot, ,lional Faotors ofFnrmers
,.doptnl! Pn:cision fomuu" 11 Hllnbmy A(frw'wny 1il. 610 J(Jl IOJ)901agrou0n1y'OOIIOGIO Scopub WOS Ql n‘lI’)nomy 1F (2020) 3.417
91J666 y _r
S.)Jt Mnroos Stm  hez. L,wrral!l',. Ivelte 5')kne Mnmnon L,,nrrnjlll (2020) Sillemas de rulmmlstracmn de In C!lt!idad: un nnulisis "linporative. 1111114¢1 lar,ro,, lul Inlal o 11pp/ie//
ut1glit1outn. Vul § 'No.1
G. (11Ki3elilko\'ll, D, Hnirnl; Gollo, P, G.,llo, P,,J , Clablnovti, V: Onuforovi, E (2020) Totnl qualtty nmnaJlémema+ 1qlula&erml 10010f atlmpeliuveuess IIT emerprist] worlwlde
o/ ril. lnumal u/\w1111:.6i11711/ S11tJ11;s 21(2), pp. 195-_QQ Scopus, WO  ESCI
7 flISllrircli . P, & Griuroud,., P. 12021). Terni Quahty Mnnngentolll ruid Inuovation- Lin+[1!1!S 1111d EvilllInce irom'he Allro-io0d Induslry Journal aitiir, K11uwirtige-
Ecnmmy, 12 (), pp,1553-1573  copus, WOS Q2 cconomlcs LF (2020) 1.96
S. 17 Jllinztk, R . Dur.um. P. & Vnhis,k<w! . K..{20WJ. Ctearive- Accountil 1g a.”' w, Appnrnms fur Rcpon!ng Profits in Agribusilless. Jmmw! uf RW tmuF111a11:1al Manugem(1m,
13(111,261 \VOSESCI
9131 Widjajnlllo, S (2021 ). Organization Performance Improvemenl based on Baldrige Indicators with Delphi Method Approaching 71/Narxil’ 1-17 ~ #artick pageTitJeM#
{ligl.g0.id)
10. 11) WidJ111on10.S - Rilllawull, E.(2021) MODIFIED FAILURE MODE AfID EFFECT ANALYS1S APPROACHING TO IMPROVE OROANIZATLON
PERFORIVIANCE BASED ON 8I\LDRIGE CRITaRIA- A CASE STUDY OF AN ELECTRO-MEDIC INDUSTRY Opurm1imal /ks,arr/im é11i:111eor,ng Sc,uno'll.<: Thcury
and ;lpp/icatw11s. Vo,tl. Issuel, 21121, pp. 39. , ISSN 2620-1607, eISSN. 2620-1747 Scopu.,
11.311Wnng. V., PIlIM, X.. Pryb11t0k, V (202.2)11,e 1t11portnntc of mt'onllnrlon lcchnotogy to Drl,,anillltion 1 re.ults eitlun the Buldrigc awnrd Qupl,1)-Mrmngemem .immi/Ji,
291)j-17 DOL 10 10801106S6967.202 1.2006SS+I Thit Impoli>ncp of infarm1tin11 {1111 1olouvto ornonlmifom.1 ™™ 1HILhill jb< Oald(loe ,..... 1 Quehty MonauomemJoumil Vol 29 No |
\ Soup11s
1?.11J Dur.ma. P Vilrukovn, K, Tek 1HVB, A, & M,thalko,11. .. (201) Apprnisal of eamings management across the sectors Journa/ of Susme.,s Econom1cs and
\Jtw,agTm11,m, 23 2), 399-42- Scoplls. WQS Q2 cconom,cs IF (2022) 2.6
13. 111 Cnrdoso, R.P,, Rds,J .ua Molln, Slmp,110, N A.du au7.a, Bnrros. J.G.M, Bnrbosa, L C.F M... Santos, G (2022) Sust[ innble q1 lality mun11gement: unfoldings, trends and
p-..,rspolettves Irom the uiple beuom I111e p,.,,,_., i 11i;™ lu7!‘!777aorme,Sr:w11t”””-VolA 04, No 1. 15Q- "10, doi: 10.24874/P+ 0il.03013 Seopus
10, 1l Suudte: 1-1Tert] e, 0 M\ LL'm!J-1 1810 Velonlie' ! AT Tdd R V.102,1j tsIn,:,;; perfritriun tltTtendth 11 Tul11)' tningmiHiont Ide1111fym&Iha cntical success foctors -
{iti:d, W) pp. 120 1;q In ifot.mlee.J111wrfi, 1,1mm * ,11rm11,:41 "I'Mfin ¢11.4, 100l 'mil:1:i - Fdeul/l_t/liz,t -, tAtH b2, 1w 2A. 11117 ISBi\971). t3-R 63l «.;2-1
1t[tps:JJo, ull!/101,p 1-2400"-"vX

ADMB 04 xA+
Dabija, Dan-Cristian - Cheben, J.- Lancari¢, D. (2017): Cross-cultural investigation of consumers
generations attitudes towards purchase of environmentally friendly products in apparel retail. Studies
in Business and Economics. No. 12 (3)s. 27-42. ISSN 2344-5416, WOS ESCI economics

https://ideas.repec.org/a/bla/joumVvi12y?017iJp27-42.htm1

Ohlasy:
1.11J  ndmnic. t-llilmi: Gurdnn, Dnnid  clrinn. Dmnitru, lonel: C, 3J.(2019) Integrating the principles of green marketing by using big data. Good
prnctices. Amjiteo1n1 Eco11omlic. Volm]le. 21 Issue; =O pp 2"8-269 WOS Q2 economics IF (2020) 1.983
2 . 11] Raja, M,, Kirnn, O.. Appaslibn, L (2019) Cross-Cullurc Coniparison of Buying Behavior in Recycle Packing and Eco.friendly Products.
ADALY AJOURNAL. Volum<!S, Iss11c 11.pp 554 - 572, WO
3 .111 clos nntos, P. S.. & Campos, L I,.t (:2021) Practtces fot garmcm industry's po t-consumer textile waste management in the circular economy
conLc. It nn cnalys,,; in liternture Braz,lmn .loumal o; Operatwns & Prortuction 1\lam1geme111. 18(1), 1-17. WOS ESCI

[11 Juraset., M .. Petru. N, Cahu, 2-. & Belas Jr. J 12021J Ylllues olt'amily businesses in Czech Republic in the context ofsocioeconomical wealth

Eemwrmc & Soc,ofagy, 1 (2). 1$4-W8. cop11s, WOS ESCI

1


https://ideas.repec.org/a/blg/joumVv12y?O17iJp27-42.htm1

5. [3] Hidayat, Z, & Hidayat, D (2021) Environmental Sense oj Gen Z in Online Communilies: Exploring the Roles ojSharing Know/edge and Social
Movemenl on Inslagram. BIS-HSS 2020, November 18, Indonesia. EAl. DOiL10.4108/eai.l8-11-2020.2311741eai 18-11-2020 231174] (archivc orsil
6. Il Garcia-Salirrosas, E. E., & Rondon-Eusebio, R F (2022) Green Marketing Practices Related to Key Variables ofConsumer Purchasing
Behavior Sustainability, 14(14), 8499. Scopus, WOS

7 [3] Haykal, H., & Palupi, P. (2022). Branding Strategy of Bulls Syndicate as Clothing Motorcycle Worshiper. In Intemational

Conference on Community Empowerment and Engagement (ICCEE 2021) (pp. 89-98). Atlantis Press.

8, 11] de Souza, L. A. S., & Lins, S. L. B. (2022). Pensar, sentir e agir: analise do comportamento de consumo consciente de universitarios brasileiros e
portugueses em rela9ao a produtos com apelo ecolégico. Revisla Brasileira de Meio Ambienle, 10(2). p. 297 - 318, Scopus

9 (3] Castro, P., Carvalho, B., & Araujo, C. (2023). Marketing Sustentavel no Varejo: Urna Revisao Sistematica da Literatura. Revista fnlerdisciplinar
de Marketing, 13(1), 1-18 Ebsco.

10. (] Srbova, A., & Jaderna, E. (2024). Sustainable products and their perception by Czech consumers. Enlrepreneurship and Sustainabi/ity Jssues,
11(4), 120-134. WOS IF (2023) 1.2, Q4 Business

11. f1] Nguyen, Il T T.12024) P1<1moting sustainable [Jlonsumption and cir'lular ernnmny: the intention of Vietname-Se yciuth consumers to purchast
products made from n:cycled plastics. C/11nese ./01,ma/ oflopu/<1/iun /ieso11rles an,i Envim11111ert1. 22(2). 194-203. WOS ()2 environmelllal studic' | IF
(2023)39

ADMAOS5 x A+
Cheben, J. - Lancari¢, D. -Munk, M. - Obdrzalek, P. (2020): Determinants of economic
sustainability of higher education institutions. In: Amfiteatru Economic. vo!. 22. No. 54, pp. 462 - 479
ISSN 1582 - 9146. IF (2020) 1.983. Q2 economics

bttps:/www.amfiteatrneconomic.ro/Rc ist.aDetalii E .aspx2 od=120]
Ohlasy:

1.[l] Kadekova, Z.,Savov, R., KoSic¢iarova, L, & Valaskova, K. (2020). CSR Activities and Their Impact on Brand Value in Food Enterprises in Slovakia
Based on Foreign Participation. Suslainability, 12(12), 4856. Scopus. WOS Q2 environrnental studies IF (2020) 3.252
2. [ Liu,Q, Wang, Y., & Kang, S, (2021) Measurernent and Evaluation ofCoIIaboratlve Development Level ofH|gher Educatlon Internal/onal
Journa/ of Emerging Technologies in learnmg(|.JET) 16(1}, 275-288.. WOS ESCI, Scopus M.>f.Ir
1111Mmma -lourn>It orviateaj Jntunnnontl Joun O Emi:igmy Titihoolo1 ifid11 1AL (E T) fonline-jounafl Gl
3 [3] Enache, C. & Mucharreira, P.R. (2021). Scientific System in Romania and Portugal. A Quantitative Approach. Proceedings of7th BASIQ
International Conference on New Trends in Sustainable Business and Consumption (BASIQ 2021). pp. 889-896. Foggia, Italy: Editura ASE.
4.111 de Matos Pedro, E., Leitdo, J., & Alves, H. (2021). Can Higher Education Institutions' Stakeholders Drive Regional Sustainable Development? Yes,
They Can?!. [EEE Transactions on Engineering Managemenl. 70 (10), pp.3421-3433. doi: 10.1109f/EM.2021.3103285. WOS (2022) Qi engineering, Q2 business, Q2
management IF (2022) 5.08
5 (3] Dostal, M. (2021). Simulacije poslovnega sestanka v angleSkem jeziku za ucinkovite mednarodne poslovne sestanke. In: V: REDEK, Tjasa (ur).
Izzivi podjely drzave in dntzbe v uresni¢evanju odgovornosli za Irajnostni rozvoj. Zbirka Ekonomskafakultela raziskuje. Publisher: Ljubljana: Ekonomska fakulteta
6. (3] Yurchyshena Liudmyla (2022) The impact of scale indicators on the financial stability ofthe university: Methodological and practical aspect. No.4.
pp. 129-138 hitps://doiorg/IO 316:10/in ' 1022<1 129 138 hitpslins nlucd11 1 mlitider phplinil
7.11] Lea!, W. Filho et al. (2023) Perceptions of the academic community on the performance of sustainable development initiatives in higher education
Sus/ainable Developmenl. 31 (5), pp.3896-3912. DOi: 10.1002/sd.2633. WOS | F (2022) 12,5, QI Development studies, QI Regional and Urban Planning
8 [3] Masduki, M., Prihartini, E., Rusdiana, A., & Abdullah, D. (2023). Peran Keputusan Kuliah dalam Memediasi Pengaruh Citra Perguruan Tinggi dan
Dukungan Keluarga Terhadap Keberlanjutan Perguruan Tinggi Coopetition: Jurnal 1/miah Manajemen, 14(2), 375-394
9.[3] Alhazmi, A. K., Zain, A., Alsakkaf, N., & Othman, Y. (2023). Identification of Sustainability Barriers in Higher Education Institutions
(HEIs) and the Role of Technology in Improving Sustainability in HEIs. Joumal of Science and Technology, 28(1), 30-37. Ebsco
10.[3) Al-Mayali, H H & AL-Hassani, M H.B. (2022) Role OFOrganizational Virtuousness in Enhancing Organizational Sustainability A Survey Study
in University of Kufa Al-Ghary Journal oj Economic and Management Sciences. 18(2). pp.417-440
11.[l) Sengar, R., Pande, S, & Chaudhary, N. S.(2024). Exploring teachets perception towards sustainability in Indian higher educational institutions.
World Reviell' oj Entrepreneurship, Managemenl atid Suslainab/e Deve/opmenl, 20(4), 483-499. Scopus
12.[3) Ghi\a, S /.. Boboc, C R, Saseanu, A S. & Vasile, V (2023) How does the supply of tertiary graduates correlate with the labour
market? Evidence from European countries. In 9th BASIQ Internationa/ Conference on New Trends in Sustainable Business and Consumption
Constan/a, Romania (pp. 96-103).
13 [3] Fota, M. S, Cristea, N E, Ureche. A, & A/bu, N. (2024). Accountants' competencies for sustainability reporting: An exploratory
study Accounling and Management Informa/ion Syslems 23(2), 446-460.
14.[3) Tarraya, H. O, Camposano, C.E, Rojo, S, G., Dolorica, M. C. C., Polon, J. H, & Digo, G. S. (2025) Emerging Technologies for
Sustainable Universities and Colleges: A Meta-Synthesis. ASEAN Joumal of Educational Research and Technology, 4(1), 11-22.
Zhang, J., & Wei, Y. (2024). Exp/oring the Dynamics of Private Higher Education in China: A Human Capital and Instilutional Analysis. -
preprint. nie je v Statistikach

ADMAO6 x
Cheben, J. - Kraj¢irova, R.-Ferenczi-Vanova, A. - Munk, M. (2021): The effect of corporate income
tax of agricultural companies on national budget - the case of the Slovak Republic. Amfiteatru
Economic. vo!. 23. No. 57, pp. 446 - 482. ISSN 1582 - 9146. JF (2021) 2.304. Q2 economics Amfiteatru

Economic - Journal Details

Ohlasy:
1.111 Gentjan C::era * Khurram Ajaz Khan Judit Olah Zdenko Metzker (2023). Business recovery and institutional constraints: evidence from Visegrad Countries
and Serbia Journa/ oj Business economics and Ivlanagement 24(5) pp. 877-900 DOi: 10.3846/jbem 202320238 WOS Q2 economics. IF (2022) 2.6
2. [31 Ruprechtova, A., Hinke, J' & Rain, T. (2023) Dependence of Corporate Income Tax Revenue on the Gross Domestic Product in Particular EU Countries. Pp
597 - 608. In: Hradec Economic Days 2023. DOi: | 0.36689/uhk/hed/2023-0I-057
3.[l 7 Vfghova, A, Kofovska. 1.. & Hudukovd. M. (21124) EVALL,ATIOl UF REVENIJI-:S, E8ITDA. NFT /'ROFII. AND CORI'ORA IF INIOi\-IF TAXFS IN
RF:ILATfON TO THE I>ICOIVIE SIDE Of THE ST ATE BUDGET Joumal oj E11Irepreneurship & Suswi11abilily /ssues, 12(1) WOS Q-l business IF \2023) 1.2

ADMAO7 A+
Savov, R., Tkac, F., Chebein, J., Kozakova, J. and Bercik, J., (2022): Impact ofDifferent FOPL
Systems (Nutri-Score vs. Nutrinform) On Consumer Behaviour: Case Study of the Slovak Republic.
Amfiteatru Economic. 24(61), pp. 797-816. IF (2022) 2.6. Q2 economics  mtileatru Economic - Joumal Detalls


http://www.amfiteatrneconomic.ro/Rcist.aDetaliiE
https://doi.org/IO

!DE!:!], r IIrl ] -vrlv . l

Pocet zaznamov: 8

ADEOI] 0059256
CHEBEN, Juraj. Customer as a key factor in marketing of sport and related domains. In Fascicula
educafie fizica ,;i sport. - Oradea: Universitétii din Oradea, 2006. ISSN 1224-5100, s. 126-131.
Ohlasy:
1.[3] Dan-Cristian DABIJA, loana-Nicoleta ABRUDAN, Citélin POSTELNICU (2015) Competitive strategies offitness gyms in intemational
business environment. Empirical findings through observation. In: Proceedings ofthe 5th International Conference on management 2015 Management,
leadership and strategy for SMEs' competitiveness. Godollo. Hungary. p. 102- 107. ISBN 978-963-269-492-4

ADEO02 0059268
CHEBEN, Dusan - CHEBEN, Juraj. Personality of a teacher as a motivational factor in the physical
education teaching at primary school. In Fascicula educafie fizica .;i sport. - Oradea : Universitatii din
Oradea, 2006. ISSN 1224-5100, s. 138-144.

ADEO03 0124993

CHEBEN, Juraj - HUDACKOVA, Lucia. Influence ofthe global economic crisis on consumer
behaviour in Slovakia. In Working papers Fakulty mezindarodnich vztahu. - Praha: Nakladatelstvi
Oeconomica, Vysoka skola ekonomicka v Praze, 2010. ISSN 1802-6591, 2010, ¢. 9, s. 5-19.
Dostupné na internete: <http://vz.fmv.vse.cz/wp-content/uploads/9 2010.pdf.>.

