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TEMY ZAVERECNYCH PRAC NA AR 2026 /2027

Témy zaverecnych prac, vypisané jednotlivymi pedagogmi IM, su urcené pre zapisanych
Studentov 3. rocnika denného Studia a 3. ro¢nika externého Stidia v AR 2026 /2027.

doc. PhDr. Michal Lukaé, PhD., Ed.D., univ. prof.

Pop-up turizmus heritage objektu a jeho potencial pre rozvoj vybraného regionu / Pop-up
tourism of the heritage object and its potential for the development of the selected region
Cielom bakalarskej prace je identifikovat moznosti aplikacie pop-up turizmu v prostredi
heritage objektu vo vybranom regione a navrhnat produktové a manazérske rieSenia
podporujice rozvoj pop-up turizmu v regione. Praca sa zameriava na analyzu sacasného
vyuzivania heritage objektu, postdenie limitov jeho stc¢asnej ponuky a zistenie preferencii
navS§tevnikov vo vztahu kpop-up formam turizmu. Prostrednictvom vysledkov
kvantitativneho prieskumu buda formulované navrhy udrzatelného pop-up produktového
balika, ktory prispeje k inovacii ponuky heritage objektu a k posilneniu rozvojového potencialu
vybraného regionu.

The aim of the bachelor's thesis is to identify the possibilities of applying pop-up tourism in the
environment of a heritage object in the selected region and to propose product and management
solutions supporting the development of pop-up tourism in the region. The work focuses on the
analysis of the current use of the heritage object, the assessment of the limits of its current offer
and the determination of visitor preferences in relation to pop-up forms of tourism. Through the
results of the quantitative survey, proposals for a sustainable pop-up product package will be
formulated, which will contribute to the innovation of the offer of the heritage object and to the
strengthening of the development potential of the selected region.

Slow turizmus vybraného heritage objektu a jeho vplyv na navstevnicku skusenost / Slow
tourism of a selected heritage object and its impact on the visitor experience

Cielom bakalarskej prace je identifikovat moznosti implementacie principov slow turizmu vo
vybranom heritage objekte a navrhntt opatrenia na zlepSenie kvality navstevnickej skdsenosti.
Praca sa zameriava na analyzu stcasného stavu riadenia navsStevnosti vybraného heritage
objektu, vratane hodnotenia vplyvu uplatiiovania principov slow turizmu na navsStevnicku
skasenost. Prostrednictvom vysledkov kvantitativneho prieskumu buda formulované navrhy
opatreni podporujuce aplikdciu slow turizmu so zameranim na zvySovanie spokojnosti
navstevnikov a udrzatelné vyuzivanie vybraného heritage objektu.

The aim of the bachelor thesis is to identify the possibilities of implementing the principles of slow
tourism in the selected heritage object and to propose measures to improve the quality of the
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visitor experience. The work focuses on the analysis of the current state of visitor management of
the selected heritage object, including the evaluation of the impact of applying the principles of
slow tourism on the visitor experience. Through the results of the quantitative survey, proposals
for measures supporting the application of slow tourism will be formulated with a focus on
increasing visitor satisfaction and the sustainable use of the selected heritage object.

UdrZatelné eventy vo vybranych miizeach ako nastroj prediZenia navitevnickej sezény /
Sustainable events in selected museums as a tool to extend the visitor season

Cielom bakalarskej prace je identifikovat moznosti vyuzitia udrzatelnych eventov vo
vybranych muzeach a navrhnit opatrenia orientované na prediZenie navstevnickej sezony.
Praca sa zameriava na analyzu stcasného stavu eventového manazmentu vo vybranych
muzeach a na postdenie potencialu udrzatelnych eventov v kontexte ¢asovo obmedzenej
navStevnosti. Prostrednictvom vysledkov kvantitativheho prieskumu budd formulované
navrhy opatreni podporujice aplikaciu novych udrzatelnych eventov s previazanim na
predizenie navitevnickej sezony, stabiliziciu navstevnosti a dlhodobo udrzatelny rozvoj
muzei.

The aim of the bachelor thesis is to identify the possibilities of using sustainable events in selected
museums and to propose measures aimed at extending the visitor season. The work focuses on the
analysis of the current state of event management in selected museums and the assessment of the
potential of sustainable events in the context of time-limited attendance. Through the results of
the quantitative survey, proposals for measures supporting the application of new sustainable
events linked to the extension of the visitor season, stabilization of attendance and long-term
sustainable development of museums will be formulated.

PhDr. Martin Halmo, PhD.

Potencial temného turizmu vo vybranom meste / The potential of dark tourism in a selected
city

Bakalarska praca sa zaobera problematikou temného turizmu (dark tourism) a jeho
potencidlom vo vybranom meste. Cielom prace je identifikovat potencial rozvoja temného
turizmu vo vybranom meste a navrhnat odporacania na jeho vyuZitie ako doplnkovej formy
turizmu vo vybranom meste. Teoreticka Cast prace sa zameriava na vymedzenie pojmu temny
turizmus, jeho typolégiu, motivaciu navstevnikov a vyznam v ramci turizmu. Prakticka cast je
orientovana na charakteristiku vybraného mesta, analyzu jeho stcasnej turistickej ponuky a
hodnotenie atraktivity vybraného mesta s potencialom temného turizmu. Metodologicky je
praca zaloZena na analyze sekundarnych zdrojov a dotaznikovom prieskume. Vysledky prace
poukazuji na moznosti vyuZitia temného turizmu ako doplnkovej formy turizmu vo vybranom
meste.
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The bachelor’s thesis deals with the issue of dark tourism and its potential in a selected city. The
aim of the thesis is to identify the potential for the development of dark tourism in the selected
city and to propose recommendations for its use as a complementary form of tourism in the
selected city. The theoretical part of the thesis focuses on defining the concept of dark tourism, its
typology, visitor motivation, and its significance within tourism. The practical part is oriented
toward the characteristics of the selected city, the analysis of its current tourism offer, and the
evaluation of the attractiveness of the selected city with potential for dark tourism.
Methodologically, the thesis is based on the analysis of secondary sources and a questionnaire

survey. The results of the thesis highlight the possibilities of using dark tourism as a
complementary form of tourism in the selected city.

Vidiecky turizmus ako faktor regionalneho rozvoja vo vybranom regione / Rural tourism as
a factor of regional development in a selected region

Bakalarska praca sa zameriava na vidiecky turizmus ako vyznamny faktor regionalneho
rozvoja. Cielom prace je zhodnotit prinos vidieckeho turizmu k socialno-ekonomickému
rozvoju vo vybranom regiéone a navrhnat odportacania na jeho dalsi rozvoj vo vybranom
regione. Teoreticka Cast prace sa venuje vymedzeniu pojmu vidiecky turizmus, jeho formam,
funkciam a vyznamu v kontexte regionalneho rozvoja. Prakticka cast je zamerand na
charakteristiku vybraného regionu, analyzu jeho predpokladov pre rozvoj vidieckeho turizmu
a hodnotenie jeho su¢asného stavu. Metodologicky je praca zaloZena na analyze sekundarnych
zdrojov a dotaznikovom prieskume. Vysledky prace poukazuju na vyznam vidieckeho turizmu
ako nastroja udrzatelného regionalneho rozvoja a na moznosti jeho dalSieho rozvoja vo
vybranom regione.

The bachelor’s thesis focuses on rural tourism as a significant factor of regional development. The
aim of the thesis is to evaluate the contribution of rural tourism to socio-economic development
in a selected region and to propose recommendations for its further development in the selected
region. The theoretical part of the thesis is devoted to defining the concept of rural tourism, its
forms, functions, and significance in the context of regional development. The practical part
focuses on the characteristics of the selected region, the analysis of its prerequisites for the
development of rural tourism, and the evaluation of its current state. Methodologically, the thesis
is based on the analysis of secondary sources and a questionnaire survey. The results of the thesis
highlight the importance of rural tourism as a tool for sustainable regional development and the
possibilities for its further development in the selected region.

Turizmus vo vybranej vinohradnickej oblasti / Tourism in a selected wine-growing region

Bakalarska praca sa zameriava na skumanie turizmu vo vybranej vinohradnickej oblasti so
zretelom na jej prirodny, kultirny a hospodarsky potencial. Cielom bakalarskej prace je
identifikovat sti¢asny stav turizmu vo vybranej vinohradnickej oblasti a navrhnut zlepSenia
smerujice k podpore rozvoja turizmu vo vinohradnickych oblastiach. Teoreticka ¢ast prace sa
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venuje vymedzeniu pojmov vinohradnictvo, turizmus, enoturizmus, ako aj ich vyznamu v
regionalnom rozvoji. Prakticka cCast je zamerana na charakteristiku vybranej vinohradnickej
oblasti, analyzu jej turistickej infrastruktary, sluZieb a navsStevnosti. Metodologicky je praca
zaloZena na analyze odbornych zdrojov a metéde rozhovoru. Vysledky prace poukazuji na
moznosti rozvoja turizmu v skimanej oblasti a na jeho prinos pre miestnu ekonomiku a
udrzatelny rozvoj vybranej oblasti.
The bachelor’s thesis focuses on examining tourism in a selected wine-growing region regarding
its natural, cultural, and economic potential. The aim of the bachelor’s thesis is to identify the
current state of tourism in the selected wine-growing region and to propose improvements aimed
at supporting the development of tourism in wine-growing areas.The theoretical part of the thesis
is devoted to defining the concepts of viticulture, tourism, and wine tourism (enotourism), as well
as their significance in regional development. The practical part focuses on the characteristics of
the selected wine-growing region, the analysis of its tourism infrastructure, services, and visitor
numbers. Methodologically, the thesis is based on the analysis of professional sources and the
interview method. The results of the thesis highlight the possibilities for tourism development in

the studied area and its contribution to the local economy and the sustainable development of the
selected region.

Vysokohorsky turizmus na vybranom regione / Mountain tourism in the selected region
Bakalarska praca sa zaobera problematikou vysokohorského turizmu na tizemi Slovenskej
republiky so zameranim na jeho vyznam, formy a vplyvy na prirodné prostredie. Cielom prace
je identifikovat stucCasny stav i potencial vysokohorského turizmu vo vybranom regione a
navrhnat odporaéania k udrZatelnému rozvoju vysokohorského turizmu vo vybranom regione.
Praca sa venuje najma Vysokym Tatram ako najvyznamnejSej oblasti vysokohorského turizmu,
pri¢om poukazuje na pozitivne aj negativne dosledky turistickej ¢innosti. Stcastou prace je aj
charakteristika vybranych foriem vysokohorského turizmu, ako su turistika, horolezectvo,
skialpinizmus a zimné Sporty. Prostrednictvom ziskanych poznatkov st v zavere prace
navrhnuté odportcania smerujice k udrzatelnému rozvoju vysokohorského turizmu vo
vybranom regione.

The bachelor’s thesis deals with the issue of high-mountain tourism in the territory of the Slovak
Republic, focusing on its significance, forms, and impacts on the natural environment. The aim of
the thesis is to identify the current state and potential of high-mountain tourism in a selected
region and to propose recommendations for its sustainable development in that region. The thesis
primarily focuses on the Vysoké Tatry as the most important area of high-mountain tourism,
highlighting both the positive and negative consequences of tourism activities. The work also
includes a description of selected forms of high-mountain tourism, such as hiking,
mountaineering, ski mountaineering, and winter sports. Based on the acquired knowledge, the
final part of the thesis proposes recommendations aimed at the sustainable development of high-
mountain tourism in the selected region.
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Fine dining ako forma gastroturizmu vo vybranom meste / Fine dining as a form of
gastrotourism in a selected city
Bakalarska praca sa zameriava na fine dining ako $pecifickt formu gastroturizmu vo vybranom
meste. Cielom prace je identifikovat vyznam fine diningu v kontexte gastroturizmu a navrhntt
odportcania na podporu rozvoja fine dining segmentu vo vybranom meste. Praca sa venuje
identifikacii a analyze vybranych fine dining reStauracii, ich ponuke, rovni sluzieb a vplyvu na
atraktivitu vybraného mesta. Sti¢astou prace je aj hodnotenie vnimania fine dining zo strany
navstevnikov. Prostrednictvom ziskanych poznatkov st v zavere prace navrhnuté odporacania
na podporu rozvoja fine dining segmentu ako vyznamnej sucasti gastroturizmu vo vybranom
meste.
The bachelor’s thesis focuses on fine dining as a specific form of gastronomic tourism in a selected
city. The aim of the thesis is to identify the significance of fine dining in the context of gastronomic
tourism and to propose recommendations to support the development of the fine dining segment
in the selected city. The thesis deals with the identification and analysis of selected fine dining
restaurants, their offerings, level of services, and their impact on the attractiveness of the selected
city. The work also includes an evaluation of visitors’ perceptions of fine dining. Based on the
acquired findings, the final part of the thesis proposes recommendations to support the
development of the fine dining segment as an important component of gastronomic tourism in
the selected city.

Vybavenie a stav turistickych tras vo vybranom narodnom parku / Equipment and condition
of tourist trails in the selected national park

Bakalarska praca sa zameriava na analyzu stcasného stavu vybranych turistickych tras.
Predmetom sktmania st vyznamné a frekventované turistické trasy, ktoré patria medzi
najnavstevovanejSie lokality vybraného tzemia. Cielom prace je charakterizovat technicky stav
a aroven vybavenosti turistickych tras a navrhnat odporticania na zlepSenie kvality turistickej
infraStruktiry vo vybranom narodnom parku. Pozornost je venovana najmi analyze
technického vybavenia turistickych chodnikov, bezpe¢nostnych prvkov, mozZnosti parkovania
a ubytovania v ich okoli. Prostrednictvom ziskanych poznatkov praca identifikuje hlavné
nedostatky v oblasti technického stavu a vybavenosti jednotlivych tras. Zaverecna cast prace
je zamerana na navrh opatreni smerujucich k zlepSeniu kvality turistickej infrastruktary a k
zvySeniu bezpecnosti a komfortu navstevnikov pri si¢asnom resSpektovani principov ochrany
prirody vo vybranom narodnom parku.

The bachelor’s thesis focuses on the analysis of the current condition of selected tourist trails. The
subject of the research consists of significant and frequently used hiking routes that rank among
the most visited locations within the selected area. The aim of the thesis is to characterize the
technical condition and the level of facilities of the tourist trails and to propose recommendations
for improving the quality of tourism infrastructure in the selected national park. Attention is paid
to the analysis of the technical equipment of hiking trails, safety features, and the availability of
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parking and accommodation facilities in their surroundings. Based on the findings, the thesis
identifies the main shortcomings in the technical condition and equipment of the individual
routes. The final part of the thesis focuses on proposing measures aimed at improving the quality
of tourism infrastructure and enhancing visitor safety and comfort, while respecting the
principles of nature conservation in the selected national park.

Overturizmus vo vybranom uzemi (JanoSikove diery) / Overtourism in selected area
(Janosikové diery)

Bakalarska praca sa zameriava na problematiku overtourizmu v lokalite JanoSikovych dier,
ktora patri medzi najnavStevovanejsie prirodné atrakcie narodného parku Mala Fatra. Cielom
prace je identifikovat priciny, prejavy a doésledky nadmernej navStevnosti tohto tizemia, so
zameranim na environmentalne, socialne a infrastruktarne aspekty a navrhnat odportcania
smerujice k regulacii navStevnosti vybraného Gzemia. Praca hodnoti vplyv vysokého poctu
navStevnikov na prirodné prostredie, technicky stav turistickych chodnikov a kvalitu
navstevnickeho zazitku. Stcastou analyzy je aj posudenie existujucich opatreni smerujacich k
manazmentu navstevnosti. Prostrednictvom ziskanych poznatkov st v zavere prace navrhnuté
odportcania smerujuce k regulcii navStevnosti vybraného tzemia (Janosikové diery).

The bachelor’s thesis focuses on the issue of overtourism in the locality of Janosikove diery, which
is one of the most visited natural attractions of the Mald Fatra National Park. The aim of the
thesis is to identify the causes, manifestations, and consequences of excessive visitation in this
area, with a focus on environmental, social, and infrastructural aspects, and to propose
recommendations aimed at regulating visitor numbers in the selected locality. The thesis
evaluates the impact of high visitor numbers on the natural environment, the technical condition
of hiking trails, and the quality of the visitor experience. The analysis also includes an assessment
of existing measures aimed at visitor management. Based on the findings, the final part of the
thesis proposes recommendations directed at requlating visitation in the selected area (JanoSikove

diery).

MozZnosti a perspektivy miestnej gastrondomie pre zvySenie atraktivnosti Slovenska ako
turistickej destinacie / Possibilities and perspectives of local gastronomy for increasing the
attractiveness of Slovakia as a tourist destination

Cielom bakalarskej prace je analyzovat sacasny stav miestnej gastronémie a navrhntt
opatrenia na zvySenie atraktivnosti Slovenska ako turistickej destindcie s previazanim na
vytvorenie gastronomickych zazitkov. V teoretickej Casti autor definuje rolu kulinarskeho
turizmu v sa¢asnom prostredi, priCom sa sustredi na prepojenie gastronoémie s kultirnym
dedi¢stvom a ich spolo¢ny vplyv na formovanie autentickej identity a udrZatelnej znacky
destinacie. Praktickd cast prostrednictvom analyzy stcasného stavu a kvantitativheho
prieskumu identifikuje kritické miesta, bariéry rozvoja a doteraz nevyuZzité prileZitosti v
prezentacii miestnej gastrondémie Slovenska. V pripade zistenych negativnych faktorov a
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bariér autor navrhne rieSenia, ktoré budt zamerané na zvySenie atraktivnosti Slovenska s
previazanim na vytvorenie gastronomickych zazitkov.
The aim of the bachelor’s thesis is to analyze the current state of local gastronomy and to propose
measures to enhance the attractiveness of Slovakia as a tourist destination, with a focus on
creating gastronomic experiences.In the theoretical part, the author defines the role of culinary
tourism in the contemporary environment, focusing on the connection between gastronomy and
cultural heritage and their joint influence on shaping an authentic identity and a sustainable
destination brand. The practical part, through an analysis of the current situation and a
quantitative survey, identifies critical points, development barriers, and previously untapped
opportunities in the presentation of Slovakia’s local gastronomy. In the case of identified negative

factors and barriers, the author proposes solutions aimed at increasing the attractiveness of
Slovakia by linking it to the creation of gastronomic experiences.

Smart turizmus vo vybranom meste / Smart tourism in a selected city

Bakalarska praca sa zameriava na koncept smart turizmu v kontexte inteligentnych miest ako
nastroja podporujiceho inovativny, udrzatelny a inkluzivny rozvoj turizmu. Cielom bakalarskej
prace je identifikovat principy smart turizmu a ich uplatnenie v mestskom prostredi so
zameranim na vyuZivanie digitalnych technolégii, datovo riadené rozhodovanie a participaciu
miestnych aktérov, v pripade zisteni, Ze vybrané mesto nedisponuje takouto technologiou
budt navrhnuté rieSenia na efektivnejSie vyuZivanie smart technologii v mestskom turizme.
Teoreticka Cast sa venuje vymedzeniu pojmov smart city a smart tourism, ich vzajomnému
prepojeniu a vyznamu pre zvySovanie kvality Zivota obyvatelov a navStevnickeho zazitku.
Prakticka Cast prace sa zameriava na analyzu vybraného inteligentného mesta, hodnotenie
existujacich smart rieSeni v oblasti turizmu a ich vplyvu na udrzatelnost, dostupnost sluzieb a
inklaziu réznych skupin navstevnikov. Zaverec¢na cast prace prinasa navrhy odportcani
zameranych na efektivnejSie vyuzivanie smart technologii v mestskom turizme a podporu
dlhodobého, vyvazeného rozvoja mestskych destinacii.

The bachelor’s thesis focuses on the concept of smart tourism in the context of smart cities as a
tool supporting innovative, sustainable, and inclusive tourism development. The aim of the
bachelor’s thesis is to identify the principles of smart tourism and their application in an urban
environment, with an emphasis on the use of digital technologies, data-driven decision-making,
and the participation of local stakeholders. If it is found that the selected city does not possess
such technologies, solutions will be proposed for the more effective use of smart technologies in
urban tourism. The theoretical part defines the concepts of smart city and smart tourism, their
interconnection, and their importance for improving residents’ quality of life and enhancing the
visitor experience. The practical part of the thesis focuses on the analysis of a selected smart city,
the evaluation of existing smart solutions in tourism, and their impact on sustainability, service
accessibility, and the inclusion of various visitor groups. The final part of the thesis presents
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recommendations aimed at the more effective use of smart technologies in urban tourism and at
supporting the long-term, balanced development of urban destinations.

Vplyv Airbnb na tradi¢né ubytovacie zariadenia vo vybranej lokalite / The impact of Airbnb
on traditional accommodation facilities in a selected location

Bakalarska praca sa zameriava na analyzu vplyvu platformy Airbnb na tradi¢né ubytovacie
zariadenia vo vybranej lokalite. Cielom bakalarskej prace je zhodnotit ekonomické, socialne a
trhové dopady rozvoja kratkodobého prenajimania na oficidlne ubytovacie zariadenia vybranej
lokality a v pripade identifikovania negativhych dopadov autor navrhne rieSenia, ktoré
identifikovany stav odvratia. Teoreticka Cast sa venuje charakteristike zdielanej ekonomiky a
postaveniu platformy Airbnb v turizme. Prakticka cast prace analyzuje vyvoj ponuky a dopytu
po ubytovani, cenovi politiku a konkurenéné vztahy medzi Airbnb a tradi¢nymi
poskytovatelmi ubytovania vo vybranej destinacii. Pozornost je venovana aj vplyvu Airbnb na
miestne komunity a regulaciu turizmu. V zavere prace st navrhnuté odporac¢ania smerujace k
vyvazenému rozvoju ubytovacich sluzieb a k podpore udrzatelného turizmu vo vybranej
lokalite.

The bachelor’s thesis focuses on analyzing the impact of the Airbnb platform on traditional
accommodation establishments in a selected locality. The aim of the bachelor’s thesis is to evaluate
the economic, social, and market impacts of the development of short-term rentals on officially
registered accommodation facilities in the selected area. If negative impacts are identified, the
author proposes solutions to mitigate the identified situation. The theoretical part addresses the
characteristics of the sharing economy and the position of the Airbnb platform within tourism.
The practical part of the thesis analyzes the development of accommodation supply and demand,
pricing policies, and competitive relationships between Airbnb and traditional accommodation
providers in the selected destination. Attention is also given to the impact of Airbnb on local
communities and tourism requlation. The final part of the thesis proposes recommendations
aimed at the balanced development of accommodation services and the support of sustainable
tourism in the selected locality.

prof. Ing. Peter Pisar, PhD.

Finan¢né riadenie hotelového zariadenia vo vybranom podniku turizmu / Financial
management of a hotel facility in a selected tourism enterprise

Cielom prace je posudit finan¢né riadenie vybraného hotelového zariadenia a spracovat
odportcania na zlepSenie jeho financ¢nej stability a hospodarenia. Praca sa zameriava na
naklady, vynosy a ich vplyv na vysledok hospodarenia hotela. Prostrednictvom dostupnych
finanénych tdajov a informacii od manaZmentu budd vyhodnotené hlavné faktory
ovplyviiujice finan¢né riadenie a pouzité ako vychodisko pre odportcania na jeho zlepSenie.
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The aim of the thesis is to assess the financial management of a selected hotel facility and to
prepare practical recommendations for improving its financial stability and economic
performance. The thesis focuses on costs, revenues, and their impact on the economic results of
the hotel. Based on available financial data and information from management, key factors
affecting financial performance will be evaluated and used as a basis for recommendations aimed
at more effective financial management.

VyuZivanie verejnej financ¢nej podpory vo vybranom podniku turizmu / Use of public
financial support in a selected tourism enterprise

Cielom prace je zhodnotit vyuzivanie verejnej finanénej podpory vo vybranom podniku
turizmu a spracovat odportcania na jej efektivnejSie vyuzivanie v dalSom obdobi. Praca sa
zameriava na dotacie alebo iné formy verejnej podpory a ich vyznam pre rozvoj podniku,
zamestnanost a kvalitu poskytovanych sluZieb. Zistenia buda slazit ako podklad pre
odporacania zamerané na dalsi rozvoj podniku.

The aim of the thesis is to evaluate the use of public financial support in a selected tourism
enterprise and to prepare recommendations for its more effective use in future development. The
thesis examines how grants or subsidies were used and how they contributed to business growth,
employment, and service quality. The findings will serve as a basis for recommendations focused
on better use of public funds in tourism enterprises.

Finan¢éna udrzatelnost rozvoja turizmu vo vybranom regione / Financial sustainability of
tourism development in a selected region

Cielom prace je posudit financovanie rozvoja turizmu vo vybranom regiéone a spracovat
odportcania na jeho dlhodobu finanént udrzatelnost. Praca sa zameriava na verejné a
stkromné zdroje financovania a na vydavky suvisiace s podporou turizmu. Prostrednictvom
posudenia ich vplyvu na regionalny rozvoj a miestne podnikanie budd formulované
odportcéania na zlepSenie finanéného planovania rozvoja turizmu v regione.

The aim of the thesis is to assess the financing of tourism development in a selected region and to
prepare recommendations supporting its long-term financial sustainability. The thesis focuses
on public and private sources of financing and related expenditures. Based on the assessment of
their impact on regional development and local business activity, recommendations for improved
financial planning in tourism will be formulated.

doc. Ing. Janka Beresecka, PhD., MSc.

Ekonomicka efektivnost podnikania v sluzbach turizmu vo vybranom podniku / Economic
efficiency of business in tourism services in the selected company

ZvySujuca sa konkurencia, meniace sa spravanie zakaznikov a rastice poziadavky na
udrZatelnost kladt na podniky turizmu potrebu systematicky zvySovat ich ekonomick
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efektivnost, ¢o zdoraziuje aj vyznam strategického ekonomického rozhodovania. Cielom
prace je identifikovat klucové ekonomické faktory ovplyviiujuce vykonnost podniku,
analyzovat jeho ekonomické postavenie a procesy hospodarenia a navrhnat opatrenia na
zvySenie efektivnosti a konkurencieschopnosti. Vystupom prace buda konkrétne odporacania
aplikovatelné v praxi podnikov turizmu. Praca prispeje k zlepSeniu ekonomického riadenia,
optimalizacii vyuzitia zdrojov a podpore udrzatelného rozvoja sektora sluzieb turizmu.
Zaverecna praca bola navrhnuta v zmysle rieSenia projektu APVV-21-0363.

Increasing competition, changing customer behavior and growing demands for sustainability
place a need on tourism enterprises to systematically increase their economic efficiency, which
also emphasizes the importance of strategic economic decision-making. The aim of the thesis is
to identify key economic factors influencing the performance of the enterprise, to analyze its
economic position and management processes and to propose measures to increase efficiency and
competitiveness. The output of the thesis will be specific recommendations applicable in the
practice of tourism enterprises. The thesis will contribute to improving economic management,
optimizing the use of resources and supporting the sustainable development of the tourism
services sector. The final thesis was designed in accordance with the solution of the project APVV-
21-0363.

Agilné riadenie projektov a jeho efekt na vykonnost vybranych podnikov v sektore sluzieb /
Agile project management and its effect on the performance of selected companies in the
service sector

Agilné riadenie sa stava klta¢ovym trendom moderného manazmentu v sluzbach, preto je
dolezité skumat jeho dopad na podniky turizmu. Cielom zaverecnej prace je identifikovat,
analyzovat, ako implementacia metodik Kanban a Scrum ovplyviiuje vykonnost podnikov
turizmu, kvantitativne vyhodnotit efektivity procesov a navrhnat odporac¢ania na zlepSenie
agilného riadenia a optimalizaciu procesov. Téma je aktualna najmé vzhladom na dynamické a
konkurencné prostredie sluzieb, kde rychla adaptabilita a flexibilita riadenia priamo
ovplyvniuje kvalitu poskytovanych sluzieb a spokojnost zakaznikov. Vysledky zavereénej prace
mozu poslazit ako podklad pre strategické rozhodovanie manazérov a podporit efektivnejsie
planovanie projektov, riadenie zdrojov a zvySenie konkurencieschopnosti podnikov turizmu.
Zaverecna praca bola navrhnuta v zmysle rieSenia projektu APVV-21-0363.

Agile management is becoming a key trend in modern management in services, therefore it is
important to examine its impact on tourism enterprises. The aim of the final thesis is to identify,
analyze how the implementation of Kanban and Scrum methodologies affects the performance of
tourism enterprises, quantitatively evaluate the efficiency of processes and propose
recommendations for improving agile management and optimizing processes. The topic is
relevant, especially in view of the dynamic and competitive environment of services, where rapid
adaptability and flexibility of management directly affect the quality of services provided and
customer satisfaction. The results of the final thesis can serve as a basis for strategic decision
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making by managers and support more effective project planning, resource management and
increased competitiveness of tourism enterprises. The final thesis was designed in accordance
with the solution of the project APVV-21-0363.

Manazérske inteligencie a ich vplyv na spokojnost zamestnancov a zakaznikov vo vybranom
podniku turizmu / Managerial intelligences and their impact on employee and customer
satisfaction in a selected tourism enterprise

V prostredi sluzieb je Gspech podniku casto zavisly na schopnosti manazZéra efektivne
komunikovat, rozhodovat a vyuzivat digitalne nastroje. Cielom zavere¢nej prace je analyzovat
vztah medzi emocionalnou, kognitivnou a digitalnou inteligenciou manazérov, spokojnostou
zamestnancov a zakaznikov, identifikovat klicové dimenzie inteligencie ovplyviiujace
spokojnost a navrhnut programy rozvoja manaZzérskych kompetencii. Vysledky mozu byt
vyuzité ako podklad pre strategické rozhodovanie, rozvoj §koleni a planovanie personalnych a
manazérskych aktivit s cielom zvysit efektivnost a konkurencieschopnost podniku. Zavere¢na
praca bola navrhnuta v zmysle rieSenia projektu APVV-21-0363.

In the service environment, the success of a company often depends on the manager's ability to
communicate effectively, make decisions and use digital tools. The aim of the final thesis is to
analyze the relationship between emotional, cognitive and digital intelligence of managers,
employee and customer satisfaction, identify key dimensions of intelligence affecting satisfaction
and design programs for the development of managerial competencies. The results can be used as
a basis for strategic decision-making, training development and planning of personnel and
managerial activities in order to increase the efficiency and competitiveness of the company. The
final thesis was designed in accordance with the solution of the project APVV-21-0363.

Rozvoj soft skills manazérov vo vybranom podniku turizmu / Development of soft skills of
managers in a selected tourism company

Soft skills st klucové pre interakciu s navStevnikmi a timom v segmente senior turizmu.
Cielom prace je identifikovat dolezité soft skills manaZérov, analyzovat ich dopad na
spokojnost a vernost senior navStevnikov a navrhnit Skolenia a rozvojové programy na
zvySenie kvality poskytovanych sluZieb. RieSenie témy umozZnuje pochopit, ako rozvoj soft
skills manazérov, komunikacia, empatia a riadenie konfliktov, priamo ovplyviiuje spokojnost a
vernost senior klientov vo wellness hoteloch. Vysledky mézu poslazit ako podklad pre
zlepSenie manazérskych Skoleni a optimalizaciu sluzieb zameranych na Specifické potreby
starSej klientely. Zaverec¢na praca bola navrhnuta v zmysle rieSenia projektu APVV-21-0363.
Soft skills are key for interaction with visitors and the team in the senior tourism segment. The
aim of the thesis is to identify important soft skills of managers, analyze their impact on the
satisfaction and loyalty of senior visitors and propose training and development programs to
improve the quality of the services provided. Solving the topic allows us to understand how the
development of soft skills of managers, communication, empathy and conflict management,
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directly affects the satisfaction and loyalty of senior clients in wellness hotels. The results can
serve as a basis for improving management training and optimizing services aimed at the specific
needs of older clientele. The final thesis was designed in accordance with the solution of the project
APVV-21-0363.

Krizovy manazment a adaptabilita vybraného podniku turizmu pocas neocakavanych
udalosti / Crisis management and adaptability of a selected tourism enterprise during
unexpected events

Pandémia a neocakavané situacie ukazali potrebu adaptivnych manazérov v turizme. Si¢asna
turbulentna doba si vyZaduje hodnotenie schopnosti manazérov za Gcelom predchadzania,
reagovania a zotavenia sa z kriz, napr. pandémie, vypadku sezonneho turizmu, extrémnych
poveternostnych podmienok, atd. Cielom prace je identifikovat existujiice krizové stratégie v
podniku turizmu, analyzovat ich efektivnost pri reakcii na neocakavané udalosti a navrhnut
odportcania na zlepSenie adaptabilnosti a odolnosti podniku. Zaverec¢na praca bola navrhnuta
v zmysle rieSenia projektu APVV-21-0363.

The pandemic and unexpected situations have shown the need for adaptive managers in tourism.
The current turbulent times require an assessment of managers' abilities to prevent, respond to
and recover from crises, e.g. pandemics, seasonal tourism outages, extreme weather conditions,
etc. The aim of the thesis is to identify existing crisis strategies in the tourism enterprise, analyze
their effectiveness in responding to unexpected events and propose recommendations for
improving the adaptability and resilience of the enterprise. The final thesis was designed in
accordance with the project APVV-21-0363.

Digitalizacia zakaznickej skisenosti vo vybranom podniku turizmu a jej dopad na vernost
navstevnikov / Digitization of the customer experience in the selected tourism company
and its impact on visitor loyalty

Téma zavere¢nej prace skiima, ako implementacia digitalnych nastrojov, online rezervacie,
mobilné aplikacie, virtualne prehliadky a personalizované digitalne sluzby, ovplyviiuje
spokojnost zakaznikov a ich vernost podniku. Cielom prace je identifikovat pouzivané digitalne
nastroje, analyzovat ich vplyv na zakaznicku skisenost a spokojnost a navrhovat opatrenia na
zlepSenie interakcie so zakaznikmi a zvySenie ich vernosti. Prieskum sa uskuto¢ni priamo v
podniku turizmu pomocou dotaznikov medzi zakaznikmi a rozhovorov s manazérmi, pricom
vystupom buda praktické odporucania pre strategické vyuzitie digitalnych nastrojov.

The topic of the final thesis examines how the implementation of digital tools, online bookings,
mobile applications, virtual tours and personalized digital services, affects customer satisfaction
and their loyalty to the company. The aim of the thesis is to identify the digital tools used, analyze
their impact on customer experience and satisfaction, and propose measures to improve
interaction with customers and increase their loyalty. The research will be carried out directly in
the tourism company using questionnaires among customers and interviews with managers, with
the output being practical recommendations for the strategic use of digital tools.
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Ing. Jana Cerna, PhD., univ. doc.

Implementacia principov regenerativneho turizmu pri ochrane prirodného dediéstva vo
vybranom regiéne / Implementation of regenerative tourism principles in the protection of
natural heritage in a selected region

Bakalarska praca sa zameriava na skiimanie turizmu z hladiska jeho regenerativnej funkcie v
regionalnom prostredi, so zameranim na ochranu prirodného dediéstva vo vybranom regione.
Cielom prace je prostrednictvom teoretickych vychodisk udrzatelného a regenerativneho
turizmu, regionalneho rozvoja a analyzy sticasného stavu turizmu v danom regiéne vypracovat
navrh implementacie principov regenerativneho turizmu do praxe s déorazom na zachovanie a
obnovu prirodného dedi¢stva. Praca ma teoreticko-empiricky charakter.

This bachelor thesis focuses on examining tourism from the perspective of its regenerative
function in the regional environment, with an emphasis on the protection of natural heritage in
a selected region. The aim of the thesis is to develop a proposal for the implementation of the
principles of regenerative tourism in practice, with an emphasis on the preservation and
restoration of natural heritage, based on the theoretical foundations of sustainable and
regenerative tourism, regional development, and an analysis of the current state of tourism in the
region. The thesis is theoretical and empirical in nature.

Implementacia principov regenerativneho turizmu pri ochrane prirodného dediéstva vo
vybranom regione / Implementation of regenerative tourism principles in the protection of
natural heritage in a selected region

Bakalarska praca sa zameriava na skiimanie turizmu z hladiska jeho regenerativnej funkcie v
regionalnom prostredi, so zameranim na ochranu prirodného dediéstva vo vybranom regione.
Cielom prace je prostrednictvom teoretickych vychodisk udrzatelného a regenerativneho
turizmu, regionalneho rozvoja a analyzy sa¢asného stavu turizmu v danom regiéne vypracovat
navrh implementacie principov regenerativneho turizmu do praxe s dérazom na zachovanie a
obnovu prirodného dedi¢stva. Praca ma teoreticko-empiricky charakter.

This bachelor thesis focuses on examining tourism from the perspective of its regenerative
function in the regional environment, with an emphasis on the protection of natural heritage in
a selected region. The aim of the thesis is to develop a proposal for the implementation of the
principles of regenerative tourism in practice, with an emphasis on the preservation and
restoration of natural heritage, based on the theoretical foundations of sustainable and
regenerative tourism, regional development, and an analysis of the current state of tourism in the
region. The thesis is theoretical and empirical in nature.

Digitalny storytelling a jeho vyuZitie v marketingovej komunikacii vo vybranej destinacii /
Digital storytelling and its use in marketing communication in selected destinations
Bakalarska praca sa zameriava na skumanie digitalneho storytellingu ako nastroja
marketingovej komunikacie v turizme so zameranim na jeho vyuzitie vo vybranej turistickej
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destinacii. Cielom prace je prostrednictvom teoretickych vychodisk digitalnej marketingove;
komunikacie v turizme a storytellingu a analyzy sa¢asného stavu marketingovej komunikacie
danej destinacie vypracovat navrh vyuzitia digitalneho storytellingu v marketingovej praxi s
cielom zvySenia atraktivity destinacie. Praca ma teoreticko-empiricky charakter.

This bachelor thesis focuses on examining digital storytelling as a tool of marketing
communication in tourism, with an emphasis on its use in selected tourist destinations. The aim
of the thesis is to develop a proposal for the use of digital storytelling in marketing practice with
the aim of increasing the attractiveness of the destination, based on the theoretical principles of
digital marketing communication in tourism and storytelling and an analysis of the current state
of marketing communication in the given destination. The thesis is theoretical and empirical in
nature.

Digitalny storytelling a jeho vyuzitie v marketingovej komunikacii vo vybranej destinacii /
Digital storytelling and its use in marketing communication in selected destinations
Bakalarska praca sa zameriava na skumanie digitalneho storytellingu ako nastroja
marketingovej komunikacie v turizme so zameranim na jeho vyuzitie vo vybranej turisticke;
destinacii. Cielom prace je prostrednictvom teoretickych vychodisk digitalnej marketingove;
komunikacie v turizme a storytellingu a analyzy sac¢asného stavu marketingovej komunikacie
danej destinacie vypracovat navrh vyuzitia digitalneho storytellingu v marketingovej praxi s
cielom zvySenia atraktivity a destinacie. Praca ma teoreticko-empiricky charakter.

This bachelor thesis focuses on examining digital storytelling as a tool of marketing
communication in tourism, with an emphasis on its use in selected tourist destinations. The aim
of the thesis is to develop a proposal for the use of digital storytelling in marketing practice with
the aim of increasing the attractiveness of the destination, based on the theoretical principles of
digital marketing communication in tourism and storytelling and an analysis of the current state
of marketing communication in the given destination. The thesis is theoretical and empirical in
nature.

Percepcia obyvatelov mesta Trenc¢in k projektu Europske hlavné mesto kultary v kontexte
udrZatelnosti kultarneho turizmu / Perception of the residents of the city of Tren¢in toward
the European Capital of Culture project in the context of sustainable cultural tourism
Bakalarska praca sa zameriava na skimanie percepcie miestnych obyvatelov vo vztahu k
projektu Eurdpske hlavné mesto kultury a jeho dopadov na udrzatelnost kultarneho turizmu
vo vybranej destinacii. Cielom prace je prostrednictvom teoretickych vychodisk a analyzy
realizacie projektu Eurdpske hlavné mesto kultary Trenc¢in 2026, zhodnotit vnimanie miery
akceptacie kultirneho turizmu miestnymi obyvatel'mi a formulovat odportcania pre tvorbu
politiky kultarneho turizmu. Praca ma teoreticko-empiricky charakter.