Ohlasy:
1. (3] KATRANDZIEV, Christo - NECEVA-PORCEVA, Tatjana - NAJDENOYA, Elena - GENCEV, Evgeni. Izsledvane na
potrebitelskoto povedenie po vrenie na kriza - promeni v charéeneto, spestrjavanijata i polzvaneto na zaemi = Changes of consumer behaviour in
times ofeconomic crisis. Sofia: Jzdatelski kompleks - UNSS, 2013. ISBN 978-954-644-443-1. Dostupné na:
http://www.researchgate.net/publication/256549528 CHANGES OF CONSUMER_BEHAVIOUR_IN TIMES OF ECONOMIC CRISIS

2.[3] ABURDAN, LN. Shopping Centers' Customer Behavior in Romania, In,Harketing

From Informarion to Decision, Vol 4.2014, ISSN 2067-0338, Publisher Risoprint Cluj-Napoca, s. 9-23

3. [1] Catalin Postelnicu, Vasile Dinu, Dan-Cristian Dabija: Economic deglobalization - from hypothesis

to reality. E+M, 2015, XV1J1,2.s.4-14
4.[3] Mussi, Fabio - Druica, Elena (2014) Handbook oj Research on Rerai/er-Consumer Relationship Development.
ISBN 978- 1-4666 6074 8 ed 1GJ GLobal

0 H\ 01\m*

A &:da=rr: ebo?¥:C-St: & uRi™ i BG&.J1dPRCi w1IN-
mmm -L&evd lth\E\u\OfMMKH BCUOGA I1MACH: 000 "\\dlll( ubu Cma.8%1CI&f filg

ADEO0O4

- [JJT. L. Sldlﬂova (2014) The plnce  forgal lic tbods upon the satisfictjon nulritionnl requirements of Bulgarian consumers in times of economic
crisis. il cientiflc worrks ofuniven.lty ul’ lood Tcchnologies volume LXJ part IL UNJVERSITY OF FOOD TECHNOLOQIES- PLOVDIV. UFT

Acadiclnic Publishing House, Plovdiv s.73-77.1 S1 1314-7102. Dostupné na tillJ!JIII:.
lovdiv.blllsile filesllile Isclenwolk/sulcn\vorks 201Mdocslp/111 YH T Sravov:t pdl (htlp. /111 1-plovdiv be/s11i: I'ih: llfilelscienwllrk/scicnw9tks :OWtemntic port Lhtml)

6.[31Pop Nicoll le Alexandru, Dnbija Dnn-Cril tian, lorgn Ana, (2017), Ethicul Collsideration regording Smkeholders in Neummarkcting
Re-searcll. Ernpiricl11 Insighls trom NM. BA Corporme :,.1Jember , TAAN  dven.ising Agencies and Romaman Companies In: Alldrew R.Thol11BS, Nicole
Alexandru Pop, Ana Maria longa, Cristian Ducu (2017) Ethics in neuromarketing: Implicationsfor market research. Springer. pp. 123- 146. ISBN 978-
3-319-45609-6

7. [1] Dabija, Dan-Cristian; Babut, Raluca; Dinu, Vasile; Lugojan, Madalina Ioana. (2017) C.ROSS-GENERATIONAL ANALYSIS OF
iNFORMATION SEARCHING BASED ON SOCIAL MEDIA IN ROMANIJA. Transformation in 811.rimm & Economics. 2017, Val. 16 Issue 2, p 248-
270

8.[3] Dan-Cristian DabijaEmail author Ciprian-Marcel PopRatu a B, bu\ (2017) The Image of Locnl Public Administrauons in Tran,)*lvania
Among Citizens: An Empirical Study. Developmenl, Growth and Fi1lallce o/Orgulllwl1011sji-om an Easrem timipttai1 Conlext pp-1 -40. 1,ringer-

9.0 Dulu, A. (2020). Under tnnding hlclividuals' Beha ior Under UncerUtimy: Straiegy Key Driver in Economi Crisis. In Har,dbook oj
Research t>n Retailing Tilcl1111q1lesfor Optima/ 011 11mer li:ngagallllmt dand &penences (pp-.7-85). IGI Globnl.

10.[3] Amal.ia Duiu (2022). Und.:rstnndmgJndiv1duals' Behavior Under Uncertainty: Strategy Key Driver in Economic Crisis. In: Research
Anrho/og; on BllIsille s Coml1111l1yandNuvigating 7inres o/Crisis. DO!: 10.4018/978-1-6684-4503- .ch065

0161371
CHEBEN, Juraj - LANCARIC, Drahoslav - SAVOV, Radovan - LOPES, Paula- BARBOSA, Maria.
The perspectives of diversity management in Slovakia. In Working papers Fakulty mezindrodnich
vztahu: The perspectives of diversity management in lovakia. - Praha: Vysoka Skola ekonomicka v
Praze, Nakladatelstvi Oeconomica, 2011. ISSN 1802-6591 2011, vol. 5, no. 13, p. 7-29.

Ohlasy:

CL[1]. EGEROY , Dano - EO R, Ludvik- KR! TOFOVA, Zuzana Dh-cl1,ity manogcment a necessary prerequiste for orgmtizational
mnovatlons? In Liberéc cconornic furum 2013 proc..;edings ot'tl1e 1 1th il1ternmional confirence. Liberec: Technical wliversity of Liberec. 2013
ISBN 978-80-7372-\1-3-0. 2. 12--134. Dostupné na: I1ttp://1 vw.let-rul. zisekce/LEF 2013 pdf. WO


http://vz.fmv.vse.cz/wp-content/uploads/9_2010.pdf
http://www.researchgate.net/publication/256549528_CHANGES_OF_CONS

2.1 EGER, Ludvik - INDRUCHOVA, Zuzana. Diversity management - perceptions and attitudes by Czech managers. In E + M.
Ekonomie a management: vedecky ekonomicky casopis. Liberec: Ekonomicka fakulta Technické univerzity v Liberci, 2014. ISSN 1212-3609

2014, r0¢. 17, ¢. 1, 5. 73-81. WOS .
3.[1] JIRINCOVA, Milena - LEICHEROVA, Veronika. The awareness of diversity among the czech students and graduates. In Annals of

DAAIWM & Proceedings ofthe 23rd international OMAM symposium [elektronicky zdroj]. Wien: DAAAM Intemational Vienna, 2012. ISBN
978-3-901509-91-9.1'SN2304-1382.2012, vol. 23, no, 1, p. 0903-0906 Scopus B

4. (31KRISTOFOV/\, Zuzana - GER, Ludvik. Vy,..kum uspesnych implementaci diverzity managementu v CR. In Trendy v podnikani: vedecky
ekonomi ky tnsopis, Plzen: Fak.t1lt1tekonomicka ZéU.2012,U, s.40-116.

5.[3] POSTELNICU, Ciétalin. Forrns ofVulnerability to the new poverty in the current global economy. In STUDIA UNIVERSITATIS
BABES$-BOLYAI OECONOMICA, volume 59, issue 3, 2014, ISSN 2065-9644, 5.3 - 15

ADEOS 0163123
CHEBEN, Juraj - LANCARIC, Drahoslav - SAVOV, Radovan. Diversity management as one of solutions for
problems caused by demographic and social development in European Union (with focus on Slovak
Repubic). In International business and economic review. - Lisabon: IBER CIGEST/ISG Business
School, 2012. ISSN 1647-1989, 2012, no. 3, p. 1-14. Dostupné na internete:
<http://www.cigest.ensinus.pt/images/2_iber3.pdf>.
Ohlasy:

L[3) JIRINCOVA, Milena. Potential future managers and their opinion on the issue of diversity, inclusion and their possible use in
management. In Joumal of competitiveness : odborny védecky Casopis z oblasti managementu a ekonomiky. Zlin: Univerzita Tomase Bati ve

Zline, Fakulta munagem.:nlu a ekonomiky, 2013. elSSN 1804-1728.2013, ro€. 5, no. 2, p. 37-50. Dostupne na: http:/Mww.ijoumal. zlille.. 132 pdf
2.1 EGEROVA. Dana - JIRINCOVA, Milena. Managing workplace diversity- empirical e\lidence from C:a:oh republic. In Ac//,a/
problems ofeconomics. ISSN 1993-6788. 2014, p.335-342

3. [1] Crillan, Catd.lina Mitra; Dabija, Dan-Cristian; Dinu, Vasile. Social Entrepreneurship in Romania: Significance and Models. In Montenegrin
Journal of Economics. Vol. 11, No 2 (2015), p. 65-77. Dostupné na: http//www.mnje..comy/sites/mnjc.comy/filc-s.Itcst/65-78 milra.pdt’

ADE06 0183659
BARBOSA, Maria - MOTTA, Joana - BRANDAO, Nuno - FILIPE, Sandra- CHEBEN, Juraj. Os
new media como instrumento de comunicacao politica: estudo do caso das eleicoes legislativas em
2011 na Peninsula Ibérica. In /BER, revista de gestdo, economia e comunicacdo: International
Business and Economics Review. - Lisboa: Deplano Network, SA, 2013. ISSN 1647-1989, 2013, ¢.
4,235-247.

ADEO07 X
VARELA, Miguel - LOPES, Paula- RAMALHOTO, Filomena - CHEBEN, Juraj - ROSARIO,
Filipe - DURAN, Victoria Carrillillo. Events role in marketing and communication management. In
International business and economic review. - Lisabon: IBER CIGEST/ISG Business School, 2014.

ISSN 1647-1989, 2014, no. 5, s. 122-140. http://\.V\ .cigest. nsinus.pt/index.php/pt/iber/presentation
Ohlasy:

1.[3] Lim, J. P. (2018) Unmasking Green Volunteerism at KL 2017-The Journey Forward. Asia-Pacific Journal of Innovation in
Hospitality and Tourism APJIHT, 69.

ADEOS8 x ERIH PLUS
Radovan Savov - Drahoslav Lancari¢ - Juraj Chebern - Roman Serencés - Miroslav Pristavka
(2016): Foreign ownership as a driver of quality management in Slovak agribusiness: applying
MBNQA model. Business Trends, vol. 6, no. 2, p. 20-28. ISSN: 1805-0603.
https://www.fek..zcu.czitvp/doc/akt/2-2016-clanek-".pdf

ADFE ké pra nvch domacich " i och
Pocet zaznamov: 10
ADFO01 0047091

CHEBEN, Juraj. Vyznam a uplatiiovanie marketingu v agropotravinarskom sektore krajiny v procese
globalizacie. In Novd ekonomika : vedecky casopis Obchodnej fakulty Ekonomickej univerzity v
Bratislave = Faculty of Commerce, University of Economics in Bratislava scientific journal. - Nové
Zamky: Secos, 2004. ISSN 1336-1732, september 2004, roc. 3, ¢. 3, s. 61-66.


http://www.cigest.ensinus.pt/images/2_iber3.pdf
http://www.mnje.com/sites/mnjc.com/filc-s.ltcst/65-78milra.pdť
https://www.fek.zcu.czítvp/doc/akt/2-2016-clanek-

ADF02 0046904
CHEBEN, Juraj. Globalizacia a rozhodovacie procesy podniku pri vstupe na medzinarodny trh. In
Nova ekonomika : vedecky ca opi  bchodnej fakulty Ekonomickej univerzity v Bratislave = Faculty
oj Commerce, Universiry of Economic in Bratislava scienti.fic journal. - Nové Zamky: Secos, 2006.
ISSN 1336-1732, marec 2006, roc. 5, ¢. 1, s. 53-61.