The bachelor’s thesis focuses on examining the perception of local residents in relation to the
European Capital of Culture project and its impacts on the sustainability of cultural tourism in a
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selected destination. The aim of the thesis is, based on theoretical foundations and an analysis of
the implementation of the European Capital of Culture Trencin 2026 project, to evaluate local
residents’ perception of the level of acceptance of cultural tourism and to formulate
recommendations for cultural tourism policy development. The thesis has a theoretical-empirical
character.

Percepcia obyvatelov mesta Trenc¢in k projektu Europske hlavné mesto kultary v kontexte
udrZatelnosti kultarneho turizmu / Perception of the residents of the city of Tren¢in toward
the European Capital of Culture project in the context of sustainable cultural tourism
Bakalarska praca sa zameriava na skiimanie percepcie miestnych obyvatelov vo vztahu k
projektu Eurdpske hlavné mesto kultary a jeho dopadov na udrzatelnost kultarneho turizmu
vo vybranej destinacii. Cielom prace je prostrednictvom teoretickych vychodisk a analyzy
realizacie projektu Europske hlavné mesto kultary Trenc¢in 2026, zhodnotit vnimanie miery
akceptacie kultirneho turizmu miestnymi obyvatelmi a formulovat odporacania pre tvorbu
politiky kultarneho turizmu. Praca ma teoreticko-empiricky charakter.

The bachelor’s thesis focuses on examining the perception of local residents in relation to the
European Capital of Culture project and its impacts on the sustainability of cultural tourism in
a selected destination. The aim of the thesis is, based on theoretical foundations and an
analysis of the implementation of the European Capital of Culture Trenc¢in 2026 project, to
evaluate local residents’ perception of the level of acceptance of cultural tourism and to
formulate recommendations for cultural tourism policy development. The thesis has a
theoretical-empirical character.

PhDr. Jaroslava Gburova, PhD., univ. doc.

Vyuzitie event marketingu vo vybranych kultarnych zariadeniach ako nastroja zvySovania
navStevnosti / Use of event marketing in selected cultural institutions as a tool for
increasing visitor attendance

Cielom bakalarskej prace je posudit moznosti vyuzitia event marketingu vo vybranych
kultrnych zariadeniach a navrhnat opatrenia na zvySovanie ich navStevnosti. Praca sa
zameriava na skimanie vnimania eventov navStevnikmi a na identifikaciu faktorov, ktoré
ovplyviiuju ich Gcast na kultarnych podujatiach. Prostrednictvom kvantitativneho prieskumu
buda formulované odporac¢ania zamerané na efektivnejSie vyuZitie event marketingu ako
nastroja zvySovania navStevnosti vo vybranych kultirnych zariadeniach.

The aim of this bachelor thesis is to assess the possibilities of using event marketing in selected
cultural facilities and to propose measures to increase their attendance. The thesis focuses on
examining visitors' perceptions of events and identifying factors that influence their
participation in cultural events. Through quantitative research, recommendations will be

+421 33 5565 631 www.ucm.sk
info@ucm.sk



[ Univerzita sv. Cyrila a Metoda v Trnave
Institut manazmentu
l m ‘ ‘ ‘ | Namestie Jozefa Herdu 2
917 01 Trnava

formulated aimed at more effective use of event marketing as a tool for increasing attendance at
selected cultural facilities.

Vplyv mobilnych aplikacii na spravanie spotrebitelov vo vybranej oblasti turizmu na
Slovensku / The impact of mobile applications on consumer behavior in selected areas of
tourism in Slovakia

Cielom bakalarskej prace je preskimat vplyv vyuzivania mobilnych aplikacii na spravanie
spotrebitelov vo vybranej oblasti turizmu na Slovensku. Pridca sa zameriava na analyzu
sposobov vyuzivania mobilnych aplikacii a ich vplyvu na rozhodovanie, ndkupné spravanie a
spokojnost spotrebitelov. Prostrednictvom vysledkov kvantitativneho prieskumu buda
formulované odporac¢ania zamerané na vyuzivanie mobilnych aplikacii ovplyviiujice spravanie
spotrebitelov vo vybranej oblasti turizmu na Slovensku.

The aim of this bachelor thesis is to examine the impact of mobile application use on consumer
behavior in a selected area of tourism in Slovakia. The thesis focuses on analyzing the ways in
which mobile applications are used and their impact on decision-making, purchasing behavior,
and consumer satisfaction. Based on the results of a quantitative survey, recommendations will
be formulated for the use of mobile applications that influence consumer behavior in a selected
area of tourism in Slovakia.

Vnimanie cien a ich vplyv na spokojnost navStevnikov vo vybranych ubytovacich
zariadeniach / Perception of prices and their impact on visitor satisfaction in selected
accommodation facilities

Cielom bakalarskej prace je preskimat cenové vnimanie sluzieb navstevnikmi vo vybranych
ubytovacich zariadeniach a navrhnut opatrenia smerujace k zlepSeniu stladu medzi cenou a
vnimanou hodnotou sluzieb. Prostrednictvom kvantitativneho prieskumu budd formulované
odporacania smerujice k zlepSeniu stladu medzi cenou a vnimanou hodnotou sluZieb vo
vybranych ubytovacich zariadeniach.

The aim of this bachelor thesis is to examine visitors' price perception of services in selected
accommodation facilities and to propose measures aimed at improving the alignment between
price and perceived value of services. Through quantitative research, recommendations will be
formulated to improve the alignment between price and perceived value of services in selected
accommodation facilities.

Doveryhodnost marketingovej komunikacie vo vybranych destinaciach turizmu na
Slovensku / Credibility of marketing communication in selected tourism destinations in
Slovakia

Cielom bakalarskej prace je zhodnotit troven doveryhodnosti marketingovej komunikacie vo
vybranych destinaciach turizmu na Slovensku a navrhntt opatrenia na jej zlepSenie. Praca sa
zameriava na vnimanie pravdivosti, konzistentnosti a transparentnosti marketingove;j
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komunikacie zo strany navstevnikov. Prostrednictvom vysledkov kvantitativheho prieskumu
budt formulované efektivne a inovativne odporacania.
The aim of this bachelor thesis is to evaluate the level of credibility of marketing communication
in selected tourist destinations in Slovakia and to propose measures for its improvement. The
thesis focuses on visitors' perception of the truthfulness, consistency, and transparency of

marketing communication. Effective and innovative recommendations will be formulated based
on the results of a quantitative survey.

Vnimanie sezonnych cenovych rozdielov vo vybranych turistickych zariadeniach /
Perception of seasonal price differences in selected tourist facilities

Cielom bakalarskej prace je zhodnotit vnimanie sezonnych cenovych rozdielov navs§tevnikmi
vo vybranych turistickych zariadeniach a navrhnat opatrenia na optimalizaciu sezénnych
cenovych rozdielov. Praca sa zameriava na pochopenie sezonnej cenovej diferenciacie z
pohladu navStevnikov. Prostrednictvom vysledkov kvantitativneho prieskumu buda
formulované odporucania smerujuce k optimalizacii sezonnych cenovych rozdielov.

The aim of this bachelor thesis is to evaluate visitors' perceptions of seasonal price differences in
selected tourist facilities and to propose measures for optimizing seasonal price differences. The
thesis focuses on understanding seasonal price differentiation from the visitors' perspective.
Based on the results of a quantitative survey, recommendations will be formulated aimed at
optimizing seasonal price differences.

Vnimanie autenticity marketingovej komunikacie vo vybranych podnikoch turizmu /
Perception of authenticity in marketing communication in selected tourism businesses
Cielom bakalarskej prace je zhodnotit vnimanie autenticity marketingovej komunikacie vo
vybranych podnikoch turizmu a navrhnat opatrenia na jej posilnenie. Praca sa zameriava na
vnimanie pravdivosti, originality a autenticity obsahu marketingovej komunikacie z pohladu
navstevnikov. Prostrednictvom vysledkov kvantitativheho prieskumu budd formulované
odporacania zamerané na posilnenie a efektivnejSie uplatiiovanie autenticity marketingove;j
komunikacie vo vybranych podnikoch turizmu.

The aim of this bachelor thesis is to evaluate the perception of authenticity in marketing
communication in selected tourism businesses and to propose measures to strengthen it. The
thesis focuses on the perception of truthfulness, originality, and authenticity of marketing
communication content from the perspective of visitors. Based on the results of a quantitative
survey, recommendations will be formulated aimed at strengthening and more effectively
applying the authenticity of marketing communication in selected tourism businesses.
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JUDr. Ing. Tomas Malatinec, PhD., univ. doc.

Vplyv majetkovej aicasti Statu na riadenie a hospodarenie vo vybranom podniku turizmu /
The impact of state ownership on management and economic performance in a selected
tourism enterprise

Cielom bakalarskej prace je hodnotit vplyv majetkovej tiCasti Statu na riadenie a hospodarenie
vo vybranom podniku turizmu a navrhnut opatrenia na zefektivnenie jeho riadiacich a
ekonomickych procesov. Praca sa zameriava na hodnotenie su€asného stavu riadenia a
hospodarenia vybraného podniku turizmu, vratane hodnotenia vplyvu vlastnickej Struktary na
rozhodovacie procesy, efektivnost riadenia a hospodarske vysledky podniku. Prostrednictvom
hodnotenia internych dokumentov, ekonomickych ukazovatelov a kvalitativneho prieskumu
buda formulované navrhy opatreni smerujace k zlepSeniu riadenia a hospodarnosti fungovania
podniku s majetkovou tcastou Statu.

The aim of the bachelor’s thesis is to evaluate the impact of state ownership on management and
economic performance in a selected tourism enterprise and to propose measures to improve the
efficiency of its managerial and economic processes. The thesis focuses on assessing the current
state of management and economic performance of the selected tourism enterprise, including the
evaluation of how the ownership structure influences decision-making processes, managerial
efficiency, and the enterprise’s economic results. Based on the assessment of internal documents,
economic indicators, and qualitative research, proposals for measures aimed at improving
management and the economic efficiency of an enterprise with state ownership will be
formulated.

Vplyv majetkovej ucasti verejného subjektu na riadenie a hospodarenie vo vybranom podniku
turizmu / The impact of public ownership on management and economic performance in a
selected tourism enterprise

Cielom bakalarskej prace je hodnotit vplyv majetkovej Gicasti verejného subjektu na riadenie a
hospodarenie vo vybranom podniku turizmu a navrhnat opatrenia na zefektivnenie jeho
riadiacich a ekonomickych procesov. Praca sa zameriava na hodnotenie stcasného stavu
riadenia a hospodarenia vybraného podniku turizmu, vratane hodnotenia vplyvu vlastnickej
Struktary na rozhodovacie procesy, efektivnost riadenia a hospodarske vysledky podniku.
Prostrednictvom hodnotenia internych dokumentov, ekonomickych wukazovatelov a
kvalitativneho prieskumu budt formulované navrhy opatreni smerujice k zlepSeniu riadenia
a hospodarnosti fungovania podniku s majetkovou tc¢astou verejného subjektu.

The aim of the bachelor’s thesis is to evaluate the impact of public ownership on management and
economic performance in a selected tourism enterprise and to propose measures to improve the
efficiency of its managerial and economic processes. The thesis focuses on assessing the current
state of management and economic performance of the selected tourism enterprise, including the
evaluation of how the ownership structure influences decision-making processes, managerial
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efficiency, and the enterprise’s economic results. Based on the assessment of internal documents,
economic indicators, and qualitative research, proposals for measures aimed at improving
management and the economic efficiency of an enterprise with public ownership will be
formulated.

Vplyv regulacného ramca na prevadzkovu efektivnost vo vybranom podniku turizmu / The
impact of the regulatory framework on operational efficiency in a selected tourism
enterprise

Cielom bakalarskej prace je hodnotit vplyv regula¢ného ramca na prevadzkovu efektivnost vo
vybranom podniku turizmu a navrhnGt opatrenia na zefektivnenie jeho prevadzkovych a
riadiacich procesov. Praca sa zameriava na hodnotenie stéasného regula¢ného prostredia,
ktoré ovplyviiuje fungovanie vybraného podniku turizmu, vratane posudenia
administrativnych povinnosti, legislativhych poZiadaviek a ich dopadu na nakladovost,
organizaciu prace a efektivhost prevadzky. Prostrednictvom hodnotenia internych
dokumentov, prevadzkovych ukazovatelov a kvalitativheho prieskumu budd formulované
navrhy opatreni smerujice k optimalizacii procesov a zniZeniu administrativnej zataze pri
zachovani ich stladu s platnymi pravnymi predpismi.

The aim of the bachelor’s thesis is to evaluate the impact of the regulatory framework on
operational efficiency in a selected tourism enterprise and to propose measures to improve the
efficiency of its operational and managerial processes. The thesis focuses on assessing the current
regulatory environment affecting the functioning of the selected tourism enterprise, including the
evaluation of administrative obligations, legislative requirements, and their impact on costs, work
organization, and operational efficiency. Based on the assessment of internal documents,
operational indicators, and qualitative research, proposals for measures aimed at optimizing
processes and reducing administrative burden while maintaining compliance with applicable
legal regulations will be formulated.

Financ¢na a Gverova regulacia ako nastroj podpory investicii vo vybranom podniku turizmu /
Financial and credit regulation as a tool for supporting investment in a selected tourism
enterprise

Cielom bakalarskej prace je hodnotit vyznam finanénej a Gverovej regulacie ako nastroja
podpory investicii vo vybranom podniku turizmu a navrhnat opatrenia na zlepSenie jeho
investicnych a rozvojovych mozZnosti. Praca sa zameriava na postdenie finan¢ného a
uverového prostredia, ktoré ovplyvnuje investicné rozhodovanie vybraného podniku turizmu,
vratane hodnotenia dostupnosti finanénych zdrojov, iverovych podmienok a regula¢nych
obmedzeni. Prostrednictvom hodnotenia internych podkladov, ekonomickych ukazovatelov a
kvalitativneho prieskumu budt formulované navrhy opatreni smerujice k efektivnejSiemu
vyuzivaniu finan¢nych nastrojov a podpore investi¢nej ¢innosti podniku v sulade s platnym
regula¢nym ramcom.
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The aim of the bachelor’s thesis is to evaluate the importance of financial and credit regulation as
a tool for supporting investment in a selected tourism enterprise and to propose measures to
improve its investment and development opportunities. The thesis focuses on assessing the
financial and credit environment that influences investment decision-making in the selected
tourism enterprise, including the evaluation of access to financial resources, credit conditions,
and requlatory constraints. Based on the assessment of internal materials, economic indicators,
and qualitative research, proposals for measures aimed at more effective use of financial
instruments and support for the enterprise’s investment activities in accordance with the
applicable regulatory framework will be formulated.

Vnimanie zodpovedného spravania podnikov a ochota platit za udrZatelné sluzby vo
vybranom zariadeni turizmu / Perception of responsible business behaviour and willingness
to pay for sustainable services in a selected tourism facility

Bakalarska praca sa zameriava na hodnotenie vnimania zodpovedného spravania podniku
turizmu turistami a jeho vplyvu na ich ochotu platit vy$Siu cenu za poskytované udrzatelné
sluzby. Cielom prace je posudit vnimanie environmentalnych, socialnych a etickych aspektov
prevadzky podniku, vplyv na cenové rozhodovanie turistov a navrhnat odporucania pre
efektivhu komunikaciu udrzatelnosti. Kvantitativny prieskum bude realizovany na vzorke
respondentov v dvoch odliSnych krajinach za Géelom porovnania ich postojov. Vysledky prace
prispeju k lepSiemu pochopeniu spotrebitel'ského spravania turistov a k navrhu moznosti ako
reagovat na tieto preferencie v praxi.

The bachelor’s thesis focuses on evaluating tourists’ perception of responsible behaviour of a
tourism enterprise and its influence on their willingness to pay a higher price for sustainable
services provided. The aim of the thesis is to assess the perception of environmental, social, and
ethical aspects of the enterprise’s operations, its affect on tourists’ price-related decision-making
and to propose recommendations for the effective communication of sustainability. Quantitative
research will be conducted on a sample of respondents from two different countries in order to
compare their attitudes. The results of the thesis will contribute to a better understanding of
tourists’ consumer behaviour and to proposing ways in which tourism enterprises can respond to
these preferences in practice.

Déveryhodnost hodnotovo orientovanej komunikacie podnikov a jej vnimanie turistami vo
vybranom zariadeni turizmu / Credibility of value based communication by enterprises and
its perception by tourists in a selected tourism facility

Cielom bakalarskej prace je hodnotit déveryhodnost hodnotovo orientovanej komunikacie
podnikov a jej vnimanie turistami vo vybranom zariadeni turizmu a navrhnat odportcania pre
jej zlepSenie v praxi. Praca sa zameriava na posudenie toho, ako turisti vnimaja komunikaciu
podniku tykajicu sa jeho pristupu k spoloc¢enskym, etickym a prevadzkovym aspektom
fungovania a do akej miery tymto informaciam déveruji. Prostrednictvom kvantitativheho
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prieskumu budt ziskané udaje od turistov, priCom prieskum bude realizovany na vzorke
respondentov v dvoch odli$nych krajinach za i€¢elom porovnania ich postojov. V nadvaznosti
na vysledky budt formulované navrhy opatreni, ktoré mozu podniky turizmu vyuzit na
zvySenie doveryhodnosti svojej komunikacie smerom k zakaznikom.

The aim of the bachelor’s thesis is to evaluate the credibility of value-based communication by
enterprises and its perception by tourists in a selected tourism facility and to propose practical
recommendations for its improvement. The thesis focuses on assessing how tourists perceive a
company’s communication regarding its approach to social, ethical, and operational aspects of its
activities and to what extent they trust this information. Data will be collected through
quantitative research conducted on a sample of respondents from two different countries in order
to compare their attitudes. Based on the findings, proposals for measures that tourism enterprises
can apply to enhance the credibility of their communication towards customers will be
formulated.

Ing. Lea Slampiakova, PhD., univ. doc.

Udrzatelna vykonnost v prevadzke vybranych ubytovacich zariadeni / Sustainable
performance in the operations of selected accommodation facilities

Cielom bakalarskej prace je preskumat vplyv udrzatelnych prevadzkovych opatreni na
ekonomicku efektivnost vybraného ubytovacieho zariadenia a vychadzajtc z vysledkov analyzy
navrhnit konkrétne opatrenia zamerané na zvySovanie udrzatelnej vykonnosti prevadzky.
Praca sa zameriava na hodnotenie uUspor energie, efektivneho hospodarenia s vodou,
ekologického nakladania s odpadom a vyuZivania modernych technolégii v kazdodenne;j
prevadzke. Ziskané poznatky buda vyuzité pri formulacii opatreni s cielom optimalizovat
prevadzkové naklady, zvysit ekonomicky prinos a posudit ich ekonomickd navratnost.

The aim of the bachelor’s thesis is to examine the impact of sustainable operational measures on
the economic efficiency of a selected accommodation facility and, based on the results of the
analysis, to propose specific measures aimed at enhancing the sustainable performance of its
operations. The thesis focuses on the evaluation of energy savings, efficient water management,
environmentally responsible waste management, and the use of modern technologies in daily
operations. Based on the findings, specific measures will be proposed with the objective of
optimizing operating costs, increasing economic benefits, and assessing their economic return.

Optimalizacia sluzieb vo vybranom zimnom rekrea¢nom zariadeni / Service otimization in
a selected winter recreational facility

Cielom bakalarskej prace je analyzovat aktualnu uroven sluzieb vo vybranom zimnom
rekreanom zariadeni a v kontexte zisteni navrhnit opatrenia smerujice k zvySeniu
efektivnosti jeho prevadzky. Praca sa zameriava na hodnotenie st¢asnej ponuky sluzieb, kvality
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obsluhy, komfortu a dostupnosti informacii pre roézne cielové skupiny navsStevnikov v
podmienkach sezonnej prevadzky. Student skiima aj procesy rezervacii a doplnkové sluzby s
cielom identifikovat silné stranky a oblasti s potencialom zlepSenia. V nadviznosti na zistenia
buda navrhnuté realizovatelné opatrenia, ktoré mozu prispiet k efektivnejSej prevadzke.

The aim of the bachelor’s thesis is to analyze the current level of services in a selected winter
recreational facility and, based on the findings, to propose specific measures for their
optimization to increase operational efficiency. The thesis focuses on evaluating the current range
of services, service quality, comfort, and the availability of information for different target groups
of visitors under conditions of seasonal operation. The student also examines reservation
processes and supplementary services to identify strengths and areas with potential
improvement. Based on the findings, the thesis proposes feasible measures that may contribute to
more efficient operations and strengthen the competitiveness of the facility.

Multidimenzionalne hodnotenie prosperity vybraného podniku v turizme [/
Multidimensional evaluation of prosperity in a selected tourism enterprise

Cielom bakalarskej prace je aplikovat multidimenzionalny model hodnotenia prosperity
podniku v turizme, analyzovat jeho jednotlivé dimenzie a v kontexte isteni navrhnat konkrétne
opatrenia na zvysenie prosperity a dlhodobej odolnosti podniku. Student analyzuje dostupné
financné ukazovatele, strategické rozhodnutia a nefinan¢né aspekty podnikania s cielom
identifikovat silné stranky a oblasti s potencidlom zlepSenia. Vychadzajic zo ziskanych
poznatkov buda navrhnuté konkrétne a realizovatelné opatrenia, ktoré mozu prispiet k
zvySeniu prosperity podniku v turizme. Vysledky bakalarskej prace zaroven umoziuja
prakticka aplikaciu teoretického modelu a prispievajid k jeho lepSiemu pochopeniu a
potencialnej implementacii v praxi v sektore turizmu.

The aim of the bachelor’s thesis is to apply a multidimensional model for evaluating the prosperity
of an enterprise in tourism, integrating financial performance, strategic innovation, and
sustainability (the ESG dimension), to analyze its individual dimensions, and, based on the
findings, to propose specific measures aimed at enhancing the company’s prosperity and long-
term resilience. The student analyzes available financial indicators, strategic decisions, and non-
financial aspects of business activities to identify strengths and areas with potential
improvement. Based on the findings, the thesis proposes specific and feasible measures that may
contribute to increasing prosperity and strengthening the competitiveness of the enterprise in
tourism. The results of the bachelor’s thesis also enable the practical application of the theoretical
model and contribute to a deeper understanding of the model and its potential implementation in
practice within the tourism sector.
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Behavioralne faktory vo finanénom riadeni vybraného turistického zariadenia / Behavioral
factors in the financial management of a selected tourist facility

Cielom prace je preskimat, ako behavioralne faktory a kognitivne skreslenia ovplyviiuja
rozhodovanie manaZmentu vybraného turistického zariadenia, a v kontexte ziskanych
poznatkov buda navrhnuté praktické odporacania a stratégie, ktoré moézu viest k
efektivnejSiemu rozhodovaniu, zniZovaniu rizik a zlepSeniu finanénej vykonnosti zariadenia.
Student analyzuje konkrétne rozhodovacie situacie formou rozhovorov s manaZérmi,
pozorovania alebo pripadovych §tadii a identifikuje typické heuristiky a omyly. Zistenia
prispievaji k hlbSiemu pochopeniu behavioralnych vplyvov v manaZérskej praxi a vytvaraji
zaklad pre implementaciu rozhodovania zalozeného na dokazoch v sektore turizmu.

The aim of the bachelor’s thesis is to examine how behavioral factors and cognitive biases
influence managerial decision-making processes in a selected tourism facility and, based on the
findings, to formulate practical recommendations and strategic measures aimed at enhancing
decision-making effectiveness, mitigating risks, and improving the financial performance of the
organization. The student analyzes specific managerial decision-making situations through
semi-structured interviews with managers, direct observation, and case study analysis in order
to identify prevalent heuristics, cognitive biases, and systematic decision-making distortions. The
findings contribute to a deeper understanding of behavioral influences in managerial practice
and provide a foundation for the implementation of evidence-based decision-making strategies
within the tourism sector.

Nutri¢na kvalita jedal ako faktor ekonomickej vykonnosti vybraného restauraéného
zariadenia / The impact of food quality on financial performance of a selected restaurant
facility

Cielom bakalarskej prace je analyzovat vplyv nutri¢nej kvality jedal na ekonomickt vykonnost
vybraného restaura¢ného zariadenia a navrhnat opatrenia na zlepSenie ponuky smerujiace k
zvy$eniu hodnoty podniku. Student skiima menu, zdroje surovin, zakaznicke recenzie, trzby a
marzu, porovnava vysledky s odvetvovymi benchmarkmi a identifikuje oblasti s potencidlom
zlepSenia. Vychadzajic z analyzy buda navrhnuté praktické opatrenia zamerané na
optimalizaciu ponuky jedal a podporu efektivity podniku.

The aim of the bachelor’s thesis is to analyze how the quality of input ingredients and the
nutritional quality of meals influence the economic performance of a selected restaurant facility,
and based on the findings, to propose specific measures to improve the menu with the goal of
maximizing the value of the enterprise. The student examines the menu, sources of ingredients,
customer reviews, revenues, and profit margins, compares the results with industry benchmarks,
and identifies areas with potential improvement. Based on the analysis, practical measures aimed
at optimizing the menu and supporting the efficiency of the company will be proposed.
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Zavedenie konceptu funkéného stravovania a jeho vplyv na ekonomicka vykonnost
vybraného restauracného zariadenia / Introducing functional nutrition and its impact on
economic performance of a selected restaurant facility

Cielom prace je preskiumat potencial zavedenia konceptu funkéné stravovanie v slovenskom
reStaura¢nom prostredi a v kontexte zisteni navrhnat odporacania pre jeho implementaciu.
Praca sa zameriava na zistovanie, ako reStauracie a zakaznici chapu pojem funkéné jedla, a na
identifikaciu klaCovych atribatov, ktoré by tento koncept mohli definovat a urobit ho pre hosti
atraktivnym. Student realizuje prieskum medzi hostami a personalom restauracie, analyzuje
konkurenciu a odvetvové benchmarky, skiima naklady a marZe potencialnych funkénych jedal
a hodnoti, ako by ich zavedenie ovplyvnilo celkovii ekonomicki vykonnost zariadenia.
Vychadzajtic zo zisteni praca poskytuje praktické odporucania pre implementaciu konceptu
funkcéného stravovania s cielom zlepsit finan¢né vysledky restauracie.

The aim of the thesis is to explore the potential introduction of the concept of functional nutrition
in the Slovak restaurant sector and its impact on the economic performance of a selected
restaurant. The study focuses on understanding how both restaurants and customers perceive
functional meals and identifying key attributes that could define the concept and make it
attractive to customers. The student conducts surveys among guests and restaurant staff,
analyzes competitors and industry benchmarks, evaluates costs and margins of potential
functional dishes, and assesses how their introduction could influence overall financial
performance of the restaurant. Based on the findings, the thesis provides practical
recommendations for implementing the concept of functional nutrition and optimizing the menu
with the goal of enhancing the restaurant’s economic results.

PhDr. Jan Ganobdik, PhD., MSc.

Vyuzivanie umelej inteligencie v online marketingovej komunikacii vybraného hotela / The
use of artificial intelligence in the online marketing communication of the selected hotel
Cielom bakalarskej prace je identifikovat moznosti vyuZzivania umelej inteligencie v online
marketingovej komunikacii vo vybranom hoteli a navrhnat odportcania na jej uplatnenie v
praxi. Praca sa zameriava na zhodnotenie sticasnych foriem digitalnej komunikacie hotela,
identifikaciu nastrojov umelej inteligencie vyuZitelnych v marketingu a posudenie ich prinosu
pre komunikaciu s klientmi. Prostrednictvom vysledkov kvantitativneho prieskumu budt
formulované odporacania podporujuce zvySovanie efektivnosti online komunikacie hotela.
The aim of this bachelor's thesis is to identify opportunities to use artificial intelligence in online
marketing communication at a selected hotel and to propose recommendations for its practical
application. The thesis focuses on evaluating the hotel's current digital communication,
identifying artificial intelligence tools applicable to marketing, and assessing their contribution
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to customer communication. Based on the results of a quantitative survey, recommendations will
be formulated to support increased effectiveness in online communication of the hotel.

Personalizovana digitalna komunikacia a jej vplyv na spravanie zakaznikov vo vybranom
podniku turizmu / Personalized digital communication and its impact on customer behavior
in a selected tourism business

Cielom bakalarskej prace je identifikovat vyznam personalizovanej digitalnej komunikacie pre
spravanie zakaznikov vo vybranom podniku turizmu a navrhnat odportcania na jej zlepSenie.
Praca sa zameriava na zhodnotenie sucasnych foriem digitdlnej komunikacie podniku,
identifikaciu Grovne personalizicie a posudenie jej vplyvu na spravanie zakaznikov.
Prostrednictvom vysledkov kvantitativneho prieskumu budt formulované odportacania
zamerané na zefektivnenie personalizovanej digitalnej komunikacie a jej vplyvu na spravanie
zakaznikov vybraného podniku.

The aim of this bachelor’s thesis is to identify the importance of personalized digital
communication for customer behavior in a selected tourism company and to propose
recommendations for its improvement. The thesis focuses on evaluating the current forms of
digital communication used by the company, determining the extent of personalization, and
assessing its impact on customer behavior. Based on the results of a quantitative survey,
recommendations will be formulated to streamline personalized digital communication and
enhance its influence on customer behavior in the selected company.

Digitalna identita znaéky hotela v online prostredi vybraného regionu / Digital identity of
the hotel brand in the online environment of the selected region

Cielom bakalarskej prace je zhodnotit digitdlnu identitu znacky hotela v internetovom
prostredi vo vybranom regione, identifikovat faktory ovplyviiujace jej vhimanie hostami a
navrhntt odporucania na jej zlepSenie. Praca sa zameriava na postdenie sticasnej prezentacie
znacky hotela v digitalnom prostredi a na identifikaciu silnych a slabych stranok jej online
identity. Prostrednictvom vysledkov kvantitativneho prieskumu budt formulované
odportcéania prispievajtce k posilneniu digitalnej identity znacky hotela vo vybranom regioéne.
The aim of this bachelor's thesis is to evaluate the digital identity of a hotel brand in the online
environment within a selected region, identify the factors influencing customer perception, and
propose recommendations for improvement. The thesis focuses on assessing the current
presentation of the hotel brand in the digital environment and identifying the strengths and
weaknesses of its online identity. Based on the results of a quantitative survey, recommendations
will be formulated to help strengthen the digital identity of the hotel brand in the selected region.

Uloha kratkeho video obsahu v online komunikacii vybraného hotela / The role of short video
content in the online communication of the selected hotel

Cielom bakalarskej prace je posudit vyznam kratkeho video obsahu v online komunikacii vo
vybranom hoteli, identifikovat jeho vplyv na spravanie klientov a navrhntit odporacania na jeho
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zlepSenie. Praca sa zameriava na zhodnotenie st¢asného vyuzivania kratkeho video obsahu v
digitalnej komunikacii hotela a na posadenie reakcii klientov na uvedeny typ obsahu.
Prostrednictvom vysledkov kvantitativneho prieskumu buda formulované odportacania
podporujuce aplikaciu video obsahu v online komunikacii hotela.

The aim of this bachelor's thesis is to assess the importance of short video content in online
communication at a selected hotel, identify its impact on customer behaviour, and propose
recommendations for improvement. The thesis focuses on evaluating the current use of short
video content in the hotel's digital communication and assessing customer responses to this
content. Based on the results of a quantitative survey, recommendations will be formulated to
support the application of video content in the hotel's online communication.

Klientska digitalna skusenost ako faktor lojality hosti vo vybranom hoteli / Client digital
experience as a factor in guest loyalty at a selected hotel

Cielom bakalarskej prace je identifikovat vyznam klientskej digitalnej skiisenosti pre lojalitu
hosti vo vybranom hoteli a navrhnGt odporucania na jej zlepSovanie. Praca sa zameriava na
zhodnotenie digitalnych kontaktnych bodov hotela s hostami a na posudenie ich vplyvu na
spokojnost hosti. Prostrednictvom vysledkov kvantitativheho prieskumu buda formulované
odportiania prispievajice k posiliiovaniu lojality hosti prostrednictvom digitalnej
komunikacie.

The aim of this bachelor's thesis is to assess the importance of the customer digital experience for
guest loyalty in a selected hotel and to propose recommendations for its improvement. The thesis
focuses on evaluating the hotel's digital touchpoints with customers and assessing their impact
on guest satisfaction. Based on the results of a quantitative survey, recommendations will be
formulated to help strengthen guest loyalty through digital communication.

Vyuzivanie udajov o klientoch v online marketingu vybraného hotela / Use of customer data
in online marketing for a selected hotel

Cielom bakalarskej prace je identifikovat moznosti vyuzivania dat o klientoch v online
marketingu hotela, postdit ich vyznam pre marketingové rozhodovanie a navrhnut
odportcania na jej zlepSenie. Praca sa zameriava na zhodnotenie sposobov prace s datami o
klientoch a na identifikaciu ich vyuzitia v digitdlnej komunikacii hotela. Prostrednictvom
vysledkov kvantitativneho prieskumu budd formulované odporacania zamerané na
efektivnejSie vyuZivanie klientskych dat v online marketingu.

The aim of this bachelor's thesis is to identify opportunities to use customer data in hotel internet
marketing, assess its significance for marketing decisions, and propose recommendations for
improvement. The thesis focuses on evaluating methods for working with customer data and
identifying its use in hotel digital communication. Based on the results of a quantitative survey,
recommendations will be formulated for more effective use of client data in online marketing.

+421 33 5565 631 www.ucm.sk
info@ucm.sk



[ Univerzita sv. Cyrila a Metoda v Trnave
Institut manazmentu
u l m ‘ ‘ ‘ | Namestie Jozefa Herdu 2
917 01 Trnava

Autenticka komunikacia hotela v online prostredi / Authentic hotel communication in the
online environment

Cielom bakalarskej prace je postdit vyznam autentickej komunikacie znacky hotela v online
prostredi, identifikovat jej vplyv na vnimanie znacky zakaznikmi a navrhnat odporaéania na
zlepSenie. Praca sa zameriava na zhodnotenie online komunikacie a na postdenie miery
autenticity komunikovaného obsahu. Prostrednictvom vysledkov kvantitativneho prieskumu
buda formulované odportcania na zlepSenie autenticity komunikacie hotela v online
prostredi.

This bachelor’s thesis aims to assess the importance of authentic hotel brand communication in
the online environment, identify its impact on customer perception of the brand, and propose
recommendations for improvement. The thesis evaluates online communication and assesses the
authenticity of the communicated content. Based on the results of a quantitative survey,
recommendations will be formulated to improve the authenticity of hotel communication in the
online environment.

Implementacia mobilnych aplikacii v komunikacii s hostami vo vybranom hoteli /
Implementation of mobile applications in communication with guests at a selected hotel
Cielom bakalarskej prace je identifikovat moznosti vyuzivania mobilnych aplikacii v
komunikacii s hostami vo vybranom hoteli, posudit ich prinos a navrhnat odportcania na z jej
lepSenie. Praca sa zameriava na zhodnotenie sticasného vyuZivania mobilnych technolégii v
komunikacii hotela. Prostrednictvom vysledkov kvantitativneho prieskumu bud formulované
odportcania podporujice vyuzivanie mobilnych aplikacii v komunikacii hotela.

This bachelor's thesis aims to identify possibilities for using mobile applications to communicate
with guests in a selected hotel, assess their benefits, and propose recommendations for
improvement. The thesis focuses on evaluating the current use of mobile technologies in hotel
communication. Based on the results of a quantitative survey, recommendations will be
formulated to support the use of mobile applications in the hotel industry.

Digitalna znacka hotela v konkurenénom prostredi vybraného regionu / Digital branding of
the hotel in the competitive environment of the selected region

Cielom bakalarskej prace je zhodnotit vyznam digitalnej znacky hotela v konkuren¢nom
prostredi vo vybranom regione, identifikovat faktory ovplyviiujuce jej konkurencieschopnost
a navrhnat odporacania na jej zlepSenie. Praca sa zameriava na posudenie stcasného
postavenia digitalnej znacky hotela. Prostrednictvom vysledkov kvantitativneho prieskumu
buda formulované odporacéania prispievajuce k posilneniu digitadlnej znacky hotela v
konkuren¢nom prostredi.

This bachelor’s thesis aims to evaluate the importance of a hotel's digital brand in a competitive
environment in a selected region, identify factors affecting its competitiveness, and propose
recommendations for improvement. The thesis focuses on assessing the current position of the
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hotel's digital brand. Based on the results of a quantitative survey, recommendations will be
formulated to contribute to strengthening the hotel's digital brand in a competitive environment.

VyuZitie digitalneho obsahu na zapojenie hosti vo vybranom hoteli / Using digital content to
engage guests at a selected hotel

Cielom bakalarskej prace je zhodnotit vyuzitie digitdlneho obsahu na zapojenie hosti vo
vybranom hoteli a navrhnat odporacania na jej zlepSenie. Praca sa zameriava na zhodnotenie
stcasného vyuzivania interaktivnych foriem digitalneho obsahu a na postdenie reakcii hosti
na uvedeny typ komunikacie. Prostrednictvom vysledkov kvantitativheho prieskumu buda
formulované odporacania podporujice aktivhe zapajanie hosti prostrednictvom
interaktivneho digitalneho obsahu.

This bachelor's thesis aims to evaluate the use of digital content to engage guests in a selected
hotel and to propose recommendations for its improvement. The thesis focuses on evaluating the
current use of interactive forms of digital content and assessing guest responses to this type of
communication. Based on the results of a quantitative survey, recommendations will be
formulated to support the active engagement of guests through interactive digital content.

Ing. Stanislava Honzova, PhD.

Hospodarska vykonnost a jej zvySovanie vo vybranom hoteli / Financial-economic analysis
of a selected hotel with proposals for improving its performance

Bakalarska praca sa zaoberd finan¢no-ekonomickou analyzou ako nastroja hodnotenia
hospodarskej vykonnosti vybraného hotela. Cielom bakalarskej prace je analyzovat finan¢nt
situaciu vybraného hotela a navrhntt odporucania na optimalizaciu nakladov. Teoreticka cast
vymedzuje zakladné pojmy finan¢nej analyzy a hodnotenia vykonnosti podniku. Analyticka ¢ast
sa zameriava na posudenie uctovnych vykazov a vybranych finan¢nych ukazovatelov s cielom
zhodnotit finanénu situaciu hotela a identifikovat jeho silné a slabé stranky. Navrhova cast
obsahuje opatrenia zamerané na zlepSenie hospodarskej vykonnosti podniku.

The bachelor's thesis deals with financial and economic analysis as a tool for evaluating the
economic performance of a selected hotel. The aim of the bachelor's thesis is to analyze the
financial situation of the selected hotel and to propose recommendations for cost optimization.
The theoretical part defines the basic concepts of financial analysis and business performance
evaluation. The analytical part focuses on the assessment of financial statements and selected
financial indicators in order to evaluate the hotel’s financial situation and identify its strengths
and weaknesses. The proposal part includes measures aimed at improving the economic
performance of the enterprise.
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Vplyv darnovej zataZe na hospodarske vysledky vybraného hotela / Impact of tax burden on
the economic results of a selected hotel
Bakalarska praca sa zaobera problematikou darovej zataze ako faktora ovplyviiujuceho
hospodarske vysledky vo vybranom hoteli. Cielom bakalarskej prace je analyzovat vplyv
darnovej zataze na rentabilitu a cash-flow hotela a navrhnat odporacania na jej optimalizaciu.
Teoreticka Cast prace je zamerana na vymedzenie zakladnych pojmov suvisiacich s dafiovym
zatazenim podnikov a finanénym dopadom dani na podnikanie. Analyticka Cast prace sa
orientuje na porovnavaciu analyzu finanénych ukazovatelov pred a po zdaneni, vypocet
pomerov likvidity a zadlZenosti z dostupnych tctovnych zavierok. Sticastou analytickej Casti je
identifikacia daniovych optimaliza¢nych prilezitosti ziskanych pocas praxe a zhodnotenie ich
potencialu pre zlepSenie hospodarskych vysledkov. Navrhova ¢ast bude obsahovat modelové
scenare optimalizacie daniového zatazenia.
The bachelor's thesis deals with the issue of tax burden as a factor influencing the economic results
of a selected hotel. The aim of the bachelor's thesis is to analyze the impact of the tax burden on
the hotel’s profitability and cash flow and to propose recommendations for its optimization. The
theoretical part of the thesis is focused on defining the basic concepts related to corporate tax
burden and the financial impact of taxation on business activities. The analytical part is oriented
toward a comparative analysis of financial indicators before and after taxation, as well as the
calculation of liquidity and indebtedness ratios based on available financial statements. Part of
the analytical section includes the identification of tax optimization opportunities identified

during practical training and an evaluation of their potential to improve economic results. The
proposal part will include model scenarios for optimizing the tax burden.