Ohlasy:
1.[3] Dan-Cristian Dabija: McDonald’s - Between Internationalization and Regionalization ofRestaurant’s Value. In:

Review of lanagement and Economic Engineering 04/2015; 14(1 (55)):205-219
2.[3] Labudova, L., & Janosova D.(2021). Globalization and its Impacts on Communication in Self-Government. In

SHS Web o/Conferences (Vo\. 92). EDP Sciences.

ADFO03 0047870
CHEBEN, Juraj. Motivaény plan a CRM ako st¢ast marketingovej stratégie agropotravinarskych
podnikov v rozsirenej EU. In Verejnd sprdva a regiondlny rozvoj : ekonémia a manzment. -
Bratislava: Vysoka $kola ekondmie a manazmentu verejnej spravy v Bratislave, 2006. ISSN 1337-
2955, jan 2006, ro€. 2, ¢. 2, s. 32-38.

ADF04 0096961
CHEBEN, Juraj. Nové analyzy riadenia vztahov so zakaznikmi v marketingu. In Studia
commercialia Bratislavensia : vedecky casopis Obchodnejjakulty Ekonomickej univerzity v
Bratislave = scienti.fic journal oj Faculty oj Commerce, University oj Economics in Bratislava. -
Bratislava: Obchodna fakulta Ekonomickej univerzity v Bratislave, 2008. ISSN 1337-7493, 2008,
ro¢. 1, ¢. 4, s. 60-66. VEGA 1/4582/07.

ADFO05 0092129
CHEBEN, Juraj. Nové zékaznicke analyzy v marketingu. In Ekonomika cestovného ruchu a
podnikanie : vedecky a odborny casopis = scienti.fic journal. - Bratislava: MERKURY, 2009. ISSN
1337-9313,januar 2009, ro¢. 1, ¢. 1, s. 129-133.

ADF06 0105254
CHEBEN, Juraj. Strategické rozhodovanie na zak.la e dadiac j strategi kej matice skupin Shell. In
Studia commercialia Bratislavensia : vedecky é¢asopi * Obchodnej fakulty Ekonomickej univerzity v
Bratislave = scienti.fic journal oj Faculty oj Commerce, University oj Economics in Bratislava. -
Bratislava: Obchodné fakulta Ekonomickej univerzity v Bratislave, 2009. ISSN 1337-7493, 2009,
roc. 2, ¢. 7,s. 80-91. VEGA 1/4582/07.

Ohlasy:
1.[4] KUBICOVA, Lubica Strategicky marketing. 1. vyd. Nitra: Slovenska polnohospodarska univerzita, 2013. 169 s. ISBN 978-80-552-
1001-8.

ADFO07 0110196

CHEBEN, Juraj. VALS ako jedna zo zakladnych metéd v segmentacii zakaznika z psychologického
pohladu. In Ekonomika cestovného ruchu a podnikanie : vedecky a odborny casopis. - Bratislava :
MERKURY, 2009. ISSN 1337-9313, Oktober 2009, ro¢. 1, ¢. 2-3, s. 35-42.

ADF08 0113065
HEB . Juraj - KALNICKA. Daniela. Campari on analysis of chosen fields of intemational
finru,cial reporting tanclards and Am rican generally accepred accounting principles. In Ekonomika a
informatika: vedecky éa opi FHJ EU v Brali, lave a 'SHJ. - Bratislava: Fakulta hospodarsk J
infonnatik : lovenska spolocnost’ pr hosp dar ku infonnatiku 2009. ISSN 1336-3514, 2009, roc.
7,".2, . 24-3

ADF09 0119546
CHEBEN, Juraj. Marketingové techniky v &ase krizy - vyrnedzeni pojmu, podstata, principy a
odporucania na realiza *i_u word of mouth marketingu. In Studia commercialia Bratislavensia :
scienti.fic journal oj Faculty oj Commerce, University oj Economics in Bratislava. - Bratislava :



Ob hodna fakulta Ekonomickej univerzity v Bratislave, 2010. ISSN 1337-7493, 2010, roc. 3, ¢. 2, s.
_26-240.

ADFIO 0142365
HEBEN, Jt.1raj-L Ne ARIC, Drahosla - SAVOV, Radovan. The  ece sit of implementation of
djver ity management caused b the actual development of cross-border Jab ur mobility in EU. In
't11clia commercialia Brati Laven!lia: scientificiournal of Faculty oj Commerce University oj
Economics in Bratislava. - Bratislava : Obchodna fakulta Ekonomickej univerL.ity v Bratislave, 2011.
ISSN 1337-7493, 2011, ro¢. 4, ¢. 13, s. 50-64.
Ohlasy:

I (1] JIRIN 'OVA, llitilena - LEI f-IEROV Vecronile.LThe awnr(nes or diversity among the czech students and graduates. In Annals of
DA 1 & Procce<Imgsof lhe 23rd internauonal DAA | sy111posium jelektront ky zdroj]. Wien : DAAAM International Vienna, 2012. ISBN
978-3-901509-91-"9. 1. SN 2304-1382.2012, vol. 23, no. 1, p. 0903-0906  copus

AED ké pra macich recenzovany kvch zbornikoch. monografiiach
Pocet zaznamov: 4
AEDOI 0190443
HEB -,Juraj.K mparativne 'h d_ zahrnni¢ného agrarneho obchodu R v procese gJ balizacie.

In Manazérske a marketingové pristupy k rie'| eniu problémov v agropotravinar tve : zbornik
vedeckych prispe kov z riel lenia v)I kumny huloh Karedt) manazmentu a marketingu. - itra :
loven, ka pol nehospodarska wliverzita v Nitre 2004. ISB  80-8069-338-- s. 103-108.

AEDO02 0120593
CI-IEBE", I'uraj - 00 DOV A, eronika. P choldgia v tlacenej reklame na obaloch ¢okotad. In
Aktudlne vyzi teorie a praxe pre obchod markering; sluzby, cestovny ruch am dzindarodné
podnika,ue : zbornik vedeckych -tati vydany pri prileZitosti O. v)iroéia zalozenia Ekonomickej
univerzity v Brati lave | lektronicky zdroj]. - Bratislava: Vydavat I'stvo EK 1(_QlO.ISB
978-80-225-JQ..,2-3, s. 255-260.

AEDO3 0146194
HEB "N Juraj -"TEF, OVA Monika. Vnimani pri atnych znaciek spotrebitelmi v SR. In
ecle ke state Obchodnejfakulty 201 1: [zbornik} [elektronicky zdroj]. - Bratislava: Vydavatel'stvo
EKO Oll, 011.1 B f978-80--25- 326-3, .I-10.

Ohlasy:

I [1.1 Valaskova, K.. Kllestlkova, J., & Krizanova, A. (2018), Consumer perceptlon of private label products: An empirical research.
Journa1ofCompetitivenE;1ss, 10(3). 149

2. Nezaradené Kos$1ciarova, 1.r Nagyova, ', Hollencinova, M., Kadekova, Z., & Rybanskd, J. PREFERENCE AND PERCEPTION OF
PRIVATE LABEL PRODUCTS AND YOGHURTS-A CASE STUDY OF SLOVAK CONSUMERS WITH THE AGE UP TO 30 YEARS.

3.[1] Kansra, P. Kumar, P., & Ali B.(2024). Factor influencing consumer purchase inrention for private label food
producls: a eros -sectional analysi. International Joumal o/Public ector Performcrnce Management 13(2 153-163.

AED04 0160008
HEBE [, Juraj. Zodpovedné mark tin, ¢ riadenie ako zal lad ekonomickej prosperity organizacie.
In Vedecké state  bchodnejfakulty _QJ2: [zbornik] [elektronicky zdroj]. - Bratislava:
V davatel'stvo EKO TOM -012. f BN 978-80-225-3452-9 s. 175-184.

AFB Publiko ané pozvané pri pe kv na domacich vedeckVch konferenciach

Pocet zaznamov: 1

AFBO1 0048201
CHEBEN, Juraj. Effects of globalization on sport. In Sport and gl balizati n. International
conference. Sport and globalization [elektronicky zdroj]. - Nitra : niversity of Constantine the
Philosopher in Nitra, 2006. ISBN 80-8094-031-2.



A.FC Publikované pri kv na zahrani¢nych edeckych konferenciach

Pocet zaznamov: 12
AFCOl 0190437
HEBE \ Jmaj. Dol ezitost’ marketingu a marketingovej komunikd ie na vysokej skole. In

. lendelNet -001 : . bornfkpNspévkii z konferen -e tu.dentLl doktor kého -tudia. - Brno : Mendelova
zemedelska a lesnicka Lmi erzita v Brne. 2001. I BN 80-73 --0.,.3-8, s. 223-228.