Porovnanie finanénej vykonnosti vybranych podnikov v oblasti turizmu / Comparison of
financial performance of selected companies in tourism

Bakalarska praca sa zaobera komparativnou finanénou analyzou ako nastroja strategického
benchmarkingu v turizme. Cielom bakalarskej prace je zhodnotit hospodarske vysledky
vybranych podnikov v turizme, identifikovat kla¢ové faktory ovplyviiujace ich rentabilitu a
navrhntt odportcania na zlepSenie finanénej vykonnosti. Teoreticka Cast prace je zamerana
na vymedzenie zakladnych pojmov suvisiacich s podnikovou finanénou analyzou. Analyticka
Cast prace sa orientuje na komparativnu horizontalnu a vertikalnu analyzu finanénych vykazov,
vypocet ukazovatelov a analyzou vztahu procesov a finanénych vysledkov. Sucastou
analytickej ¢asti je identifikacia silnych a slabych stranok vybranych podnikov ziskanych pocas
praxe. Navrhova ¢ast bude obsahovat formulovanie konkrétnych opatreni pre vybrany podnik
prostrednictvom zistenych rozdielov vo vykonnosti, vratane modelového prepocétu dopadu
navrhovanych zmien na finanént vykonnost.

The bachelor's thesis focuses on comparative financial analysis as a tool for strategic
benchmarking in tourism. The aim of the thesis is to evaluate the economic results of selected
tourism enterprises, identify key factors influencing their profitability, and propose
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recommendations to improve financial performance. The theoretical part of the thesis is dedicated
to defining the basic concepts related to corporate financial analysis. The analytical part focuses
on comparative horizontal and vertical analysis of financial statements, calculation of financial
indicators, and the analysis of the relationship between business processes and financial results.
It also includes the identification of strengths and weaknesses of the selected enterprises in
tourism based on practical experience. The proposal part formulates specific measures for the
selected enterprise based on identified performance gaps, including model calculations of the
impact of the proposed changes on financial performance.

Optimalizacia pefiaznych tokov a ich vyznam pre stabilitu hospodarenia vo vybranom hoteli
/ Optimization of cash flows and their importance for financial stability in a selected hotel
Bakalarska praca sa zameriava na problematiku riadenia a optimalizacie pefiaznych tokov ako
vyznamného faktora zabezpecenia financ¢nej stability hotela. Cielom prace je zhodnotit
strukturu a vyvoj penaznych tokov vo vybranom hoteli a faktory ovplyvnujtice ich stabilitu v
nadvaznosti na celkové hospodarenie podniku a navrhntt konkrétne rieSenia zamerané na
optimalizaciu prevadzkového cash flow. Teoreticka cast prace sa venuje podstate cash flow,
jeho Cleneniu na prevadzkovy, investicny a finanény tok, vztahu medzi cash flow a
hospodarskym vysledkom, ako aj vyznamu riadenia pracovného kapitalu v podnikoch turizmu.
Prakticka cast zahfna vyhodnotenie vyvoja jednotlivych zloziek cash flow, identifikaciu
¢asového nestladu medzi prijmami a vydavkami, postdenie Struktary pohladavok, zavazkov a
zasob a ich vplyvu na finanént rovnovahu hotela. Navrhova ¢ast bude obsahovat formulovanie
konkrétnych opatreni zameranych na optimalizaciu prevadzkového cash flow.

The bachelor's thesis focuses on the management and optimization of cash flows as an important
factor in ensuring the financial stability of a hotel. The aim of the thesis is to evaluate the structure
and development of cash flows in a selected hotel, identify factors affecting their stability in
relation to the overall financial performance of the enterprise and propose specific solutions
aimed at optimizing operating cash flow. The theoretical part of the thesis addresses the nature
of cash flow, its division into operating, investing, and financing activities, the relationship
between cash flow and financial results, as well as the importance of working capital management
in tourism enterprises. The practical part includes the evaluation of the development of individual
cash flow components, the identification of timing mismatches between income and expenses, the
assessment of the structure of receivables, liabilities, and inventory, and their impact on the
hotel’s financial balance. The proposal part formulates specific measures aimed at optimizing
operating cash flow.

Vplyv digitalizacie sluZieb na finanénu efektivitu vo vybranom podniku turizmu / Impact of
service digitalization on financial efficiency in a selected tourism enterprise

Bakalarska praca sa zameriava na hodnotenie vplyvu digitalizacie sluzieb na finan¢na
efektivitu vo vybranom podniku v oblasti turizmu. Cielom prace je analyzovat, ako
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implementacia digitalnych systémov a online nastrojov ovplyviiuje naklady, vynosy, ziskovost
a celkova hospodarsku vykonnost podniku a nasledne navrhnt konkrétne odporacania pre
optimalizaciu finan¢nej efektivity podniku. Teoretickd cast sa ststreduje na financné
ukazovatele, nadkladova a vynosovt analyzu a metodiku hodnotenia dopadu digitalizacie na
finanént vykonnost. Prakticka Cast zahfiia analyzu Gétovnych a prevadzkovych dat pred a po
implementacii digitalizacie, identifikaciu efektivnych a neefektivnych oblasti a kvantifikaciu
dopadu na hospodarske vysledky. Navrhova Cast prace bude obsahovat konkrétne odportcania
pre optimalizaciu nakladov a vynosov, zvySovanie ziskovosti a navrh opatreni na finanéne
efektivhu implementaciu digitalnych nastrojov.

The bachelor's thesis focuses on evaluating the impact of service digitalization on financial
efficiency in a selected tourism enterprise. The aim of the thesis is to analyze how the
implementation of digital systems and online tools affects costs, revenues, profitability, and the
overall financial performance of the enterprise, and to propose specific recommendations for
optimizing its financial efficiency. The theoretical part focuses on financial indicators, cost and
revenue analysis, and the methodology for assessing the impact of digitalization on financial
performance. The practical part includes the analysis of accounting and operational data before
and after the implementation of digitalization, the identification of efficient and inefficient areas,
and the quantification of its impact on economic results. The proposal part presents specific
recommendations for optimizing costs and revenues, increasing profitability, and measures for
the financially efficient implementation of digital tools.

Vplyv digitalizacie sluZieb na prevadzkovia efektivitu vo vybranom podniku turizmu / Impact
of service digitalization on operational efficiency in a selected tourism enterprise

Bakalarska praca sa zameriava na hodnotenie vplyvu digitalizacie sluzieb na prevadzkova
efektivitu vo vybranom podniku v oblasti turizmu. Cielom prace je zhodnotit, ako
implementacia digitdlnych systémov a online nastrojov ovplyviiuje prevadzkova efektivitu
vybraného podniku a navrhnat konkrétne opatrenia na zlepSenie prevadzkovych procesov.
Teoreticka Cast sa stustreduje na metodiku hodnotenia prevadzkovej efektivity a optimalizaciu
procesov prostrednictvom digitalizacie. Prakticka ¢ast zahffia mapovanie procesov pred a po
digitalizacii, identifikaciu tzkych miest, neefektivhych operacii a kvantifikiciu zlepSeni
prevadzkovej efektivity. Navrhova cast prace bude obsahovat konkrétne opatrenia pre
optimalizaciu prevadzkovych procesov, zefektivnenie workflow, lepSie vyuzitie kapacity a
implementaciu digitalnych nastrojov s cielom zvysit produktivitu a ¢asovu efektivitu podniku.
The bachelor's thesis focuses on evaluating the impact of service digitalization on operational
efficiency in a selected tourism enterprise. The aim is to analyze how implementing digital
systems and online tools affects process time efficiency, capacity utilization, and employee
productivity. The theoretical part covers methods for assessing operational efficiency and process
optimization through digitalization. The practical part includes mapping processes before and
after digitalization, identification of bottlenecks and inefficient operations, and quantification of
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operational efficiency improvements. The proposal part will provide specific measures for
optimizing operational processes, streamlining workflows, better capacity utilization, and
implementing digital tools to increase productivity and time efficiency.

Vplyv vybranych faktorov na finanéna vykonnost vybraného podniku v oblasti turizmu /
Impact of selected factors on financial performance of a selected tourism enterprise
Bakalarska praca sa zameriava na analyzu faktorov ovplyviujacich finanéntt vykonnost
vybraného podniku v oblasti turizmu. Cielom prace je identifikovat a vyhodnotit klucové
faktory vplyvajicich na hospodarsku vykonnost vybraného podniku a navrhntt opatrenia na
zlepSenie hospodarskej vykonnosti vybraného podniku. Teoretickd cast sa sustreduje na
finanéné ukazovatele, metodiku hodnotenia vykonnosti a determinanty hospodarenia
podnikov v turizme. Analytickd Cast zahfna vypocty pomerovych ukazovatelov, korela¢nt
alebo regresnu analyzu vztahov medzi vybranymi faktormi a hospodarskymi vysledkami.
Navrhova cast prace bude obsahovat odportcania pre optimalizaciu finan¢nej vykonnosti
podniku, vratane identifikacie priorit pre manazment a opatreni na zlepSenie efektivity
hospodarenia.

The bachelor's thesis focuses on the analysis of factors affecting the financial performance of a
selected tourism enterprise. The aim is to identify key internal and external factors, such as costs,
occupancy, seasonality, tax burden, or investments in infrastructure and evaluate their impact
on profitability, cash flow, and overall economic performance. The theoretical part covers
financial indicators, methods for assessing performance, and determinants of enterprise
management in tourism. The analytical part includes calculation of ratio indicators, correlation
or regression analysis of relationships between selected factors and economic results. The
proposal part will provide recommendations for optimizing the financial performance of the
enterprise, including management priorities and measures to improve operational efficiency.

Vplyv proviznych modelov online platforiem na finanéna vykonnost vybraného hotela /
Impact of online platform commission models on financial performance of a selected hotel
Bakalarska praca sa zameriava na hodnotenie vplyvu proviznych modelov online distribu¢nych
platforiem na finanéna vykonnost a nakladovu efektivnost vybraného hotela. Cielom prace je
analyzovat vplyv vybranych proviznych modelov na finan¢né ukazovatele hotela a navrhnat
opatrenia na optimalizaciu ich vyuZivania. Teoreticka Cast sa ststreduje na provizne modely,
finan¢né ukazovatele hotelového podniku a metodiku hodnotenia nakladov a vynosov.
Analyticka cast zahfna vypocet efektivhych nakladov na rezervaciu, porovnanie s priamymi
trzbami a kvantitativnu analyzu dopadu proviznych modelov na hospodarsku vykonnost
hotela. Navrhova cast prace bude obsahovat konkrétne odporticania pre optimalizaciu
proviznych modelov, zniZzovanie nakladov a zvySovanie rentability podniku, vratane simulacie
alternativnych scenarov proviznych sadzieb.
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The bachelor's thesis focuses on evaluating the impact of online distribution platform commission
models on the financial performance and cost efficiency of a selected hotel. The aim of the thesis
is to analyze how different commission rates and bonus schemes affect booking costs, profitability,
and cash flow, and to propose optimal financial measures to improve economic results. The
theoretical part covers commission models, financial indicators of hotel enterprises, and methods
for evaluating costs and revenues. The analytical part includes calculation of effective costs per
booking, comparison with direct revenues, and quantitative analysis of the impact of commission
models on the hotel’s financial performance. The proposal part will provide specific
recommendations for optimizing commission models, reducing costs, and increasing profitability,
including simulation of alternative commission rate scenarios.

Vplyv algoritmov viditelnosti na trzbu vybraného hotela / Impact of visibility algorithms on
revenue of a selected hotel

Bakalarska praca sa zaobera problematikou algoritmov viditelnosti ako klucového faktora
uspesnosti na online platformach. Cielom bakalarskej prace je vyhodnotit dopad ranking
algoritmov na trzbu vybraného hotela a navrhnit optimaliza¢né opatrenia. Teoreticka Cast
prace je zamerana na vymedzenie zakladnych pojmov stvisiacich s algoritmami vyhladavania,
SEO optimalizaciou a faktormi rankingov. Analyticka Cast prace sa orientuje na reverzna
inZiniering algoritmov Booking.com a Airbnb, zber dat o poziciach v rebri¢koch a korelaciu s
trzbami/obsadenostou. Stcastou analytickej Casti je praktické testovanie optimaliza¢nych
opatreni pocas praxe a kvantitativhe posudenie ich dopadu na hospodarske vysledky.
Navrhova cast bude obsahovat optimaliza¢né opatrenia na zvySenie moznosti viditelnosti
vybraného podniku.

The bachelor's thesis focuses on visibility algorithms as a key factor for success on online
platforms. The aim of the thesis is to evaluate the impact of ranking algorithms on the revenue of
a selected hotel and to propose optimization measures. The theoretical part of the thesis is
dedicated to defining basic concepts related to search algorithms, SEO optimization, and ranking
factors. The analytical part focuses on reverse-engineering the algorithms of Booking.com and
Airbnb, collecting data on ranking positions, and correlating them with revenue and occupancy.
It also includes practical testing of optimization measures during the internship and a
quantitative assessment of their impact on economic results. The proposal part presents
optimization measures to increase the visibility of the selected enterprise.

Dopad strategického riadenia hotelovej kapacity a obsadenosti vo vybranom podniku
turizmu / Impact of strategic management of hotel capacity and occupancy in a selected
tourism enterprise

Bakalarska praca sa zameriava na hodnotenie dopadu strategického riadenia kapacity a
obsadenosti na hospodarske vysledky vo vybranom podniku turizmu. Cielom prace je
analyzovat dopad strategického riadenia kapacity a obsadenosti na finan¢né vysledky hotela a
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navrhnit opatrenia na ich optimalizaciu. Teoretickd cast prace vymedzuje podstatu
strategického riadenia v hotelierstve so zameranim na riadenie kapacity, obsadenosti a cenove;j
politiky, ako aj na vybrané ukazovatele hodnotenia vykonnosti podniku. Analyticka cast sa
ststreduje na vyhodnotenie vyvoja obsadenosti a vyuzitia kapacity, identifikaciu sezénnych
vykyvov a posudenie ich vplyvu na vynosy a efektivnost vyuZitia zdrojov. V navrhovej ¢asti budu
formulované odporacania zamerané na zefektivnenie strategického riadenia kapacity a
obsadenosti s cielom zlepSit hospodarske vysledky podniku.

The bachelor's thesis focuses on evaluating the impact of strategic management of capacity and
occupancy on the economic performance of a selected tourism enterprise. The aim of the thesis is
to analyze the effect of strategic capacity and occupancy management on the hotel’s financial
results and to propose measures for their optimization. The theoretical part of the thesis defines
the principles of strategic management in hospitality, with a focus on capacity management,
occupancy, pricing policy, and selected performance indicators. The analytical part focuses on
evaluating occupancy trends and capacity utilization, identifying seasonal fluctuations, and
assessing their impact on revenue and resource efficiency. The proposal part formulates
recommendations aimed at improving strategic capacity and occupancy management to enhance
the enterprise’s economic performance.

Ing. Martina Hudecova, PhD.

Zazitkovy marketing ako nastroj prezentacie sluzieb vo vybranom podniku / Experiential
marketing as a tool for service presentation in a selected company

Bakalarska praca sa zaobera problematikou zazitkového marketingu ako vyznamného nastroja
prezentacie sluZieb vo vybranom podniku. Cielom bakalarskej prace je analyzovat vyuZivanie
zazitkového marketingu pri prezentacii sluzieb vo vybranom podniku a navrhnat odportc¢ania
na zlepSenie a zefektivnenie jeho vyuZivania v praxi. Teoreticka Cast prace je zamerana na
vymedzenie zakladnych pojmov stvisiacich so zazitkovym marketingom, marketingom sluzieb
a marketingovou komunikaciou. Analyticka ¢ast prace sa orientuje na analyzu vybraného
podniku so zameranim na identifikaciu a hodnotenie vyuzivanych zazitkovych prvkov pri
prezentacii sluzieb. Sucastou analytickej Casti je identifikacia silnych a slabych stranok
sucasnej marketingovej komunikacie a zhodnotenie jej vplyvu na zakaznicke rozhodovanie a
budovanie vztahu k znacke. Vysledky analyzy buda vyuzité na formulovanie konkrétnych
navrhov smerujicich k zefektivneniu vyuzivania zazitkového marketingu pri prezentacii
sluzieb.

The bachelor’s thesis deals with experiential marketing as a significant tool for the presentation
of services in a selected company. The aim of the thesis is to analyse the use of experiential
marketing in the presentation of services in the selected company and to propose
recommendations for improving and enhancing its practical application. The theoretical part of
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the thesis focuses on defining the basic concepts related to experiential marketing, services
marketing, and marketing communication. The analytical part focuses on the selected company,
with an emphasis on identifying and evaluating the experiential elements employed in service
presentation. The analytical section also includes the identification of the strengths and
weaknesses of the current marketing communication and an assessment of its impact on
customer decision-making and brand relationship-building. The results of the analysis will be
used to formulate specific proposals aimed at increasing the efficiency of experiential marketing
in the presentation of services.

Vyuzitie online recenzii v marketingovej komunikacii vybraného podniku / The use of online
reviews in marketing communication of a selected company

Praca sa zameriava na vyuzitie online recenzii a zakaznickej spétnej vazby ako nastroja
zlepSovania marketingovej komunikacie vo vybranom podniku. Teoreticka ¢ast prace sa venuje
vymedzeniu pojmov zakaznicka spatna vizba, online recenzie a marketingova komunikacia,
ako aj ich vyznamu v procese budovania imidZu a vztahov so zakaznikmi. Analyticka ¢ast prace
je zamerana na analyzu online recenzii vybraného podniku, silnych a slabych stranok
vnimanych zakaznikmi, a na postudenie ich vplyvu na marketingovi komunikaciu vybraného
podniku. Cielom prace je analyzovat online recenzie a zakaznicku spatnt vazbu vo vybranom
podniku a navrhnat konkrétne opatrenia na zlepSenie marketingovej komunikacie podniku.
The bachelor’s thesis focuses on the use of online reviews and customer feedback as tools for
improving marketing communication in a selected company. The theoretical part of the work
examines the definitions of customer feedback, online reviews, and marketing communication,
and their importance in building brand image and customer relationships. The analytical part of
the thesis focuses on analysing online reviews of the selected company, identifying perceived
strengths and weaknesses, and assessing their impact on the company’s marketing
communication. The aim of this thesis is to analyse online reviews and customer feedback for the
selected company and propose specific measures to improve company’s marketing
communication.

Riadenie eventovych projektov vo vybranej event agenture / Event project management in
a selected event agency

Bakalarska praca sa zameriava na riadenie projektov v oblasti eventového manazmentu vo
vybranej eventovej agenture. Teoreticka cast prace definuje projektovy manaZment v
eventovom priemysle, jeho hlavné procesy a tlohy jednotlivych ¢lenov timu, ako aj vyznam
planovania, koordinacie a kontroly pri organizovani eventov. Empiricka ¢ast je orientovana na
analyzu riadenia eventovych projektov vo vybranej agenture, identifikaciu slabych miest a
problematickych oblasti a postdenie efektivnosti realizovanych podujati prostrednictvom
pozorovania a odbornych konzultacii s ¢lenmi timu. Cielom bakalarskej prace je analyzovat
riadenie eventového manazmentu vo vybranej agenttre a navrhnat konkrétne opatrenia na
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zefektivnenie riadiacich procesov, ktoré prispeja k plynulejSej organizacii podujati a k zvySeniu
kvality sluZieb poskytovanych klientom agentury.

The bachelor’s thesis focuses on project management in the field of event management within a
selected event agency. The theoretical part defines project management in the event industry, its
main processes and the roles of individual team members, as well as the importance of planning,
coordination, and control in event organization. The empirical part is oriented towards the
analysis of event project management in the selected agency, the identification of weaknesses and
problem areas, and the assessment of the effectiveness of implemented events through observation
and professional consultations with team members. The aim of the bachelor’s thesis is to analyse
event management practices in the selected agency and to propose specific measures aimed at
optimizing managerial processes, thereby contributing to smoother event organization and
enhancing the quality of services provided to the agency’s clients.

Digitalna marketingova stratégia ako nastroj posilnenia online identity vo vybranom
zariadeni / Digital marketing strategy as a tool for strengthening online identity in a
selected tourism facility

Cielom bakalarskej prace je zhodnotit online identitu a digitalne marketingové aktivity
vybraného zariadenia pdsobiaceho v turizme a navrhnat konkrétne opatrenia a odporacéania
na zefektivnenie digitalnej marketingovej stratégie. Teoreticka cCast bakalarskej prace sa bude
zameriavat na charakteristiku digitdlneho marketingu, jeho vyznam v turizme a jeho tlohu pri
budovani online identity podnikov. Analytickd cast bakalarskej prace sa zameriava na
zhodnotenie online identity vybraného zariadenia posobiaceho v turizme a posudenie jeho
digitalnych marketingovych aktivit. Zo ziskanych poznatkov budti navrhnuté konkrétne
odportcania na zefektivnenie digitalnej marketingovej stratégie.

The aim of the bachelor’s thesis is to evaluate the online identity and digital marketing activities
of a selected tourism facility and, propose specific measures and recommendations for improving
the effectiveness of the digital marketing strategy. The theoretical part of the thesis focuses on the
characteristics of digital marketing, its importance in tourism, and its role in building the online
identity of businesses. The analytical part of the thesis is aimed at evaluating the online identity
of the selected tourism facility and assessing its digital marketing activities. Based on the findings
obtained, specific recommendations will be proposed to enhance the effectiveness of the digital
marketing strategy.

Potencial event manazmentu v procese budovania vybranej svadobnej destinacie / The
potential of event management in the process of building a selected wedding destination

Praca sa zameriava na identifikaciu kldcovych faktorov ovplyviujacich tspe$nost svadobnych
eventov. Cielom bakalarskej prace je analyzovat vyznam event manazmentu a moznosti jeho
vyuZzitia v procese rozvoja vybranej svadobnej destinacie turizmu a navrhntt odporacania na
zefektivnenie vyuzivania event manazmentu pri rozvoji svadobného turizmu v danej destinacii.
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Teoreticka Cast prace sa venuje vymedzeniu zakladnych pojmov event manazZmentu,
charakteristike svadby ako Specifického typu eventu, problematike svadobného turizmu a
destina¢ného manazmentu. Analyticka Cast prace je zamerana na analyzu vybranej svadobnej
destinacie, postdenie jej potencialu pre rozvoj svadobného turizmu a zhodnotenie tilohy event
manazmentu v tomto procese. Vysledky analyzy budt vyuZité na formulovanie konkrétnych
navrhov zameranych na zefektivnenie rozvoja vybranej svadobnej destinacie.

The thesis focuses on identifying key factors influencing the success of wedding events. The aim
of the bachelor’s thesis is to analyse the importance of event management and the possibilities of
its application in the process of developing a selected wedding tourism destination and, based on
the results of the analysis, to propose recommendations for improving the effectiveness of event
management in the development of wedding tourism in the given destination. The theoretical part
of the thesis is devoted to defining the basic concepts of event management, the characteristics of
a wedding as a specific type of event, issues related to wedding tourism, and destination
management. The analytical part of the thesis focuses on the analysis of a selected wedding
destination, assessing its potential for the development of wedding tourism, and evaluating the
role of event management in this process. The results of the analysis will be used to formulate
specific proposals aimed at increasing the efficiency of the development of the selected wedding
destination.

Vplyv eWOM na spotrebitel'ské spravanie hosti vo vybranom ubytovacom zariadeni / The
impact of eWOM on consumer behaviour of guests in a selected accommodation facility
Bakalarska praca sa zameriava na vplyv elektronického ustneho odportcania (eWOM) na
spotrebitel'ské spravanie hosti vo vybranom ubytovacom zariadeni. Cielom bakalarskej prace
je zhodnotit ako eWOM ovplyviiuje rozhodovanie, vnimanie a spravanie hosti pri vybere a
vyuZivani ubytovacich sluZieb a navrhnat odportcania vyuZitelné v praxi ubytovacieho
zariadenia. Teoreticka Cast prace sa venuje spotrebitelskému spravaniu v turizme, eWOM a
jeho vplyvu na rozhodovaci proces spotrebitela. Analyticka Cast prace je orientovana na
zhodnotenie vybranych foriem eWOM z pohladu spotrebitelského spravania hosti a
formulovanie odporucani pre prax.

The bachelor’s thesis focuses on the impact of electronic word-of-mouth (eWOM) on the consumer
behaviour of guests in a selected accommodation facility. The aim of the thesis is to assess how
eWOM influences guests’ decision-making, perceptions, and behaviour when selecting and using
accommodation services and propose recommendations applicable in the practice of the
accommodation facility. The theoretical part of the thesis addresses consumer behaviour in
tourism, eWOM, and its impact on the consumer decision-making process. The analytical part
focuses on the evaluation of selected forms of eWOM from the perspective of guests’ consumer
behaviour and on the formulation of practical recommendations.
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Vyuzitie umelej inteligencie v marketingovej komunikacii vybraného ubytovacieho
zariadenia / The use of artificial intelligence in the marketing communication of a selected
accommodation facility
Cielom bakalarskej prace je analyzovat vyuZivanie nastrojov umelej inteligencie v
marketingovej komunikacii vybraného ubytovacieho zariadenia, zhodnotit ich prinosy a
obmedzenia a navrhnat konkrétne opatrenia na zefektivnenie marketingovej komunikacie.
Teoreticka Cast prace sa venuje charakteristike zakladnych pojmov marketingove;
komunikacie a umelej inteligencie, so zameranim na moznosti ich vyuzitia v sektore
ubytovacich sluzieb. Analyticka Cast prace je orientovana na zhodnotenie stéasného stavu
vyuzivania umelej inteligencie v marketingovej komunikacii vybraného ubytovacieho
zariadenia, identifikaciu jej vyhod a nedostatkov a postdenie jej vplyvu na komunikaciu so
zakaznikmi. Vysledky analyzy budG vyuzité na formulovanie konkrétnych navrhov na
zefektivnenie marketingovej komunikacie vybraného ubytovacieho zariadenia.
The aim of the bachelor’s thesis is to analyse the use of artificial intelligence tools in the marketing
communication of a selected accommodation facility, to evaluate their benefits and limitations,
and to propose specific measures to improve the effectiveness of marketing communication. The
theoretical part of the thesis focuses on defining key concepts in marketing communication and
artificial intelligence, with an emphasis on their application to the accommodation services
sector. The analytical part of the thesis focuses on assessing the current state of artificial
intelligence use in the marketing communication of the selected accommodation facility,
identifying its advantages and shortcomings, and evaluating its impact on customer

communication. The results of the analysis will be used to formulate specific proposals aimed at
improving the marketing communication of the selected accommodation facility.

Zazitkové sluzby ako nastroj rozvoja enoturizmu vo vybranej vinarskej oblasti na Slovensku
/ Experiential services as a tool for the development of enotourism in a selected wine region
in Slovakia

Cielom bakalarskej prace je analyzovat ponuku zazitkovych sluzieb v oblasti enoturizmu vo
vybranej vinarskej oblasti, zhodnotit ich vyznam pre rozvoj enoturizmu a navstevnost regionu
a navrhnut konkrétne opatrenia a odporti¢ania na rozsirenie zazitkovych sluzieb. Teoreticka
Cast prace sa venuje charakteristike zakladnych pojmov enoturizmu a zazitkovych sluzieb, so
zameranim na ich vyznam v rozvoji turizmu a regionalneho rozvoja. Analyticka Cast prace je
orientovana na zhodnotenie sic¢asného stavu ponuky zazitkovych sluzieb vo vybranej vinarske;j
oblasti, identifikaciu jej silnych a slabych stranok a postdenie ich vplyvu na rozvoj enoturizmu
a navstevnost regionu. Vysledky analyzy buda vyuzité na formulovanie konkrétnych navrhov
na roz§irenie ponuky zaZitkovych sluzieb.

The aim of the bachelor’s thesis is to analyse the offer of experiential services in the field of wine
tourism in a selected wine region, to evaluate their importance for the development of wine
tourism and regional visitation, and to propose specific measures and recommendations for
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expanding experiential services. The theoretical part of the thesis focuses on the definition of key
concepts related to wine tourism and experiential services, with an emphasis on their role in
tourism development and regional development. The analytical part of the thesis is oriented
towards assessing the current state of the experiential services offer in the selected wine region,
identifying its strengths and weaknesses, and evaluating their impact on the development of wine
tourism and regional visitation. The results of the analysis will be used to formulate specific
proposals aimed at expanding the offer of experiential services.

VyuZivanie emocionalnych apelov v marketingovej komunikacii vybraného ubytovacieho
zariadenia / Use of emotional appeals in the marketing communication of a selected
accommodation facility

Cielom bakalarskej prace je identifikovat a vyhodnotit uplatiiovanie emocionalnych apelov v
marketingovej komunikacii vybraného ubytovacieho zariadenia a navrhntt opatrenia vedace
k zvySeniu jej efektivnosti. Praca sa zameriava na identifikaciu kl'a¢ovych emocii vyuzivanych
v marketingovej komunikacii vybraného ubytovacieho zariadenia a na ich vnimanie zo strany
zakaznikov. Empiricka Cast prace je zaloZena na dotaznikovom prieskume realizovanom medzi
navStevnikmi vybraného ubytovacieho zariadenia. Vysledky analyzy bud@ vyuzité na
formulovanie konkrétnych navrhov na zefektivnenie vyuzivania emocionalnych apelov v
marketingovej komunikacii vybraného ubytovacieho zariadenia.

The aim of the bachelor’s thesis is to identify and evaluate the use of emotional appeals in the
marketing communication of a selected accommodation facility and to propose measures aimed
at increasing its effectiveness. The thesis focuses on identifying key emotions used in the
marketing communication of the selected accommodation facility and on customers' perceptions
of these emotions. The empirical part of the thesis is based on a questionnaire survey conducted
among visitors of the selected accommodation facility. The results of the analysis will be used to
formulate specific proposals to make the use of emotional appeals more effective in the marketing
communication of the selected accommodation facility.

Uloha personalizovanych digitalnych pontik v rozhodovani zakaznikov vo vybranom
ubytovacom zariadeni / The role of personalised digital offers in customer decision making
in a selected accommodation facility

Cielom bakalarskej prace je zhodnotit tlohu personalizovanych digitdlnych pontk v
rozhodovani zakaznikov vo vybranom ubytovacom zariadeni a navrhnat odporticania na
zefektivnenie ich vyuZivania. Praca sa zameriava na skimanie foriem personalizovanych
digitalnych ponuk vyuzivanych ubytovacim zariadenim a na ich vnimanie zo strany zakaznikov.
Empiricka cast prace je zaloZena na dotaznikovom prieskume realizovanom medzi zakaznikmi
vybraného ubytovacieho zariadenia. Vysledky analyzy buda vyuzité na formulovanie
konkrétnych navrhov na zefektivnenie vyuzivania personalizovanych digitalnych ponuk.
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The aim of the bachelor’s thesis is to evaluate the role of personalised digital offers in customer
decision-making in a selected accommodation facility and to propose recommendations aimed at
improving their effective use. The thesis focuses on examining the forms of personalised digital
offers used by the accommodation facility and on their perception by customers. The empirical
part of the thesis is based on a questionnaire survey conducted among customers of the selected
accommodation facility. The results of the analysis will be used to formulate specific proposals
aimed at increasing the effectiveness of the use of personalised digital offers.

Ing. Jozef Kucera, PhD., MSc.

Strategické liderstvo ako nastroj budovania konkurenc¢nej vyhody vo vybranom subjekte
turizmu / Strategic leadership as a tool for competitive advantage in a selected tourism
establishment

Bakalarska praca sa zaobera skimanim strategického liderstva ako klicového nastroja na
budovanie a udrzanie konkurenc¢nej vyhody vo vybranom subjekte turizmu. Cielom prace je
identifikovat Specifické prvky liderského spravania, ktoré v skimanom subjekte generuj
unikatnu konkurenént hodnotu a prostrednictvom vystupov formulovat odportcania pre dalsi
rozvoj strategickych liderskych zrucnosti. Teoreticka cast vymedzuje vztah medzi
manazmentom a liderstvom, Specifikuje moderné Styly vedenia v sektore sluzieb a analyzuje
mechanizmy, ktorymi strategické riadenie Iudského kapitalu prispieva k trhovej
konkurencieschopnosti. Analytickd cast sa sustreduje na konkrétny podnik turizmu, kde
prostrednictvom zvolenych metodickych postupov hodnoti sacasny stav liderskych
kompetencii a ich priamy vplyv na vykonnost timu. Navrhova ¢ast obsahuje opatrenia pre
rozvoj liderského potencialu, ktoré povedu k posilneniu udrzatelnej konkurenc¢nej vyhody
vybraného podniku.

This Bachelor's thesis examines strategic leadership as a key tool for building and maintaining a
competitive advantage within a selected tourism organization. The aim of the thesis is to identify
specific elements of leadership behavior that generate unique competitive value in the examined
organization and, based on the findings, to formulate recommendations for the further
development of strategic leadership skills. The theoretical part defines the relationship between
management and leadership, outlines modern leadership styles in the service sector, and analyzes
the mechanisms through which strategic human capital management contributes to market
competitiveness. The analytical part focuses on a specific tourism enterprise, evaluating the
current state of leadership competencies and their direct impact on team performance through
selected methodological approaches. Based on the analytical findings, the proposal section
presents recommendations for developing leadership potential to strengthen the sustainable
competitive advantage of the selected enterprise.
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Efektivnost variabilnej zloZky odmeriovania ako nastroja motivacie vo vybranom zariadeni
turizmu / Effectiveness of the variable pay component as a motivation tool in a selected
tourism facility

Bakalarska praca sa zaobera skimanim efektivnosti variabilnej zlozky mzdy a jej tlohou v
systéme motivacie zamestnancov vo vybranom zariadeni turizmu. Cielom prace je
prostrednictvom vybranych analytickych nastrojov identifikovat, do akej miery je variabilna
zlozka mzdy pre zamestnancov motivujuca a nasledne formulovat odporacéania pre
manazment, ktoré smeruja k zvySeniu pracovnej motivacie zamestnancov. Teoreticka cast
definuje zakladné pojmy v oblasti motivacie, tedrie potrieb a Struktaru systému odmenovania
so zameranim na S$pecifikd sektora sluzieb a turizmu. Analyticka cast sa sustreduje na
prieskum stcasného stavu motiva¢ného systému v konkrétnom podniku a hodnotenie vplyvu
variabilnej zlozky mzdy na pracovnt spokojnost a vykonnost personalu. Navrhova cast
obsahuje odportGcania na optimalizaciu variabilnej zlozky mzdy s cielom maximalizovat
pracovnt motivaciu personalu.

This Bachelor's thesis examines the effectiveness of the variable pay component and its role in the
employee motivation system within a selected tourism facility. The aim of the thesis is to use
selected analytical tools to identify the extent to which the variable pay component motivates
employees, and subsequently to formulate management recommendations aimed at higher
employee motivation. The theoretical part defines fundamental concepts in the field of motivation,
theories of needs, and the structure of the remuneration system, focusing on the specificities of
the service and tourism sectors. The analytical part focuses on surveying the current state of the
motivation system within a specific enterprise and evaluating the impact of the variable pay
component on staff job satisfaction and performance. The proposal section contains specific
recommendations for optimizing the variable wage component in order to maximize staff work
motivation.

Moznosti financovania infrastruktarnych investi¢nych potrieb vybraného subjektu turizmu
z verejnych prostriedkov / Funding options for financing the infrastructure investment
needs of a selected tourism facility from public funds

Bakalarska praca sa zaobera skimanim mozZnosti financovania infrastruktarnych investi¢nych
potrieb konkrétneho subjektu turizmu s dérazom na vyuZzitie verejnych zdrojov. Cielom prace
je prostrednictvom vybranych analytickych nastrojov a finan¢nych ukazovatelov identifikovat
optimalne zdroje financovania a formulovat odportcania, ktoré by subjektu umozZnili nasledna
realizaciu planovanych investicii. Teoreticka cast definuje zakladné pojmy v oblasti
investi¢ného rozhodovania pri infrastruktarnych projektoch, Specifika financovania v sektore
turizmu a Struktaru dostupnych foriem verejnej podpory na narodnej a medzinarodnej iirovni.
Analyticka Cast sa stistreduje na postidenie sti¢asného stavu infrastruktarnych investiénych
potrieb vo vybranom podniku a analyzu dostupnosti a vhodnosti konkrétnych finané¢nych
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nastrojov, ako st dotacie ¢i grantové schémy. Navrhova cast obsahuje odporucania, ktoré by
subjektu umoznili naslednu realizaciu planovanych investicii.

This Bachelor's thesis examines the financing options for the infrastructure investment needs of
a specific tourism organization, with an emphasis on utilizing public funds. The aim of the thesis
is to identify optimal funding sources using selected analytical tools and financial indicators, and
to formulate recommendations that would enable the organization to subsequently implement its
planned investments. The theoretical part defines fundamental concepts in investment decision-
making for infrastructure projects, the specificities of financing within the tourism sector, and
the structure of available forms of public support at the national and international levels. The
analytical part focuses on assessing the current state of the infrastructure investment needs
within the selected enterprise, and analyzing the availability and suitability of specific financial
instruments, such as subsidies or grant schemes. The proposal section contains recommendations
that would enable the organization to subsequently implement its planned investments.

Financovanie rozvoja pesieho turizmu vybranej Sportovej organizacie z verejnych zdrojov /
Funding the development of hiking tourism of a selected sports organization from public
funds

Bakalarska praca sa zaobera skimanim moZnosti financovania rozvoja peSieho turizmu
vybranej $portovej organizacie z verejnych zdrojov. Cielom prace je identifikovat optimalne
dota¢né mechanizmy a navrhnat postup, ktory by Sportovej organizacii umoznil efektivne
ziskat prostriedky na realizaciu planovanych aktivit zameranych na rozvoj pesej turistiky.
Teoreticka Cast definuje zakladné pojmy v oblasti peSieho turizmu, konceptu Sportu pre
vSetkych a Specifika financovania tohto sektora z verejnych prostriedkov na narodnej a
regionalnej trovni. Analyticka Cast sa sustreduje na mapovanie dostupnosti a vhodnosti
konkrétnych finanénych nastrojov, ako st granty Ministerstva cestovného ruchu a $portu SR,
Fondu na podporu Sportu, vyzvy vysSich azemnych celkov alebo iné verejné dota¢né schémy.
Navrhova cast obsahuje odportcania pre uspeSné ziskanie a cCerpanie identifikovanych
verejnych zdrojov pre rozvoj pesieho turizmu.