AFC02 0186811
CHEBEN, Dusan - CHEBEN, Juraj. University sport representation- effective marketing tool in
univer il management. In Sesiunea internationala de comunicari -tiinlijice: per pective ale
educatiei fizice si sportului la inceput de milenht. - Cluj- apoca: Risoprint, 2002.1 B 973-656-

310-3,s. 57-63.

AFCO03 0186753
CHEBEN Juraj. Aktudlne tazk yucovania cudzieho jazyka nefilologickycb studijnych dboroch.
In Cestovni ru h1 Ce. ké republice : problém a mozno. tijejich feseni: recenzovany sbornik : [8.
mezin irodni védecka konferen ej: Tabor 2. az 4. dubna 2003. - Tabor: Katedra cest vniho ruchu v
ab reZemedelskéfakulJtyJihocesk' tuiiverzi ,2003.1SBN80-7040-618-6, .307-"09.

AFC04 0186779
HEBE[, Juraj. [VIozné prilezitosti a hrozby gl balizacie pre ag:r kom Je. Sloven I ej republiky. In
Przedsi(fbior twa w obliczll procesow globalizacji i integracji: milldzynarodowa korif'erencja
naukowa: O'trav,m, 24 - 25.4. 2003. - Katowice : Gémosl[ka Wyzsza zkotaHandlowa w
Katowi ach, 2003. [SBN 83-88402-"'9-0.s. 35-43.

AFCO0S 0190442
H JD K filan-Mihai - CHEBEN, Juraj. Vplyv gl baLizacie na nezame toano t v SR a Zapadnej
-urépe. In IendelNer 2002/3 . sbornik pfispévkii z konference rudenti:i !okt.or, kého studia. - Brno :
Mend lova zemedelska a Ie nicka iniverzita ~ Brne, 2003. I BN 80-7302-046-7 s. 83-89.

AFC06 0190472
CI-:IEBE '], Duvan - HEBE!  Juraj. p rt managemenl inth period of g]obalization.. In Miscarea -

punle de legdtura intre gtindire i ac(iune : al 11-lea ongres Internafional de Educalie Fizica ,5i

port, 3-5 december 2004, Chg- apoca. Romdnia. - Cluj- apoca: Risopriot 2004. 1 B 973-656-
76"-x s.93-99.
Ohlasy:

1.11) BALHAR, Vitezslav. The 21st Centur -the Qualitative Change in the Global Integrated

Economy. In Application of Knowledge in Proce of Business Dynamization in Centra! Europe: proceedinges from Sth
Lutemational cientitic Conference on Trade,Jntemational Business and Tow-ism. - Bratislava : Vydavatel'stvo EKONOM,
ct._Ql4.1 B 978-80-225-3994-4,s. 21-26

AFCO07 0063384
CHEBEN, .Jmaj. Globalisation dans le commerce agro-alimentaire. In Business development
possibilities in the new european area : s ientifics proceedings. - Vilnius Lithuania : Vilnius
university faculty of economics business department, 2005. ISBN 9986-19-784-8 s. 38-41.

Ohlasy:



1.[\] loana- icoleta Abrudan, loan Plaias and Dan- rist:ian Dabija: The relati nship among image, satisfaction
and loyalty - i.rmovati c factor of competitiveness for hopping centers. In: Amfl/eatru Economic. 17(39), 2015. ISSN
print: 1582-9146, s. 536 - 552

AFC08 0063738

AFC09

AFCI0

AFCI 1

CHEBEN, Juraj. Eurépske dimenzie agropotravinarstva v procese globalizacie. In
Konkurenceschopnost firem. Mezinarodni vedecka konference. Konkurenceschopnost firem :
pfilohova cast sborniku - elektronicka verze prispévku z mezindarodni vedecké konference. - Ostrava :
Ethics, 2005. ISBN 80-902713-6-7, s. 1-10.

Ohlasy:
1.[4] BALHAR, Vitezslav. Marketing v procese globalizacie. Bratislava: Vydavatel'stvo EKONOM, 2011. 96
s.[6,820 AH]. ISBN 978-80-225-3157-3.

0047876 WOS

CHEBEN, Juraj (2006) Faktory vplyvajlce na zmenu marketingovych stratégii v obdobi globalizécie.
In Hradecké ekonomické dny 2006 : podnikani a rozvoj regionu : sbornik prispévku z vedecke
konference: Hradec Krdlové, 7. a 8. unora 2006. - Hradec Kralové: GAUDEAMU. ISBN 80-7041-
895-8, s. 179-186. Dostupné na internete: <http://fim.uhk.cz/hed/data/sbornik/SBORNIK2006.pdf>.

Ohlasy:

1.[1] Catalin Postelnicu, Vasilc Dinu, Dan-Cristian Dabija: Economic deglobalization-from hypothesis
to reality. E+M, 2015, XVIJil,2.s.4-14 WOS

0163725

CHEBEN, Juraj - CHEBEN, Dusan. The role ofthe responsible management and leadership in sport.
In Perspectives in the science of human movement : the 6th international conference : 7th December
2012, Cluj-Napoca, Romania. - Cluj-Napoca: Risoprint, 2012. ISBN 978-973-53-0917-6, s. 65-74.

0192776 WOS, Scopus

CHEBEN, Juraj (2014) Influence of globalization on agrarian sector in Slovakia. In SGEM
conference on political sciences, law, finance, economics & tourism. Intemational multidisciplinary
scientific conferences on social sciences & arts. SGEM conference on political sciences, law, finance,
economics & tourism : International multidisciplinary scientific conferences on social sciences &
arts, 1-10 september 2014, Albena, Bulgaria. - Sofia, Bulgaria : STEF92 Technology Ltd. ISBN 978-
619-7105-28-5, ISSN 2367-5659, s. 349-356.

Ohlasy:

1.[1] Citrllin Postelnicu, Vasile Dinu, Dan-Cristian Dabija : Economic deglobalization - from hypothesis
to reality. E+M, 2015, XVIIL,2. s.4-14. WOS

AFC12 0192778  WOS, Scopus

CHEBEN, Juraj - LANCARIC, Drahoslav - SAVOV, Radovan (2014) Kriowledge spillover in human
resources planning. Evidence from the Slovak republic. In SGEM conference on political sciences,
law, finance, economics & tourism. Intemational multidisciplinary scientific conferences on social
sciences & arts. SGEM conference on political sciences, law, finance, economics & tourism :
International multidisciplinary scientific conferences on social sciences & arts, 1-10 september 2014,
Albena, Bulgaria. - Sofia, Bulgaria: STEF92 Technology Ltd. ISBN 978-619-7105-28-5,"[SSN 2367-
5659, s. 421-426.

(Ocenen¢ ako najlepsia prezentacia v sekcii Ekonomika a turizmus.)

AFD Publikované pli pevky na domdcich vedeckych | onlerenciach

Pocet zaznamov: 16

AFDOI

0186750
CHEBEN, Juraj. Didakticka technika a jej vyuZivanie na Katedre jazykov FEM SPU v Nitre. In
Multimédia vo vyucovani cudzich jazykov: zbornik vedeckych prdc z medzinarodnej konferencie:


http://fim.uhk.cz/hed/data/sbornik/SBORNIK2006.pdf

AFDO02

AFDO03

AFD04

AFDO05

AFDO06

AFDO7

AFDO0S8

AFDO09

Nitra 24. januar 2002. - Nitra: Slovenska pol'nohospodarska univerzita, 2002. ISBN 80-8069-067-7,
s.43-47.

0186810
CHEBEN, Juraj. Postavenie pol'nohospodarskeho manazéra v globalizovanom svete. In
Medzinarodné vedecké dni 2002 : ekonomika a manazment podnikov v procese globalizacie : zbornik
vedeckych prac z Medzindarodnych vedeckych dni 2002 : Nitra 16. - 17. maj 2002. - Nitra: Slovenska
pol'nohospodarska univerzita, 2002. ISBN 80-8069-027-8, s. 145-150.
Ohlasy:

.M SIMO, Dusan - UBREZIOVA, Iveta. Selected problems ofthe lova!<foreign agri-food !rade. In Agricultural economics. Prague:
ood Inforrnation, 2002. ISSN 0139-570X. 2002, vo!. 4R, no. 8, p. 339-342. Dostupné na:

Institute of Agricultural and F
. agn 115903 . WOS

S

0190435
CHEBEN, Juraj. Mozné vplyvy globalizacie na riadenie a postavenie manazéra v oblasti
pol'nohospodarstva. In Marketing a obchod 2002 v procese integrdacie do Europskej unie :
medzinarodné kolokvium, Kovacova 9.-10. september 2002: international colloguium. - Zvolen:
Technicka univerzita vo Zvolene, 2002. ISBN 80-89029-54-X, s. 153-158.

0013257
HEBEN, Juraj. VoI'ba marketingu pre subjekty agrokomplexu  proc se gl balizacie. In Ekonomika
firiem. 2003 : zbornik z medzindrodnej konferencie. - Ko$i e : Ekonomicka univerzita v Bratislave.
Podnikovobosp darska fakulta o sidlom v Kowiciacb, 2003.1 BN 80-225-1737-2 s. 71-79.

0190445
HEBE - Juraj.Aktuélne problémy vo vyucbe manazmentu a marketingu na FEM SPU v Nitre v
komaparacii s problémami vo vyucbe manazmentu a marl etingu na niverzite Delaware v USA. In
Aktualne problémy mana.:mentu a marketingu vo vyucl e nav_ okych -:koldach: zbornik vecleckJich
prdc z medzinarodnej vedeckej kOJUlferencze: 23. - 24. o'/...rtobra 2003, Kolinany [elektronicky zdroj]. -
itl:a: To ensk.a pol'nohospodarska univerzita v itre 2003./ B 80-8069-284-X, . 191-195 [CD-
ROM].