The bachelor thesis explores the possibilities of financing the development of hiking tourism of a
selected sports organization from public sources. The aim of the thesis is to identify optimal
subsidy mechanisms and propose a procedure that would enable the sports organization to
effectively acquire funds for the implementation of planned activities aimed at the development
of hiking tourism. The theoretical part defines key concepts in the field of hiking tourism, the
concept of sports for all, and the specifics of financing this sector from public funds at the national
and regional levels. The analytical part focuses on mapping the availability and suitability of
specific financial instruments, such as grants from the Ministry of Tourism and Sports, the Sports
Support Fund, calls from self-governing regions, or other public subsidy schemes. The proposal
part contains specific recommendations for the successful acquisition and utilization of the
identified public resources for the development of hiking tourism.
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Vplyv verejnych investicii do Sportovej infrasStruktary na navstevnost vybranej lokality na
Slovensku / The impact of public investment in sports infrastructure on visitor rates of a
selected location in Slovakia

Bakalarska praca sa zaobera skimanim vplyvu verejnych investicii do Sportovej infrastruktary
na navstevnost vybranej lokality na Slovensku. Cielom prace je identifikovat, do akej miery
modernizacia a budovanie Sportovisk prispievaji k zatraktivneniu danej destinacie pre turistov
a formulovat odporucania, ktoré smeruji k zvySeniu navstevnosti danej lokality Teoreticka
Cast definuje zakladné pojmy v oblasti investovania verejnych prostriedkov, charakterizuje
§portovu infrastruktru a analyzuje synergiu medzi Sportom a turizmom. Analyticka ¢ast sa
ststreduje na konkrétnu lokalitu, kde hodnoti rozsah realizovanych verejnych investicii do
Sportovych zariadeni a ich nasledny dopad na navstevnost lokality. Navrhova cast obsahuje
konkrétne opatrenia, zamerané na efektivne vyuzitie a dalsi rozvoj Sportovej infrastruktiry s
cielom maximalizovat celkovi navstevnost a atraktivitu vybranej lokality.

The Bachelor's thesis examins the impact of public investments in sports infrastructure on the
number of visitors to a selected locality in Slovakia. The aim of the thesis is to identify the extent
to which the modernization and construction of sports facilities contribute to increasing the
attractiveness of the given destination for tourists, and subsequently to formulate
recommendations for the local government aimed at increasing the visitor rate of the locality. The
theoretical part defines the basic concepts in the field of public funds investment, characterizes
sports infrastructure, and analyzes the synergy between sports and tourism. The analytical part
focuses on a specific locality, evaluating the scope of implemented public investments in sports
facilities and their subsequent impact on the visitor rate of the locality. The proposal section
contains specific measures aimed at the effective utilization and further development of sports
infrastructure in order to maximize the overall number of visitors and the attractiveness of the
given locality.

Vyzvy multigenera¢ného pracovného prostredia vo vybranom subjekte turizmu / Challenges
of a multigenerational work Environment in a selected tourism entity

Bakalarska praca sa zaoberd skimanim vyziev, ktoré prinidSa multigenera¢né pracovné
prostredie v podmienkach vybraného subjektu turizmu. Cielom prace je identifikovat klaCové
bariéry efektivheho fungovania vekovo zmieSanych timov a nasledne formulovat odporaéania
pre manazment vybraného subjektu, ktoré smeruja k podpore inkluzivneho pracovného
prostredia. Teoreticka cast definuje Specifikd jednotlivych generacii na trhu prace, ich
hodnotové orientacie, komunikac¢né vzorce a kariérne ocakavania v kontexte odvetvia turizmu.
Analyticka Cast sa ststreduje na konkrétny subjekt turizmu, kde prostrednictvom zvolenych
metodickych postupov skima prejavy medzigeneraénych rozdielov a potencialne zdroje
konfliktov. Navrhova cast obsahuje odporucania pre manazment vybraného subjektu, ktoré
smeruja k podpore inkluzivneho pracovného prostredia.
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This Bachelor's thesis examines the challenges brought about by a multigenerational work
environment within a selected tourism organization. The aim of the thesis is to identify the key
barriers to the effective functioning of age-diverse teams and subsequently to formulate
recommendations for the management of the selected organization, aimed at fostering an
inclusive work environment. The theoretical part defines the specific characteristics of individual
generations in the labor market, their value orientations, communication patterns, and career
expectations within the context of the tourism industry. The analytical part focuses on a specific
tourism organization, exploring the manifestations of intergenerational differences and potential
sources of conflict through selected methodological approaches. The proposal section contains

recommendations for the management of the selected organization, aimed at fostering an
inclusive work environment.

Implementacia QR platieb vo vybranom subjekte turizmu na Slovensku / Implementation of
QR payments in a selected tourism entity in Slovakia

Bakalarska praca sa zaobera skimanim procesu implementacie QR platieb vo vybranom
subjekte turizmu na Slovensku. Cielom prace je determinovat mieru pripravenosti podniku na
zavedenie QR platieb a formulovat odportcania, ktoré smeruji k aspesSnej integracii rieSenia
do existujuceho platobného ekosystému vybraného subjektu. Teoreticka cast definuje
zakladné pojmy v oblasti digitalnych platobnych systémov, charakterizuje technolégiu QR
kodov a identifikuje sucasné trendy v digitalizacii finan¢nych transakcii v sektore sluzieb,
vratane novo-pripravovaného legislativheho ramca pre QR platby na Slovensku. Analyticka
Cast sa sustreduje na konkrétny subjekt turizmu, kde hodnoti pripravenost podniku a mozné
bariéry na zavedenie tejto technologie. Navrhova ¢ast obsahuje odportcania, ktoré smeruji k
uspesnej integracii rieSenia do existujuceho platobného ekosystému vybraného subjektu.

The bachelor's thesis investigates the implementation process of QR payments in a selected
tourism entity in Slovakia. The aim of the thesis is to determine the enterprise's level of readiness
for the introduction of QR payments and to formulate recommendations aimed at the successful
integration of the solution into the existing payment ecosystem. The theoretical part defines the
basic concepts in the field of digital payment systems, characterizes QR code technology, and
identifies current trends in the digitalization of financial transactions within the service sector,
including the newly prepared legislative framework for QR payments in Slovakia. The analytical
part focuses on a specific tourism entity, evaluating the company's readiness and potential
barriers to the introduction of this technology. The proposal section contains a specific
implementation plan for introducing QR payments into the enterprise's existing payment
ecosystem
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Verejné Sportoviska ako faktor zvySovania dopytu po sluzbach turizmu vo vybranom regione
/ Public sports facilities as a factor in increasing demand for tourism services in a selected
region

Bakalarska praca sa zaobera skimanim moznosti aktivneho travenia volného casu a ich
vplyvom na rozvoj turizmu vo vybranom regione. Cielom prace je identifikovat, ci
infrastruktara pre aktivny pohyb, generuje celkovo aj vyssi dopyt po sluzbach turizmu a
formulovat odpordcania, ktoré smeruji k integracii volnocasovych aktivit do portfélia
produktu turizmu daného regionu. Teoreticka cast definuje klucové aspekty aktivheho
turizmu, charakterizuje formy outdoorovych aktivit a vyznam rekreacnej infrastruktary pre
budovanie znac¢ky destinacie. Analyticka Cast sa sustreduje na konkrétny region, kde hodnoti
aktualnu ponuku S$portovo-volnocasovych sluzieb a analyzuje ich dostupnost a kvalitu z
pohladu navstevnika. Navrhova cast obsahuje konkrétne navrhy, zamerané na efektivnu
integraciu $portovych volnocasovych aktivit do portfélia produktu turizmu s cielom zvysit
celkovu atraktivitu a navStevnost vybraného regionu.

The bachelor's thesis deals with examining the possibilities of active leisure time and their impact
on the development of tourism in a selected region. The aim of the work is to identify whether the
infrastructure for active movement generates an overall higher demand for tourism services and
to formulate recommendations aimed at the integration of leisure activities into the tourism
product portfolio of the given region. The theoretical part defines the key aspects of active tourism,
characterizes forms of outdoor activities, and highlights the importance of recreational
infrastructure for destination branding. The analytical part focuses on a specific region,
evaluating the current offer of sports leisure services and analyzing their availability and quality
from the visitor's perspective. The proposal section contains specific proposals, aimed at the
effective integration of sports leisure activities into a tourism product portfolio in order to
increase the overall attractiveness and visitor rate of the given region.

Vplyv nefinanénych benefitov na prevenciu syndromu vyhorenia zamestnancov vybraného
hotela / The impact of non-financial benefits on the prevention of employee burnout in a
selected hotel

Bakalarska praca sa zaobera skiimanim vplyvu nefinanénych benefitov na prevenciu syndrému
vyhorenia u zamestnancov vo vybranom hoteli. Cielom prace je zhodnotit sticasné vnimanie a
vyuzivanie nefinan¢nych benefitov zamestnancami, zistit ich readlny dopad na prevenciu rizika
vyhorenia a formulovat konkrétne odporaé¢ania pre manazment, ktoré smeruju k optimalizacii
systému odmenovania. Teoreticka Cast definuje zakladné pojmy v oblasti psychologie prace so
zameranim na Specifické stresory a prejavy syndromu vyhorenia v hotelierstve, pricom
charakterizuje formy nefinan¢nych benefitov a moderné HR nastroje na podporu rovnovahy
medzi pracovnym a sikromnym Zivotom. Analyticka ¢ast hodnoti vplyv existujaceho systému
nefinanénych benefitov vybraného hotela a ich pripadnt schopnost eliminovat rizikové faktory
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vyhorenia. Navrhova cast obsahuje konkrétne odporucania pre manazment, ktoré smeruja k
optimalizacii systému odmenovania.

The bachelor's thesis investigates the impact of non-financial benefits on the prevention of
burnout syndrome among employees in a selected hotel. The aim of the thesis is to evaluate the
current perception and utilization of non-financial benefits by employees, to determine their
actual impact on preventing the risk of burnout, and to formulate specific recommendations for
the management aimed at optimizing remuneration system. The theoretical part defines the basic
concepts in the field of occupational psychology, focusing on specific stressors and manifestations
of burnout syndrome in the hotel industry, while characterizing the forms of non-financial
benefits and modern HR tools to support work-life balance. The analytical part evaluates the
impact of the selected hotel's existing system of non-financial benefits and their potential ability
to eliminate the risk factors of burnout. The proposal section contains specific recommendations
for the management aimed at optimizing remuneration system.

Vyuzitie digitalnej automatizacie pri finanénom riadeni vo vybranom subjekte turizmu / The
use of digital automation in financial management in a selected tourism entity

Bakalarska praca sa zaobera skimanim moznosti a prinosov vyuZitia digitalnej automatizacie
v ramci finanéného riadenia vo vybranom subjekte turizmu. Cielom prace je identifikovat
mozné prinosy automatizacie pre zniZenie chybovosti, zrychlenie reportingu a formulovat
odportcania pre manazment subjektu, ktoré smeruju k optimalizacii finan¢nych operacii a
redukcii administrativnej zataze vdaka vyuzitiu predmetnej technologie. Teoreticka cast
definuje kl'ai¢ové pojmy v oblasti finanéného manaZmentu, charakterizuje moderné nastroje
digitalnej automatizacie a sumarizuje sacasné trendy v integracii systémov umelej inteligencie
do ekonomickych procesov v turizme. Analyticka Cast sa sastreduje na vybrany subjekt
turizmu, kde hodnoti aroven digitalizacie existujacich finanénych tokov a identifikuje
neefektivne manualne procesy. Navrhova ¢ast obsahuje odporti¢ania pre manazment subjektu,
ktoré smeruji k optimalizacii finanénych operacii a redukcii administrativnej zataze vdaka
vyuZitiu predmetnej technologie.

This Bachelor's thesis examines the possibilities and benefits of utilizing digital automation
within the financial management of a selected tourism organization. The aim of the thesis is to
identify the potential benefits of automation in reducing error rates and accelerating reporting,
and to formulate recommendations for the organization's management aimed at optimizing
financial operations and reducing the administrative burden through the use of this technology.
The theoretical part defines key concepts in the field of financial management, characterizes
modern digital automation tools, and summarizes current trends in the integration of artificial
intelligence systems into economic processes within the tourism industry. The analytical part
focuses on the selected tourism organization, evaluating the level of digitalization of existing
financial flows and identifying inefficient manual processes. The proposal section contains
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recommendations for the organization's management aimed at optimizing financial operations
and reducing the administrative burden through the use of this technology.

PhDr. Kristina Melusova, PhD.

Wellbeing ako nastroj zvySovania konkurencieschopnosti vybraného podniku v turizme /
Wellbeing as a tool for increasing the competitiveness of a selected tourism company
Bakalarska praca sa zameriava na wellbeing ako inovativny produkt vo vybranom podniku,
posobiacom v oblasti kiipelného a wellness turizmu. Hlavnym cielom prace je identifikovat
stcasna ponuku wellbeing sluZieb vybraného podniku a navrhnGt novy inovativny koncept
produktov a sluzieb. Teoretickd Cast prace sa venuje charakteristike pojmov suvisiacich s
wellbeing sluzbami, jeho vyznamu v turizme a aktualnym trendom v oblasti wellbeingu a
wellness. Prakticka cast je zamerana na analyzu podniku z pohladu jeho produktového
portfélia. Autor v ramci kvalitativheho prieskumu taktiez analyzuje sacasné zakaznicke
spravanie, potreby a ocakavania cielovych skupin podniku, ktoré prispeja k ucinnej a
efektivnejSej tvorbe novych inovaénych produktov. Vystupom prace je navrh inovativneho
wellbeing produktu, ktory zvysi konkurencieschopnost podniku a aroven jeho poskytovanych
sluzieb.

The bachelor's thesis focuses on wellbeing as an innovative product in a selected company
operating in the field of spa and wellness tourism. The main goal is to identify the current offer
of wellbeing services of the selected company and to propose a new effective competitive concept
of products and services. The theoretical part of the work is devoted to the characteristics of
concepts related to wellbeing services, their importance in tourism and the current trends in the
field of wellbeing and wellness. The practical part focuses on the company's portfolio. The author,
within the qualitative research, also analyzes current customer behavior, needs and expectations
of the company's target groups, which will contribute to the real and more effective creation of
innovative products. The output of the work is the design of an innovative wellbeing product that
will increase the competitiveness of the company and the level of its services provided.

Tvorba inova¢nych produktov rodinného turizmu pre budovanie turistického potencialu
vybraného podniku / Creation of innovative family tourism products to build the tourist
potential of the selected company

Bakalarska praca sa zaobera problematikou tvorby inova¢nych produktov rodinného turizmu,
ako nastroja budovania turistického potencialu vybraného podniku v turizme. Hlavnym cielom
prace je analyzovat stcéasny stav ponuky rodinného turizmu vo vybranom podniku a navrhnut
inovac¢né produkty, ktoré zohladnuja potreby a ocakavania rodin s detmi. Teoreticka Cast
prace sa venuje vymedzeniu rodinného turizmu, jeho vyznamu pre rozvoj skiimaného
segmentu v turizme a aktualnym trendom v oblasti produktovych inovacii v turizme. Autor sa

v ramci praktickej ¢asti realizuje kvalitativny prieskum, v ramci ktorého analyzuje turisticky
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potencial vybraného podniku z pohladu jeho existujicej ponuky, zameranej na rodiny s detmi.
Vystupom prace je formulacia vlastnych navrhov a odporucani inovaénych produktov
rodinného turizmu, podporujucich atraktivitu vybraného segmentu v turizme.

The bachelor's thesis deals with the issue of creating innovative family tourism products as a tool
for building the tourism potential of a selected company in tourism. The main objective of the
thesis is to analyze the current state of the family tourism offer in the selected company and to
propose innovative products that take into account the needs and expectations of families with
children. The theoretical part of the thesis is devoted to the definition of family tourism, its
importance for the development of the studied segment in tourism and current trends in the field
of product innovations in tourism. In the practical part, the author carries out a qualitative
survey, within which he/she analyzes the tourism potential of the selected company from the
perspective of its existing offer, focused on families with children. The output of the thesis is the
formulation of his/her own proposals and recommendations for innovative family tourism
products, supporting the attractiveness and competitiveness of the selected segment in tourism.

Inovacie v ponuke sluzieb pre multigeneracné skupiny turistov vo vybranom podniku /
Innovations in the service offering for multigenerational tourist groups in a selected
company

Bakalarska praca sa zaobera problematikou multigeneracného cestovania, ako jedného z
novych trendov sucasného turizmu. Cielom prace je identifikovat potreby a ocakavania
cielovych skupin v turizme, a navrhnat inovativny turisticky produkt, uréeny pre
multigenera¢né rodiny, vo vybranom podniku. Teoreticka ¢ast prace sa venuje charakteristike
multigenerac¢ného cestovania a aktudlnym trendom v oblasti tvorby turistickych produktov.
Autor v praktickej ¢asti zhodnoti existujicu ponuku produktov pre multigeneracné rodiny vo
vybranom podniku v turizme, prostrednictvom dotaznikového prieskumu analyzuje
spotrebitel'ské spravanie, su¢asné potreby a ocakavania skimanych cielovych skupin. Taktiez
sa zameria na zhrnutie prinosov a rizik, ktoré vyplynu z kvalitativheho prieskumu skiimanej
problematiky. Vystupom bakalarskej prace sa vlastné navrhy a odporacéania pre vybrany
podnik, reflektujiice potreby réznych vekovych skupin.

The bachelor's thesis deals with the issue of multigenerational travel as one of the new trends in
contemporary tourism. The aim of the thesis is to identify the needs and expectations of target
groups in tourism, and to design an innovative tourist product for multigenerational families in
a selected company. The theoretical part of the thesis is devoted to the characteristics of
multigenerational travel and current trends in the field of creating tourist products. In the
practical part, the author will evaluate the existing offer of products for multigenerational
families in a selected company in tourism, and through a questionnaire survey, he/she will
analyze consumer behavior, current needs and expectations of the studied target groups. He/she
will also focus on summarizing the benefits and risks that will result from a qualitative survey of

+421 33 5565 631 www.ucm.sk
info@ucm.sk



[ Univerzita sv. Cyrila a Metoda v Trnave
Institut manazmentu
u l m ‘ ‘ ‘ | Namestie Jozefa Herdu 2
917 01 Trnava

the studied issue. The output of the bachelor's thesis is his/her own proposals and
recommendations for the selected company, reflecting the needs of different age groups.

Zamestnanci ako ambasadori znacky vo vybranom podniku v turizme / Employees as brand
ambassadors in a selected tourism company

Bakalarska praca je orientovana na skiimanie vyznamu zapojenia zamestnancov do procesu
budovania znacky vybraného podniku v oblasti turizmu, ako inovativheho pristupu
posilnovania ich déveryhodnosti, autenticity komunikacie a vztahov s cielovymi skupinami.
Hlavnym cielom prace je charakteristika sticasného stavu budovania znacky a pozitivheho
imidZu podniku a navrh u¢inného spdsobu zapajania zamestnancov, ako ambasadorov, do
tvorby procesu komunikacénej stratégie vybraného podniku. V teoretickej rovine sa praca
venuje definicii zamestnaneckého ambasadoringu, z pohladu identifikacie internych nastrojov
a postupov, vyuzivanych na jeho podporu, ako aj vyznamu interného brandingu pre podniky a
destinacie v turizme. Autor v praktickej Casti realizuje kvalitativny prieskum, zamerany na
analyzu vybraného podniku, jeho firemnej kultary a komunika¢nych procesov, ktoré
napomahaju k zapajanou zamestnancov do tvorby podnikovej znacky. Vysledky realizovaného
prieskumu vyplynt do navrhov Gcéinného spdsobu implementicie zamestnancov, ako
ambasadorov znacky, do tvorby pozitivheho imidzu podniku.

The bachelor's thesis focuses on examining the importance of employee involvement in the process
of building a brand of a selected company in the field of tourism, as an innovative approach to
strengthening their credibility, authenticity of communication and relationships with target
groups. The main objective of thesis is to characteristic the current state of brand building and a
positive image of the company and to propose an effective way of involving employees, as
ambassadors, in the creation of the communication strategy process of the selected company. On
a theoretical level, the thesis is devoted to the definition of employee ambassadorship from the
perspective of identifying internal tools and procedures used to support it, as well as the
importance of internal branding for companies and destinations in tourism. In the practical part,
the author carries out a qualitative survey focused on the analysis of the selected company, its
corporate culture and communication processes that help to involve employees in creating a
corporate brand. The results of the survey will result in proposals for an effective way to
implement employees as brand ambassadors in creating a positive image of the company.

Hodnotenie postojov obyvatelov voéi turistom vo vybranej turistickej destinacii /
Assessment of residents’ attitudes towards tourists in a selected tourist destination
Bakalarska praca sa zameriava na hodnotenie miery tolerancie a iritacie obyvatelov voci
turistom vo vybranej turistickej destinacii. Hlavnym cielom prace je identifikovat a zhodnotit
postoje miestnych obyvatelov k turistom a navrhnat opatrenia smerujice k zlepSeniu
spoluzitia miestnej komunity a navsStevnikov destinicie. Teoreticka Cast prace sa venuje
definicii vztahu miestnych obyvatelov k turizmu a konceptu socialnej inosnosti v kontexte
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Doxeyho iritaéného modelu, ktory pomaha pochopit, ako sa tieto postoje menia v zavislosti od
intenzity a rozvoja turizmu. Prakticka cast je zamerana na analyzu vybranej destinacie, z
pohladu merania miery tolerancie a nespokojnosti obyvatelov vodi turistom. Autor prace,
prostrednictvom dotaznikového prieskumu, identifikuje fazu rozvoja destinacie z pohladu
postojov a nazorov miestnych obyvatelov k turistom. Pre hodnotenie vyuZije postup podla
Doxeyho iritaéného modelu. Vystupom prace st inovativhe odportcania, smerujiace k
zlepSeniu spoluZzitia miestnej komunity a navStevnikov destinacie.
The bachelor's thesis focuses on assessing the level of tolerance and irritation of residents towards
tourists in a selected tourist destination. The main objective of thesis is to identify and evaluate
the attitudes of local residents towards tourists and to propose measures for effective
management of tourism development in the selected destination. The theoretical part of thesis is
devoted to the definition of the relationship of local residents towards tourism and the concept of
social carrying capacity in the context of Doxey's irritation model, which helps to understand how
these attitudes change depending on the intensity and development of tourism. The practical part
is focused on the analysis of the selected destination from the point of view of measuring the level
of tolerance and dissatisfaction of residents towards tourists. The author of the thesis, through a
questionnaire survey, identifies the phase of development of the destination from the point of view
of the attitudes and opinions of local residents towards tourists. The assessment will use the
procedure according to Doxey's irritation model. The output of thesis is innovative

recommendations aimed at improving the coexistence of the local community and visitors in the
destination.

Cenotvorba ako sucast marketingovej stratégie vybraného podniku v turizme / Pricing as a
part of the marketing strategy of a selected tourism company

Bakalarska praca sa orientuje na cenotvorbu podniku, ako jednu z klacovych suacasti
marketingovej stratégie vybraného podniku posobiaceho v oblasti turizmu. Hlavhym cielom
prace je definovat sti¢asny postup cenotvorby poskytovanych sluzieb, a navrhntt opatrenia
pre efektivhu a @éinnt tvorbu cenovej politiky, ako nastroja marketingovej stratégie,
vybraného podniku. Teoreticka cast prace sa venuje definicii ceny, cenotvorby a marketingove;j
stratégii a Specifikam cenotvorby v turizme. Prakticka ¢ast je zamerana na analyzu sa¢asného
stavu vybraného podniku, v kontexte vyuZzivania jeho nastrojov pri tvorbe cien poskytovnaych
sluzieb. Autor prace pristipi k vypoétom fixnych a variabilnych néakladov, predpokladanej
obsadenosti podniku pocas sledovaného obdobia a celkovej predajnej ceny izieb a doplnkovych
sluzieb, ktoré budu sluzit ako podklad pre navrhované opatrenia. Vystupom prace je navrh
odporacéani pre efektivnu implementaciu cenotvorby, ako jedného z fundamentalnych
nastrojov marketingovej stratégie podniku, v oblasti turizmu.

The bachelor's thesis focuses on pricing as one of the key components of the marketing strategy of
a selected company operating in the field of tourism. The main objective of the thesis is to define
the current pricing process for provided services and to propose measures for the effective and
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efficient creation of pricing policy as a marketing strategy tool for the selected company. The
theoretical part of the thesis is devoted to the definition of pricing, marketing strateqgy and the
specifics of pricing in tourism. The practical part is focused on the analysis of the selected
company in the context of the use of its pricing tools and the competitive environment. The author
of the thesis proceeds with the calculations of fixed and variable costs, the expected occupancy of
the business during the monitored period, and the total selling price of rooms and additional
services, which will serve as a basis for the proposed measures. The output of the thesis is a
proposal of recommendations for the implementation of pricing, as one of the fundamental tools
of a company's marketing strategy, in the field of tourism.

Kultarne podujatia ako nastroj rozvoja turistického potencialu a zvySovania navstevnosti
vybraného uzemia / Cultural events as a tool for developing tourism potential and increasing
number of visitor in a selected territory

Bakalarska praca sa zameriava na gig-tripping ako novy trend v turizme, pri ktorom je hlavnym
motivom cestovania ucast na kultarnych podujatiach. Hlavnym cielom prace je
charakterizovat gig-tripping vo vybranom ftzemi a navrhnGt Gc¢inné opatrenia pre
organizovanie vybraného podujatia, ktoré pozitivne ovplyvni rozvoj turistického potencialu a
navsStevnost skimaného Uzemia. Teoreticka Cast prace sa venuje vymedzeniu pojmu gig-
tripping, jeho charakteristike a postaveniu v ramci zazitkového turizmu. Prakticka cast je
zamerana na analyzu vybraného kultarneho podujatia, organizovaného vo vybranom tzemi.
Autor vdaka kvalitativnemu prieskumu, pristipi k hodnoteniu jeho prinosov pre rozvoj
turizmu a zhodnoti jeho turisticky potencial v danej lokalite. Vystupom prace je navrh opatreni
pre ucinné a efektivne vyuzitie gig-trippingu, za ic¢elom rozvoja navStevnosti a turizmu v
danom uzemi.

The bachelor's thesis focuses on gig-tripping as a new trend in tourism, in which the main motive
for traveling is participation in cultural events. The main objective of the thesis is to characteristic
gig-tripping in a selected territory and to propose effective and efficient measures for organizing
a selected event that will positively influence the development of tourism and visitrate in the
studied territory. The theoretical part of the thesis is devoted to the definition of the term gig-
tripping, its characteristics and position within experiential tourism. The practical part is
focused on the analysis of a selected musical or cultural event organized in a selected territory.
Thanks to qualitative research, the author will proceed to evaluate its benefits for the development
of tourism and evaluate its tourist potential in a selected territory. The output of the work is a
proposal for measures for the effective and efficient use of gig-tripping, in order to develop visitor
numbers and tourism, in the selected territory.
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Sportové podujatia ako nastroj rozvoja turizmu a zvySovania navStevnosti vo vybranej
lokalite / Sporting events as a tool for developing tourism and increasing number of visitor
in a selected location
Bakalarska praca skima problematiku spojenti s vyznamom Sportovych podujati pre rozvoj
turizmu vo vybranej lokalite. Hlavnym cielom prace je charakterizovat vplyv organizovania
Sportového podujatia na navstevnost a rozvoj lokality, a navrhnat Géinné a efektivne opatrenia
pre organizovanie vybraného Sportového podujatia, ktoré pozitivhe ovplyvni rozvoj turizmu
skiimanej lokality. Teoretickd cCast prace sa venuje charakteristike Sportového turizmu,
typologii Sportovych podujati a ich vyznamu pre rozvoj turistickych destinacii. Prakticka cast
je zamerana na analyzu skimaného Sportového podujatia, organizovaného vo vybranejlokalite.
Autor vdaka kvalitativnemu prieskumu, pristipi k hodnoteniu jeho prinosov pre rozvoj
turizmu a zhodnoti jeho turisticky potencial v danej lokalite. TaktieZ sa zameria na zhrnutie
prinosov a rizik, ktoré vyplynua z kvalitativheho prieskumu skimanej problematiky. Vystupom
prace je navrh opatreni pre G¢inné a efektivne organizovanie $portového podujatia, za Gcelom
rozvoja navstevnosti a turizmu v danej lokalite.
The bachelor's thesis examines the issue associated with the importance of sporting events for the
development of tourism in a selected location. The main objective of the thesis is to characteristic
the impact of organizing a sporting event on the number of visitors and the development of the
location, and to propose effective and efficient measures for organizing a selected sporting event
that will positively influence the development of tourism in the studied location. The theoretical
part of the thesis is devoted to the characteristics of sports tourism, the typology of sporting events
and their importance for the development of tourist destinations. The practical part is focused on
the analysis of the selected sporting event organized in the selected territory. Thanks to qualitative
research, the author will proceed to evaluate its benefits for the development of tourism and
evaluate its tourist potential in a selected location. It will also focus on summarizing the benefits
and risks that will result from qualitative research of the studied issue. The output of the work is
a proposal for measures for the effective and efficient organization of a sports event, in order to
develop attendance and tourism, in the selected location.

Potencial glampingu v rozvoji zaZitkového turizmu vo vybranom ubytovacom zariadeni / The
potential of glamping in the development of experiential tourism in a selected
accommodation facility

Bakalarska praca sa zameriava na potencial glampingu, ako inovativnej formy ubytovania v
prirode a jeho potencialu v rozvoji zazitkového turizmu vo vybranom ubytovacom zariadeni.
Hlavnym cielom prace je identifikovat turisticky potenciidl vybraného glampingového
ubytovania a navrhnat opatrenia pre t¢inné a efektivne budovanie jeho atraktivity. Teoreticka
Cast prace sa venuje charakteristike problematiky spojenej s glampingom (ubytovanim v
prirode), ako forme zazitkového turizmu. V praktickej Casti autor prace pristipi,
prostrednictvom kvalitativneho prieskumu, k analyze poskytovanych sluzie skimaného
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glampingového ubytovania v kontexte hodnotenia jeho prinosov a pripadnych nedostatkov.
Vystupom prace je navrh odporacani pre Gcinné a efektivne vyuzitie glampingu pri zvySeni
atraktivity skimaného ubytovacieho zariadenia.
The bachelor's thesis focuses on the potential of glamping as an innovative form of
accommodation in nature and its potential in the development of experiential tourism in a
selected accommodation facility. The main objective of the thesis is to identify the tourist potential
of the selected glamping accommodation and propose measures for the effective and efficient
building of its attractiveness and competitiveness. The theoretical part of the thesis is devoted to
the characteristics of the issues associated with glamping (accommodation in nature) as a form
of experiential tourism. In the practical part, the author of the thesis will proceed, through a
qualitative survey, to the analysis of the services provided by the studied glamping
accommodation in the context of evaluating its benefits and possible shortcomings. The output of

the thesis is a proposal of recommendations for the effective and efficient use of glamping in
increasing the attractiveness of the studied accommodation facility.

Uloha destinaéného manaZmentu pri rozvoji dobrodruzného turizmu vo vybranom tizemi /
The role of destination management in the development of adventure tourism in a selected
territory

Bakalarska praca sa zaobera vyznamom destina¢ného manazmentu pri rozvoji dobrodruzného
turizmu vo vybranom tzemi. Prave G¢inné riadenie destina¢ného manazmentu, prispieva
prostrednictvom koordinacie a spoluprace aktérov a tvorby inova¢nych produktov, k
systematickému rozvoju dobrodruzného turizmu. Hlavnym cielom prace je charakterizovat
stcasny stav riadenia dobrodruzného turizmu a navrhnat inova¢né opatrenia pre rozvoj
dobrodruznych aktivit vo vybranom tGzemi. Teoreticka Cast prace sa venuje charakteristike
problematiky spojenej s destina¢nym manazmentom, jeho aktérmi a dobrodruznym turizmom.
V praktickej Casti autor realizuje kvalitativny prieskum, v ramci ktorého analyzuje vybrané
uzemie, z pohladu riadenia a realizacie destina¢ného manazmentu, smerujuceho k rozvoju
ponukanych dobrodruznych produktov a sluzieb, vo vybranom tGzemi.

The bachelor's thesis deals with the importance of destination management in the development of
adventure tourism in a selected territory. It is effective destination management that contributes
to the systematic development of adventure tourism through coordination and cooperation of
actors and the creation of innovative products. The main objective of the thesis is to characteristic
the current state of adventure tourism management and propose innovative measures for the
development of adventure activities in a selected tourist territory. The theoretical part of the
thesis is devoted to the characteristics of issues related to destination management, its actors and
adventure tourism. In the practical part, the author conducts a qualitative survey, within which
she analyzes the selected territory from the perspective of management and implementation of
destination management, aimed at the development of offered adventure products and services,
in the selected territory.
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Mgr. Zuzana Sutova, PhD.

Vztah jazykovych bariér a cestovatelskej skusenosti zahraniénych navStevnikov vo
vybranom regione / The influence of language barriers on the travel experience of
international visitors in a selected region

Cielom bakalarskej prace je posudit vztah medzi jazykovymi bariérami a cestovatelskou
sktisenostou zahrani¢nych navstevnikov vo vybranom regiéne a navrhnat opatrenia na
zlepSenie jazykovej dostupnosti sluzieb turizmu. Praca sa zameriava na identifikaciu situacii, v
ktorych zahrani¢ni navStevnici najcastejSie pocituju jazykova bariéru, a na postdenie vplyvu
tychto bariér na spokojnost s pobytom a ochotou navstevnikov opidtovne navstivit region.
Prostrednictvom vysledkov kvantitativneho prieskumu buda formulované navrhy opatreni
zamerané na znizenie jazykovych bariér v sluzbach turizmu, zlepSenie jazykovej pripravenosti
personalu a zvySenie celkovej spokojnosti zahrani¢nych navstevnikov vo vybranom regione.
The aim of the bachelor's thesis is to assess the relationship between language barriers and the
travel experience of international visitors in a selected region and to propose measures to improve
the language accessibility of tourism services. The thesis focuses on identifying situations in
which international visitors most frequently encounter language barriers and on assessing the
impact of these barriers on satisfaction with the stay and visitors' willingness to revisit the region.
Through the results of a quantitative survey, proposals for measures aimed at reducing language
barriers in tourism services, improving staff language preparedness, and increasing the overall
satisfaction of international visitors in the selected region will be formulated.

Vztah osobnostného profilu turistov s preferovanym typom turizmu vo vybranej destinacii
/ The relationship between the tourist personality profile and their preferred type of
tourism in a selected destination

Cielom bakalarskej prace je posudit stvislost medzi osobnostnym profilom turistov a ich
preferovanym typom turizmu vo vybranej destinacii a navrhntit odporac¢ania na efektivnejsie
cielenie produktov turizmu na rdézne segmenty navStevnikov. Praca sa zameriava na
identifikaciu vztahov medzi osobnostnymi charakteristikami navstevnikov a ich preferenciami
vo vybranej v destinacii a na postdenie stvislosti medzi osobnostnym profilom a celkovou
spokojnostou s ponukou destinacie. Prostrednictvom vysledkov kvantitativheho prieskumu
budd formulované navrhy opatreni zamerané na tvorbu diferencovanych produktovych
balikov a prisposobenie ponuky sluzieb réznym segmentom navStevnikov vo vybranej
destindcii.

The aim of the bachelor's thesis is to assess the relationship between the personality profile of
tourists and their preferred type of tourism in a selected destination and to propose
recommendations for more effective targeting of tourism products to different visitor segments.
The thesis focuses on identifying the relationships between the personality characteristics of
visitors and their preferences in the selected destination and on assessing the relationship
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between personality profile and overall satisfaction with the destination's offerings. Through the
results of a quantitative survey, proposals for measures aimed at creating differentiated product
packages and adapting the service offer to different visitor segments in the selected destination
will be formulated.

Workation ako rastuci trend turizmu a mozZnosti jeho rozvoja vo vybranom regione /
Workation as a growing tourism trend and opportunities for its development in a selected
region

Cielom bakalarskej prace je identifikovat moznosti rozvoja konceptu workation vo vybranom
regione a navrhnut opatrenia na posilnenie jeho ponuky pre vzdialenych pracovnikov. Praca
sa zameriava na charakteristiku vybraného regionu z hladiska jeho infrastruktarne;j
pripravenosti pre workation turistov, hodnotenie existujacej ponuky ubytovacich a
coworkingovych zariadeni a postdenie vnimania regionu ako workation destinacie.
Prostrednictvom vysledkov kvantitativneho prieskumu buda formulované navrhy opatreni
zamerané na vytvorenie cielenej workation ponuky, zlepSenie infrastruktarnych podmienok a
posilnenie marketingovej komunikacie vybraného regiéonu smerom k workation cestovatelom.
The aim of the bachelor's thesis is to identify opportunities for the development of the workation
concept in a selected region and to propose measures to strengthen its offer for remote workers.
The thesis focuses on the characteristics of the selected region in terms of its infrastructure
readiness for workation tourists, evaluation of the existing offer of accommodation and
coworking facilities, and assessment of the perception of the region as a workation destination.
Through the results of a quantitative survey, proposals for measures aimed at creating a targeted
workation offer, improving infrastructure conditions, and strengthening the selected region's
marketing communication towards workation travellers will be formulated.

Fenomén FOMO a jeho uloha v cestovatelskom rozhodovani navstevnikov vybranej
destinacie / The FOMO phenomenon and its role in travel decision making of visitors to a
selected destination

Cielom bakalarskej prace je identifikovat tlohu fenoménu FOMO v cestovatelskom
rozhodovani navstevnikov vybranej destinicie a navrhnGt odportcania na jeho efektivne
vyuzitie v marketingovej komunikacii destinacie. Praca sa zameriava na zistenie miery, v akej
navstevnici vybranej destinacie vnimaja FOMO ako faktor ovplyviiujaci ich rozhodovanie o
cestovani, na identifikaciu typov obsahu na socialnych sietach, ktoré tento pocit najcastejsie
vyvolavaji, a na posudenie jeho dopadu na jednotlivé fazy cestovatelského rozhodovania.
Prostrednictvom vysledkov kvantitativneho prieskumu budt formulované navrhy opatreni pre
destina¢ny manazment zamerané na tvorbu cieleného obsahu na socialnych sietach, vyber
vhodnych platforiem, spolupracu s tvorcami obsahu a budovanie realistickych ocakavani
navstevnikov destinacie.
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The aim of the bachelor's thesis is to identify the role of the FOMO phenomenon in the travel
decision-making of visitors to a selected destination and to propose recommendations for its
effective use in the destination's marketing communication. The thesis focuses on determining
the extent to which visitors to the selected destination perceive FOMO as a factor influencing
their travel decisions, on identifying types of social media content that most frequently trigger
this feeling, and on assessing its impact on individual phases of travel decision-making. Through
the results of a quantitative survey, proposals for measures for destination management will be
formulated aimed at creating targeted social media content, selecting appropriate platforms,
collaborating with content creators, and building realistic visitor expectations of the destination.

Digitalny detox ako forma turizmu a mozZnosti jeho rozvoja vo vybranom ubytovacom
zariadeni / Digital detox as a form of tourism and opportunities for its development in a
selected accommodation facility

Cielom bakalarskej prace je identifikovat mozZnosti rozvoja digitalneho detoxu ako Specificke;
formy turizmu vo vybranom ubytovacom zariadeni a navrhnt odportacania na tvorbu cielene;j
ponuky pre hosti s potrebou odpojenia sa od digitalnych technolégii pocas pobytu. Praca sa
zameriava na hodnotenie sti¢asnej ponuky vybraného ubytovacieho zariadenia z pohladu jej
vhodnosti pre digitalny detox, vratane posudenia priestorovych dispozicii, existujacich
sluzieb, dostupnosti aktivit v prirodnom prostredi a technickej pripravenosti zariadenia na
obmedzenie digitalnej konektivity. Prostrednictvom vysledkov kvantitativheho prieskumu
buda formulované navrhy opatreni zamerané na vytvorenie komplexného digitalneho detox
produktového balika, vratane jeho Struktury, obsahu pobytu, doplnkovych aktivit, cenovej
stratégie a sposobu komunikacie ponuky s cielom rozsirit ponuku vybraného ubytovacieho
zariadenia o inovativnu formu turizmu.

The aim of the bachelor's thesis is to identify opportunities for the development of digital detox as
a specific form of tourism in a selected accommodation facility and to propose recommendations
for creating a targeted offer for guests with a need to disconnect from digital technologies during
their stay. The thesis focuses on evaluating the current offer of the selected accommodation
facility in terms of its suitability for digital detox, including an assessment of spatial layout,
existing services, the availability of activities in the natural environment, and the technical
readiness of the facility to limit digital connectivity. Through the results of a quantitative survey,
proposals for measures aimed at creating a comprehensive digital detox product package will be
formulated, including its structure, stay content, supplementary activities, pricing strategy, and
the method of communicating the offer, with the aim of expanding the offer of the selected
accommodation facility with an innovative form of tourism.

+421 33 5565 631 www.ucm.sk
info@ucm.sk