0190466
CHEBEN, Juraj. Vplyv globalizicie na vol'bu velkosti agropotravinarskych podnikov. In EDAMBA:
6. medzinarodna vedecka konferencia doktorandov EU v Bratislave, Obchodna fakulta Bakaldrske
Studium v Novych Zamkoch 2003. - Bratislava: Vydavatel' tvo EKONOM, 200". L B. 80-2 5-1743-
7,s.170-174.

0034057
HEBEN, Juraj. Globalizacia jej p zitiva a negativa. In M dzinarodné vztahy 2004. Medzinarodna
vedecka konferencia. Medzindrodné vztahy 2004. aktudlne probléemy -veto,ej politiky a ekonomiky. -
Brati lava: Vydavatel'stvo E.F ONO L 2004.1 B 80-2 5-1888-3 s. 99-105.

0045460
HEBEI171, Jmaj. Manazment a pr.iprava manazérov v podmienkach silnejlicej globalizacie. In
Obchodné podnikanie a m.arketing \ novom eurdp kom hospoddrskom priestore : zbornik z
medzinarodnej vedeckej konferencie pri prilezitosti 35. vyrocia vzniku Obchodnej fakulty konanej pod
-d'Ntou podpredsedu vlady 'R Ivana 1\lliklo'a. - Bratislava : Vydavatel'stvo EKONOM 2004. [SBN
80-225-1904-9, s. 61-67.

0064211
HEBEN Juraj. {arketing "'Y manaZzment agropotravinarskych podnikov v ¢ase globalizacie. In
vlalketing a obchod 2004. Rok eurdp kej inte rdacie: zbornik z medzindarodnej vedeckej konferencie,
nuvember =004. - Zvolen : Kat dra mark tiogu, ob hodu a svetového lesnfctva, Drevarska fakulta
Technickej univerzity v Z olene 2004. [ BN 80-89100-20-1, s. 90-97.


http://www.agnyullure10umnls.c2/publicFilesl593l0pdf

AFDIO

AFDI 1

AFDI12

AFDI13

AFD14

AFDI5

AFDI16

0064272
CHEBEN, Juraj. Dopady globalizacie v oblasti polnohospodarstva. In Trendy v systémoch riadenia
podnikov. Medzinarodna vedecka konferencia. Trendy v systémoch riadenia podnikov. 7.
medzindarodna vedecka konferencia [elektronicky zdroj]. - KoSice : Strojnicka fakulta Technicke;j
univerzity v Kosiciach, 2004. ISBN 80-8073-202-7, s. 1-8.

0064274
CHEBEN, Juraj. Vybrané aspekty orientacie agrorezortu v procese globalizacie. In Mladd veda 2004:
", polocne v Europe, spolocne pre Europu". - Nitra : Slovenska pol'nohospodarska univerzita, 2004.
I B 80-8069-456-9 s.328-333.

0190448
CHEBEN, Juraj. Pozicia franc(iz keho jazyka na in:ernet a yuzitie internetu vo vyucbe
franctizskeho jazyka. In Multimédia vo vyucovani cudzich jazykov : zbornik vedeckych prac z
medzindrodnej konferencie usporiadanej pod zdstitou prof Ing. Petra Bielika, CSc. - dekant] FE 1
SPUv Nitre [elektr nick- zdroj]. - r itJ-a : Slovenska pol'nohospodarska univerzita v Nitre, 2004.
ISBN 80-8069-307-2, s. 84-90 [CD-ROM].

0190470
CHEBEN, Juraj. Ulohy a vyznam manazmentu v pol'nohospodarskom podniku v SR v procese
globalizacie. In Medzindarodné vedecke dni 2004 : "Eurdpska integrdacia - vyzva pre Slovensko"
[elektronicky zdroj]. - Nitra : Slovenska pol'nohospodarska univerzita v Nitre, 2004. ISBN 80-8069-
356-0, s. 455-461 [CD-ROM].

0048217
CHEBEN, Juraj. Znalostna ekonomika a verejné vysoké skoly. In Obchodné podnikanie v
podmienkach teorie a praxe znalostnej ekonomiky: zbornik z medzindrodnej vedeckej konferencie. -
Brati lava: Vydavatel'stvo EKONOM, 2006. ISBN 80-225-2227-9, s. 138-146.

0102961
CHEBE. Juraj. Aktudlne pristupy podniko v pr cese tvorby hodnoty pre zakaznika. In 7rend a
aktudlne vyzvy teorie a praxe v obchode, marketingu a medzinarodnych po Inikatel'. kych aktiviTach v
podmienkach globalnej konkurencie : zbornik z medzinarodnej vedeckej konferencie konanej pod
zdstitou primadtora mavného mesta SR Bratislavy Ing. Andreja Durkovského. - Bratislava :
Vydavatel'stvo EKONOM, 2009. ISBN 978-80-225-2794-1, s. 141-146.

Ohlasy:

1. [4] KUBICOVA, Lubsica. Strategicky marketing. 1. vyd. Nitra: Slovenska polnohospodarska univerzita, 2013. 169 s. ISBN 978-80-552-
1001-8.

2. [4] BALHAR, Vitezslav. Ekologicky marketing. In Studia commercialia Bratislavensia: scientific journal ofFaculty of Commerce,

University ofEconomics in Bratislava. - Bratislava : Obchodna fakulta Ekonomickej univerzity v Bratislave, 2011. ISSN 1337-7493, 2011, ro¢. 4,
¢. 15, s.345-352

WOS
CHEBEN, Juraj. Effectiveness of TV Advertising when Targeting Generations Y and X. In
Application oj Knowledge in Process o Busines * Dynamizalion in Cenlral Europe: proceechnges

fj-om SthInternational cientifi.c 'onference on TradeJnternarional Business and Tourism. -
Bratislava: Vydavatel'stvo EKONOM oct. 2014. ISBN 978-80-225-3994-4, s. 186-194.

Ohlasy:
L.\I\ DABIJA., D. .. (2018) Enhancing gre.:n 10) Ity 101 ards apparel retail stores: A cross-generational analysis on an emerging market. Journal oj
Open hmo\>at1011. Tec/1110/ogy. vt rkfl.t, and Complexily. I:!. copw;

ht!l.ps://jorlunil Inovatlon.springeropen com/articles/10.1186/s40852-01R-0090-7
2. (3] Mazurek-topacinska, K. (2020), The Evolution of the Role of Forms of Marketing Communication in Influencing Consumers'
Shopping Behavior (Based on Surveys in 1995-2018). Marketing of Soienlific and Research Organizations, 38(4), 129-149. (12) (PDF)

The E olution of the R Te of Forms of Markeline. Communicatioa in Intluenciag Consumers' Shopping Behavior (Based

on urvevs in 1995-2018) (researchgate.netl




AFG Abstrakty prispevkov zo zahrani¢nych konferencii

Pocet zaznamov: 3

AFGOL 0190436
CHEBEN, Juraj. Zahrani¢ny agrarny obchod SR v podmienkach globalizacie. In Mende! NET 2003 :

sbornik [abstraktu] z konference studentu doktorského studia. - Brno: Mendelova zemedelska a
lesnicka univerzita, Provozne ekonomicka fakulta, 2003. ISBN 80-7157-719-7, s. 40.

AFG02 0190533
CHEBEN, Juraj. Podnikanie a riadenie agropotravinarskeho podniku v podmienkach globalizacie. In
Ekonomika a management 2003 - bez hranic : abstrakta : 10. - 12. zari 2003 v Praze. - Praha: M

Partners, 2003, s. 11.
AFGO03

Fernando Angulo Ruiz - Pergelova, A. - CHEBEN, J. (2014): Short and Long Term Impact of
Marketing in Higher Education Institutions: A Study in Developed, Transition, and Developing Economies.
Presented at conference organized by European Marketing Academy. 24 - 26.9. 2014. Katowice. Poland.

Cely prispevok bol akceptovany, ale poziadali sme zverejnit’ len abstrakt, pretoze prispevok posielame
do Journal oj Business Research . Clanok som osobne prezentoval na konferencii EMAC. Prispevok
bol zaradeny medzi najlepSie a Journal of Business Research ndm sam navrhol jeho odpublikovanie u
nich.

AGI Spravy o vyrieSenych vedeckovyskumnych tlohach

Pocet zaznamov: 1

AGIOl 0063683
HASPROVA, Miria - BABIAK, Martin - BUCHOVA, Jarmila - DRABIK, Peter - GERTLER,
Cubomira - CHEBEN, Juraj - KITA, Pavol - KOPEC, Pavol - RENDEK, Peter. Vybrané problémy
marketingujinancnych institicii. Bratislava: Vydavatel'stvo EKONOM, 2005. 105 s. f BN 80-225-
2171-X.

Ohlasy:

1.13) DRUGD V.ii.,Barbora..K probl mlllikc poistenia podnikatel'ov v Slovenskej republike. In Nova teorie ekonomiky a managementu
organizaci: sbqm(k,: me-zind.rodni vedtlcke konference, Praha, tijert2006. - Praha: Vysoka kola ekonomicka v Praze, Nakladatelstv( Oeconomica,
2006. ISBN 80-245-1091-X.,s.203-213.

B B rné monografi né ach
Pocet zaznamov: 1
BABOI1 0124020

CHEBEN, Juraj. Vedecké aspekty tvorby modernej reklamy. Bratislava: Vydavatelstvo EKONOM,
2010. 298 s. [AH 15,233]. ISBN 978-80-225-3028-6.

Ohlasy:

1. (4) LOYDLOVA, Miroslava. Reklama. Recenzenti: Helena Labské, Andrea Trebulova. I, vyd. Bratislava: Vydavatel'stvo EKONOM,
2013.91 s. (4,78 AH), ISBN 978-80-225-3798-8.

2.(6) STARCI ION, Perér. [Vedtcké nspek.ty rvorby modernej reklamy). In )vlark.eli.ng inspirations: vedecko-odborny cnsopis zamerany na

problematiku nuuketingu a mark.etlngo,tlho manazmelllll, Bratislmea: Ul liverzita Komenského v Bransluve, Fakulta munagemcntu, 2011. ISSN
1336-716X.2011, 106 6, &. 1, 5. 47-48. Recenzia na: CHEBEN, Jure,J. Vedecké aspckly tvorby modernej reklamy. Bratislava. Vyda atel'stvo
EKONOM, 2010. 298 s. ISBN 978-80-225-3028-6.
141 CHRENKOV A. Alenas RO TASOVA, 'l Irla « KUNERTOVA, PuriL. Importance of creativiry in advertising industry. In National
an.dregional eoonomics IX : [proceedings from interrnmonal conferencej: 26th. 27th s Iplemblir, 2012, llerlany, Slovakia (elektronicky zdroj].
Kosu;.:- El..-onomickll fakulta Technickej umverzit} Kosiciach. 2012. ISBN 978-$0--sJ-1215-6 S.201-2.1.
4.[31 KUBICOVA, [;ubi-a - KAI)EKOV , Zdtnka The us ofmarketing_communicntion tools b DANONE complm)'. In Zeszyty
nmlkuw ¢ 2koly glownej gc)spod.arstwa wielskiego i Warszawic: Polil:, ki ouropejskie, finause i markcring, Warsznwll:  ydawnictwo SGGW,
012.1, N2081-3430.2012, r. 50, nr 7,s 45-52. Doswrmé no- Imp://www.wne.sggw.pl/czas pisma/pdI7PEfIM 2012 Ti nr-6.pdf

> [3) ALT.MA - SAPLACAN Z.- VER.E , E Ml:ssage s.trat" giés in eftectivc advertlscmems, In

Mtlrklliing r,-,.am /11/ormatfo1110 Oecls1011, V 14,2014, ISSN 2067-0338, Publisher Risoprint

Cluj- anoca .24 - 39.
6. (1) Katarina Kleinova, Johana Pnluchova, Jakub Ber¢ik, Elena Horska (2015) Visual Merchandising and Its Marketing Components in the
Chosen Resraurants in Slovakia. Prur:edla Economics and Finance 34.p.3 - 10.


http://www.wne.sggw.pl/czas

7 [6] TAITAKOVA, Maria. [Vedecké aspekty tvorby modernej reklamy]. In 7 International scientific conference Management Challenges in th.:
21 Century. Bratislava. 19th May 2015. Recenzia na: Vedeckeé aspekty tvorby modernej reklamy. Ako vytvorit’ putavi reklamu / Juraj Cheben.
Bratislava: Vydavatel'stvo EKONOM, 2010. ISBN 978-80-225-3028-6

8.[4] Berc¢ik, Jakub; Horska, Elena; Paluchova, Johana; Neomaniova, Katarina (2015) Using of Eye Tracker in HORECA Segment: Visual
Proposal of Chosen Communication Tool on Restaurant Guests Decision EuropeanJournal of business science and lechnology. vol. 1, issue 2. pp

93+ 103
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Pocet zaznamov: 2

BCIO1 0069173
RIZEKOVA, Iveta- GONDOVA, Daniela - CHEBEN, Juraj - JONOVA, Rt - LAPSANSKY,
Ladislav - MRUSKOVIC, Jozef - PETRIKOV A, Lubica. Le monde des affaires. Bratislava:
Vydavatel'stvo EKONOM, 2007. 106 s. ISBN 978-80-225-2464-3.

BCI02 0083549
CHEBEN, Juraj. Lefran9ais dans l'économie nationale 1. Bratislava: Vydavatel'stvo EKONOM,

2008. 126 s. ISBN 978-80-225-2610-4.

BDF Odborné prace v ostatnych domacich ¢asopisoch

Pocet zaznamov: 5

BDFO0l 0035987
CHEBEN, Juraj. Program SAPARD ako podpora EU novoprijatym ¢lenskym krajindm v Gase
globalizacie v oblasti agrorezortu. In Marketingova panorama : odborny casopis Slovenskej
marketingovej spolocnosti. - Bratislava: Slovenska marketingova spolo¢nost’, 2005. ISSN 1336-
1864, 2005, ro¢. 3, ¢. 1-2, 5. 27-35.

BDF02 0048197
CHEBEN, Juraj. Ovplyviiovanie v §portovom marketingu a suvisiacich oblastiach. In Telesnd
vychova & sSport. - Topol'¢ianky : Slovenska vedecka spolocnost’ pre telesnu vychovu a $port v
spolupraci so Sekciou $portu, deti a mladeze MS SR, 2006. ISSN 1335-2245, 2006, ro¢. X VI, &. 2, s.
40-43.

BDF03 0049492
CHEBEN, Juraj. Strategické rozhodnutia v marketingu agropotravinarskeho podniku zamerané na
produkt a spotrebitela. In Marketingova panorama : odborny casopis Slovenskej marketingovej
spolocnosti. - Bratislava : Slovenska marketingova spolo¢nost’, 2006. ISSN 1336-1864, 2006, roc. 4,
¢. 1-2,s.28-32.

BDF04 0059314
CHEBEN, Juraj. Aplikacia konkurenénych stratégii v oblasti §portu. In Marketingovd panordma :
odborny casopis Slovenskej marketingovej spolocnosti. - Bratislava : Slovenska marketingova
spolo¢nost’, 2006. ISSN 1336-1864, 2006, ro¢. 4, ¢. 3-4, s. 39-41.

BDF05 0067529
CHEBEN, Juraj. Struktura a prinosy marketingového planu v praxi. In Marketingovd panordma:
odborny casopis Slovenskej marketingovej spolocnosti. - Bratislava : Slovenska marketingova
spolo¢nost’, 2007. ISSN 1336-1864, 2007, roc. 5, ¢. 1-2, s. 26-28.

BEE Odborné prace v zahrani¢nych nerecenzovanych zbornikoch (konferen¢nych aj nekonferenénych)

Pocet zaznamov: 1

BEEO! 0047977
CHEBEN, Juraj. Globalizacia ako faktor ovplyviiujici strategické manazérske rozhodovanie. In G/obalizace versus
regionalismus: Shornikz mezinarodné konference, Liberec, 10.-11. dubna 2006. - Liberec: Technicka univerzita v
Liberci, Hospodarska fakulta, 2006. ISBN 80-7372-088-4,s. 111-117.

GII Réozne publikicie a dokumenty, ktoré nemozno zaradit’ do Ziadnej z predchadzajucich kategérii
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marketingovej spolocnosti. - Bratislava: Slovensk4 marketingova spolo¢nost’, 2005. ISSN 1336-
1864, 2005, ro¢. 3, €. 1-2, s. 27-35.

BDF02 0048197
CHEBEN, Juraj. Ovplyviiovanie v §portovom marketingu a suvisiacich oblastiach. In Telesnd
vychova & sport. - Topol'¢ianky : Slovenska vedecka spolocnost’ pre telesni vychovu a Sport v
spolupraci so Sekciou Sportu, deti a mladeze MS SR, 2006. ISSI 1335-2245, 2006, ro¢. XVL, ¢&. 2, s.
40-43.

BDFO03 0049492
CHEBEN, Juraj. Strategické rozhodnutia v marketingu agropotravinarskeho podniku zamerané na
produkt a spotrebitel’a. In Marketingova panorama: odborny casopis Slovenskej marketingovej
spolocnosti. - Brati lava: Slovenska marketingova spolo¢nost. 2006. ISSN 1336-1864, 2006, roc. 4,

¢. 1-2,s. 28-32.

BDF04 0059314
CHEBEN Jmaj.. plikicia konkmenénychstratégii v oblasti $portu. In Al arketingold panordma:
odborny casopis lovenskej marketingovej, polocnosti. - Bratislava: Slovenskéa marketingova
spolo¢nost, -006.1 . N 1336-1864 2006 roc. 4 ¢. 3-4,s. 39-41.

BDFO05 0067529
CHEBEN, Juraj. Struktira a prinosy marketingového planu v praxi. In Marketingovd panordma:
odborn;i ca-opis ‘'01en.skej [narketin ovej polocnosti. - Bratislava : Slovenska marketingova
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Pocet zaznamov: 1

BEEOL 0047977
CHEBEN, Juraj. Globalizacia ako faktor ovplyvnujuci strategické manazérske rozhodovanie. In Globalizace versus
regionalismus: Shornik z mezinarodné konference, Liberec, 10.-11. dubna 2006. - Liberec: Technicka univerzita v
Liberci, Hospodal'ska fakulta, 2006. ISBN 80-7372-088-4,s. 111-117.

GII Rozne publikacie a dokumenty, ktoré nemozno zaradit’ do Ziadnej z predchadzajucich kategérii

Pocetzaznamov:2

GIfOl 0190473
CHEBEN, JurnJ. Parizska Zeleznd dama do nového Satu In Dennik SME. - Bratislava : Pelii P,ess, 2001 ISSN 1335-440X. Stvrtok 22.11.2001. ro& 1.& 45,s. (1-20]

Gl102 0190459
CHEBEN. Juraj Uvcdeme fkuly slan_,;ch mraocn;;ch palarn11ek pripadova .(Iidw. novemhcr 2003 1 vyd [s I]: TIPIAK. 200] ]4 s JSBN [nemd]



Statistika: kategéria publika¢nej innosti
AAB Vedecké monografie vydané v domacich vydavatel'stvach(!)
ABC Kapitoly vo vedeckych monografiach vydané v zahrani¢nych vydavatel'stvach (2)- publikacia je indexovana v Scopuse
ACB Vysokoskolské ucebnice vydané v domacich vydavatel'stvach (4)
Kapitoly vo vysokoskolskych ucebniciach (5 kapitol)
ADC Vedecké prace v zahraniénych karentovanych cCasopisoch (4)
ADD Vedecké prace v domacich karentovanych casopisoch (1)
ADM Vedecké prace v zahraniénych casopisoch registrovanych v databazach WOS, Scopus (10+1)
ADE Vedecké prace v ostatnych zahrani¢nych ¢asopisoch (8)
ADF Vedecké prace v ostatnych domécich ¢asopisoch (10)
AED Vedecké prace v domacich recenzovanych vedeckych zbornikoch, monografiach (4)
AFB Publikované pozvané prispevky na domacich vedeckych konferenciach (1)
AFC Publikované prispevky na zahrani¢nych vedeckych konferenciach (12) - ztoho 3x WOS, 1x Econlit
AFD Publikované prispevky na domacich vedeckych konferenciach (16) - ztoho Ix WOS
AFG Abstrakty prispevkov zo zahrani¢nych konferencii (3)
AGI Spravy o vyriesenych vedeckovyskumnych ulohach (1)
BAB Odborné monografie vydané v domdacich vydavatel'stvach(!)
BCI Skripta a u¢ebné texty (2)
BDF Odborné prace v ostatnych domacich ¢asopisoch (5)
BEE Odborné prace v zahrani¢nych nerecenzovanych zbornikoch (konferenénych aj nekonferenénych) (1)
GII Rozne publikacie a dokumenty, ktoré nemozno zaradit’ do ziadnej z predchadzajucich kategorii (2)

Stcet (87)
Statistika: kategéria ohla ov
1 Citacie v zahrani¢nych publikaciach, registrované v citacnych indexoch Web of Science a databaze SCOPUS (125)
3 Citacie v zahrani¢nych publikacidch neregistrované v citatnych indexoch WOS a Scopus (93)
4 Citacie v domacich publikaciach neregistrované v citatnych indexoch (24)
Citacie v domacich publikacidch registrované v citaénych indexoch WOS alebo Scopus /t.z. SK ¢asopis evidovany vo WOS/ (1)
6 Recenzie v domacich publikaciach (5)

kat.1 - z toho: Citacie WOS, Scopus na publikacie evidované vo WOS, Scopuse (109)

Autocitacie nie su v Statistikach.

Nezarad né odpublikované:

CI-IEBEN.].: Podnikanie a riadenie ugroporravinarSkeho podnllnJ v pod11licl1kach ,.tobalizicie, hi: Zbornik na CD: Ekonomika a manazment 2003, 10.-12. 9. 2003,
Praha C10.1 BN 80-239-1538-  rozsnh 7stran Z111lial’ je zncvidovnny 11:n Ibsuakt, pretoze plny lext nevll:m n Jsf

CIEBEN,J . ZallraniCl1 1§ ugramy ot,cliod R v podmienkach globalizicie. |.J1:Zbomlk na CD: Medzinarodni konfur nce Mendelnet 2003, PEF MZLU Brno, november
2003,-'R. abstmktnas. 40.1 81 80-7157-71 -7, rozsah: Sstnln

abstrakty mam CD= zatial’ je zaevidovany len abstrakt, pretoze plny text neviem najst’

GRESNEROVA.J.- CHEBEN,J.: publikacia Akademické Nitra v Aj, 9.-13jul 2002, 31s. Gl1 - publikaciu so zatial’ k evidencii fyzicky nedolozil



GRANTY
Aktualne som spoluriesitel’ v grante VEGA 1/0030/25 . Nazov projektu: The Impact of Global Crises on
Changes in Consumers' Behavior and Its Sustainability. Veduci projektuje prof. Ing. Drahoslav Lancaric,

PhD.

Granty v zahranici:

Kanada - Grant MacEwan university in Canada - zastupca veduceho grantu (Ukonceny v juli 2015)
Rumunsko - Babes-Bolyai university in Romania - zastupca veduceho grantu (Ukonceny v 2013)

Grallty na EU v Bratislave:

PMVP- IMPLEMENTACIA NASTROJOV MARKETINGOVEHO MIXU V OBCHODNEJ POLITIKE FINANCNYCH INSTITUCII
AKO PREDPOKLAD ICH KONKURENCIE-SCHOPNOSTI V EUROPSKOM HOSPODARSKOM PRIESTORE

Veduci projektu: Ing. Maria Hasprova, PhD.

Spoluriesitelia:

Ing. Mgr. Juraj Cheben, PhD., Ing. Stefan Zak, PhD.. Ing. Pavol Jurik, Ing. Pavol Kita, PhD., Ing. Peter Drabik,

Ing. Pavol Kopec, Ing. Peter Balazi, PhD., Ing. Cubomira Gertler, PhD.

Cislo projektu: 2316058/05

Doba riesenia: 1.1.2005 - 31. 12. 2006

ESF 13120120293 JPD - MANAZMENT PREDAJA VO FRANCUZSKOM JAZYKU

Zodpovedny riesitel”: prof. Ing. Jaroslav Kita, CSc.

prof. Claude Martin

Spoluriesitelia:

Ing. Mgr. Juraj Cheben, PhD, doc. Ing. Igor Kosir, CSc., Ing. Pavol Kita, PhD., Ing. Maria Tajtakova, PhD.
frankofonni ucitelia ostatnych fakult

ucitelia Univerzity Pierre Mendes France v Grenobli

Doba riesenia: 1. 1 0. 2006 - 29. 2. 2008

1. Cislo projektu: VEGA 1/0047/11

2. Nazov projektu: Koncepcia eurdpskeho marketingu a segmentacia spolo¢ného trhu so zameranim na vyber a implementaciu
marketingovych strateg.ii pre zvysenic konkurenénej schopnosti slovenskych podnikov na trhoch EU

3. Veduci projektu: prof. Ing. Viera 'thovska, PhD.

4. Spoluriesitelia: doc. Ing. Jilia Lipianska, PhD., doc. Ing. JozefCimo, PhD., doc. Ing. Maria Dzurova, PhD., Ing. Eva Hvizdové, PhD.,

Ing. Monika Matusovicova PhD., Ing. Miroslava Loydlova, PhD., Ing. Zuzana Francova, PhD., Ing. Gabriela Dzuganova, Ing. Veronika Nekolova,
Ing. Dzamila Hrtusové, Ing. Veronika Hrdlickova.Ing. Mgr. Juraj Chebeii, PhD., Ing. Stefan Eisele, PhD., Ing. Jana Kovagova, PhD., Ing. Peter.
Cervenka, Ing. Ivan Hlavaty, Ing. Dasa Zaujecova. PhD.. Ing. Barbora Lattova

5. Doba riesenia: 2011 - 2013

1. ESF 13120120125 JPD - Internacionalizacia vzdelavania ekonémov a manazérov (celouniverzitny projekt)

2. Zodpovedny riesitel’: prof. Jaroslav Kita, CSc.

3. Spoluriesitel: Ing. Mgr. Juraj Cheben, PhD.

4. Doba rieSenia: 2005-2008

1. Cislo projektu:  VEGA 1/0039/11 (k tomuto potvrdenie nemam)

2. Nazov projektu:  Geograficky informa¢ny systém ako zdroj strategickej inovacie podniku z hl'adiska posilnenia jeho

konkurencieschopnosti

3. Veduci projektu:  doc. Ing. Pavol Kita, PhD.
4. Spoluriesitelia: Ing. Marian Reiff, PhD., Ing. Mgr. Lujza Jurkovicova, PhD., prof. Ing. Jaroslav Kita, CSc., Ing. Hasan Jama!, PhD.,
RNDr. Frantisek Krizan, PhD., doc. RNDr. Tolmaci Ladislav PhD. Ing. Eva Hvizdova, PhD., Ing. Andrej Miklosik, PhD., Ing. Mgr. Juraj Cheben,

PhD. Ing Jan Prilepok (ext. doktorand), Ing. Peter Pajonk
5. Doba riesenia: 01/2012-12/2012

Grantv na invch unh'erzit:ich v SR:
Nitra - FEM SPU: 2 granty, veduci grantov prof. Ing. Dusan Simo, CSc. (2001 - 2004)

Kosice - TU : vedtica grantu: prof. Irena Loksova, PhD. (2002 - 2004)

VEGA 1/0504/21. Nazov projektu: Zamestnatelnost’ absolventov ako predpoklad udrzateI'né¢ho rozvoja
univerzit.

Veduci projektuje doc. Ing. Drahoslav Lancari¢, PhD.

Spoluriesitel’: Ing. Mgr. Juraj Cheben, PhD.
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